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NEW  YORK,  MAY  14,  1927 


No.  51 


Frigidaire  President  Tells  How  Newspapers 
Built  Sales  Dominant  For  His  Product 

Biechler  Accredits  Tremendous  Growth  of  General  Motors  Subsidiary  to  Advertising  in  Dailies — 
More  Than  2,000  on  1927  List — $1,000,000  1926  Budget 


IJOW  ijeivspaper  advertising,  coupled 
with  a  good  product,  has  enabled  a 
lusty  young  organization  to  dominate  a 
national  industry  within  a  comparatively 
few  months,  has  been  revealed  by  E.  G. 
Biechler,  president  and  general  manager 
of  Frigidaire  Corporation,  subsidiary  of 
General  Motors. 

“Four  out  of  every  five  electric  refrig¬ 
erators  now  being  installed  are  Frigid- 
aires,  it  has  been  estimated  by  General 
Motors,’’  said  Mr.  Biechler.  “We  attrib¬ 
ute  our  present  supremacy  in  this  vast, 
rapidly  developing  field  to  the  fact  that 
we  have  not  only  made  a  good  product, 
but  have  also  told  the  public  about  it. 

“Today,  Frigidaire,  one  of  the  young¬ 
est  members  of  the  General  Motors 
group,  ran’KS  second  in  unit  sales  and 
third  in  annual  sales  volume.  Before 
we  started  systematic  newspaper  adver¬ 
tising,  less  than  two  years  ago,  it  had 
taken  us  six  years  to  sell  90,000  Frigid- 
aires.  That  number  now  represents  less 
than  three  months’  business  for  us. 

“We  began  extensive  use  of  newspaper 
space  late  in  1925,  using  approximately 
2,000  daily  papers  to  carry  our  gospel 
of  better  refrigeration  and  freedom  from 
annoyance  of  outside  ice  supply  to  the 
housewives  of  America.  The  next  year, 
while  this  advertising  was  appearing,  our 
business  doubled. 

“The  following  year  we  inaugurated 
our  second  newspaper  advertising  cam¬ 
paign,  adding  additional  papers  to  our 
list.  Results  of  this  second  newspaj^r 
campaign,  which  blankets  the  entire 
country,  now  appearing,  backed  by  the 
efforts  of  a  splendid  sales  organization, 
have  been  simply  overwhelming. 

I  “How  rapidly  the  American  housewife 
has  grown  to  prefer  Frigidaire  is  shown 
by  comparison  of  our  total  unit  sales  of 
21,084  for  the  entire  year  of  1924,  with 


By  C.  T.  MUTCHNER, 

of  Geyer  Advertising  Agency,  Dayton 


certain  that  we  will  not  exceed  this  per¬ 
centage  at  the  end  of  the  period.’’ 

A  brief  review  of  what  has  been  ac- 


Gosely  following  the  1926  price  reduc¬ 
tion,  copy  of  a  more  descriptive  nature 


2,50b  picked  dealers  and  salesmen  at 
Dayton,  said ; 

“.\t  the  rate  business  is  growing  I 
should  not  be  surprised  if  General  Mo¬ 
tors  in  another  two  or  three  years  had 


complished  by  newspaper  advertising  for  up,  point  by  point,  various  sales  argu- 
Frigidaire  gives  a  good  idea  as  to  how  ments,  including  price,  quality,  capacity. 


potent  this  advertising  has  actually  been,  etc.,  culminating  in  the  “Seven  Points  of 

Frigidaire  made  its  debut  in  the  news-  Superiority”  advertisement. 

papers  of  the  United  States  in  October,  At  the  same  time  Frigidaire  first  gave 


$100,000,000  invested  in  the  electric  re- 
was  placed  in  the  daily  papers.  It  took  7  •  . 

up,  ^int  by  point,  various  sales  argu-  *  .1.  c  »  » 

ment^  including  price,  quality,  capacky,  ^  this  growth  to  ^e  fact  that 

..fn  In  ‘‘<s<.vpn  Pninic  ‘*1^  management  has  practiced  the  same 


“We  attribute  our  present  sn- 
premary  in  this  vast,  rapidly  de¬ 
veloping  field  to  the  fact  that  we 
have  not  only  made  a  good  prod¬ 
uct,  hut  have  also  told  the  public 
about  it.” 

•  *  * 

“We  began  extensive  use  of  news¬ 
paper  space  late  in  1925,  using  ap¬ 
proximately  2,000  daily  papers. 
The  next  year,  while  this  advertis¬ 
ing  was  appearing,  our  business 
doubled.” 


policies  of  aggressive  engineering  and  re¬ 
search  work  that  we  have  followed  in 
our  motor  car  divisions.  Some  idea  of 
what  has  been  accomplished  in  this  direc¬ 
tion  may  be  visualized  by  comparing  our 
present  lowest  priced  unit,  which  sells 
for  $195  and  the  price  of  $750,  which 
represented  the  cheapest  unit  manufac¬ 
tured  five  years  ago.” 

In  October,  1926,  just  a  year  from  the 
time  newspaper  advertising  and  mass 
production  was  started,  General  Motors 
announced  formation  of  Frigidaire  Corpo¬ 
ration.  Previously  its  electric  refrigerator 
had  lieen  made  and  markete<l  by  the 
Delco-Light  Company,  a  General  Mo¬ 
tors  subsidiary,  which  also  manufactured 
individual  electric  light  plants  and 
pumps.  But  the  name  Frigidaire  had  be¬ 
come  so  well  known  that  it  was  deemed 
desirable  to  take  advantage  of  the  good 
will  built  up  for  it,  by  creation  of  a  new 
subsidiary  of  that  name  to  market  it. 
.\nd  a  few  months  later,  Frigidaire,  Ltd., 
was  created  to  handle  the  business  over- 


On  May  1,  1927,  both  Frigidaire  plants, 
covering  53  acres  of  floor  space,  were  at 
capacity  production,  turning  out  2,000 
units  a  day — four  a  minute! 

Electric  water  coolers  have  been  added 

Ito  the  line,  .-k  new  model,  selling  at  a  new 

„  „  „.  ,  low  price,  has  been  placed  on  the  market. 

_ _  More  land  has  been  purchased  near  one 

of  the  plants,  and  everything  placed  in 

1925,  when  the  business  was  first  placed  utterance  to  its  statement:  “There  Are  readiness  for  another  factory  expansion 


38,556  for  the  month  of  March  alone,  this  “PO"  a  mass  prc^uction  basis.  In  a  few  More  Frigidaires  in  Use  Than  All  Other  program. 


year.  It  is  certain  that  such  a  phenom-  Frigidaire  became  a  nationally 

enal  growth  could  not  have  been  possible  trade  name.  Soon  it  was  appar- 

without  the  direct  help  of  newspaper  ad-  ^as  fast^  ^cpmmg  a  generic 

vertising.” 


months  “Frigidaire”  became  a  nationally  Makes  of  Electric  Refrigerators  Com-  Meanwhile  Frigidaire  newspaper  ad- 
known  trade  name.  Soon  it  was  appar-  bined.”  vertising  appears  weekly  in  more  than 

ent  that  it  was  fast  ^coming  a  generic  With  double  shifts  of  workmen  in  both  2,(100  daily  paj^rs,  and  Frigidaire  sales 
term.  The  name  “Frigidaire”  was  being  plants,  working  as  closely  together  as  comprise  four-fifths  the  total  volume  for 


Nearly  $1,(X)0,000  was  invested  in  to  any  and  all  kinds  of  electric  they  could  be  placed,  it  was  plain,  early  the  industry. 

Frigidaire  newspaper  advertising  in  1926  refrigerators.  Newspaper  space  was  in  1926,  that  more  factory  space  must  be  And  that  is  what  has  been  accom— 
and  a  much  larger  sum  is  being  expended  widely  to  counteract  this  idea.  Copy  supplied,  if  the  business  was  to  progress  plished  in  less  than  two  years  since 

in  this  field  in  1927.  Space  being  used  appeated,  saying :  “No  Other  Electric  with  the  speed  it  gave  evidence  of  pos-  Frigidaire  began  using  newspaper  space. 


runs  from  112  lines  to  full  pages. 


Refrigerator  Is  a  Frigidaire,”  “Frigid-  sessing. 


This  plan  makes  it  possible  to  keep 


“Contrary  to  the  belief  oi  some  peo-  J®  ^^de  Only  by  General  Motors,”  General  Motors  promptly  made  avail-  Frigidaire  advertising  always  fresh  and 
pie,  Frigidaire  has  not  been  established  Name  Means  Everything.”  able  $20.0(X).0(X)  for  this  expansion  pro-  in  step  with  the  fast  moving  organization 

1^  sheer  force  of  advertising,  through  fwo  factories  were  gram.  In  140  days,  many  of  which  were  that  is  selling  it  and  at  the  same  time 

great  sums  of  money  expended  without  operating  in  double  shifts,  producing  inclement,  an  army  of  workmen  repre-  renders  it  readily  adaptable  to  all  sorts  of 

regard  to  anticipated  sales,”  said  Mr.  25,000  units  a  month  and  were  far  behind  senting  many  crafts,  completed  one  plant,  local  conditions,  one  of  the  strong  points 

Biechler.  ‘The  advertising’  has  grown  "'di  deliveries.  Business  was  being  lost  nearly  a  mile  long,  including  what  is  said  ii.  favor  of  newspaper  advertising, 

in  volume  in  verv  direct  Drot)ortion  to  through  inability  to  make  deliveries,  to  be  the  largest  one-story  factory  build-  Until  1927  Frigidaire  newspaper  ad- 


<Hir  increase  in  business.  Acvei 

“Three  years  ago,  this  electric  refrig-  was  c 
erator  was  being  manufactured  at  the  space, 
rate  of  2,000  a  month,  and  the  annual  ad-  Th( 
raising  appropriation  ran  about  $200.-  situat 


Nevertheless,  the  newspaper  campaign  ing  in  the  world.  In  addition,  much  new  vertising  dealt  principally  with  house- 
was  continued  without  any  diminution  of  machinery  was  placed  in  another  plant  hold  refrigeration.  This  year,  on  ac- 
space.  which  the  organization  operates.  count  of  the  excellent  results  obtained 

Then,  later  in  the  year,  as  the  delivery  Five  miles  of  conveyor  belts,  the  larg-  for  the  household  division,  a  considerable 
situation  was  easing  up,  there  came  a 


count  of  the  excellent  results  obtained 
for  the  household  division,  a  considerable 


est  porcelain  enameling  plant  in  the  amount  of  newspaper  space  is  being  used 


OHO  Olur  peak  production  is  now  in  the  price  cut  affecting  the  entire  line.  It  was  world,  and  numerous  other  engineering  in  advancing  Frigidaire  in  the  commer- 
neighborhood  of  SO.fKX)  a  month  and  our  unexpected  and  drastic.  No  one  in  the  achievements  were  embodied  in  this  rial  field.  It  has  been  found  that  news- 
total  advertising  expenditures  for  1927  field  organization  knew  of  it,  or  even  stupendous  expansion  program,  which  papers  offer  a  very  satisfactory  way  of 
will  be  somewhat  less  than  $5,(X)0,0(10.  expected  it,  until  the  day  before  the  news-  was  finished  and  ready  on  Jan.  1,  1927,  reaching  grocers,  butchers,  florists  and 
“Our  advertising  appropriation  is  based  paper  advertising  announcing  it  appeared,  without  interrupting  production !  other  dealers  handling  perishable  goods 

upon  a  certain  percentage  of  total  antici-  “Only  daily  papers  could  be  used  for  Alfrwl  P.  Sloan,  Jr.,  president  of  Gen-  with  the  story  of  the  economy,  conyeni- 
pated  sales.  We  hold  well  under  this  such  a  surprise  maneuver  in  a  national  eral  Motors,  after  a  trip  through  the  two  ence  and  satisfaction  afforded  by  Frigid- 
figure  early  in  the  vear  to  be  absolutelv  sales  campaign,”  said  Mr.  Biechler.  plants  and  attending  a  convention  of  aire  in  commercial  applications. 
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EDITORS  ANALYZE  SELLING  ELEMENTS 
OF  SNYDER-GRAY  MURDER  STORY 


Sex,  the  “Bourgeoise  Influence,”  Tragic  Pity,  and  Confronta¬ 
tion  in  Court  Cited  as  Among  Causes  Making  Case  a  Circu¬ 
lation  Booster — How  Extras  Were  Issued  on  Verdict 


By  PHIUP  SCHUYLER 


A  LONG  list  of  reasons  were  at  the 
tongue  tips  of  New  York  editors  this 
week  why  the  Snyder-Gray  story  sold 
newspapers  at  a  record  rate  during  the 
past  few  weeks,  ending  with  top  figures 
particularly  for  the  dailies  which  issued 
extras  on  the  verdict  the  evening  of 
May  9. 

Topping  the  list  of  a  tabloid  city  editor, 
who  is  hardboiled  but  modest  when  it 
comes  to  personal  publicity,  was  sex.  He 
characterized  the  story  as  “a  tragedy  of 
married  life,”  and  pointed  out  that  it  sold 
papers  because  most  “newspaiier  readers 
are  married  or  hope  to  be ;  are  committing 
adultery,  or  hope  to.” 

Other  editors  who  analyzed  the  story 
for  FIditor  &  Pi  Bi.isHER  this  week  were 
Arthur  Draper,  assistant  editor  of  the 
Nexv  York  Herald  Tribune;  James  W. 
Barrett,  city  editor  of  the  New  York 
World;  and  Ralph  Renaud,  managing 
editor  of  the  New  York  Evening  Post. 
A  dissenting  note  came  from  a  cynical 
writer  who  had  covered  the  case  from  the 
beginning.  Arthur  Mefford,  noted  tabloid 
reixjrter,  now  with  the  New  York  Daily 
News,  declared  in  his  opinion  the  story 
was  vastly  over-played  by  all  New  York 
papers.  It  was  kept  alive  in  the  begin¬ 
ning,  he  said,  by  fake  statements  by  de¬ 
fense  attorneys,  and  throughout  was  “a 
tangled  mass  of  repetition.” 

Most  editors  agreed  that  the  public 
benefited  by  the  story,  as  it  was  played  in 
the  press. 

Mr.  Barrett  pointed  out  that  while  the 
Snyder-Gray  case  was  a  great  newspaper 
story  for  the  metropolitan  press  it  was  not 
especially  a  big  story  in  other  cities. 

“In  Newburgh,  for  example,”  he  said, 
“the  trial  of  Lucy  Ba.xter  Early  ran  si¬ 
multaneously  with  the  Snyder-Gray  story. 
The  Newburgh  papers  gave  about  two 
pages  to  Mrs.  Early’s  troubles  and  less 
than  a  column  to  Snyder-Gray. 

“Snyder-Gray  was  a  great  story  because 
it  was  a  great  tragic  drama,  not  without 
its  ludicrous  touches,  typifying  and  pro¬ 
jecting  as  it  were  onto  a  screen  the 
modern  metropolitan  psychology.  It  cap¬ 
tivated  the  metropolitan  reader  with  prac¬ 
tically  unparalleled  strength,  principally 
because  every  man  saw  a  picture  of  him¬ 
self  in  Henry  Judd  Gray  and  every 
woman  saw  a  picture  of  herself  in  Ruth 
Brown  Snyder. 

“Of  course  some  of  us  deny  it,  but 
nevertheless  it  is  a  fact  that  we  are  all 
potentially,  if  not  actually,  Grays  and 
Snyders.  The  difference  is  one  of  degree. 
Gray  and  Mrs.  Snyder  carried  an  ordi¬ 
nary  situation  to  the  extreme  degree  and 
translated  it  into  tragedy  and  this  tragedy 
becomes  a  truly  great  drama,  ending  in 
the  purgation  and  possible  purification  not 
of  the  actor,  but^of  the  spectator.” 

Mr.  Renaud,  of  the  Evening  Post,  put 
the  story  in  a  class  with  the  Hall-Mills 
case  as  a  paper-seller,  admitting  that  it 
lacked  the  aristocratic  background,  usually 
considered  so  necessary,  and  the  all-im¬ 
portant  element  of  mystery. 

“The  fact  that  the  chief  characters  in 
the  story  were  of  the  bourgeoisie  was  one 
of  the  important  reasons  why  the  case 
sold  papers,”  he  said.  It  was  understand¬ 
able  to  more  people. 

“It  was  one  of  the  ancient  Greek  mas¬ 
ters,  I  believe,  who  said  that  pity  and  ter¬ 
ror  were  the  chief  elements  of  drama. 
Certainly  the  Snyder-Gray  case  had  these. 

“The  woman  in  this  story  was  of  par¬ 
ticular  interest.  In  all  my  experience  as  a 
newspaper  man  I  have  never  known  a 
woman  who  had  as  complete  a  criminal 
development  as  Mrs.  Snyder.  She  was 
intensely  fascinating  as  a  criminological 
study.  The  fact  that  the  public  generally 
did  not  appear  to  be  in  sympathy  with 
her  made  the  story  even  better. 

“What  made  the  case  particularly 
dramatic  was  that  it  contained  the 
supreme  element  of  confrontation  in  court. 
This  is  common  enough  in  Continental 


DINNER  FOR  ELus  DELAWARE  BARS  PRESS 

Theodore  T.  Ellis,  president  of  the  New  PROM  HIVrkRr'P  POI  TDTe 
England  Newspaper  Supply  Company,  T  KUM  L»1  I..UUK  FS 

Worcester,  Mass.,  and  previously  owner  - 

of  the  Worcester  Telegram,  was  guest  of  New  Law’*  Teeth  Not  Suspected  Until 


honor  at  a  dinner  given  by  R.  Hoe  &  Co., 
Ltd.,  at  the  Holborn  Restaurant,  London, 
England,  on  E'riday  evening,  April  29, 
and  attended  by  chiefs  of  machine  rooms 
of  leading  English  and  Irish  newspapers. 


May  Term  When  Justices  Held 
Reporters  Cannot  Hear 
Proceedings 


countries,  but  is  missing  in  most  of  our 
trials.” 

It  was  Mr.  Draiier's  opinion  that  part 
of  the  reason  for  the  great  public  interest 
in  the  Snyder-Gray  trial  was  the  fact  that 
the  defendants  were  average,  normal  stib- 
burbanites,  and  that  nothing  in  the  history 
of  either  the  man  or  the  woman  could  lead 
one  to  expect  either  of  them  to  commit 
such  a  cruel  and  ghastly  murder.  He 
agreed  with  Mr.  Renaud  that  the  fact  that 
the  sentiment  of  the  public  seemed  to  be 
definitely  against  the  woman  was  in  itself 
a  matter  of  much  news  interest. 

"There  can  be  small  criticism  of  the 
publication  of  crime  news,”  said  Mr.  Dra¬ 
per.  “If  there  is  to  be  any  attack  on  the 
press,  it  should  be  based  not  on  the  num¬ 
ber  of  columns  or  words  devoted  to  the 
reporting  of  crime  news,  but  on  the  way 
this  crime  news  is  handled.  The  Herald 
Tribune  treated  the  story  on  what  it 
regarded  as  its  relative  news  value.  It  is 
quite  possible  that  under  different  circum¬ 
stances  it  might  have  given  it  more,  or 
even  much  less  space.” 

In  several  offices  it  was  remarked  that 
while  the  Herald  Tribune  and  Times 
usually  gave  the  story  a  one-column  head 
on  page  one,  both  papers  gave  it  eight 
column  streamers  with  full  testimony  on 
the  inside  pages. 

While  editors  and  writers  thus  advanced 
their  theories  as  to  why  the  story  sold 
papers,  the  circulation  men  were  content 
to  view  with  satisfaction  the  ascending 
curves  on  their  day-by-day  sales  charts. 

The  evening  papers  got  a  fairly  good 
break  for  extras,  catching  the  theatre 
crowds  on  Broadway  with  their  “boot- 
jacks.”  Most  of  the  evening  papers  had 
dummy  set-ups  ready  with  “Guilty!”  in 
the  headlines.  The  New  York  Evening 
Telegram  was  so  certain  of  the  verdict 
that  it  had  three  presses  dressed  with 
stories  written  telling  that  the  defendants 
were  found  guilty  of  murder  in  the  first 
degree. 

Tom  Dowling,  the  circulation  director, 
said  the  flash  came  into  the  Telegram 
office  at  6:59  and  that  they  were  on  the 
street  with  papers  at  7 :01.  At  7 :30  a 
new  edition  was  coming  off  the  press 
with  a  make-over  telling  details  of  Mrs. 
Snyder’s  collapse  in  the  courtroom.  The 
Telegram,  according  to  Dowling,  sent  all 
its  “boot- j ackers”  to  Queens  with  the 
first  bundles  of  the  extra  and,  being  first 
outside  the  court  room  and  nearby,  sold 
more  than  3,000  over  there  alone. 

The  race  with  the  other  evening  papers 
appeared  to  be  to  the  Times  Square 
district,  to  sell  to  the  show-going  crowds. 
It  would  require  a  brave  man  to  stand  up 
and  judge  what  paper  was  in  the  district 
first.  Extras  were  issued  by  the  Graphic, 
Journal,  Evening  World,  Evening  Post, 
and  Sun.  The  circulation  men  of  the' 
morning  papers,  helped  by  the  Nungesser 
story,  couldn’t  kick.  In  both  cases  it  was 
hard  to  disentangle  the  Paris-New  York 
attempt  and  the  Snyder  story  in  the  bid 
for  reader  interest  and  the  concomitant 
big  sales. 

Arthur  Lister,  co-author  of  the  play 
“Spread  Eagle”,  now  running  on  Broad¬ 
way,  and  city  editor  of  the  Brooklyn 
Daily  Times,  believes  his  paper  set  some 
records  in  handling  the  verdict.  He  said 
that  one  minute  after  the  verdict  was  re¬ 
turned  the  Times  was  on  the  street  with 
an  extra,  and  a  minute  later  a  staff  man 
announced  it  over  radio  station  WBBC. 
The  Times,  according  to  Lister,  caused 
considerable  comment  in  Brooklyn  by 
printing  practically  the  full  question  and 
answer  testimony  up  to  press  time  during 
the  trial,  running  as  much  as  20  columns 
a  day. 

This  complete  testimony  was  carried 
by  several  of  the  New  York  morning 
papers,  but  none  of  the  other  evening 
papers  attempted  to  carry  it  on  such  a 
scale. 

(Continued  on  page  49) 


W  ilmington,  Del.,  May  12. — Passage 

_  of  the  recent  act  of  the  General  Assembly 

AD  COMMISSION  VOTES  pelaw^are  in  closing  divorce  hearings 

to  the  public  was  met  with  but  mild  pro- 


RESEARCH  PROGRAM  test  on  the  part  of  the  newspapers  of  the 

_  state,  owing  to  the  prevalent  belief  that 

Would  Raise  $50,000  to  Finance  “Edu-  newspapermen  were  not  included  in  the 


,  _  ’  .  „  .  j.  provisions  of  the  bill,  which  provided  that 

cational  Foundation,  According  jIjp  cases  be  heard  in  chambers  by  the 
to  Proposal*  Passed  at  presiding  judges. 

Baltimore  Meet  That  the  newspaper  men  were  barred 

_  was  first  decided  when  the  May  term  of 

A  program  of  advertising  research  and  ^uperior  Gourt  convened  in  Newcastle 
education  was  adopted  by  the  Advertis-  Gounty.  The  first  cases  before  the  court 
ing  Commission  of  the  International  uncontested  divorce  actions  and  a 

.Advertising  Association  meeting  in  Balti-  consultation  was  held  betw  een  the  n^s- 
more  this  week.  The  action  was  charac-  Paper  reporters  present  and  Judges  Her- 
terized  bv  G.  K.  W'oodbridge,  1.  A.  A.  and  Richard  S.  Rodney  The 

president,'  as  “the  greatest  forward  step  Provisions  of  the  law  were  discussed  and. 
aken  b^  organized  advertising  in  23  discussion,  the  jurists  de- 

,  ®  CKied  they  were  left  no  alternative  in  the 

_  1.-  1  •  ™tter.  The  new  law  specifies  that  “all 

As  proposed  by  Ezra  \\  .  Qark,  ot  divorce  cases  shall  be  heard  by  the  judges 
l^uchanan,  Mich.,  who  represents  the  Na-  chambers,  unless  for  some  good  reason 
tional  Industrial  -Advertisers  Association  the  judges  believe  the  case  shall  be  heard 
on  the  Commission,  and  enlarged  upon  i,t  public.” 

by  \Valter  A.  Strong,  publisher  of  the  Commenting  upon  this  Judge  Rodney 
Chicago  Dmly  News,  the  immediate^  pro-  of  the  opinion  that  “as  far  as  I  can 
gram  provides  for  the  raising  of  $50,000  ,^ee  there  can  be  no  good  reason  why  any 
for  advertising  education  and  research  ^ase  should  be  heard  in  public.”  Dif- 
during  the  year  following  the  Denver  ferent  members  of  the  bar  were  con- 
convention,  approximately  half  of  which  suited  regarding  their  views  on  the  law 
is  to  be  used  for  research  fellowships  and  opinion  was  divided  among  the  law- 
in  leading  universities.  vers.  Some  were  of  the  opinion  that 

In  its  larger  aspects,  the  Clark-Strong  newspaper  men  should  be  allowed  to  at- 
proposals  recommend  the  co-ordination  tend  but  a  majority  were  of  the  opposite 
of  educational  activities  of  all  association  view  and  following  the  consultation  it 
members  of  the  I.  -A.  A.,  and  the  estab-  was  decided  that  none  but  witnesses  and 
lishment  as  soon  as  possible  of  a  National  principals  in  divorce  cases  would  ^  ad- 
-Advertising  Foundation,  with  the  united  mitted  to  the  chambers.  The  judges 
support  of  all  advertising  interests  and  agre^  however  that  at  the  close  of  the 
with  funds  to  carry  on  extensive  re-  hearings  the  newspapers’  representatives 
search  work  and  educational  work.  would  be  given  an  outline  of  the  result 

In  addition  to  the  suggested  $50,000  i.'^dges  deli^rations. 

fund  two  other  “preliminary  steps”  are  'i? passed  several 

set  down  as  “leading  to  the  ultimate  which  made  public  hearings 

accomplishments  of  this  larger  purpose.”  niandatory  after  taking  the  power  to 
They  are  the  appointment  at  Denver  of  grant  divorces  from  the  state  legislature 
a  joint  “committee  representing  advertis-  inspired  by  a  recent  case  m  Sussex 

ing  organizations  and  teachers  of  adver-  '^here  salacious  testimony  was 

tisJng  which  will  function  as  a  correlating  volurninous  m  the  action  m  which  a 
body  and  will  also  recommend  plans  for 

future  educational  work  and  research.”  co-res^ndent  In  this  acti^ 

and  the  “selection  of  an  educational  di- 

rector  in  the  1.  A.  A.  who  will  have  f ‘  ° 

such  training  and  attainments  as  will  uf 

make  him  a  successful  leader  in  advertis-  Th  T  ‘  * 

ing  education  and  research.”  Sift  InH  th  f  ^  much  cora- 

Mr.  Strong  in  his  report  recommended  Sa"  the  details  ^ 

that  the  Educational  Re.search  Foundation 


of  the  I.  A.  A.,  if  and  when  it  is  cre¬ 
ated,  disseminate  official  findings  on  the 
value  of  advertising  to  the  individual, 
the  business  enterprise,  the  community, 
the  city,  the  state,  the  nation  and  inter¬ 
national  relations. 

The  two  reports  will  be  presented  to 


SHERIFF  SUES  EDITOR 


Editorial  in  South  Carolina  Weekly 
Brings  Criminal  Libel  Charge 


Charged  with  criminal  libel  in  publish- 


the  executive  committee  of  the  I.  A.  A.,  ing  alleged  false  statements  about  0.  B. 
as  the  recommended  program  of  activity  Limehouse,  sheriff  of  Dorchester  county, 
for  the  association  beginning  with  the  and  other  persons  connected  with  the 
new  fiscal  year  following  the  Denver  sheriff’s  office,  W.  B.  Tarkington,  editor 
convention  next  month.  of  the  St.  George  (S.  C.)  Dorchester 

The  committee  headed  by  Mr.  Glark  Eagle,  a  weekly,  has  been  released  on 
was  appointed  in  January  this  year  at  bail  of  $1,000.  The  warrant  was  sworn 
a  meeting  of  the  commission  held  at  out  by  the  sheriff,  who  states  that  he 
Columbus.  The  program  as  presented  would  bring  a  civil  suit,  asking  damages 
and  adopted  at  Baltimore  was  decided  of  $50,000  against  the  persons  responsible 
upon  at  a  meeting  held  in  Chicago  March  for  the  charges  printed  in  the  newspaper. 
14.  The  editorial  upon  which  the  warrant 

-  was  based,  charged  that  a  still  found  in 

LANSTON  REPORTS  PROSPERITY  ^  remote  section  of  the  county  ’uy  two 

deputy  sheriffs  was  put  in  the  county 
Harvey  D.  Best  was  re-elected  presi-  jail,  and  that  several  weeks  later  the 
dent  of  the  Lanston  Monotype  Machine  still  was  loaded  on  a  wagon  and  hauled 
Company  at  the  annual  meeting.  May  5.  to  parts  unknown.  The  editorial  called 
J.  Thilman  Hendrick  was  re-elected  on  the  sheriff  to  tell  where  the  still  had 
chairman  of  the  board  of  directors  and  been  taken. 

T.  Frank  Morgan  was  elected  vice-presi-  _ 

dent.  The  annual  report  of  Mr.  Best  oopaxcd  MnuKurert-r  a  u/rrif 

showed  that  for  the  third  successive  year  GREATER  MINNESOTA  WEEK 

net  earnings,  volume  of  sales  and  new*  “A  Greater  Minnesota  Week,”  a  drive 
customers  for  both  the  Monotype  and  launched  bv  the  Minnesota  Editorial  As- 
Barrett  machines  have  increased.  No  sociation  at  the  suggestion  of  J.  V. 
money  was  borrowed  during  the  year.  Weber,  president,  to  “sell  Minnesota  to 
Profits  before  taxes  and  depreciation  to-  Minnesotans  and  the  world.”  will  be  ob- 
talled  $1,009,362.91.  served  during  the  week  of  May  22  to  28. 


I 


Editor  &  Publisher  for  M  a  1927 


ASKS  HIGHER  STANDARDS  FOR  NEWSPAPER  MEN 


Better  Trained,  Better  Informed  Press  Workers  Needed,  Tom  Wallace  Tells  Journalism  Week  Gather¬ 
ing — “Canned”  Material  Stripping  Newspapers  of  Individuality 


Henry  WATTERSOX  used  to  say 
America  needed  more  journalists, 
fewer  newspaper  men. 

Here,  at  the  eldest  of  American  schools 
of  journalism,  the  making  of  journalists 
is  undertaken  rightly.  Certain  finishing 
processes  are  left,  necessarily,  to  the 
grind  of  regular  daily  work,  and  to 
the  mills  of  the  gods.  But  I  am  not 
making  a  bread  and  butter  speech,  as  a 
guest  of  Dean  Williams,  when  I  say 
that  the  American  press  will  be  more 
efficient,  more  at  ease,  more  respected 
when  every  newspaper  man  or  woman 
goes  through  a  school  of  journalism. 

Anyone  who  takes  a  reasonable  pride 
in  the  calling ;  anyone  who  has  righteous 
consideration  for  newspaper  readers, 
often  affronted,  and  for  the  En^ish 
language,  often  mutilated,  in  newspaj^r 
columns,  must  agree  that  those  who  write 
for  newspapers  should  be  more  thor¬ 
oughly  educated  than  many  writers  are. 
But  no  matter  what  the  academic  train¬ 
ing  of  the  candidate  for  participancy  in 
the  immensely  important  work  of  mak¬ 
ing  the  daily  newspaper,  he  should 
devote  himself  to  courses  of  instruction 
designed  to  fit  him  especially  for  a  call¬ 
ing  which  requires  more  of  a  man  than 
that  he  be  able  to  write  good  English. 

Assuredly  the  man  who  begins  with 
insufficient  education  may,  by  self- 
education,  or  by  other  means,  over¬ 
come  his  handicap,  but  there  are  several 
reasons  why  it  is  unlikely  that  he  will 
do  so. 

Too  often,  men  ill  trained,  culturally 
and  technically,  in  newspaperdom,  fill 
important  positions  in  similar  circum¬ 
stances,  with  similar  results. 

It  is  appalling  to  ponder  the  power 
for  evil  that  rests  in  the  high  officer 
of  the  press  who  is  commissioned  with¬ 
out  due  cultural  training  and,  still  worse, 
without  proper  moral  fiber. 

-As  long  as  avenues  of  approach  are 
too  numerous,  terms  of  admission  too 
easy,  the  culturally  and  morally  unfit 
will  commission  tlie  culturally  and  moral¬ 
ly  unfit.  Hence  the  need  of  more  train¬ 
ing,  and  more  than  mere  training,  for 
betterment  of  newspapers  and  increase 
of  their  usefulness. 

Writing  often  is  a  gift.  An  ignorant 
individual  may  write  a  successful  play. 
It  is  done  often.  -An  ill-trained,  ill- 
balanced,  ill-informed  man  or  woman 
may  write  good  fiction,  even  poetry,  for 
what  we  call  genius  transcends  training. 
Writing  is  by  no  means  all  of  journalism, 
but  if  we  admit  that  the  rare  journali.st 
is  endowed  with  qualifications  which 
make  training  unnecessary  for  him  the 
fact  remains  that  in  a  group  of  100  or 
10,000  newspaper  workers  average  effi¬ 
ciency  will  be  much  lower  as  long  as 
special  training  is  not  required,  and  while 
not  even  a  standard  of  academic  education 
is  required,  than  it  would  be  if  it  were 
necessary  to  be  first  well  educated,  and 
then  especially  trained. 

-And  we  should  have  a  code  of  ethics, 
a  method  of  disbarment,  that  the  shady 
individual  be  excluded  from  newspaper¬ 
dom. 

It  is  almost  as  important  that  crooked 
reporters  be  disbarred — by  some  method 
more  effective  than  that  by  which  crooked 
lawyers  are,  in  theory,  weeded  from  the 
bar— as  that  crooked  editors  be  excluded 
from  the  practice  of  their  profession. 

But,  returning,  from  dreaming  of  the 
future,  to  dealing  with  the  present,  the 
reporter  today  who  is  animated  by  right 
ideals,  and  attached  to  the  staff  of  a 
great  newspaper,  which  means  a  clean 
one  as  well  as  a  live  one,  and  at  large 
as  a  student  of  this  kaleidoscopic,  roman¬ 
tic,  fantastic,  dramatic,  fascinating  world 
should  envy  no  man  his  calling. 

His  sorrow  should  be  that  men  rarely 
live  to  be  150  years  old,  and  often  die 
much  younger. 

Too  much  is  said  of  the  hardships  of 
the  grind,  of  ill-paid  service. 

The  pay  is  not  as  bad  as  pessimists 


By  TOM  WALLACE  to  convenience,  it  is  argued.  Business  is 

Chief  of  the  Editorial  Staff,  Loui.ville  Time.  >’ 

’  to  make  an  effective  argument  against  the 

Address  of  Tom  It’allace,  chief  of  the  editorial  staff  of  the  Louisville  Times,  P^i'ty  in  power  in  a  period  of  prosperity. 
before  the  students  of  the  School  of  Journalism  of  the  Unhersity  of  Missemri  and  No  discussion  of  journalism  seems 
the  Missouri  Press  Association,  May  11.  complete  without  reference  to  crime 


would  have  their  sympathizers  believe, 
and  it  is  improving. 

Mediocrity  and  ill  luck — in  any  calling 


Lspn  of  the  University  of  Missouri  and  No  discussion  of  journalism  seems 

complete  without  reference  to  crime 

_ news.  The  public,  which  has  sat  as  a 

grand  jury  in  continuous  session  since  the 
Rare,  desirable,  put  not  one  of  the  tij-st  newspaper  was  publishcil,  indicts  the 
necp^ties.  press  oftener  for  publishing  crime  news 


— receive  meager  returns,  but  there  are  ica’s  greatest  newspaper.  If  it  ever  tried 

to  be  brilliant  it  never  made  the  world 


The  Netv  York  Times  is  today  Amer-  than  for  any  other  crime. 

ov.,.doi„g  i,.  doub., 


a  routine  murder  on  the  Atlantic  Sea- 


r  ..1.  A.  r»  i_  **  iiiuLuci  uii  me  .‘Aiiciiuic  ocd- 

aware  of  the  effort.  But  it  has  indi-  first-page  news  in  the  Mississippi 

viduality  as  the  pre-eminent  newsgetter  of 

V  alley. 


America,  perhaps  of  the  world. 

It  is  an  inspiring  example  of  clean. 


Something  seems  wrong,  to  many 


high-headed,  high-hatted  journalism.  Its  critics,  when  an  ordinary  sex  crime  calls 
reputation  exceeds  even  its  great  circula-  *c)r  a  loud  speaker  in  the  court  rootn. 


tion.  Its  profits  exceed  belief. 


and  as  many  press  seats  as  are  provided 


The  Nerv  York  Sun  in  the  days  of  ‘he  newstwpers  of  every  land  and 
Dana,  and  of  Laffan,  was  brilliant,  but  every  language  at  Geneva, 
at  the  height  of  its  vogue  it  did  not  But  crime  is  a  part  of  life  and  of 
influence,  or  upbuild,  its  community  as  romance,  drama,  poetry,  music  and,  in- 
did  the  Kanscss  City  Star  and  Times  evitably,  of  news. 

under  Nelson  whose  slogan  was;  “A  Is  there  not,  even  in  the  Snyder-Gray 
newspaper  should  do  things,  not  merely  murder  case,  material  which  would  have 
say  things.”  served  August  Strindberg,  if  not  Henrik 

Joseph  Pulitzer,  America’s  greatest  making  of  a  tragedy  or  one 

journalist,  was  not  brilliant  as  a  writer.  great  ^composers  m  the  writing  of 

The  history  of  his  achievement  as  builder  , 

of  the  Nezv  York  World  is  not  linked  T'^hen  all  in  all  journa  ism  has  much 
with  anv  outstanding  brilliant  writer.  which  to  apologize. 


Tom  Wallace 


many  oi)p<»rtunities  tor  rewards  in  news 


of  the  Nnv  York  World  is  not  linked  journa  ism  nas  mucii 

with  any  outstanding  brilliant  writer.  ^ ^  ,  whjch  to  apologize. 

He  hired  and  fired  without  regard  to  faults,  it  is  the  most  con- 

money  in  the  first  place  or  men  in  the  ='trtictive  of  our  m^itutions.  But  we 
second  place,  striving  to  buy  brilliancy  9^?^  better  educated,  better  trained,  better 
for  his  editorial  columns,  without  coii-  '^formed  men  and  women  on  newspaper 
spicuous  success,  while  his  newspaper, 

under  the  magic  of  his  genius  as  a  pub-  Not  otherwise  shall  we  procure  better 
lisher.  under  the  influence  of  his  resolute,  education  so  surely  as  through  schools  of 
uncompromising,  fearless  honesty,  became  journalism,  which  time  and  recognition 
a  valued  .American  institution.  will  improve,  plus  self-examination,  self- 

It  was  after  he  had  created  the  World  criticism,  self-condemnation,  which  time 
that  he  discovered  a  broad-shouldered  and  education  .should  improve. 


paperdom.  and  not  all  of  them  arc  found  Ransan  of  rugged  exterior  his  hair  did 


in  great  centers  of  population. 


not  take  kindly  to  the  guidance  of  comb 


Go  to  a  metrojKilis  for  eminence  as  a  brush  who  proved  to  be  his  ablest 
writer  of  news.  International  journalism  wlitor. 

makes  a  De  Blovvitz  or  a  Sir  Phillip  Frank  I.  Cobb  was  not  brilliant 

(iibbs.  New  A'ork  and  London  news-  1»  any  showy  way.  Pulitzer  trained  him 
papers  send  to  distant  parts  of  the  world  ’’’  effective  irony’.  But  his  real  equip- 


SEEKING  DISSOLUTION 
OF  J.  E.  SCRIPPS  TRUST 

Mrs.  Grace  S.  ^Clark  Starts  Action 
Involving  Detroit  News — 
Would  Place  Control 
with  Children 


events  are  in  progress;  picked  men  of  always  respected.  _  _ 

the  managing  editor’s  far-flung  battle  mentioned  integritv  and  m-  u^troit,  Mav  10.— .A  suit  to  force 

line;  heroes  of  enviable  antipodal  adven-  dn 'duality  as  major  a.ssets  of  the  ideal  dissolution  of  the  trusteeship  of  the  James 

_ _  npvv'cnan<‘r  ^  .  .  .  .  .. 


tures. 

But  they  are  not  the  money-makers  of 


newspaper. 

Both  are  impaired — temporarily,  let  us 


E.  Scripps  estate,  which  includes  83;4 


But  they  are  not  the  money-makers  ol  ooui  are  ..i.pa.reu-iemporay.y,  lei  us  $10,000,000  capital  stock 

the  calling.  At  middle  age,  often,  they  hope-by  the  prominence,  and  dominance.  in 


are  writing  reminiscences,  or  contributing  syndicates. 


Circuit  Court  here  by  Mrs.  Grace  S. 


heavy  articles  to  dull  magazines,  or  try-  Newspapers  flooded  with  writing  which  Clark,  of  Pasadena,  Cal.,  daughter  of 
ing  an  unaccustomed  hand  at  novel  writ-  is  as  alien  to  their  soil  as  the  work  of  the  late  founder  of  the  New's, 
ing.  .Amy  Lowell  would  have  l^en  on  the  Mr.  Scripps  created  a  trust  before  his 

The  man  who  casts  his  lot  with  a  small,  range  of  James  Whitcomb  Riley,  or  that  death  in  1906,  leaving  control  of  his  three 
but  growing  city,  and  aims  at  ownership  9^  of  the  Brook  Farm  Philosophers  corporations,  the  Evening  News  Asso- 

is  the  man  of  substantial  opportunities,  m  the  bailiwick  of  Booth  Tarkington.  ciation,  the  Bay  City  Times  and  the 

But  there  are  so  many  attractions  in  so  savor  of  their  soil.  James  E.  Scripps  Corporation,  a  real  es- 

many  kinds  of  newspaper  work,  in  so  Each  section  produces  its  own  literature,  tate  concern,  to  three  trustees.  The  trust 
many  places,  that  it  should  be  as  difficult  Each  .section  should  be  known  by  its  property  was  to  be  distributed  to  his 
for  a  well-balanced,  duly  appreciative  journalism,  but  that  is  not  the  only  children,  grandchildren  and  great-grand- 
b**ginncr  to  make  up  his  mind  where  to  ohiection  to  overdone  syndicate  dis-  children  in  1936. 

settle  down,  if  at  all.  as  it  was  for  Senti-  tribution  of  copy.  The  newspaper  which  George  G.  Booth,  William  E.  Scripps 
mental  Tommv  to  decide  upon  the  right  loaded  with  canned  features,  syn-  and  Edgar  B.  Whitcomb  were  named 
word.  ’  dicate  writers’  “interpretation”  of  national  trustees,  and  have  had  charge  of  the  es- 

I  sometimes  envy  a  friend  of  mine  who  news,  syndicated  editorial  cartoons,  syn-  tate,  distributing  part  of  the  income  from 
presides  over  the  politics,  the  religious  dicated  signed  articles  labeled  “editorial.’  the  trust  to  Mrs.  Harriet  J.  Scripps, 

activities,  the  bootlegging,  the  births  and  which  disregard  its  editorial  views,  is  widow,  and  to  the  children,  William  E. 

deaths,  the  fights  and  friendships,  of  a  inconsistent,  incoherent,  anything  but  in-  Scripps,  Ellen  S.  Booth,  Anna  S.  Whit¬ 
charming  community  in  Southern  Ken-  fluential.  ccimb  and  Grace  S.  Clark, 

tucky.  living  in  a  century-old  colonial-  The  growth  of  syndicates,  the  skilled  The  remainder  of  the  income  \yas  used 
type  mansion,  and  writing  his  editorials  merchandising  of  their  canned  goods  is  improvements  of  the  Detroit  News 

once  a  week.  taking  the  daily  press — temporarily,  I  ^9^  other  enterprises,  as  specified  in  the 

There  are  bass  in  the  little  river  in  believe — hack  toward  the  state  of  the 

his  neighborhood,  and  birds  in  neighbor-  old-time  weekly  with  patent  insides.  But  In  1922  the  stock  of  the  News  was 

hood  covers.  He  does  not  envy  the  boys  there’s  a  difference.  The  daily  press  has  increased  from  $50,000  to  $10,000,000. 
who  went  to  New  York  and  became  star  patent  outsides  as  well.  Its  front  page  Eighty-three  and  one-half  per  cent  of  it 
reporters,  or  editors,  or  the  boys  who  no  less  than  others  is  devoted,  often,  to  went  into  the  trust  fund, 
went  to  Florida  and  became  millionaires,  the  highly  touted  contents  of  the  can.  The  effect  of  the  suit,  if  won  by  Mrs. 

The  two  great  intangible  assets  of  a  .All  of  us — or  almost  all — are  guilty.  Clark  and  her  husband,  would  be  to  take 
newspaper  should  be  integrity  and  indi-  The  smart  drummers  have,  in  luncheon  control  of  the  various  enterprises  from 
viduality.  .A  newspaper  should  be  known  club  phraseology,  sold  us  the  idea  that  the  the  hands  of  the  trustees  and  give  it  di- 
at  home  for  strict  uprightness,  and  known,  cannery  product  is  essential.  It  is  always  rect  to  the  children  of  James  E.  Scripps. 
more  widely  than  it  circulates,  for  its  ready,  requires  no  preparation,  can  be  The  James  E.  Scripps  estate  is  in  no 
peculiar  tang.  served  hot  or  cold.  way  associated,  directly  or  indirectly. 

Brilliancy?  Expensive?  A’es.  rather,  but  necessary  with  the  Scripps-Howard  Newspapers'. 


a  dinner  will  be  tendered  "by  the  Ameri¬ 
can  Mutual  Alliance,  at  which  Robert 
Lincoln  O’Brien,  editor  of  the  Boston 
Herald,  will  speak. 


HODGES  NEW  PRESIDENT 
OF  N.  Y.  AD  CLUB 


PRESS  CHIEFS  CRUISE 
WITH  U.  S.  FLEET 


May  16-21 — Seeretar>-  of  the  Navy 
Wilbur  Entertains  Newspaper 
Men  Aboard  Ships  for  Annual 
Fleet  Maneuvers. 

May  16-18 — Associated  Business  Pa¬ 
pers,  meeting,  French  Lick,  Ind. 

May  17 — New  England  Daily  News¬ 
paper  Association,  annual  meet¬ 
ing,  Copely  Plaza  Hotel,  Boston. 

May  19-21 — Arkansas  Press  Assn., 
annual  meeting.  Hot  Springs, 
Ark. 

May  20-21 — Advertising  Affiliation, 
annual  convention.  Erie.  Pa. 

May  24 — Inland  Daily  Press  Assn., 
meeting,  Chicago. 

June  8-9 — Mississippi  Press  Assn., 
annual  meeting.  Clarksdale,  Miss. 

June  8-9  —  American  Newspaper 
Publishers  .Assn.,  mechanical  con¬ 
ference,  Harrisburg,  Pa. 

June  10-11 — New  York  State  Press 
.Assn.,  meeting.  Long  Island. 
N.  Y. 

June  10-11 — Pennsylvania  News¬ 
paper  Publishers  .Assn.,  meeting. 
Waynesboro,  Pa. 

June  12-17  —  National  Editorial 
.Assn.,  annual  convention,  Omaha. 
Neb. 


New  York  Sun  Man  Named  to  Sue 
ceed  Green  at  Annual  Meeting 
— Three  Honorary  Mem¬ 
bers  Elected 


Thirty-nine  Assigned  to  Units  of  Naval 
Force  Leaving  New  York  May  14 
for  Two  Weeks  on  North 
Atlantic 


FRENCH  PRESS  SALARIES 
LOW— SAUERWEIN 


Matin  Foreign  Editor  Tells  New  York 
Correspondents  Italian  Journalists 
Are  Best  Protected — Describes 
Russian  Life 


Gilbert  T.  Hodges,  member  of  the 
executive  board  of  the  .Veic’  York  Sun, 
was  elected  president  of  the  New  York 
.Advertising  Club  at  the  annual  meeting 
held  May  10  at  the  club. 

Other  officers  named  are:  Lee  J.  Hast-  Jules  Saiierwcin,  managing  editor  of 
man,  president  and  general  manager,  the  foreign  bureau  of  Lc  Matin,  Paris, 
Packard  Motor  Car  Company  of  New  in  New  York  for  a  week  completing  his 

journey  from  Paris  through  Moscow, 
Peking,  Shanghai,  Japan  and  the  United 
States,  entertained  at  the  Lawyers 
Gub  on  Thursday  by  the  .Association  of 
F'oreign  Press  Correspondents.  Leonce 
Levy,  president  of  the  association  and 
New  York  correspondent  of  Le  Matin, 
greeted  the  guest  at  the  luncheon  given  in 
honor,  and  said  he  believed  that  M. 
Sauerwein  liad  interviewed  more  celebri- 
presidents  than  any  other 

K  living  journalist. 

B.  M.  Sauerwein  gave  a  glimps^of  jour- 

■  '  nalistic  conditions  in  France. 

there,  he  said, 
in  .America. 


The  sala- 
were  not  as  good  as 
‘They  are  very  low,  they 
are  very  poor,"  he  remarked  in  English, 
for  which  he  apologised,  but  for  which 
no  apologv  was  needed,  for  everyone  un¬ 
derstood  him  perfectly.  (His  introduc¬ 
tion  was  given  in  French).  “Most  of  the 
French  journalists  are  underpaid.  In 
Italy  one  finds  the  best  journalistic  con¬ 
ditions.  Every  journalist  is  entitled  to  a  .  .  c*  ,  d  ■  .  r-  c-  c  r-  i 

pension,  and  if  he  is  with  one  paper  for  In  addition  to  the  Oil  Heating  Insti-  Kegist^  L.  S._  S.  Farquhar 

fifteen  years,  for  example,  and  changes  tute,  through  which  oil  burner  manufac-  ^  ^nitor  Chicago 

to  another  paper,  his  years  on  the  first  turers  who  claim  to  have  an  invested  ^  S.  Mississippi, 

paper  are  added  to  those  on  the  second  capital  of  $40,000,000,  are  expecting  to  V-  Boy,  De- 

for  the  purposes  of  the  pension."  get  free  space  in  the  daily  press,  some  Thompson. 

He  related  the  story  of  a  friend  who  individual  oil  companies  are  also  working  .H.  j.  Forman,  ^ orth  American  Re- 
had  lost  his  job  on  an  Italian  paper  for  the  press  agent  game  early  hoping  to  Redding,  Conn.— U.  S.  S.  Mary- 

political  reasons.  M.  Sauerwein  hastened  make  the  public  conscious  of  cold  days  ‘ami. 

to  see  him,  expecting  to  commiserate  with  ahead  and  of  an  alleged  uncertain  coal  ^  tt  c  ^  yreensboro  (N. 

him  in  his  damaged  fortunes.  Instead  he  supply.  C.)  S.  S.  .Arizona, 

found  him  established  in  a  luxurious  One  of  these  “oily”  birds  is  the  Wil-  P^^nsher  St.  Joseph 

flat,  apparently  in  the  utmost  prosperity.  Hams  Oil-O-Matic  Heating  Corporation 

The  explanation  was  that  he  had  claimed  of  Bloomington,  111.  It  is  clearing  “free”  "’^"^snig  ^itor 

and  received  the  legal  indemnity  to  which  stuff  through  what  it  calls  the  “National  Oklahoma  City  Oklahoman~\ ,  S.  S. 
he  was  entitled,  which  in  his  case  Syndicate"  of  Giicago.  But  it  does  not 

amounted  to  750,(XX)  lire!  always  succeed  in  capturing  the  free  .  Clark  Howell,  editor  H//a»i/a  Con^fi/u- 

Speaking  of  social  conditions  in  Rus-  space  worm.  t  . 

sia,  M.  Sauerwein  said  the  people  were  In  Moline,  Ill.,  for  instance,  F.  .A.  Walter  C.  Johnson,  vice-president  and 
reverting  to  a  state  of  mediaeval  eco-  Klann,  city  editor,  of  the  Dispatch  knows  ^blisher  Chattanooga  Ne^vs — U.  S.  S. 
nomics.  The  purchasing  power  of  money  puffery  and  propaganda  from  news.  Pennsylvania. 

has  descended.  Superior  elegance  and  -After  receiving  about  four  dispatches  ,-J'  J*  Kelley,  assistant  editor  .Inny  & 
prosperity  on  the  part  of  individuals  was  weekly  from  the  National  Syndicate,  he  ^  (^'y  Register — U.  _S.  S.  Maryland.^ 
not  in  evidence.  It  would  not  be  per-  finally  wrote  C.  U.  W  illiams,  president  Livingston,  writer,  W'estp<irt,  N.  \. 

mitted,  and  it  was  not  communistic.  In  of  the  Williams  Oil-O-Matic  Company,  — Osborne, 
the  theatre,  even,  one  scarcely  ever  saw  a  himself  to  tell  him  he  was  wasting  his  “•  ^leClure,  general  manager  . As- 
white  collar.  Everything  had  to  have  a  money.  The  objectionable  copy  quoted  ^ciated  Newspapers,  New  Aork — U.  S. 
communistic  flavor — houses,  clothes  and  the  manufacturer  on  the  bituminous  S.  Misyissippk 

general  appearance.  strike.  K.  McKelvie,  editor  and  publisher 


THIS  “OILY”  BIRD— 


Gilbert  T.  Hodge: 


A'ork,  vice-president :  H.  R.  Swartz, 
president  of  R.  Hoe  &  Co.,  treasurer 
(re-elected);  directors:  (Charles  C. 
Green,  president,  Charles  C.  Green  .Ad¬ 
vertising  Agency,  and  Frederic  W.  Hume, 
public  relations  counsel. 

Officers  holding  over  automatically 
without  re-election  are  :  Vice-President : 
Jolm  G.  Jones,  vice-president  of  .Alex¬ 
ander  Hamilton  Institute.  Directors : 
H.  H.  Charles,  president,  Charles  .Ad¬ 
vertising  Service ;  Colver  Gordon,  vice- 
president,  Outdoor  .Advertising  .Agency 
of  America;  Charles  E.  Murphy,  account 
executive,  James  F".  Newcomb  Company; 
and  Grover  A.  Whalen,  general  manager, 
John  W’anamaker’s. 

The  retiring  officers  are  as  follows : 
President,  Charles  C.  Green ;  vice-presi¬ 
dent,  Frank  W^  Harwood,  advertising 
manager.  American  Tobacco  Company ; 
directors :  F.  H.  Deknatel,  treasurer, 
Bigelow-llartford  (Wmpany.  and  Paul 
Meyer,  publisher.  Theatre  Magaaine. 

Three  honorary  itKmbers  of  the  Club 
were  elected,  all  of  London.  F.ngland. 
as  follows;  Sir  Charles  Higham  Will 
Crawford,  and  Thomas  McDou  all. 


FRENCH  NEWSPAPER  MEN  CALL  ON  PRESIDENT 


.Allen  Potts,  vice-president  and  busi¬ 
ness  manager  Richmond  (Va.)  .Vetc.v- 
I^cader — U.  S.  S.  Reuben  James. 

.A.  K.  Remmel,  editor  Fort  Wayne 
Me^i's-Sentinel — U.  S.  S.  Paul  Hamil¬ 
ton. 

H.  H.  Smith,  Nezv  York  Times — U.  S. 
S.  W’est  Virginia. 

John  Steel,  Chicago  Tribune — U.  S.  S. 
California. 

F.  D.  Schroth,  assistant  editor  Trenton 
Times — U.  S.  S.  Litchfield. 

G.  K.  Stimson,  editor  Lansing  State 
Journal — U.  S.  S.  Pennsylvania. 

P.  B.  Talbot,  editor  Corn  Belt  Farmer. 
Des  Moines — U.  S.  S.  Pennsylvania. 

G.  Weymouth,  editor  Farm  Life,  Spen¬ 
cer.  Ind. — U.  S.  S.  I-angley. 

B.  Bell.  Associated  Press — U.  S.  S. 
Seattle. 

K.  Gark,  International  News  Service 
— U.  S.  S.  California. 

C.  C.  Morand,  United  Press — U.  S.  S. 
Texas. 

Hon.  John  Taber,  .Auburn.  N.  Y. — U- 
S.  S.  Omaha. 

Hon.  Frank  Hitchcock.  New  York  City 
— U.  S.  S.  .Arizona. 


GEORGIA  EDITORS  SAIL 


Leave  Savannah  for  Trip  to  Boston — 
To  Visit  New  Hampshire 

Members  of  the  Georgia  Press  .Asso¬ 
ciation  sailed  from  Savannah  W’ednesday 
on  their  trip  to  Boston.  .About  150  were 
in  the  party.  They  will  arrive  in  Boston 
Sunday  morning  and  will  co  immediately 
by  train  to  Portsmouth.  N.  H.,  where 
they  will  be  entertained  bv  the  Ports¬ 
mouth  Giamber  of  Cximmerce  and  New 
Hampshire  publishers.  The  group  will 
return  to  Boston  Sunday  night. 

On  Monday  the  visitors  will  be  official¬ 
ly  welcomed  to  the  city  by  Mayor  Mal¬ 
colm  B.  Nichols  and  Walter  D.  .Allen, 
president.  Massachusetts  Press  .Associa¬ 
tion.  at  a  breakfast  at  the  Hotel  Statler, 
•following  which  they  will  visit  Governor 
Alvan  T.  Fuller  at  the  State  House  and 
be  shown  points  of  interest  about  the  city. 
Monday  afternoon  the  party  will  be  taken 
"by  automobile  to  Quincy  as  guests  of  the 
Massachusetts  Press  Association  and  the 
C)uincv  Patriot  Ledger.  In  the  evening 


Count  de  Sartiges,  Counsellor  of  the  French  Embassy  at  Washington,  recently 
presented  three  of  the  leading  newspapermen  of  France  to  President  Coolidge 
at  the  temporary  White  House.  Left  to  right:  Count  de  Sartiges,  Lucien  Romier, 
Gabriel  Villard  and  Jules  Sauerwein,  chief  editor  of  Le  Matin 
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Editor  &  Publisher  for  May  14^  1927 


PRESS  MUST  WARN  OF  INTERNATIONAL  PERILS 

Statesmen  May  Well  Heed  Dispatches  of  Foreign  Writers,  Edward  Price  Bell  Tells  Journalism  Week 
Gathering — U.  P.  Demonstrates  News  Transmission — Record  Attendance  at  Missouri  School 


(By  Telegraph  to  Editor  &  Publisher) 

^OLUMBIA,  Mo.,  May  12. — Journal- 
^  ism  internationally  has  much  to  say 
that  statesmen  may  well  heed,  Edward 
Price  Bell,  Lon¬ 
don  correspond- 
ent  of  the  Chi¬ 
cago  Daily  News, 
told  newspaper¬ 
men  and  students 
here  last  night. 

Mr.  Bell,  one 
of  the  speakers 
on  the  program 
of  the  Eighteenth 
Annual  Journal¬ 
ism  Week  of  the 
U  n  i  V  e  r  s  ity  of 
Missouri  School 
of  Journalism,  n 

spoke  on  “Jour- 

nalism  Internationally  on  the  qui  znvc’’ 
pointing  out  the  great  influence  and  re¬ 
sponsibility  of  the  press  and  the  foreign 
correspondent. 

“Journalism  is  pre-eminently  the  pro¬ 
fession  of  opportunity  and  duty,’’  he  said. 
“Its  opportunity  comprehends  the  whole 
field  of  human  interests,  moral,  intellect¬ 
ual  and  material.  Journalism  can  help 
men  in  their  hearts  and  souls ;  it  can  help 
them  in  their  minds  and  in  their  practical 
fortunes.” 

Bell  likened  a  newspaper  man  without 
conviction  of  public  duty  to  a  son  without 
filial  affection,  declaring  that  such  a  per¬ 
son  is  in  the  wrong  trade. 

Explaining  what  “qui  vive”  means  in 
international  journalism,  the  speaker  said, 
“in  French  it  means  ‘who  lives.’  It  is 
the  French  sentinel’s  cry,  ‘who’s  there?’ 
I  can  think  of  no  expression  which  sug¬ 
gests  more  vividly  the  position  and  the 
attitude  of  journalism.  What  is  mov¬ 
ing  in  the  moral,  in  the  mental,  in  the 
physical  world — it  is  journalism’s  uni¬ 
versal  and  insupressible  cry.” 

Bell  spent  much  time  discussing  the 
United  States’  position  in  international 
affairs,  pleading  for  a  more  understand- 
•  ing  attitude  on  the  part  of  .American 
statesmen. 

“Is  it  safe  for  us  to  slumber  and  mum¬ 
ble  our  shibboleths  of  delusive  disen¬ 
tanglement?”  he  questioned.  “Journalism 
internationally  on  the  qui  vive  will 
recommend  no  such  course.  It  will  search 
for  the  facts  and  face  them  when  it  finds 
them. 

“We  in  the  United  States  have  dreamed 
of  national  insulation  against  interna¬ 
tional  shock.  Let  us  enlarge  our  vision. 
Let  us  look  not  only  beyond  our  own 
frontiers,  but  beyond  the  frontiers  of  the 
western  hemisphere.  Let  us  look  across 
the  oceans  and  realize  that  there  is  in  this 
world  today  no  gap  that  the  spark  of  war 
will  not  jump.” 

It  is  the  duty  of  this  type  of  interna¬ 
tional  journalism  to  warn  the  public  of 
j^rils  and  dangers  of  war.  Bell  said. 
"It  will  point  our  smoldering  war-fires 
wherever  they  may  be  and  support  with 
all  its  power  efforts  to  stamp  them  out 
before  they  leap  into  uncontrollable 
flame.” 

Regarding  China.  Bell  expressed  the 


belief  that  had  the  statesmen  of  this  and 
other  countries  heeded  the  correspond¬ 
ents’  warning  of  coming  trouble  there 
would  be  no  foreign  troops  there  today. 
International  journalism  had  long  been 
telling  the  truth  about  China,  he  said, 
and  had  our  statesmen  listened  “there 
would  be  constructive  work  going  on  in 
China  long  before  cannon  and  bayonets 
were  the  only  recourse.” 

“If  I  extol  journalism  internationally 
on  the  qui  vive,  and  if  I  plead  for  jour¬ 
nalism  and  statesmanship  as  team  mates,” 
he  concluded,  “I  do  so  because  I  am 
convinced  that  in  their  cordial  and  stead¬ 
fast  joint  service  the  world  has  its  first 
promise  of  peace.” 

Journalism  Week  opened  Monday  with 
an  all-day  session  of  the  Missouri  Writ¬ 
ers’  Guild  and  was  to  close  Friday  night 
with  the  annual  banquet,  this  year  spon¬ 
sored  by  the  United  Press  Associations. 
Karl  A.  Bickel,  president  of  the  U.  P., 
and  Ralph  Turner,  assistant  general  news 
manager,  were  to  speak  at  the  banquet. 

An  attempt  is  to  be  made  to  break  the 
record  for  circling  the  globe  with  a  cable 
message  while  the  guests  are  assembled 
at  the  United  Press  dinner,  Friday  night. 
The  message,  “Unipress  around  world 
greets  Missouri,”  will  be  sent  from  the 
speakers’  table  bearing  the  signature  of 
Ralph  Turner,  assistant  general  news 
manager,  who  is  a  Missouri  alumnus. 
From  Columbia  the  message  will  go  by  a 
U.  P.  wire  to  New  York,  then  trans¬ 
ferred  to  the  Commercial  Cable  Company 
for  transmission  to  London  via  automatic 
relays  at  Canso,  the  Azores,  and  Water- 
ville,  Ireland.  In  London  the  Great 
Northern  Telegraph  Company  puts  the 
message  on  the  wires  for  Shanghai,  via 
Newcastle,  Libau,  Leningrad,  Irkutsk, 
Vladivostock,  and  Nagasaki.  From 
Shanghai  the  dispatch  goes  by  Postal 
Pacific  Cable  Company  wires  to  San 
Francisco,  via  Manila,  Guam,  Midway 
Island,  and  Honolulu,  then  flashed  to 
New  York  and  back  to  Columbia,  bear¬ 
ing  the  signature  of  U.  P.  men  who 
handled  it  on  its  journey  of  26,605  miles. 
Cable  officials  were  confident  that  the 
message  would  be  back  at  the  starting 
point  before  the  end  of  the  dinner. 

Another  communications  feature 
planned  is  the  broadcasting  from  New 
York,  after  wire  transmission  from  the 
banquet  hall,  of  this  message  by  the  Ra¬ 
dio  Corporation  of  .America; 

“To  all  ships — Please  report  position  in 
miles  from  New  A'ork  or  San  Francisco 
for  marine  radio  demonstration  before 
460  newspaper  editors  attending  United 
Press  night  banquet  given  by  University 
of  Missouri  at  Columbia,  Mo.” 

.As  fast  as  replies  are  received  from 
vessels  at  sea,  they  will  be  relayed  from 
New  York  and  San  Francisco  to  Colum¬ 
bia  and  read  to  the  guests. 

Dean  Walter  Williams  presided  at  the 
dinner,  using  the  gavel  which  was  used 
by  President  Bickel  of  the  U.  P.  at  the 
Zbth  anniversary  banquet  of  the  U.  P.  in 
New  York,  April  25.  The  gavel  is  to 
be  preserved  in  the  university  museum. 
Speakers  included  Mr.  Bickel  and  Gov. 
Sam  A.  Baker. 


A  wireless  telephone  conversation  be-  One  of  the  most  forceful  addresses 
tween  Ralph  Turner  and  Ed  L.  Keen,  delivered  during  the  week  was  that  of 
vice-president  of  the  United  Press  in  Tom  Wallace,  chief  of  the  editorid  staff, 
London,  took  place  Thursday  morning,  Louisville  Times,  which  is  carried  at 
Mr.  Keen  telephoning  the  latest  news  in  length  on  another  page  of  this  issue, 
the  British  capital,  while  Dean  Williams  Marc  .A.  Rose,  executive  manager  of 

the  International  News  Service,  in  his 
address  on  “China  and  the  Cables,”  dis¬ 
cussed  the  criticism  directed  at  press  dis¬ 
patches  from  China  during  the  present 
trouble  there. 

He  pointed  out  that  the  charge  that 
American  correspondents  in  the  Orient 
are  under  the  influence  of  the  British  is 
without  foundation,  since  all  of  the  Amer¬ 
ican  correspondents  are  Americans, 
.American  trained.  British  censorship, 
he  said,  has  not  interfered  with  a  line  of 
International  News  Service  material  sent 
from  China. 

The  charge  that  American  news  serv¬ 
ices  were  caught  unprepared  for  the  crisis 
in  China  and  rushed  hastily  recruited 
men  to  the  scene,  was  disposed  of  by 
Rose  with  the  statement  that  all  of  the 
I.  N.  S.  correspondents  in  China  have 
been  there  for  several  years.  The  news 
associations  sensed  the  coming  crisis  and 
have  been  training  men  in  the  Orient  for 
it  for  years,  he  said. 

Rose  explained  the  process  of  gathering 
foreign  news,  cable  costs  and  the  constant 
struggle  to  cut  down  cable  costs.  One 
of  the  greatest  needs  today  is  for  radio 
service  from  the  Pacific  coast  to  the 
Dean  Walter  Williams  Orient,  he  believes. 

“Changes  in  the  Syndicate  Fields”  was 
and  a  number  of  distinguished  guests  the  subject  of  the  address^  by  John  H. 


listened  on  head-phones. 


Millar,  president  of  Associated  Editors, 


Attendance  at  Journalism  Week  will  Inc.,  Tuesday,  in  which  he  explained  ten- 
probably  surpass  that  of  last  year,  accord-  defies  m  the  syndicate  field, 
ing  to  registration  figures  today.  It  is  Over-development,  which  will  probably 
estimated  that  400  editors  and  students  In  mer^ng,  was  given  as  the  situa- 


will  attend  the  banquet  Friday  night. 


tion  in  the  field  today.  “The  syndicate 


Wednesday  was  Missouri  Press  Asso-  ^  new  business.  It  is  about  the  same 
ciation  Day,  the  annual  spring  meeting  nge  as  the  moving  picture  business,”  he 


of  the  association.  President  C.  L.  Ho¬ 
bart  presided  and  problems  of  the  rural 
press  were  discussed. 


“This  is  a  superstitious  age  and  one  of 
the  popular  superstitions  of  the  day  is  that 


Journalism  Week,  started  18  years  ago,  advertising  will  accomplish  marvels,  and 
one  year  after  the  establishment  by  Dean  'I®.  I*?  invoked  only  by 

Walter  Williams  of  the  School  of  Jour-  hidden  process  known  only  to  the 

nalism  of  the  University  of  Missouri,  has  .  ,  ,  .  „  .  „  • 

grown  in  popularity  each  year.  Promi-  1*1'®  y'®®  I**®  Icor  of  the  talk  by  Rob- 

nent  newspaper  men  from  all  sections  of  W.  Jones,  associate  professor  of  jour- 


the  country  are  on  the  programs. 

Perhaps  one  of  the  greatest  attractions 


nalism  at  the  University  of  Washington. 
“.Advertising  is  bottomed  on  factual  re- 


on  this  year's  program  was  the  appear-  Parting,  he  declared.  “To  advertise  any- 
ance  of  Fannie  Hurst,  novelist  of  New  thing  it  is  necessary  to  Icnow  the  facts 
Y’ork,  on  the  program  Tuesday.  Every  on  which  a  sale  would  be  made.  Ad- 
available  space  in  the  auditorium  was  yertising  copy  cannot  be  eff^tive  unless 
taken  and  many  were  turned  away.  The  ‘t  is  based  on  knowledge  of  the  thing  ad- 
writer  spoke  on  the  duty  of  the  press,  vertised,  coupM  with  a  knowledge  of  the 
emphasizing  its  spiritual  mission  as  an  ^roup  to  vyhich  the  article  is  to  be  sold, 
agency  for  truth  and  service.  She  urged  .  Advertisir^  copy  has  to  be  read,  so 
that  journalism  “keep  pace  spiritually  'I  .o^®  I®  bottomed  on  fact,  has  to  M 
with  the  mechanical  achievements  of  our  suited  to  the  people  who  are  to  read  it. 


time,  and  be  worthy  of  them,”  and  con¬ 
demned  the  practice  of  “giving  the  public 
what  it  wants.” 

“Is  the  press  all  dressed  up  and  no 


has  to  talk  straight  to  the  point  and  has 
to  keep  at  it  steadily  to  reach  the  ob¬ 
jective,  sales.” 

Mrs.  Genevieve  Forbes  Herrick,  a  re¬ 


place  to  go?”  she  asked,  after  stating  porter  for  the  Chicago  Tribune,  s^okt 
that  we  are  inclined  to  smother  ourselves  ®oout  her  work,  and  her  observations  in 
under  our  mechanical  equipment.  “Are  'oe  field  of  the  woman  reporter.  Among 
our  ethical  standards  up  to  the  level  of  fallacies  regarding  the  feminine  re¬ 
mechanical  perfection?”  she  queried  in  porter,  she  said,  is  the  old  fairy  tale 


condemning  the  tabloids. 


{Continued  on  page  16) 


^tstaiTCe-  mile*  plus  53nFr4nci?co- New Voi'K. 

Starting  at  Columbia.  Mo.,  the  United  Press  greetings  to  guests  at  Columbia,  Mo.,  will  circle  the  globe  in  what  is  hoped  will  be 

a  new  signature  at  each  point  where  if  is  handled  by  a  U.  P  representative 


record-breaking  time,  picking  up 
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STURDEVANT  NOW  EDITS  N.  Y.  TELEGRAM 
HALL  NAMED  BUSINESS  MANAGER 


Former  Comes  from  Editorship  of  Youngstown  Telegram 
Where  Brunner  Succeeds  Him — Hall  Recently  with 
Denver  Scripps-Howard  Dailies 


W;]LLIAM  L.  STURDEVANT  and 
”  Harold  Hall  this  week  became  edi¬ 
tor  anrl  business  manager,  respectively, 
of  the  Xnc  York  Ez’cning  Tclegratn, 
completing  the  metamorphosis  of  the 


H.irold  Hall 


former  Munsey  paper  into  a  typical  mem- 
ber  of  the  Scripps-Howard  group  of 
dailies.  Both  new  executives  are  Scripps- 
Howard  trained  in  the  middle  west ;  both 
are  under  40  years  of  age;  and  both  are 
beginning  their  first  New  York  experi¬ 
ence  as  chief  executives  of  the  Telegram. 

Mr.  Sturdevant  comes  to  New  York 
from  the  Youngstoun  (O.)  Telegram,  of 
which  he  has  been  editor  since  1921,  when 
it  was  first  purchased  by  the  Scripps- 
Howard  interests. 

Promotion  of  Mr.  Sturdevant  to  New 
York  caused  a  number  of  changes  in 
Youngstown.  Feli.x  E.  Brunner,  manag¬ 
ing  editor,  was  made  editor ;  Albert  A. 
Reilly,  associate  editor,  was  promoted  to 
the  office  of  vice-president  of  the  Tele¬ 
gram  Company ;  Ned  Brooks,  city  editor, 
became  managing  editor,  and  Fred  Mc- 
Guer,  of  the  local  staff,  city  editor. 

The  former  Youngstown  editor  who 
has  now  entered  the  New  York  field  has 
had  20  years  of  newspaper  experience, 
beginning  as  country  correspondent  in 
(leneva.  O..  for  the  Ashtabula  Beacon- 
Record.  He  was  born  38  years  ago  in 
North  Girard.  Pa.,  where,  he  attended 
.school,  later  entering  Allegheny  College 
at  Meadville.  Pa.  .^fte^  his  initiation 
into  newspaper  work  at  Geneva.  Mr. 
Sturdevant  later  became  editor  of  the 
Geneva  Press  Times. 

His  next  step  was  to  Warren.  O.,  on 
the  staff  of  the  IVarren  Chronicle.  In 
1917.  having  attracted  attention  for  his 
work  at  Warren,  Sturdevant  was  given 
a  place  on  the  editorial  staff  of  the  C/ct’c- 
land  Press.  He  made  rapid  progress 
there  as  a  reporter  and  in  various  edi¬ 
torial  capacities,  finally  attaining  the  man¬ 
aging  editorship,  a  position  he  held  for 
a  year  and  a  half  before  his  transfer  to 
Youngstown. 

Soon  after  he  arrived  in  Youngstown 
he  started,  through  the  Telegram,  a  cru¬ 
sade  against  corrupt  politics  in  the  city, 
the  town  was  wide-open. 

Mr.  Sturdevant  borrowed  some  reporters 
from  other  Scripps-Howard  papers.  They 
were  brought  to  Youngstown,  but  never 
came  near  the  office  of  the  Telegram.  In¬ 
stead  thev  obtained  employment  at  the 
mills  and  frequented  the  gambling  joints. 
When  they  had  gathered  enough  informa¬ 
tion,  the  Telegram  began  to  publish  daily 


smashing  stories  on  conditions,  eventually 
winning  a  fight  by  publicity  against  an 
evil  that  had  been  tolerated  by  Youngs¬ 
town  for  many  years. 

The  Cleveland  Press,  on  which  Mr. 
Sturdevant  had  most  of  his  experience,  is 
considered  the  Scripps-Howard  training 
ground  for  editorial  men.  Under  George 
B.  Parker,  now  editorial  director  of  the 
26  dailies  in  the  group,  Mr.  Sturdevant 
was  grounded  in  the  newspaper  policy 
which  has  made  the  Press  known  among 
newspaper  men  everywhere  as  a  great 
stunt  paper. 

Among  big  and  amusing  local  beats  in 
Cleveland  in  which  Mr.  Sturdevant 
played  a  hand  was  one  concerning  the 
secret  marriage  of  Mayor  Fitzgerald. 

Now,  Clevelanders  generally  consid¬ 
ered  Mr.  Fitzgerald  a  bachelor,  when  one 
day  the  tip  came  into  the  Press  office : 

“Mr.  Fitzgerald  is  married  to  a  girl 
who  lives  in  New  York,  and  what  is 
more  they  have  a  child.’’ 

That  was  all  the  Press  had,  and  it  was 
hard  to  believe.  Mr.  Sturdevant  got  the 
Mayor  on  the  telephone.  There  was 
something  very  important  he  wanted  to 
talk  to  him  about,  he  said.  He  would  see 


P'elix  F.  Hrvxxfr  .Albert  .A.  Keilly 


the  Mayor  immediately,  coming  over  him¬ 
self.  It  was  too  important  to  send  a  re¬ 
porter. 

Clnce  in  the  Mayor's  office,  Mr.  Sturde¬ 
vant  banged  right  into  the  important  mat¬ 
ter. 

“We  have,’’  he  said,  “the  story  of  your 
marriage.” 

Mayor  Fitzgerald  started.  The  start 
was  sufficient  to  convince  the  editor  of 
the  truth  of  the  tip. 

“Don’t  you  think,”  he  cajoled,  “it  would 
be  better  if  you  made  a  formal  announce¬ 
ment  of  it,  giving  the  affair  the  dignity 
it  deserves,  instead  of  having  us  run  it 
as  ‘just  a  newspaper  story?”’ 

“I  think,”  the  Mayor  rejoined,  “it 
would  be  better  if  you  didn’t  print  the 
story  at  all.” 

Mr.  Sturdevant  explained  that  the  Press 
didn’t  entertain  thoughts  such  as  the  one 
just  expressed  by  the  city’s  chief  execu¬ 
tive.  News  was  news,  and  shouldn’t  be 
suppressed.  However,  he  would  be  glad 
if  Mayor  Fitzgerald  would  come  over 
to  the  Press  office  and  talk  over  the  story 
with  Mr.  Parker,  editor-in-chief. 

The  Mayor  acquiesced.  Mr.  Parker 
supported  his  managing  editor,  declaring 
that  as  long  as  they  had  the  story,  and  it 
was  true,  he  could  see  no  reason  why  the 
Press  should  withhold  it. 

What  was  worrying  the  newspaper  men 
all  this  time,  however,  was  that  having 
said  they  had  the  story  they  were  now 
wondering  how  they  could  get  the  names 
of  the  Mayor’s  secret  wife  and  their  baby. 
Mr.  Sturdevant  from  downstairs  gave 
Mr.  Parker’s  office  a  ring  on  the  tele¬ 
phone. 

Mr.  Parker  turned  from  the  ‘phone. 

“The  boys  are  going  to  press  with  that 
story  now,”  he  smiled  at  the  Mayor. 
“They  want  to  make  sure  of  the  spelling 
of  Mrs.  Fitzgerald’s  maiden  name.” 

The  Mayor  spelled  it  out. 

“.\nd  the  baby?” 

.\gain  the  Mayor  complied. 


TELEGRAM’S  NEW  CHIEF 


YT.  L.  Sturdevant 


It  was  in  time  for  the  1  o'clock  edi¬ 
tion.  Still  the  Mayor  argued.  The  edi¬ 
tion  went  to  press  and  was  out  in  the 
street.  The  Mayor  and  Mr.  Parker  con¬ 
tinued  their  argument.  Other  newspaper 
offices  gasped  at  the  Press’  beat.  They 
didn’t  dare  lift  it,  however,  without  con¬ 
firmation.  Where  was  the  Mayor? 

At  3  o’clock,  too  late  for  any  serious 
damage  from  the  opposition,  the  Mayor 
and  Mr.  Parker  walked  smilingly  to¬ 
gether  from  the  latter’s  office.  It  was 
best,  they  had  agreed,  that  the  story  be 
told.  It  had  been. 

Mr.  Hall,  the  new  business  manager  of 
the  Telegram,  has  had  as  long  a  news¬ 
paper  training  as  his  erlitorial  partner, 
but  has  not  been  as  many  years  with  the 
Scripps-Howard  organization.  He  was 
born  in  Maine,  where  his  father  had  been 
a  music  instructor  and  his  mother,  Rosa 
Beall,  a  newspaper  woman  on  the  staff 
of  the  Lezeiston  Journal. 

When  Mr.  Hall  was  still  a  young  boy 
the  family  moved  to  Missouri,  and  the 
present  business  manager  of  the  New  York 
daily,  had  his  first  newspaper  experience 
on  the  St.  Joseph  (Mo.)  Nezes- Press  as 
a  reporter.  After  a  few  months  he  trans¬ 
ferred  to  the  St.  Joseph  Gazette,  then 
owned  by  C.  D.  Morris  and  G.  H.  Luke. 
Mr.  Hall  became  managing  editor  of  the 
Gazette  when  he  was  17  years  old. 

Mr.  Luke  became  interested  in  this 
newspaper  prodigy  and  personally  in¬ 
structed  him  in  newspaper  work.  When 
Mr.  Luke  sold  out  his  interest  in  the  Ga¬ 
zette.  Mr.  Hall  therefore  left  with  him. 
For  a  while  Mr.  Luke,  with  Mr.  Hall  as 
assistant,  engaged  as  a  newspaper  ef¬ 
ficiency  counsel,  becoming  associated  with 
a  number  of  papers  in  an  advisory  ca¬ 
pacity  in  this  way.  Finally  he  accepted 
a  position  as  general  manager  of  the 
W.  D.  Boyce  (Tompany  in  Chicago,  and 
Hall  came  with  him  and  was  placed  in 
charge  of  circulation  work  for  the  weekly 
publications  issued  by  this  firm,  including 
the  Saturday  Blade  and  the  Chicago 
J.cdger.  This  was  in  1915. 

About  10  years  ago  Mr.  Luke  and  Mr. 
Boyce  purchased  the  Indianapolis  Sun. 
which  later  became  the  Times.  Mr.  Hall 
was  vice-president  of  the  W.  D.  Boyce 
Company  at  the  time,  but  also  was  im¬ 
pressed  to  assist  in  the  management  of 
the  Indianaoolis  dailv.  Eventually  Mr. 
Hall  left  Chicago  and  became  resident- 
manager  of  the  Indianapolis  Times.  In 
the  fall  of  1922.  the  Times  was  purchased 
by  the  Scrin^'s-Howard  newspapers. 

Shortly  afterward  Mr.  Hall  resigned 
from  the  W.  D.  Boyce  Company  to  be¬ 
come  assistant  to  W.  G.  Chandler,  presi¬ 
dent  of  the  Central  Grmm  of  the  Scripps- 
Howard  Newspaners.  Two  years  ago  he 
was  made  president  of  the  Newspaper 
Supply  Companv.  a  title  he  retains.  He 
came  to  New  York  from  Denver,  where 
he  was  business  manager  of  the  Rocky 
Mountain  Xczt's. 


BOSTON  POST  IS  SUED  BY 
ATLANTIC  MONTHLY 

Violation  of  Copyright  Charged  in 
Complaint  Based  on  Prema¬ 
ture  Release  of  Gov. 

Smith’s  Letter 


Legal  action  was  instituted  by  the  .\t- 
lantic  Monthly  Company  of  Boston, 
against  the  Boston  Post  when  a  bill  of 
complaint  was  filed  in  United  States  Dis¬ 
trict  court,  Boston,  Saturday,  May  7, 
seeking  damages  for  the  premature  pub¬ 
lication  in  that  newspaper  of  Governor 
Alfred  Smith’s  reply  to  Charles  C.  Mar¬ 
shall  of  New  York  concerning  the  status 
of  a  Roman  Catholic  as  President  of  the 
L’nited  States. 

The  allegations  accuse  the  Boston  Post 
of  sending  one  of  its  most  trusted  re¬ 
porters  to  Concord,  N.  H.,  to  the  plant 
of  the  Rumford  Press,  where  the  article, 
which,  it  alleged,  was  copyrighted,  was 
printed,  and  obtaining  from  a  night 
watchman  at  the  plant  two  copies  from 
the  bindery,  that  were  put  aside  because 
of  alleged  defects.  It  is  further  alleged 
the  newspaper  knew  the  article  was  copy¬ 
righted  and  that  Gov.  Smith  transferred 
all  rights  in  the  article,  entitled  “Catholic 
and  Patriot,”  to  the  Atlantic  Monthly. 

The  publishers  of  the  magazine,  ac¬ 
cording  to  the  bill,  on  April  9  sent  to 
publishers  all  over  the  country,  including 
the  defendant,  a  notice  regarding  the  pro¬ 
posed  printing  of  the  Smith  article  in 
the  May  issue  of  the  magazine  which 
was  to  be  circulated  .\pril  25,  and  called 
attention  to  the  fact  that  arrangements 
had  been  made  to  release  the  article 
simultaneously  with  the  May  issue  of  the 
.\tlantic  Monthly.  The  notice  served 
warning  on  all  publishers  that  the  own¬ 
ers  of  the  magazine  intended  strictly  to 
enforce  the  copyright  law.  .\  reporter 
of  the  Boston  Post  in  an  interview  with 
an  official  of  the  magazine,  Ar  -il  11,  was 
given  additional  warning  against  an  in¬ 
fringement  of  the  copyright,  it  is  alleged. 

.■\n  official  of  the  Boston  Post  when 
asked  by  a  representative  of  Editor  & 
Publisher  for  a  statement  regarding  the 
suit,  said  that  an  editorial  covering  the 
situation  already  had  been  published  some 
time  ago  and  that  there  was  no  further 
statement  to  make  at  this  time. 

Officials  of  the  Atlantic  Monthly  Com¬ 
pany  referred  Editor  &  Publisher  to 
Romney  Spring,  of  Boston,  the  company’s 
attorney,  for  information  concerning  the 
case. 

Spring  said  that  the  article  was  copy¬ 
righted  April  8,  eight  days  before  the 
article  apj^ared  in  the  Post. 

The  article  upon  which  the  suit  of  the 
Atlantic  Monthly  is  based,  was  printed 
by  the  Post,  Saturday  morning,  April 
16,  on  page  one,  under  a  New  York 
dateline.  It  carried  a  five-column  head 
reading  “Gov.  Smith  Defines  Faith  and 
Politics.” 

Attorney  Spring  does  not  expect  the 
case  to  come  up  for  trial  before  next 
October. 


PROVIDENCE  PAPER  SUED 

Atlantic  Monthly  Starts  Another  Action 
Based  on  Gov.  Smith  Article 

Providence.  R.  1.,  May  12.— The  At- 
lantic_  Monthly  Company  is  suing  the 
Prozddence  (R.  I.)  News  for  premature 
publication  of  the  Gov.  Smith  reply  to 
Charles  C.  Marshall.  The  ca.se  will  be 
handled  for  the  plaintiffs  by  a  Rhode 
Island  firm  of  law'yers,  according  to 
Romney  Spring,  of  Thompson,  Spring 
&  Mears,  Boston  attorneys.  The  extent 
of  the  damages  against  the  News  will 
be  based  on  circulation  as  is  the  suit 
against  the  Boston  Post. 

Damages  will  also  be  asked  from  the 
.\Vw>  Bedford  (Mass.)  Times,  the  Nezs) 
York  American,  New  York  Nezrs  and 
Brooklyn  Daily  Eagle. 


BECOMES  SEMI-WEEKLY 

The  Rosenberg  (Tex.)  Fort  Bend 
Reporter  has  changed  from  a  weekly  to 
a  semi-weekly. 
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ADVERTISERS  BLAMED  FOR  “HIGH  SPACE  COST’ 

Publishers  Have  Attained  Mass  Circulation  at  Demand  of  National  Firms  A.  B.  C.  Director  Tells 

Association  of  Advertisers  at  Detroit  Meeting 


Detroit,  May  ll. — They  talked  i 

much  about  daily  newspapers  at  the 
l7th  anniversary  convention  of  the  Asso-  i 
ciation  of  National  Advertisers,  held  here 
this  week.  It  was  a  semi-annual  meet¬ 
ing,  unmarked  by  elections  or  the  decla-  ' 
rations  of  policy  that  are  usual  at  the 
late  tall  sessions,  but  there  were  plenty 
uf  speeches  and  discussions  and  the  news¬ 
paper  diread  ran  through  most  of  them. 

0.  C.  Harn,  now  managing  director 
of  the  Audit  Bureau  of  Circulations  and 
one  of  the  founders  and  a  past  president 
of  the  A.  N.  A.,  told  the  200  members 
attending  the  May  10  session  that  they 
should  call  upon  publishers  to  define  the 
elements  of  their  circulation  and  to  sell 
those  elements  rather  than  mere  quantity 
of  circulation. 

•■\Ve  have  been  passing  through  a  dis¬ 
tressing  era  of  indiscriminate  buying,” 
said  Mr.  Harn.  ‘‘Circulations  of  news¬ 
papers  and  magazines  have  been  increased 
with  no  attendant  increase  in  value,  but 
with  decided  increases  in  the  cost  of  ad¬ 
vertising.  You  advertisers  have  but 
yourselves  to  blame.  Publishers  do  not 
want  to  perpetuate  this  uneconomic  thing, 
but  you  force  them  to  do  it  when  they 
rind  that  you  select  your  lists  of  media 
solely  on  the  basis  of  circulation  supre¬ 
macy.  It  is  not  at  all  uncommon  for  a 
newspaper  of  25,000  circulation  to  go  on 
an  advertiser’s  list  for  the  lone  reason 
that  it  has  300  or  400  more  circulation 
than  its  rival,  without  any  study  of  the 
comparative  merits  of  the  papers  for  the 
particular  campaign. 

‘‘Study  your  ABC  statements,  make 
the  publishers  sell  you  the  elements  of 
their  circulations,  and  don’t  be  afraid  to 
buy  the  smaller  circulation,  if  the  indica¬ 
tions  are  that  it  has  the  larger  propor¬ 
tion  of  the  right  kind  of  readers.  To 
drive  for  larger  and  larger  gross  circu¬ 
lation  is  to  load  yourself  up  with  a  bur¬ 
den  of  your  own  creation.  It  is  a  big 
factor  in  the  load  of  increasing  costs  of 
which  you  are  loudly  complaining.” 

The  Westinghouse  newspaper  cam¬ 
paign  was  outlined  at  length  by  J.  C. 
McQuiston,  advertising  manager  of  the 
company  and  also  a  former  president  of 
the  Association. 

‘‘Advertising  in  the  industry  with 
which  I  am  identified — the  manufacture 
of  everything  electrical — in  a  forty-year 
period  of  evolution  has  passed  through 
three  stages.  These  stages  may  be 
termed  the  technical,  general  magazine, 
and  newspaper,  the  last  of  these  three 
representing  the  period  in  which  we  are 
now. 

■‘Having  built  up  our  distribution  and 
sales  organization  through  years  of  gen¬ 
eral  magazine  advertising,  it  was  be¬ 
lieved  that  the  time  had  come  to  reach 
our  market  more  intensively  and  more 
intimately  service  the  distribution.  In 
order  to  do  so,  after  research  we  decided 
to  utilize  the  newspaper  columns  and  on 
April  1  of  this  year  began  our  newspaper 
advertising  plan. 

“Since  the  newspaper  part  of  our  1927 
advertising  campaign  h»s  been  stressed 
I  make  haste  to  say  that  we  will  continue 
to  use  the  technical  and  trade  magazines, 
for  these  are  basic  to  our  industry.  We 
will  also  use  direct  mail  effort,  in  fact, 
more  so  than  eyer  before  in  our  history. 
Our  campaign  for  this  year  is  a  co-ordi¬ 
nation  of  these  three  forms  of  media, 
using  more  than  300  newspatiers  to  carry 
fte  popular  appeal  of  the  Westinghouse 
Company  and  its  products  to  the  general 
public. 

“Our  newspaper  advertising  not  only 
promotes  the  sale  of  Westinghouse  prod¬ 
ucts.  but  it_  is  also  of  great  value  to  the 
local  electric  light,  power  and  transpor¬ 
tation  companies. 

.  “I  wish  to  emphasize  that  the  outstand¬ 
ing  features  of  our  all-newspaper  plan  to 
general  public  are  flexibility 
and  intimacy. 

By  flexibility  I  haye  in  mind  the  op¬ 
portunity  afforded  to  positively  regulate 
the  advertising  to  fit  the  sales  needs  in 


the  different  territories.  For  example; 
fans  being  a  seasonal  article,  the  adver¬ 
tising  in  the  different  districts  must  be 
released  when  the  weather  is  hot  enough 
to  sell  fans.  W'e  all  know  tliat  heat  con¬ 
ditions  are  varying  throughout  the  coun¬ 
try  and  only  by  the  use  of  newspapers 
can  your  advertising  be  regulated  to  fit 
into  these  conditions. 

‘‘Another  illustration  might  be  that  of 
street  lighting.  It  is  useless  to  advertise 
all  over  the  United  States,  street  lighting, 
particularly  when  by  using  newspapers 
you  can  ‘spotlight’  your  advertising 
where  street  lighting  is  a  possibility  and 
the  taxpayers  able  to  support  by  taxation 
the  expenses  necessary  to  bring  about 
this  very  much  desired  improvement. 

“.Another  illustration — even  though  our 
plans  were  all  set  in  the  southern  cities 
where  floods  are  now  playing  havoc,  we 
were  able  to  postpone  the  release  of  this 
advertising  knowing  that  the  people  in 
that  section  are  not  now  thinking  of 
purchasing  electrical  conveniences,  but 
rather  of  real  necessities.  Later  on.  we 
will  run  this  advertising,  but  it  will  be 
when,  in  our  opinion,  the  public  is  ready 
to  buy  the  articles  we  advertise. 

“By  intimacy  I  mean  having  the  name 
Westinghouse  recognized  within  com¬ 
munities.  It  is  one  thing  to  know  a 
name  in  a  general  way  and  it  is  another 
thing  to  have  that  name  regarded  as 
having  real  local  significance.  W’esting- 
house  products  in  so  many  direct  and 
indirect  ways  affect  everybody  in  a  com¬ 
munity  that  it  is  very  much  to  be  de¬ 
sired  that  our  identification  in  the  city 
will  be  known  to  the  citizens  of  the 
community.  It  is  certainly  the  objective 
of  advertising  to  make  known  the  thing 
we  desire  to  sell  and  at  the  same  time  to 
indicate  where  that  article  can  be  fur¬ 
nished  and  serviced  locally.  The  news¬ 
paper  plan  makes  it  possible  to  accom¬ 
plish  both  these  things, 

“It  will  be  seen,  therefore,  that  this 
plan  of  ours  with  its  full  page  spread, 
to  carry  the  institutional  and  public  re¬ 
lations  copy  interspersed  with  direct 
product  copy  all  carrying  addresses  and 
local  identifications,  accomplishes  the 
much  to  be  desired  objective  in  our  case, 
at  least,  that  of  nationalizing  and  local¬ 
izing  at  the  same  time. 

Establishment  of  a  selling  policy  by 
national  advertisers  that  will  eliminate 


for  department  stores  future  dangers 
growing  out  of  lack  of  control  of  brands 
and  merchandise  thus  involved  and 
treatment  of  department  store  distribu¬ 
tion  as  a  unique  problem  for  firms  en¬ 
gaged  in  selling  nationally  advertised 
products  were  advocated  by  .Ralph  L. 
Yonker,  advertising  manager  of  the  J.  L. 
Hudson  Company,  Detroit. 

He  emphasized  that,  from  the  stand¬ 
point  of  the  department  store,  the  basic 
difference  between  privately  branded  and 
nationally  branded  merchandise  is  in  the 
matter  of  control.  He  said  that  the  need 
for  department  stores  to  adhere  to  this 
standjwint  had  been  stressed  from  a  num¬ 
ber  of  unfortunate  experiences  with  na¬ 
tional  advertised  merchandise. 

He  said  this  had  been  accomplished 
successfully  in  a  number  of  instances 
by  headlining  of  the  stores’  own  brands. 
He  pointed  out  that  during  the  past 
month  one  large  department  store  used 
in  its  headlines  the  names  of  72  of  its 
own  brands  as  against  58  manufacturers' 
brands. 

.A  “buying  power  index"  for  the  vari¬ 
ous  trading  areas  of  the  country,  as  a 
basis  for  market  analysis,  was  urged  by 
T.  O.  Grissell  of  the  George  Batten 
Company,  advertising  agency,  in  pointing 
out  that  only  by  such  means  could  an 
advertiser  determine  the  amount  of 
money  he  was  justified  in  spending  in 
a  given  area.  Trading  areas,  he  showed, 
vary  widely,  and  there  can  be  no  such 
thing  as  a  national  sales  operating  state¬ 
ment.  The  problem,  to  be  specific,  must 
be  concerned  with  units.  In  the  Detroit 
area,  for  e.xample,  he  found  that  about 
three-fifths  of  the  buying  power  was 
Iwated  in  the  city  itself  and  the  rest 
scattered  throughout  surrounding  coun¬ 
ties. 

He  presented  graphs  to  show  that,  al¬ 
though  actual  sales  have  increased  in 
most  areas  in  the  past  four  years,  the 
net  return  per  sale  has  been  lower  on 
account  of  higher  selling  costs. 

“Stalking  the  prospect" — the  process  of 
attempting  to  browbeat  the  prospect  into 
buying — was  deplored  by  Professor  John 
L.  Brumm  of  the  University  of  Michi¬ 
gan  at  the  Tuesday  afternoon’s  session. 

“On  the  whole,”  said  he,  “it  may  be 
doubted  whether  an  advertisement  ever 
sold  anything  to  anybody.  It  may  sup¬ 
ply  one  or  more  steps,  but  in  the  last 


MRS.  PARSONS  AND  DAUGHTER  SAIL 


Geoffrey  Parsons,  chief  editorial  writer  for  the  New  York  Herald  Tribune, 
bidding  bon  voyage  to  Mrs.  Parsons  and  their  daughter  Miss  Mary  Parsons, 
who  sailed  this  week  for  a  trip  abroad 


analysis  the  prospect  sells  to  himself,  and 
all  the  advertisement  can  do  is  to  make 
him  more  vividly  conscious  of  his  desire 
and  help  him  to  rationalize  himself  to  its 
attainment.” 

Lee  H.  Bristol  of  Bristol  Myers  Com¬ 
pany,  New  A'ork,  outlined  the  functions 
of  “magazines  as  a  primary  medium.” 
He  showed  that  magazines  offer  the  op¬ 
portunity  for  “editorializing”  advertise¬ 
ments.  It  is  necessary,  he  thought,  that 
an  “arbitrary  distinction”  be  made  as  to 
the  primary  medium  in  any  advertising 
campaign. 

The  growing  power  of  radio  as  a  me¬ 
dium  of  advertising  was  discussed  by 
Merlin  H.  .Aylesworth,  president  of  the 
National  Broadcasting  Company.  Ed¬ 
ward  T.  Hall,  another  former  president 
of  the  association,  who  also  discussed 
newspapers,  said  in  part : 

“A  newspaper  that  closes  its  eyes  to 
the  real  interest  of  national  advertisers 
cannot  continue  to  enjoy  the  support  of 
keen  buyers.  The  newspaper  or  periodi¬ 
cal  that  realizes  it  is  a  partner  with  the 
buyer  in  economically  developing  busi¬ 
ness  in  a  given  territory  is  finding  an 
eagerness  on  the  part  of  the  national  ad¬ 
vertiser  to  spend  money  where  the  chan¬ 
nels  are  open. 

“.A  new  spirit  of  co-operation  between 
the  buyer  and  the  newspaper  has  taken 
hold  of  all  advertising  interests.  Mat¬ 
ters  that  a  few  years  ago  could  not  be 
discussed  between  them  are  now  frankly 
analyzed.  One  of  these  discussions  has 
been  the  morning  and  evening  newspaper 
combinations  that  are  forced  on  national 
advertisers,  though  not  on  local  firms. 

“The  results  of  these  discussions  have 
already  placed  several  newspapers  on  a 
more  sound  basis  and  have  eliminated 
dangerous  practices.  This  has  encour¬ 
aged  expenditures  in  these  newspapers 
that  recognize  the  space  buyers’  view¬ 
point  and  so  follow  farsight^  policies." 

Herbert  Metz  of  the  Graybar  Electric 
Company  of  New  Jersey  was  elected  to 
the  board  of  directors  to  succeed  C.  F. 
Beatty  of  the  New  Jersey  Zinc  Company. 

The  annual  meeting  will  be  held  in 
New  A’ork  the  week  of  October  24. 

DINNER  BELL  RINGS! 

Testimonial  for  Beazell  and  Lynch  at 
N.  Y.  Newspaper  Club  May  19 

.A  testimonial  dimier  will  be  given  next 
Thursday  night.  May  19.  by  the  New 
York  Newspaper  Club  to  the  newly  elected 
president.  Dennis  Tilden  Lynch,  of  the 
New  York  Herald  Tribune,  and  the  retir¬ 
ing  president  William  T.  Beazell,  assistant 
managing  editor  of  the  New  York  World, 
at  the  club  house,  133  West  41st  street. 

The  speakers  and  the  orchestra  music 
as  well  as  the  “stunts”  of  other  artists  are 
to  be  broadcast  through  W.IZ  for  an  hour 
and  a  half. 

Tickets  are  $3.00  each. 

The  dinner  committee  is :  Robert  E 
Livingston,  chairman ;  Richard  W.  Law¬ 
rence,  Leslie  Allen,  Charles  S.  Salomon. 
Harry  Kingsbury,  William  J.  Guard  and 
Roy  Daniels. 

NEW  A.  N.  P.  A.  MEMBER 

The  New  York  City  Nowy  Sunat  has 
been  elected  to  membership  in  the  .Ameri¬ 
can  Newspaper  Publishers  .Association, 
L.  B.  Palmer,  general  manager,  announced 
this  week. 

McGlVERAN  PROMOTED 

J.  T.  McGiveran,  Jr.,  for  seven  years  a 
salesman  in  the  national  department  of 
the  Chicago  Herald  and  Examiner,  has 
recently  been  appointed  head  of  that  de¬ 
partment. 

“Shoot  to  kill”  is  a  new  order  given 
Chicago  police.  What  were  their  for¬ 
mer  instructions,  “.Aim  to  please”? — 
Brooklyn  Eagle. 


10 


Editor  &  Publisher  for  May  14,  1927 


E,  I^AOlCLilN  ElLiElOX'ElD  PREISIDEjN’T  OF  collections  which  Hbeled  him.  The  poll-  TO  START  PHOTO 

bi.  M.  M.,  M.  ^  M.  w*  conncction  with  subscription 

CANADIAN  DAILIES  AT  TORONTO  promotion.  SEIRVICE  AUG«  1 


Puzzle  Contest  Advertising  and  Local-National  Differential 

e  ’T  '  i-i  i  •  n  •  •  I  The  Loiuion  Daily  Mirror  having 

Chief  Topics  Ontario  Provincial  moved  from  its  premises  in  Bouverie 

Papers  Meet  street  (a  turning  off  Fleet  street)  which 

_  is  leased  from  the  Sews  of  the  World, 

Ett  !”•  •  I-  1  ■  ,  TT  •  t.  ^he  Sunday  paper  owned  by  Lord  Rid- 

H.  MACKLIN,  Winnipeg  Free  contest,  m  which  Henri  Gagnon,  Quebec  dell,  the  building  and  others  nearby  are 

*  Press,  was  elected  president  of  the  Le  Soleil,  won  first  prize  and  J.  H.  jq  jjg  pulled  down  and  on  the  site  will 

Canadian  Daily  Newspapers  Association  Woods,  Calgary  Herald,  second  prize.  i)g  erected  new  premises  for  the  News 

at  the  annual  meeting  held  May  5,  in  Mr.  Carrel  was  later  thanked  by  resolu-  of  the  World.  The  total  floor  area  of 


NEW  BRITISH  PLANT 

The  London  Daily  Mirror 


Toronto.  He  succeeds  Hon.  Frank  Car-  tion  for 
rel,  Quebec  Chronicle-Telegraph.  The  The 
annual  meeting  of  the  daily  publishers  fol-  evening. 


tion  for  his  hospitality. 


the  new  building  will  be  nearly  five  acres. 


The  annual  dinner  took  place  in  the  over  an  acre  being  devoted  to  the  ma- 


lowed  the  annual  convention  of  the  Can-  At  a  meeting  on  the  afternoon  of  May 
adian  Press,  which  was  reported  in  last  4  of  the  Ontario  Provincial  Dailies  Asso- 
week’s  Editor  &  Publisher.  ciation,  J.  H.  Burnet,  Charlottetown  (P.  CLIMPLJ:.  1  lINIj  INtW  IVIII  A  . 

Other  officers  elected  were  Vice-Presi-  E.  I.)  Guardian,  presented  a  proposition  AT  If  API  IQIf  A 

dent,  W.  B.  Preston,  Brantford  Exposi-  for  organizing  the  smaller  dailies 

tor;  treasurer,  N.  T.  Bowman,  Toronto  throughout  Canada  into  an  association,  - 

Telegram,  and  past-president,  Hon.  Frank  w  ithin  the  C.  D.  N.  A.,  but  one  which  Work  Going  Forward  Rapidly  on  Joint 
Carrel,  Chronicle-Telegraph,  Quebec  would  look  after  questions  on  which  there  Enterprise  of  New  York  Times 
City.  might  be  differences  of  opinion  between  j  KimherIv.CUi-lr 


chine  halls. 


COMPLETING  NEW  MILL 
AT  KAPUSKASING 


Chronicle-Telegraph, 


A  board  of  directors  consisting  of  18  the  small  and  large  dailies,  such  as  pos- 
members  was  also  elected.  Those  chosen  tal  matters,  etc. 

are,  A.  \V.  Robb,  Herald  and  Mail,  Hali-  The  proposal  was  fully  discussed  but 


Enterprise  of  New  York  Times 
and  Kimberly-Clark 
Company 


are,  A.  \V.  Robb,  Herald  and  Mail,  Hali-  The  proposal  was  fully  discussed  but  r  •• 

fax;  T.  F.  Drummie,  Telegraph-Journal  some  doubt  was  felt  as  to  its  efficacy  in  -7  year  of  activity  at  Kapuskasing,  On- 
and  Timcs-Globe,  Saint  John,  N.  B. ;  view  of  the  great  distances  separating  the  j^*^**^;  Paper  mill  and  power 

Hon.  Frank  Carrel,  Chronicle-Telegraph,  members.  It  was  felt  tliat  papers  in  the  ^.velopment  in  which  the  New  York 
Quebec,  P.  Q. ;  Henri  Gagnon,  Le  Soliel,  Maritime  Provinces  might  first  organize  ^  ones  and  the  Kimberly-Clark  Company 
Quebec;  Georges  Pelletier,  Le  Devoir,  and  then  deal  with  the  other  groups  jointly  interested  progressing  accord- 


Montreal ;  James  R.  Henderson,  Gazette,  through  correspondence.  There  would 
Montreal ;  W.  G.  Jaffray,  Globe,  Tor-  also  be  the  opportunity  to  come  together 
onto ;  H.  B.  Burgoyne,  Standard,  St.  at  the  C.  D.  N.  A.  gathering  each  year. 
Catharines,  Ont. ;  W.  B.  Preston,  Ex¬ 
positor,  Brantford,  Ont. ;  J.  E.  Atkinson,  WORCESTER  DAILY  SUED 

Star,  Toronto;  George  E.  Scroggie,  Mail  - 

and  Empire,  Toronto;  E.  H.  Macklin,  Insurance  Man  Claims  Circulation  Man- 


Manitoba  Free  Press,  Winnipeg ;  Bur- 
ford  Hooke,  Leader  and  Post,  Regina, 
Sask. ;  Senator  W.  A.  Buchanan,  Herald, 


ager’s  Letter  Libelled  Him 

Trial  started  May  10,  in  the  Worces- 


There  would  '"S  to  the  schedule  originally  planned, 
come  together  Along  the  fifty-mile  railroad  connecting 
g  each  year.  the  mill  with  the  power  site  at  Smoky 
Falls  the  new  transmission  lines  are  now 
Y  SUED  erected  and  power  is  being  sent  from 

Kapuskasing  to  assist  in  the  power  house 
culation  Man-  instruction  in  the  opposite  direction  from 
the  way  in  which  it  will  flow  when  work 
is  completed. 

i  the  Worces-  -"^t  Smoky  Falls  itself  the  river  has 
before  Judge  l>een  diverted  from  its  westerly  channel 


Lethbridge,  Alta.;  R.  J.  Cromie,  Sun,  ter  County  Superior  Court  before  Judge  lieoi  diverted  from  its  westerly  channel 
Vancouver;  John  M.  Imrie,  Journal,  Ed-  Charles  H.  I^ahue  and  a  jury  in  the  and  a  large  My  of  men  are  engaged  m 
monton;  W.  J.  Motz,  News-Record,  Kit-  suit  for  $15,000  against  the  Worcester  the  construction  of  the  permanent  dam 


chener;  H.  B.  Muir,  Whig-Standard, 
Kingston,  Ont. 

Reports  presented  showed  that  the  dail¬ 
ies’  organization  is  in  sound  condition. 


Telegram  Publishing  Company  and  an¬ 
other  suit  for  $10,000  against  EMward  F. 


and  power  house. 

With  the  frost  just  leaving  the  ground. 


Dolhenty,  circulation  manager  of  the  active  digging  is  recommencing  at  Ka- 


Tclcgram-Gazette. 

The  plaintiff  is  Frederick  L.  S.  Coates 


puskasing  and  foundations  for  the  build¬ 
ings  which  will  ultimately  house  the  four 


Owing  to  amalgamations  three  members  is  rr^ericK  1. 

were  lost  during  the  year  but  three  were  Worcester,  who  charges  libel  in  both  paper  machines,  whose  contemplated  pro- 


He  claim,  tta,  on  Feb.  17.  duction  is  550  ton,  daily,  are  being  pre- 
1023.  he  .,,i„, he  employ  ol. be  Nonl,  pa^d.  . . .  , 


du  Saguenay,  Chicoutimi,  and  the  Mon¬ 
treal  Jewish  Eagle.  The  association  has 
a  membership  of  80. 

Apart  from  the  presentation  of  reports 
and  the  election  of  officers,  interest  cen- 


.^merican  Accident  Insurance  Company 
and  the  United  States  National  Adjust- 


The  entire  stock  capitalization  of  the 
Spruce  Falls  Power  and  Paper  Company 


ment  Company,  and  that  on  that  date  is  owned  by  the  Kimberly  Clark  Company 
Mr.  Dolhenty  wrote  a  letter  to  his  em-  and  the  New  York  Times  Company.  First 
plovers  making  inquiries  about  certain  mortgage  5^4  per  cent,  serial  gold  bonds 


o. 


ana  me  cicciion  oi  omeers.  inicrcsi  cen-  pj^yp^s  making  inquiries  about  certain  mortgage  5^4  per  cent,  se 
discussion  of  several  to^s  insurance  policy  deliveries  and  money  were  recentlv  sold  at  par. 
placed  by  members  on  the  agenda.  The 
attitude  of  publishers  towards  puzzle  con-  1  - 

SAIL  FOR  HONEYMOON  ABROAD 

this  type  of  advertising  often  carried  with 
it  the  danger  of  disturbing  faith  in  ad¬ 
vertising  generally,  especially  among  chil-  ^  ^ 

dren.  Quite  a  number  of  publishers 
stated  that  they  declined  to  carry  it. 

Others  said  that  they  insisted  on  having  ^  T 

all  conditions  set  out  fully  in  the  copy  I 

before  accepting  it.  The  consensus  w'as 

that  this  kind  of  advertising  should  be  ^ 

very  carefully  censored  and  if  found  at 
all  questionable  carried. 

.Another  question  discussed  was 
whether  contracts  covering  the  advertis- 
ing  of  associated  or  subsidiary  companies 
should  be  classed  as  blanket  contracts.  It 
was  practically  the  unanimous  opinion  of 
the  meeting  that  the  tendency  to  offer 
blanket  contracts  should  be  resisted  as 
strongly  as  possible  and  that  they  should 

be  refused  unless  there  sufficient  ^ 

the  holder  the  j 

The  the  differential  be-  1 

tween  local  or  and  foreign  or  na-  JS  >  A 

tional  advertising  came  up  again.  It  was  •  W 
found  that  most  papers  had  a  well-defined  M  1 

line  between  the  two,  though  cases  ,^1  M  #  f 

from  time  to  time  that  were  hard  to  vOS  f 

It  was  felt  that  was  better  to  f 

some  latitude  in  such  cases  than  cover  the 

situation  by  definition.  Free  publicity  for  \ 

professional  sports  w'as  also  discussed,  the 
feeling  being  that  this  material  should  be 
more  scrutinized. 

Social  features  included  a  luncheon  ten- 
dered  to  the  members  bv  the  retiring 

president,  Hon.  Frank  Carrel.  There  Captain  and  Mrs.  W.  H.  Wells  photographed  on  the  S.S.  DeG 
W’ere  no  speeches  but  the  company  were  sailing  for  abroad  on  a  honeymoon  trip.  Mrs.  Wells  is  the  formei 
amused  by  the  holding  of  a  story-telling  feature  writer  for  the  New  York  Evening  Tdegram 


Captain  and  Mrs.  W.  H.  Wells  photographed  on  the  S.S.  DeCrasse  before 
sailing  for  abroad  on  a  honeymoon  trip.  Mrs.  Wells  is  the  former  Jane  Dixon, 
feature  writer  for  the  New  York  Evening  Telegram 


Will  Begin  Furnishing  News  Pictures  to 
100  Members  Contemplating  Ex¬ 
tension  oi  Co-Operative  Idea 
to  Field  of  Photography 

The  Associated  Press  will  start  operat¬ 
ing  a  news  picture  service  on  Aug.  1 
N.  A.  Huse,  member  of  the  executive 
staff  who  is  in  charge  oi  organizing  the 
new  enterprise,  informed  Editor  &  Pub¬ 
lisher  this  week.  It  will  be  called  the 
Associated  Press  News  Photo  Service. 

The  beginning  of  the  service  will  be 
modest,  Mr.  Huse  said.  It  will  not  be 
supported  by  the  entire  membership  at 
first,  but  he  expects  that  more  than  100 
members  will  be  subscribers  when  it  starts 
this  August. 

The  bulk  of  the  pictures,  according  to 
Mr.  Huse,  will  be  obtained  from  member 
papers  and  correspondents,  but  to  insure 
a  steady  supply  a  contract  has  been  signed 
with  Paramount  for  still  enlargements  of 
all  Paramount  Newsreel  pictures. 

“We  are  starting  a  year’s  experiment,’’ 
Mr.  Huse  said.  “Enough  members  have 
agreed  to  participate  to  enable  us  to  begin 
operations  Aug.  1. 

“We  will  have  no  staff  of  news  photog- 
rapliers  in  New  York  or  elsewhere.  We 
plan  to  obtain  our  photographs  from  mem¬ 
ber  newspapers  wherever  possible.  There 
has  been  no  point  raised  in  regard  to 
whether  or  not  pictures  come  under  the 
.\.  P.  by-law  safeguarding  the  exclusive¬ 
ness  of  the  report  and  requiring  members 
to  furnish  news  it  gathers  to  the  A.  P. 
We  expect,  however,  cordial  co-operation 
from  a  great  many  members.  To  insure 
a  steady  supply  we  have  arranged  to  get 
still  enlargements  of  all  Paramount 
Newsreel  pictures,  which,  of  course,  will 
give  us  a  world-wide  coverage.  There 
will  be  at  least  40  prints  a  week  from  this 
one  source  alone. 

“We  expect  to  be  able  to  effect  vital 
economies  by  the  co-operative  inter¬ 
change  of  pictures  just  as  we  have  in  the 
.  case  of  telegraphic  news.  We  believe  that 
co-operative  effort  in  the  field  of  news 
:  pictures  is  as  sound  as  in  the  field  of  the 
printed  word.” 

Mr.  Huse  said  the  plan  for  the  news 
:  picture  service  had  been  under  considera- 
1  tion  for  about  three  months.  It  was  pre¬ 
sented  to  the  board  of  directors  by  Kent 
Cooper,  general  manager,  in  response  to 
a  demand  from  the  membership,  and  re¬ 
ceived  their  approval. 

Mr.  Huse  was  guarded  regarding  future 
plans.  He  said,  however,  that  telephoto 
would  probably  be  used  in  emergencies. 
He  also  pointed  out  that  the  gathering  of 
prints  for  the  use  of  members  with  en¬ 
graving  plants  would  also  enable  the  As^ 
dated  Press  to  add  more  pictures  to  its 
mat  service  for  the  smaller  newspapers. 

PARSONS  IN  AGENCY  HELD 

E.  W.  Parsons,  until  recently  adver¬ 
tising  manager  of  the  Chicago  Tribune, 
has  established  his  headquarters  in  Chi¬ 
cago  with  the  Capehart-Carey  Corp.,  ad¬ 
vertising  agency,  of  which  he  is  vice- 
president  and  western  manager,  with 
plans  to  conduct  a  general  advertising 
agency  business  in  Chicago.  His  offices 
are  at  64  West  Randolph  street.  Celester 
M.  Horton,  who  has  been  associated  with 
Mr.  Parsons  on  the  Tribune,  resigned 
to  go  with  him. 

PRIZES  FOR  KENTUCKY  PAPERS 

Prizes  for  the  best  newspapers  in  Ken¬ 
tucky  will  be  awarded  at  the  annual  mid¬ 
summer  meeting  of  the  Kentucky  Press 
Association  to  be  held  at  Mayfield,  Ky. 
June  23-25.  Malcolm  Bailey,  LouisVdU 
Courier-Journal,  is  association  president 
Prof.  Enoch  Grehan,  University  of  Ken¬ 
tucky  School  of  Journalism,  is  chairman 
of  the  committee  of  awards. 

PLANNING  PRINTING  BUILDING 

Plans  have  been  filed  with  the  Man¬ 
hattan  Bureau  of  Buildings  for  a  13-5tory 
$450,000  newspaper  printing  and  manu¬ 
facturing  building  at  343  to  349  West 
.52nd  street.  New  York. 
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AGENCIES  SPENDING  HUGE  SUMS  FOR  ART 

As  High  As  $15,000  Paid  for  Psdntings  on  View  at  Sixth  Annual  Advertising  Art  Exhibit  in  New  York 

— Critic  Finds  Much  of  Work  Unrelated  to  Selling 


t  SWINGING  stride  forward  has  By  GUY  GAYLER  CLARK 

been  taken  by  the  “Gass  A”  division  Director  of  Street  &  Finney,  Inc. 

ot  advertising  art.  it  is  shown  at  the  sixth 

annual  art  exhibit  of  the  Art  Directors  works  from  a  total  of  3.1X)0  submitted  advertisements  placed  by  Calkins  &  Hol- 
Qub  of  New  York.  In  the  exhibit,  "as  varied.  From  the  noteworthy  con-  den.  Inc.  The  light  outline  in  an  ocean 
which  will  continue  at  the  Art  Center  tribiition  of  the  great  Spanish  master,  I.  of  white,  so  popular  and  effective  in  cur- 
until  May  31,  an  observer  sees  a  con-  Zuloaga.  the  portrait  of  Padcrewsky  done  rent  newspaper  space,  reminds  us  once 
tinuation  of  progress  in  the  right  direc-  for  Steinway  &  Sons,  to  a  simple  line  more  that  “Gentlemen  prefer  blondes.” 
tion,  with  the  possible  reservation  that  the  drawing  of  a  shoe,  the  collection  of  ad- 
acknowledged  champions  of  advertising  vertising  art  this  year  extended  through 

a  wide  gamut  of  interest  and  activity. 

-  '  Even  so,  the  exhibit  doesn’t  pretend  to 

Sshow  all  the  good  advertising  art  created 
durin.g  1926.  But  it  does  show  that  the 
agencies  are  spending  more  money  for  art 
than  ever  before.  The  monetary  value 
on  the  exhibits  this  year  range  from  a 
few  hundred  dollars  to  as  high  as  $15,000 
for  one  painting. 

Whether  this  is  sound,  economic  adver¬ 
tising  business  or  not  is  a  matter  of  opin¬ 
ion. 

In  visiting  the  .\rt  Center  this  week 
for  the  readers  of  Editor  &  Publisher.  I 
turned  naturally  first  to  the  gallery  on 
which  were  shown  the  illustrations  and 
sketches  in  black  and  white,  advertising 
art  obviously  of  most  interest  to  news¬ 
papers. 

The  medal  winner  in  this  section  was 
Rockwell  Kent,  with  a  pen  and  ink  draw¬ 
ing  for  Marcus  &  Co.,  New  York  jewel¬ 
ers,  used  in  an  advertisement  placed  by 

drawing  is  “Inspiration.”  Mr.  Kent  has 
brought  a  noble  mood  of  poetry  to  these 
advertising  pages.  His  drawings  have 
much  the  same  qualities  of  mystery  and 
symbolism  that  we  find  in  the  works  of 
great  Englishman,  William  Blake. 

C.  W.  Flammer,  associate  art  director 

- - - -  of  N.  \V.  .\yer  &  Son,  who  with  Paul 

.  ,  ,  .  1  •  •  Froelich,  art  director,  selected  the  Kent 

A  medal  winner  among  the  paintings,  drawing  to  do  the  advertising  job  as¬ 
hy  Drian,  Pans  artist,  h  was  used  signed  to  it.  has  the  following  to  say  in 

in  an  advertisement  for  Woodbury  s  regard  to  his  selection: 

Facial  Soap.  “jn  an  advertisement  featuring  jewelry 

there  are  several  things  to  be  taken  into 
art  are  more  like  tennis  than  golf  cham-  consideration  from  the  artist’s  standpoint, 
pions,  in  that  they  stay  put  from  year  to  fhe  type  of  illustration  in  an  advertise- 
year.  ment  of  this  kind  should  be  one  with  a 

The  primary  purpose  of  this  exhibit,  great  deal  of  dignity  and  perhaps  con- 
organized  yearly  by  the  art  directors  of  ventionality.  I  always  think  of  jewels  in 
New  York’s  general  advertising  agencies,  terms  of  their  appearance  in  boxes  at  the 
is,  it  must  be  understood,  to  foster  the  opera,  at  theaters,  dinner  parties  and  such, 
use  of  more  aesthetic  paintings  and  draw-  j  believe  a  drawing  of  this  kind  combines 


lie  for  his  window  screens  done  for  Lord 
&  Taylor.  His  pastel  medal  winner  at 
the  advertising  art  exhibit,  which  pictures 
an  actress  at  her  make-up  table,  is  re¬ 
markable  chiefly  for  its  vitality  and  sjwn- 
taneity.  Mr.  Johnson,  art  director  of  J. 
Walter  Thompson,  has  emphasized  to  rne 
that  Drian  was  allowed  some  latitude  in 


James  Preston’s  prize-winning  painting  “The  White  Swan  Hotel”  executed  for 
a  Procter  &  Gamble  advertisement 


For  newspapers  again  William  Ober-  illustrating  the  subject  of  the  advertise- 
hardt,  the  artist,  has  created  a  unique  ment. 

technique,  rich  in  color  and  texture  and  The  award  for  the  best  still  life  repre- 
most  susceptible  of  perfect  reproduction  sented  in  the  collection  went  to  Rene 
in  line  or  halftone  plates  on  newspaper  Garke.  himself  an  art  director  as  well  as 
stock.  He  is  represented  by  a  drawing  artist  for  Calkins  &  Holden,  Inc.  The 
for  P.  Lorillard  Company,  placed  by  Len-  race  for  supremacy  in  this  particular 
“This  type  of  drawing  also  harmonizes  nen  &  Mitchell,  Inc.,  and  by  another  for  classification  might  be  keener  but  for  Mr. 
perfectly  with  the  very  fine  typesetting  G.  W.  Van  Slyke  &  Horton,  an  Erickson  Garke’s  consistent  leadership,  which 
we  have  planned  for  this  page  and  gives  Company  account.  makes  of  it  a  stately  procession.  The  fact 

it  color.”  A  medal  winner  among  paintings  and  that  it  happens  to  feature  Ketchup  for  the 

The  black  and  white  exhibit  contains  drawings  in  color  is  the  pastel  by  Etienne  H.  J.  Heinz  Company  is  but  one  of  the 
many  clever  outline  drawings,  offering  Drian  for  the  Andrew  Jergens  Company,  57  reasons  why  this  drawing  boasts  a 
fool-proof  reproduction  in  newspaper  makers  of  Woodbury’s  Facial  Soap,  medal. 

space  at  no  sacrifice  to  charm,  and  prov-  whose  advertising  is  directed  by  the  J.  The  Blackman  Company  may  well  be 
ing  once  again  that  a  work  of  art  need  Walter  Thompson  Company.  This  Paris  proud  of  the  showing  of  its  artists,  with 
not  necessarily  be  a  work  of  labor.  One  artist  has  established  his  reputation  not  a  total  of  26  exhibits  out  of  the  entire 
of  the  most  prolific  of  this  school  of  ad-  only  as  a  brilliant  draughtsman  but  as  a  300,  and  one  of  the  26  a  medal  winner, 
vertising  artists  is  Charles  Baskerville,  designer  whose  motifs  affect  the  dress  I  asked  George  L.  Welp,  the  art  director 
who  draws  many  of  the  fine  illustrations  and  fashions  of  the  hour.  He  is  known  of  the  Blackman  Company,  to  comment 
for  the  Southern  Cotton  Oil  Company’s  to  a  large  section  of  the  New  York  pub-  on  the  prize-winning  paintir;'.  which  is 

reproduced  with  this  story,  and  he  replied 
by  simply  offering  his  congratulations  to 
James  Preston,  the  artist,  who  painted 
scene  at  the  White  Swan  Hotel  for 
the  Procter  &  Gamble  Company. 


The  black  and  white  medal  winner  by  Rockwell  Kent,  designed  to  give  dignity 
and  conventionality  to  jewelry  copy  for  Marcus  &  Co.,  New  York 
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GLOBE-DEMOCRAT  DEMANDS  CONTROL 
OF  MISSISSIPPI  FLOOD  BY  NATION 

Publicist  and  Civic  Leaders  Applaud  Call  to  End  Regional 
Handling  and  Prevent  Periodic  Disasters  to 
Great  Valley 


A  N  editorial  suggestion  made  by  the 
St.  Louis  Globe-Democrat  in  its 
issue  of  May  5  that  a  National  h'lood 
Commission  be  appointed  by  President 
Coolidge,  composed  of  engineers  and  ex¬ 
perts  of  high  character,  to  make  an  ex¬ 
haustive  study  of  flood  control  and  navi¬ 
gation  and  to  report  a  comprehensive 
program  to  Congress  in  December, 
brought  forth  hundreds  of  recommenda¬ 
tions  and  expressions  of  approval. 

Publishers,  members  of  Congress, 
United  States  Senators,  Governors,  heads 
of  civic  organizations  and  others  re¬ 
sponded  to  the  telegrams  sent  by  the 
Globe- Democrat,  eliciting  expressions  of 
opinion. 

An  immediate  extra  session  of  Con¬ 
gress  was  favored  by  Congressmen  and 
United  States  Senators  in  the  Southern 
states,  where  more  than  200,000  have 
been  rendered  homeless  by  the  greatest 
flood  in  the  history  of  the  Mississippi 
X'alley. 

The  editorial,  which  created  so  much 
comment,  declared  in  part : 

The  States  watered  by  the  Mississippi  and 
its  trilmtaries,  and  especi.illy  the  Southern 
States,  are  sufferinR  from  the  most  calamitous 
flood  in  the  history  of  the  country.  The  floods 
of  this  great  river  have  brought  disaster  many 
times  in  the  past,  and  for  years  the  need  of 
flofid  iirevention  has  lieen  impressed  ujion  peo¬ 
ple  occasionally  by  such  events.  I»ut  the  im¬ 
press  has  always  been  regional  rather  than 
national,  and  even  within  the  region  of  impress 
it  has  usually  been  but  momentary.  Congress 
has  given  some  attentiim  to  the  matter  and  from 
time  to  time  has  made  appropriations  for  flooil 
protection.  Hundreds  of  miles  of  levees  have 
been  constructeil  by  the  Federal  Ciovernment. 
and  by  the  states  subject  to  overflow,  and  for 
more  than  forty  years  the  Mississippi  River 
Commission  has  labored  intelligently  and  dili¬ 
gently,  though  always  hampered  by  lack  of 
adequate  funds.  Three  years  ago  Congress 
provided  for  an  expenditure  of  $10,000,000  a 
year  for  six  years  for  levee  construction,  the 


most  generous  and  the  most  .sensible  provision 
it  has  ever  made  for  this  purpose. 

But  the  government  has  never  yet  taken  hold 
of  the  problem  as  a  great  national  obligation, 
which  it  is,  nor  as  an  enterprise  demanding 
large  and  comprehensive  study  and  planning. 
Now  is  the  time  to  recognize  that  obligation, 
and  to  lay  out  a  program  of  construction  of 
such  proportions  as  to  meet  the  full  require¬ 
ments  of  the  future,  with  sufficient  money  to 
make  its  completion  certain  at  no  distant  time. 
We  say  "Now  is  the  time,”  because  the  pres¬ 
ent  calamity  has  brought  the  need  before  the 
whole  country  as  never  before,  and  the  whole 
nation  is  giving  sym|>athetic  thought  to  the 
problem.  The  mind  of  the  country  is  thereby 
prepared  for  the  consideration  of  large  proi>o- 
sals  that  could  have  little  support  but  for 
the  tremendous  object  lessiuii  that  is  now  before 
all  eyes. 

Now  is  the  time  to  set  to  work  at  this  colos¬ 
sal  tack,  with  the  determination  to  carry  it 
through  to  completion.  .\nii  to  this  end  we 
think  the  President  should  at  once  api>oint 
a  National  Flood  Commission,  composed  of  en¬ 
gineers  anil  other  necessary  experts  of  the 
highe.st  ability,  men  who  would  command  the 
c.infidence  of  the  nation,  to  study  the  proldem 
and  to  have  a  comprehensive  program  of  action 
ready  to  submit  to  Congress  when  it  meets  in 
Decemlier.  At  the  moment  there  is  great  con¬ 
fusion  of  opinion  as  to  what  ought  to  be  done. 
That  confusiim  will  exist  when  Congress  meets, 
and  it  will  be  difficult  for  it,  so  charged  with 
other  duties,  itself  to  devise  a  plan  of  the 
requisite  largeness  and  scientifically  sound, 
without  the  help  that  such  an  exi>ert  inquiry 
and  prol>osal  would  bring  to  it.  Such  a  plan 
from  such  an  authority  and  for  such  a  pur- 
IHise  would  Cl  ncentrate  the  attention  and  inter¬ 
est  of  the  nation  upon  something  definite;  it 
wo>ild  have  the  supixirt  of  the  (leople.  and 
we  iH'lieve,  the  supiiort  of  Congress  itself. 

Alitiost  without  exception  the  view  ex¬ 
pressed  by  those  who  commentetl  that 
control  of  navigable  streams  is  a  national 
obligation,  one  which  should  not  be  left 
to  local  initiative  and  supervision.  Many 
expressed  appreciation  of  the  Globe- 
Democrat's  suggestion.  bViday’s  issue  of 
that  ixtper  contained  about  IS  columns 
of  indorsement  of  the  program. 


will  have  only  one  daily  newspaper  for 
the  first  time  in  more  than  30  years. 

The  Register,  which  is  the  oldest  local 
daily,  was  founded  in  1894  and  the  Times 
in  1898.  Both  papers  had  published 
weekly  editions  for  many  years  previous 
to  that  time. 

The  Times,  which  will  be  the  surviving 
paper,  has  been  in  the  McKinney  family 
for  37  years.  Ben  J.  McKinney  bought 
the  weekly  in  1890.  He  founded  the  daily 
in  1898  and  published  it  until  1908,  when 
he  sold  the  paper  to  his  two  sons  and 
retired  from  the  publishing  business.  At 
that  time  the  city  had  three  afternoon 
dailies  and  an  independent  Sunday  paper. 
The  Times  bought  the  Sunday  Morning 
Obserz'er  and  has  since  continued  publi¬ 
cation  as  the  Sumlay  Times.  In  1920  it 
purchased  and  absorbed  the  Marietta 
Journal  and  reduced  the  number  of  news¬ 
papers  to  two. 

Chamberlain  and  Putnam,  wlw  retire 
from  the  publishing  business  with  the 
sale  of  the  Register  today,  bought  the 
paper  three  and  a  half  years  ago. 

The  Times  is  represented  in  the  na¬ 
tional  advertising  field  by  Robert  E. 
Ward.  Inc.  It  is  a  member  of  the  Ohio 
Select  List  of  Daily  Newspapers. 


NEW  PRESS  GROUP  FORMED 

Newspapermen  in  the  San  .Antonio 
section,  guests  of  the  Chamber  of  Com¬ 
merce  and  Fiesta  Association  at  a  dinner 
in  San  -Antonio,  -April  23,  organized  the 
South  Texas  Press  -Association,  electing  as 
president  H.  P.  Hornby,  Uz’alde  Lcadcr- 
S’cTi's.  Ray  Carney,  Robstoum  Record, 
was  named  vice-president ;  Fred  Herndon 
and  Giarles  Davis,  San  -Antonio,  secre¬ 
tary  and  treasurer,  respectively. 


MECHANICAL  MEETING 
CALLED  BY  A.  N.  P.  A, 

Pressmen,  Stereotypers,  Printers  and 

Superintendents  Invited  to  Attend 
Harrisburg  Conference, 

June  8-9 

Pressmen,  stereotypers,  printers  and 
mechanical  superintendents  have  been  in¬ 
vited  to  a  mechanical  conference  to  lx 
held  under  the  auspices  of  the  -American 
Newspaper  Publishers  Association  at  the 
Penn-Harris  Hotel,  Harrisburg,  Pa 
June  8-9. 

In  making  the  announcement,  W.  E. 
Wines,  manager  of  the  mechanical  depart¬ 
ment,  emphasized  that  the  conference  is 
not  being  held  “for  pleasure  purposes.” 

“The  time  will  be  devoted  solely  to  the 
discussion  of  mechanical  topics  according 
to  a  program  which  is  to  be  arranged,  " 
Mr.  Wines  said.  “There  will  be  no  en¬ 
tertainment  features  of  any  description. 
The  sessions  will  be  executive  and  the  at¬ 
tendance  will  be  confined  to  direct  repre¬ 
sentatives  of  -A.  N.  P.  A.  members  and  a 
few  invited  guests.” 

Mr.  Wines  is  asking  -A.  N.  P.  A.  mem¬ 
bers  to  suggest  topics  for  discussion. 


PORTLAND  DAILY  TO 
MARK  25TH  YEAR 

Diamond  Studded  Service  Buttons  to  Be 

Awarded  Veteran  Staff  Members 
of  Oregon  Journal  at  Ban¬ 
quet  July  25 

Ninety-five  employes  of  the  Portland 
(Ore.)  Journal  are  to  be  honoral  on  July 
25,  when  the  Journal’s  “family”  will  have 
a  great  party,  commemorating  the  25th 
anniversary  of  the  Portland  newspaper 
under  Charles  Samuel  Jackson,  late  pub¬ 
lisher,  and  his  son,  Philip  L.  Jackson, 
present  publisher.  The  actual  beginning 
of  the  26th  year  falls  on  July  21,  but,  be¬ 
cause  of  the  vacation  season,  the  party 
w'ill  be  delayed  until  the  following  Alon- 
day  evening. 

On  the  night  of  the  party,  six  of  the  96 
employes  will  be  called  forward  to  receive 
service  buttons  with  three  diamonds  each. 
Hyman  H.  Cohen,  Thomas  James,  M.  A. 
Jones,  Felix  R.  Mitchell,  \\ .  H.  Wells 
and  Z.  M.  A'oung  have  served  the  Jack- 
sons,  father  and  son,  for  the  full  25  years. 

Twenty-year  pins,  each  with  two  dia¬ 
monds,  wili  go  to  32  employes,  as  follow's ; 
C.  V.  Beckstexl,  .A.  K.  Bishop,  F.  W. 
Bowen,  J.  .A.  Bowen,  L.  R.  Buzan,  P.  -A. 
Campbell,  N.  L.  Casaday,  A.  W.  Cau- 
thorn,  F.  Chalman,  Mrs.  D.  F.  Dryden. 
W.  W.  Duckworth,  R.  Gittings,  W.  H. 
Graham,  Clyde  Gregoire,  R.  W.  Hagood, 
H.  S.  Harcourt,  Will  F.  Hessian.  B. 
Frank  Irvine,  B.  S.  Jones,  H.  .A.  Kiini, 
E.  E.  Oliver,  E.  J.  Putnam,  David  H. 
Smith,  J.  C.  Smith,  Jennings  F.  Sutor, 
J.  L.  Wallin,  R.  B.  White,  E.  E.  Wick¬ 
ham.  George  E.  Willard,  C.  F.  Yezerski, 
J.  C.  Yezerski  and  Walter  Fink. 

-Almost  as  numerous  are  the  15-year 
employes,  who  will  receive  pins  with  one 
diamond  each,  the  30  named  being:  .Art 


HOLDS  COOKING  SCHOOL 

The  .llbany  (N.  Y.)  Times-Union 
this  week  conducted  a  three  days’  session 
of  a  free  cooking  and  home-makers’  school, 
under  the  direction  of  Miss  Florence 
Waterman,  lecturer  on  home  economics. 
The  school,  open  to  all  women,  started 
May  9.  Daily  prizes  were  awarded. 


322,523. 


^389,968. 

$323,664^.  n 


-Knderson,  George  Bertz,  F'lorence  Bost- 
wick,  W.  E.  Brown,  H.  E.  Cari)enter, 
Marshall  N.  Dana,  I'.  W.  Gardner,  F. 
H.  Green,  B.  F'.  Hecox,  W.  H.  Hooker, 
Harold  F'.  Hunt,  Mrs.  B.  F.  Irvine,  J.  -A. 
King,  Fred  Lockley,  Frank  C.  Loomis, 
J.  E.  McCall,  Bert  Rue,  F.  C.  Simmons, 
Claude  Simpson,  N.  L.  Starkel,  Donald  J. 
Sterling,  G.  E.  Story,  W.  H.  Thomas, 
J.  L.  Tickner,  T.  C.  Warner,  Ralph  Wat¬ 
son,  F'.  D.  Weaver,  E.  R.  Wickham,  W. 
O.  Krause  and  Fred  W.  Bell. 

.A  gold  button  will  be  the  mark  of  dis¬ 
tinction  for  the  lO-year  employes,  the  27 
being:  Harry  .Atkins,  Gordon  Brown,  W. 
F.  Cornwall,  -A.  J.  Doyle,  John  Eudey, 
George  E.  Haeflinger,  Charles  T.  Hoge, 
Philip  L.  Jackson,  Robert  C.  Johnson,  C. 
O.  H.  Linde,  Floyd  L.  Loomis,  Winnie 
McLaren,  O.  C.  Merrick,  W.  C.  Murphy, 
J.  E.  Myers,  LeRoy  Norr,  Louis  F.  Otto, 
Ernest  W.  Peterson,  J.  Proctor,  Louis 
Ragone,  Carl  Smith,  Kennedy  D.  Smith, 
Julia  Hobday,  Fred  H.  McNeil,  Lloyd 
Holmes,  Guy  McCormick  and  Mike 
Ritter. 

The  committee  in  charge  of  the  party 
is  headed  by  Louis  F.  Otto,  with  Ernest 
W.  Peterson  as  assistant  chairman.  Plans 
call  for  a  banquet  at  which  more  than 
800  employes  of  the  Journal  and  invited 
guests  will  be  seated. 

MERGER  IN  MARIETTA 

Timet  Owners  Buy  and  Consolidate 

Register  in  Afternoon  Field 

Marietta,  Ohio,  May  10. — -A  consoli¬ 
dation  of  the  Times  and  the  Register, 
Marietta's  afternoon  dailies,  to  take  ef¬ 
fect  on  May  16  was  announced  today  fol¬ 
lowing  the  sale  by  B.  B.  Putnam  and 
H.  G.  Chamberlain  of  the  Register  to 
Will  P.  McKinney  and  Frank  B.  McKin¬ 
ney,  owners  of  the  Times.  .After  that 
(late  Marietta  and  Washington  county 


1923  1924  1925  1926 


Postal  ReceiptsKeep  Stepping  Up 
-  in  Jacksonville 

XF  you  want  an  index  to  the  population  and  business  growth  of  a 
rity  or  territory,  just  study  its  postal  receipts  over  a  period  of 

years. 

The  chart  above  shows  clearly  that  the  postal  receipts  of  Jackson¬ 
ville,  Florida,  have  been  stepping  up  rapidly  and  steadily  year 
after  year. 

This  city  and  the  great  Florida  market  it  represents  are  experi¬ 
encing  a  remarkable  development  which  has  created  here  buying 
power  and  buying  needs  that  are  extraordinary. 

This  market,  which  offers  outstanding  opportunities  to  manufac¬ 
turers  and  distributors  of  all  kinds  of  products,  can  be  economically 
reached  by  advertising  in — 

Mmes-llUiion 

JACKSONVILLE.  FLA. 
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6S6,740 


NEWTDNWeURI^AL 

HAS  AN  OVERWHELMING 
HOME  CmCULATION- 

the  Most  Powerful  Sales  Force  in  the  Neiv  York  Market 

SN’ERY  day  during  the  past  six  months  686,740 
people  bought  the  New  York  Evening  Journal — 

This  is  the  greatest  circulation  of  any  evening  news¬ 
paper  in  America  and  a  QUALIl'Y  circulation  at 
I'HREE  CENTS  a  copy  daily  and  FIVE  CENTS  a 
copv  Saturday. 

For  28  consecutive  years  the  New  York  Evening 
Journal  has  had  the  largest  evening  circulation  in 
America. 

Merchants  and  manufacturers  invest  more  in  the  New 
York  Exening  Jouj-nal  than  in  any  other  New  York 
evening  newspaper  because  it  has  the  largest  home 
circulation  and  produces  the  greatest  sales  volume. 


305,404 


EVENING 

JOURNAL 


EVENING 

WORLD 


267.520 


The  New  York  Evening  Journal  is  purchased  by 
nearly  half  of  all  the  people  who  buy  any  New 
York  evening  newspaper-and  has  DOUBLE  the 
circulation  of  the  next  New  York  evening 
newspaper,  PLUS  75,932  copies  a  day. 

Every  day  the  home  eireu/ation  of 
the  New  York  Evening  Journal  is: 


196329 


381,336  more  than 
419,220  more  than 
490,411  more  than 
634,983  more  than 
113,816  more  than 
and  Evening 


Evening  World 
Evening  Sun 
Telegram 
Evening  Post 
Evening  World 
Sun  combined! 


TELEGRAM 


51,757 


The  Official  sworn  statements  ot 
Net  Paid  Circulation  made  by 
New  York  Evening  Newspatrers  to 
U.  S.  Post  Office  for  six  months  ending 
■Vtarch  31.  1927: 

EV  ENING  -  ^ 

JOURNAL  696^740 

Evening  World  305,404 

Evening  Sun  267,520 

Evening  Telegram  196,329 

Evening  Post  51,757 


-  ROTO-„ 

GravurE 

Sections 


Newspapers 
&  Magazines 

STANDARD 

GraVure  Corporation 

LOUISVILLE.  KENTUCKY 


Of  QI  C*  A  MORFIPN  tury  associated  with  that  newspaper.  He  Kidd,  Polcai*  third  vice-president; 

•  V.».  r\.  n.»j  became  a  close  friend  and  business  advisor  Mrs.  Lucy  Eastin,  Fairfax  Chief,  fourth 

PFMFRAI  MANAnFR  fhe  late  Henry  L.  Pittock,  publisher  vice-president;  N.  A.  Nichols,  El  Reno 

Oregonian.  Mr.  Morden’s  rise  American,  was  £e-elected  secretary- 

'  was  rapid,  as  with  each  promotion  his  treasurer  and  M.  R.  Marley,  Comanckc 

Successor  of  75-Year  Old  Veteran  Also  Trained  Under  Henry  industry,  good  judgment  and  business  Chief,  Raymond  Weaver,  Skiatook  News. 

I  WnflrAfl  ability  fully  justified  the  confidence  that  W.  S.  Livingston,  Seminole  Covnty 

L.  Pittock— Morden  Once  Itinerant  Printer— Worked  members  of  the  e.xecutive  com- 

in  St.  Louis,  Washington  and  Boston  Mr.  Pittock’s  death  in  1919  he  was  assis-  mittee. 

-  tant  general  manager  of  the  Oregonian  A  committee  was  named  to  confer  with 

Tttt-  1  •  r  /-v  T  r»  ■  I  LI  1  .  atid  the  publisher  relied  on  him  largely  in  the  state  board  of  affairs  on  olans  tn 

HE  recent  choice  of  O.  L.  Price  as  valuable  experiences  canie  later  i  ^  ‘  conducting  the  affairs  of  the  newspaper,  turn  state  printing  over  to  the  smaller 

crenera  manacer  of  the  Portland  ington,  where  he  worked  m  the  (jovern-  °  .  .  ,  ...  f,  *,  .  \ 

general  manager  ox  ”  nrintintr  nffirp  anH  snent  his  snare  Through  provisions  of  his  will,  Mr.  newspaper  plants  m  the  state.  A  resolu- 

OivvoHWH  means.  Ill  effect,  a  continuation  nieiit  printing  ottice  and  spent  ms  spare  p-,.  .  °  ..r.A  ivf-o  tinn  finvertinr  TTpnrv  C 


^'Duildiag^J 

circulatimi* 


OKLAHOMA  GROUP  ELECTS 


.  C.  S.  Storms  Named  President  of  State 

Editors  at  Poteau  Meeting 

^  AYi  .<  editor  of  the  IVaurika 

'i\  -  ’■  '  (Okla.l  N eivs-Dcmocrat  was  elected 

president  of  the  Oklahoma  Press  Asso- 

K  ciation  at  the  close  of  the  annual  meeting 

here  May  7.  .Altus  in  the  western  part 
of  the  state  was  chosen  as  the  place  for 
the  1928  meeting.  H.  G.  Spauling,  edi- 

- 1 -  tor  of  the  Shawnee  Morning  News  is  the 

retiring  president. 

Officers  chosen  were:  C.  S.  Storms, 
W’aurika,  president;  Jim  Biggerstaff, 
to  debates  in  the  House  and  'asoner  Record,  first  vice-president ;  W. 
Finally  he  went  to  Captain  R;  Martineau,  Oklahoma  City  Livestock 
irge  of  the  printing  office,  Am-J,  second  vice-president;  Robert  L. 


bona-flde  Increase  of  thnusaiKJi 


Itself  the  world’s  greatest  and  most  elllcier.t  rlr- 
eulatlon  builder,  with  successful  campaigns  on  such 
newspapers  as  The  Philadelphia  Inquirer,  The  Clere- 
land  Plain  Dealer,  The  Memphis  Commercial  Appeal, 
and  many  others  to  attest  Its  supremacy.  t’ntU 
June  1,  address  care  THE  CHICAGO  HERALD  t 
EXAMINER. 


Circulation  Org^zatm 

daaa  Ad.:  717-8  CaaMralal  EaM.  8I|.,  Lae  Aifslai 


OurPolia, 


One  Size 
ail  mats  2o\24’ 

One  QuziUtUy 

Wife 


onlu  the  best . 
tanjnake 

OncVricc 


To  Compare 
is  to 

Know  Certifieds 


The  experiences  of  several  hundred  publishers  who  have 
either  discarded  w’et  mats  or  other  makes  of  dry  mats,  and 
have  adopted  Certifieds,  is  the  best  proof  of  Certified 
Quality. 

Our  ambition  has  never  been  to  make  the  most  mats; 
but  it  has  always  been  to  make  the  BEST  mats  we  know¬ 
how. 

Whether  our  best  is  as  good  or  better  than  others  we 
leave  to  you  to  judge.  Perhaps  the  experiences  of  over 
350  of  your  fellow  publishers  point  the  way  for  you,  too. 

That  is  why  we  suggest  that  you  investigate,  for  to 
COMPARE  is  to  KNOW. 


CERTIFIED  DRY  MAT  CORPORATION 


340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility — ^use  Certifieds 
MADE  IN  U.  S.  A. 
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The  Richmond  News  Leader  Leads  in  every  phase  oi 
newspaper  supremacy. 

CIRCULATION:  “The  News  Leader  Covers  Richmond  Like  A  Roof”  is  a  fact — not  a  mere  slogan.  There  are 
only  two  other  newspapers  in  the  United  States  with  as  great  a  degree  of  saturation  of  their 
markets  as  The  Richmond  News  Leader. 

The  News  Leader  also  reaches  and  covers  the  thirty  coimties  which  comprise  Richmond’s  trad¬ 
ing  area — making  a  total  coverage  of  550,000  people  with  a  tremendous  purchasing  power. 

The  Richmond  News  Leader  has  the  largest  circulation  of  any  newspaper  in  Virginia. 

ADVERTISING  In  both  foreign  and  local  advertising  The  News  Leader  leads  in  Richmond.  In  1926  The  News 
LINEAGE:  Leader  gained  581,826  lines  of  advertising,  while  the  other  Richmond  paper  lost. 

CONFIDENCE:  The  News  Leader  has  the  confidence  of  its  advertisers — and  of  its  reading  public.  The  citizens 
of  Richmond  and  a  large  part  of  Virginia  have  come  to  depend  upon  the  reliability  and  the 
policy  of  The  Richmond  News  Leader. 

National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Bldg.  Waterman  Bldg.,  Atlantic  Bldg.,  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  III. 

J.  B.  KEOUGH,  ATLANTA,  GA. 

Advertise  to  Richmond  and  its  Trading  Area  through  Virginia’s  Greatest  Newspaper 

Jxickmond 

NEWS  LEADER 

"On  News  Leader  Square” 

CoVers  fiickmon^  jOha  a 
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FREE  SPACE  GRAB  OF  OIL  INTERESTS 
SCORED  BY  NEW  YORK  PUBLISHERS 


Business  Office  Executives  Denounce  Lord  &  Thomas  and 
Logan’s  Advertising  Plan  for  Oil  Heating  Institute — Call 
for  Unity  of  Press  to  Combat  Press  Agent  Menace 


TN  no  uncertain  terms  New  York  news- 

paper  executives  this  week  denounced 
the  plan  revealed  last  week  by  Kiutok  & 
PUBLISHKR  by  which  the  advertisinj; 
agency  of  Lord  &  Thomas  and  Logan 
hopes  to  publicize  the  $40,000,000  oil  heat¬ 
ing  industry  by  placing  paid  space  in  the 
magazines  and  relying  on  the  expectation 
of  free  space  in  the  news  columns  of  the 
daily  press. 

Louis  Wiley,  business  manager  of  the 
Nezi’  York  Times,  characterized  such  an 
advertising  program  as  “unwise” ;  to  J. 
F.  Bresnahan.  business  manager  of  the 
Nezo  York  World,  it  was  “inefficient”; 
while  L.  W.  Barnhart,  business  manager 
of  the  New  York  Daily  News  called  for 
“solidarity  on  the  part  of  the  press”  to 
combat  the  press  agent  menace  illustrated 
by  the  contemplated  free  space  grab  of 
the  oil  interests.  The  Oil  Heating  In¬ 
stitute,  orgai.ized  by  oil  burner  manufac¬ 
turers  and  associate  companies,  have  ob¬ 
tained  $30,000  in  free  newspaper  space  in 
two  weeks’  time,  J.  D.  Barnhill,  an  execu¬ 
tive  of  Lord  &  Thomas  and  Logan,  de¬ 
clared  in  an  Editor  &  Publisher  inter¬ 
view  published  May  7. 

Mr.  Wiley  sent  the  following  statement 
to  Editor  &  Publisher: 

“It  is  unwise,  I  think,  for  any  associa¬ 
tion  to  appropriate  any  sum  of  money, 
large  or  small,  to  attempt  to  accomplish 
by  means  of  publicity  what  only  paid 
advertising  can  do. 

“If  any  association  has  real  news  of 
public  interest  to  tell  it  will  cost  practi¬ 
cally  nothing  to  put  it  before  the  editors 
of  newspapers.  All  the  newspapers,  in¬ 
cluding  the  ones  in  which  space  is  most 
desirable,  publish  news.  Only  the  less  de¬ 
sirable  ones  will  print  pure  publicity  stuff. 

“The  Oil  Heating  Institute  and  other 
associations,  I  assume,  have  a  story  worth 
telling  to  consumers.  It  is  far  better  for 
their  purposes  to  tell  it  complete  in  the 
advertising  columns.  There  is  never  any 
guarantee  that  publicity  will  appear  in  a 
way  to  create  the  effect  desired.  Further¬ 
more,  rival  interests  may  use  adverse, 
harmful  publicity — and  those  less  desir¬ 
able  newspapers  which  print  publicity  do 
not  exercise  the  same  censorship  to  ex¬ 
clude  unfair  competition  in  publicity  that 
they  do  in  the  advertising  columns. 

“The  market  for  oil  burners  is  among 
intelligent,  substantial  people.  Publicity 
influences  them  least. 

“It  all  boils  down  to  the  proposition 
that  products  worth  advertising  are  worth 
advertising  and  are  too  good  to  depend 
upon  the  makeshift  of  publicity.” 

Mr.  Barnhart  of  the  News  made  his 
appeal  for  solidarity  in  the  newspaper 
ranks  in  the  following  terms: 

“If  there  was  the  same  degree  of  solid¬ 
arity  in  the  offices  of  the  publishers  as 
there  seems  to  be  in  the  ranks  of  the  press 
agents,  the  free  publicity  situation  would 
soon  be  rectified. 

“Too  many  publishers  fail  to  realize 
that  they  are  actually  losing  revenue  by 
publishing  press  agent  publicity.  As  long 
as  there  are  some  who  let  the  press 
agents  by,  it  will  not  be  possible  for  those 
publishers  who  exclude  free  publicity  to 
keep  up  the  battle. 

“We  must  work  as  a  imit.” 

Mr.  Bresnahan  was  amazed  at  the 
“list”  of  111  newspapers  claimed  by  the 
agency  concerned  as  being  “practical  for 
publicity,”  and  commented  that  the  news¬ 
paper  publishers  must  some  day  come  to 
the  realization  that  there  is  “mighty  little 
nourishment  in  giving  away  a  commodity 
that  has  a  very  definite  and  well  estab¬ 
lished  market  value.” 

His  statement  follows  in  full: 

“I  am  somewhat  amazed  that  there  are 
111  newspapers,  including  ‘many  metro¬ 
politan  dailies.’  who  hold  their  space  so 
cheaply  as  to  turn  it  over  without  charge 


for  the  identical  purpose  for  which  the 
magazines  are  collecting  $15  per  word. 

“.\ly  belief  is  that  any  advertiser  who 
deliberately  embarks  on  a  policy  of  free 
newspaper  advertising  and  paid  magazine 
advertising,  and  makes  a  virtue  of  it,  will 
find  the  experiment  a  costly  one  in  its 
very  inefficiency.  An  oil  heater,  like  any 
other  household  appliance,  needs  the  im¬ 
mediate  touch  with  the  home-owner  which 
only  the  newsftaper  can  give  successfully. 

“Newspaper  publishers  will  one  day 
have  to  come  to  a  realization  that  there 
is  mighty  little  nourishment  in  giving 
away  a  commodity  that  has  a  very  defi¬ 
nite  and  well  established  market  value.” 

Edw’in  S.  Friendly,  business  manager 
of  the  Nezo  York  Sun.  expressed  his 
views  on  the  matter  as  follows : 

“The  .decision  of  leading  oil-burning 
equipment  manufacturers,  as  reported  in 
the  May  7  issue  of  Editor  &  Publisher. 
to  purchase  space  only  in  magazines  and 
attempt  to  obtain  free  publicity  in  the 
newspapers  in  their  advertising  campaign, 
will,  I  believe,  as  regards  the  newspapers, 
fall  far  below  their  predicted  plans  and 
expectations. 

“And  in  my  opinion,  which  you  have  re¬ 
quested,  it  certainly  should.  Because  of 
the  article  news  editors  will  now  be  on 
their  guard  and  such  propaganda  will 
probably  find  its  way  to  the  wastebasket 
along  with  other  propaganda  that  now- 
flows  so  copiously  into  newspaper  offices. 

“It  is  unfair  to  newspapers  to  try  to  use 
them  in  such  a  manner  as  is  outlined  in 
the  Editor  &  Pubusher  article.  The 
newspaper  part  of  this  campaign  was 
planned,  it  seems  to  me.  with  inadequate 
knowledge  of  the  possibilities  of  obtaining 
free  publicity,  and  w-ithout  the  proper  con¬ 
sideration  of  the  value  of  newspaper  ad¬ 
vertising  for  a  product  of  this  character. 
The  free  publicity  possibilities  have  been 
overestimated. 

“Free  publicity  is  always  limited.  It  is 
always  uncertain. 

“There  is  little  question  about  the 
supremacy  of  newspaper  advertising  over 
any  other  form  for  most  commercial 
products.  Three  large  national  adver¬ 
tisers  who  have  heretofore  relied  mainly 
on  magazine  advertising  have  within  the 
last  several  weeks  turned  to  newspaper 
advertising  almost  exclusively.  They  are 
the  Westinghouse  Electric  Company,  the 
Philadelphia  Storage  Battery  Company 
and  Congoleum- Nairn.  Inc. 

“It  seems  reasonable  to  predict  that  oil 
burner  manufacturers  and  associate  com¬ 
panies  which  are  planning  to  use  the 
magazines  for  paid  advertising  and  the 
newspapers  for  free  publicity,  will  turn 
to  paid  advertising  in  the  newspapers  if 
they  are  to  succeed  in  selling  their 
products  in  large  quantities  in  any  given 
territory.” 


AS  EXCLUSIVE  TRADE  JOURNAL 

1417  Chapline  Street 
WHEEUNG,  W.  VA. 

Devoted  to 

NEWSPAPER 

ADVERTISING! 

Many  notable  and  exclusive  features, 
intelllRently  and  authoritatively  pre¬ 
sented.  An  extensive  circulation — NOW. 
Published  monthly.  Size  9  x  12*.  Illus¬ 
trated. 

Single  copy,  25^;  year,  $2.50; 

SPECIAL  TRIAL.  S  months, 

$1.00 

CLABSnTED,  064  a  word,  any  haadinf. 
Display  164  All  advertisinK  subject 

to  approvsL  An  ezoellent  medium  for 
reachinir  MKWBPAPEH  ADVEXTIBINO 
EXEou Y-iv  ES,  advertisers,  a^ncies  and 
others.  Tour  inquiries  are  invited. 


PRESS  MUST  WARN  OF  INTER- 
NATIONAL  PERILS 


(Continued  from  page  7) 


about  her  being  employed  only  after  she 
had  scooped  the  town  in  the  face  of  a 
dozen  experienced  reporters.  It  is  a  fal¬ 
lacy,  too,  to  say  a  woman  can  do  anything 
a  man  can  do. 

"\\  omen  cannot  get  positions  on  a 
newspaper  as  easily  as  men  do ;  for  that 
reason,  must  write  better  in  order  to  hold 
their  jobs.  But  once  on  a  newspaper 
staff  she  has  a  better  chance  to  be  pushed 
further  ahead.” 

Ralph  Turner,  assistant  general  news 
manager  of  the  United  Press,  e.xplained 
the  operation  of  the  great  .American  news 
associations,  and  told  how  the  big  news 
events  are  covered.  Operation  of  a  press 
association  is  a  big  city  etliting  job  with 
the  whole  world  before  you,  is  the  way  he 
explained  it. 

Turner  told  how  the  Mississippi  flood 
was  covered  and  the  great  difficulties 
under  which  the  press  services  worked. 

The  American  newspaper  reader  is  re¬ 
ceiving  more  for  his  money  today  than 
at  any  other  time  in  history,  he  said. 
The  two  or  three  cents  he  pays  for  his 
newspaper  represents  “the  biggest  bargain 
in  the  world.” 

Norman  Dow  Becker,  president  of  the 
Intertype  Corporation,  discussed  news¬ 
paper  appearance,  citing  as  examples  of 
different  make-up  British  and  other  for¬ 
eign  papers  and  then  comparing  them 
with  American  newspapers.  Becker  stated 
that  a  newspaper  can  develop  a  char¬ 


acter  by  following  a  certain  style  df 
make-up. 

Vincent  Massey,  Canadian  Minister  to 
the  United  States,  will  be  unable  to  ^ 
in  Columbia  for  Journalism  Week,  he 
wired  today. 

Robert  S.  Wright,  of  Baylor  Univer¬ 
sity,  Waco,  Tex.,  hiked  875  miles  to  at¬ 
tend  Journalism  Week.  He  left  last 
Wednesday  and  arrived  here  Sunday. 
Wright  did  little  actual  walking  on  the 
trip,  having  walked  only  eight  miles.  The 
rest  of  the  distance  was  traveled  with 
passing  motorists. 

Senator  Capper  of  Kansas  is  on  to¬ 
morrow’s  program.  He  will  speak  on 
“Journalism  and  the  Nation.” 

Mrs.  Maebelle  McCalment  of  Kansas 
City  was  elected  president  of  the  Missouri 
Writers’  Guild  Monday.  A  banquet  Mon¬ 
day  night  concluded  the  annual  meeting, 
held  in  connection  with  Journalism  Week. 

Other  officers  elected  were :  First  vice- 
president,  Ray  Settle  of  Slater;  second 
vice-president.  Miss  Ella  1.  Deininger  of 
St.  Joseph;  secretary-treasurer,  Town¬ 
send  Godsey  of  Maryville. 

J.  Breckenridge  Ellis  of  Plattsburg  is 
the  retiring  president. 


PUBLISHER-MAYOR  RE-ELECTED 

E.  B.  Jeffress,  publisher  of  the  Greens¬ 
boro  (N.  C.)  Daily  News,  was  re-elected 
mayor  of  his  city  on  May  10.  by  unani¬ 
mous  vote  of  the  new  city  council.  He 
lias  served  two  years  as  mayor. 


U.  S.  DAILY  RAISES  PRICE 

The  subscription  price  of  The  United 
States  Daily  has  been  increased  to  $18.00 
a  year,  10  cents  a  copy. 


Attractive 

Appearance 

— Big  Elemeet 

A  bi^  element  in  the  success  of  a  daily  newspaper 
is  its  physical  appearance,  for  this  must  first  attract 
the  favorable  attention  of  the  reader. 

Every  newspaper  man  knows  that  worn,  broken 
and  battered  headings  cannot  give  an  atmosphere  of 
snappy  freshness  to  the  news  columns  nor  to  the  up-to- 
the-minute  merchandise  featured  in  the  advertising. 
On  the  other  hand,  clean,  bright  headings  and  adver¬ 
tisements  set  in  attractive,  clean-cut  faces  command 
attention  and  not  only  attract  readers  to  your  news 
columns,  but  also  get  better  results  for  your  advertisers. 

The  fact  that  you  can  have  these  bright,  new  faces 
as  needed  daily,  in  unlimited  quantities,  at  no  extra  cost 
and  in  the  most  desirable  faces  is  the  real  secret  of  the 
tremendous  success  of  the  Ludlow.  This  is  the  reason 
why  the  country’s  successful  newspapers,  large,  medi¬ 
um-size  and  small,  have  almost  universally  adopted  the 
Ludlow  System  for  producing  ads  and  heads. 

Regardless  of  what  your  idea  of  the  best  method  of  setting 
run-of-the-hook  ads  and  heads  may  be,  the  system  that  sets  the 
advertising  of  the  nation’s  leading  papers  will  be  of  interest  to 
you.  Let  us  tell  you  about  it. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Ill. 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

New  York:  63  Park  Row  San  Francisco:  5  Third  Street 


PRINOPAL  DISPLAY  LINES  SET  IN  LUDLOW  CAMEO 


stereotyping,  both  important  factors  from  a  mechanical  standpoint,  because  they  speed  up  production.  ^ 

^  ^  . . . . . . . . . . . . . . 


fi.  smaller  size  Ionic  is  as  legible  as  a  larger  size  of  some  other  type  face  and  the  comparatively  short  ascenders  and  descenders  give  the  lines  an  open 


Boston  Herald  and  Traveler 

First  Papers  to  Adopt 

6%  Pt.  Ionic  No.  5 


The  Netvest  Member  of  This  Popular  Family 


•  TRADE 


LINOTYPE 


MARK* 


Now  there  is  a  complete  range  of  sizes  to 
meet  every  requirement.  For  news  matter 
there  is  6  Yz  point  if  you  want  the  greatest 
possible  word  count;  7  point  if  you  want 
maximum  legibility;  6  %  point  if  you 
want  to  strike  a  happy  medium. 

And  for  classified,  markets,  and  legals 
there  is  5  Yl  point. 

MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Rfpresenlatiies  in  the  Principal  Cities  of  the  World 
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space  requirements.  The  outstanding  advantage  oI  this  new  f^e 


rested 


<ntre«l 


Now  Set  in  (-LINOTYPE-O  Ionic  No.  5 
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THE  BOSTON  HERALD 


■LINOTYPE' 


MONDAY  MORNING.  MAY  2.  ItXI— TWaNTT-eOlIR  PACKS 


TtXT  SFT  IN  «>;  POINT  IONIC  NO.  5  'MTH  BOLD  I  ACt  NO. 


■LINOTYPE- 


Psychologist  Praises  Paper 
Using  New  Ionic  Body  Type 


Points  Out  Ease  with  Which 
It  is  Possible  to  Recognize 
Letter  and  Word  Forms 
In  New  Linotype  Face 


well  as  a  maximum  size.  The  small  letter  ' 
will  not  be  immediately  recognized,  the  | 
large  letter  will  require  a  greater  swing  ! 
in  eye  movement.  The  aim  is  to  get  the 
greatest  amount  of  reading  done  with 
the  least  muscular  action. 

"Another  point  is  to  be  found  in  the 
ease  with  which  the  lines  may  be  fol¬ 
lowed  across  the  page  and  back  again  to 
the  next  line  below.  The  body  of  the 
type  is  important  in  this  respect.  The  new 
type  used  by  ‘The  Record’  does  much  to 
increase  the  facility  with  which  the  eye 
travels  back  and  forth  across  the  page, 
thus  making  it  a  most  desirable  addition 
to  the  newspaper,  a  boon  to  the  reading 
public.” 


From  'Phe  Philadelphia  Record  type  is  important  in  this  respect.  The  new 
When  the  “Philadelphia  Record”  first  used  by  ’The  Record’  dws  much  to 

came  out  in  its  new  Ionic  dress,  a  num- 

.  -  .  ...  1  •  J  Ai.  travels  back  and  forth  across  the  page, 

ber  of  its  readers  quickly  acclaimed  the  thus  making  it  a  most  desirable  additton 
improvement.  Among  them  was  Dr.  to  the  newspaper,  a  boon  to  the  reading 
Thaddeus  L.  Bolton,  psychologist,  who  public.” 

wrote:  - — - - 

“The  appearance  of  this  new  type  in 
the ‘Philadelphia  Record’ shows  at  once  A  T  T 

several  advantages  over  the  type  face  1~ikJ  W  Ci. 

previously  used.  The  page  makes  at  first  , 

sight  a  much  better  appearance  and  is  (  C 

much  more  pleasing  to  the  eye.  The  dif-  NJ  1  V  V.yO 

ference  thus  noted  is  due  to  several  tv  t  ..... 

things.  The  letters  have  heavier  lines  inr^f^fTf^t"  I  £^0'lhlll  TV 
a  majority  of  their  parts.  The  width  of|^^^'’'‘*' 

the  letters  is  greater.  _ 

"Here  are  two  factors  of  importance.  I  .  ...  , 


Better  Legibility 


Eye  Specialists  Endorse 
Linotype  Ionic  No.  5 


"Bold  faced  type  is  always  pref¬ 
erable  for  the  eyes.  It  requires 
less  strain  and  meditation.  Any 
type  which  demands  concentra¬ 
tion  is  certain  to  strain  the  eyes 
and  prove  detrimental  to  them. 
In  a  quite  natural  way,  the 
newer  and  larger  type  will  prove 
beneficial  to  public  eyesight.” — 
Dr.  C.  A.  Evans,  Eye  Specialist. 

“The  new  type  is  a  very  great 
improvement  and  I  was  greatly 
interested  when  I  saw  the  first 
copy  of  the  News  this  morning 
presenting  its  news  clearly  and 
boldly.  It  can  be  read  with  per¬ 
fect  ease  under  an  ordinary  light.” 
— Dr.  J.  M.  Foster,  Eye  Specialist. 


Ionic  Type  Is  Appreciated 
by  Readers  Everywhere 


“This  new  type  is  simply  marvellous. 
I  consider  the  use  of  this  new  type  as 
j  one  of  the  most  marked  advancements 
made  in  the  printing  of  newspapers  for 
many  years.  Here  is  a  type  that  can  be 


ing  and  stopping. 


DNence  oi  riairiines,  onoru  strain,  relieves  fatigue  and  adds  mate- 

Sturdy  Serifs,  and  Space 

^  Paul  J.  Pontius,  Philadelphia,  Pa. 
Inside  Letters  Are  Among  “As  one  who  is  interested  in  more 


Sturdy  Serifs,  and  Space  ”,^^;Vonliu"s^hTad^^^^^^^^^^^ 
rnro^fheeS-ro;^^"™^^^^^  Inside  Letters  Are  Among  gTortverJ^ 

Ve  S;  Contributing  Factors  P-vem^nUn  th^ 

* Ic  YY-YY-,.  Lowcr  casc  letters  almost  as  high  as  The  Journal  more  personality.” — Mat- 

or  le^  charLSk  Sevei?  iXr^  the  capitals  accompanying  them  is  the  thew  Dudgeon.  Milwaukee.  Wis. 

though  in  the  actual  proceJ^of  reading  explanation  of  the  great  legibility  of 

there  come  to  be  movement,  character-  Ionic  No.  5.  the  new  Unotype  text  face.  iS  p^ges  men  I  pkLd  ud 

istic  of  words  and  phrases  only.  Each  of  The  relation  between  the  two  is  pur-  nan^r 

SfLSnniiS”'’^"'^"*  Linotj^  designers  noticLble  as  to  be  ahnost  startling.  The 

mg  and  stopping.  heeded  the  fact  that  small  characters  improved  type  surely  must  be  of  great 

«s-,v«  fh-  FV.Y  compose  fully  three-quarters  of  the  aver-  benefit  to  the  eyes  of  the  News’  readers. 

^  '  age  newspaper  column.  They  produced  — Mrs.  J.  H.  Troutman,  Denver,  Colo. 

“This  fatigues  the  muscles.  The  less  an  easy-reading  font  by  giving  greatest  “I  noticed  that  the  new  Ionic  carries 

the  number  of  stops,  the  less  fatiguing  attention  to  its  most  read  portion.  a  much  heavier  color  without  the  muddy 
will  be  the  process  of  reading.  The  num-  Not  only  did  these  designers  make  the  effect  which  is  so  noticeable  in  other 
ber  of  stops  will  be  reduced  in  proportion  ratio  between  Ionic’s  lower  case  and  type.  Undoubtedly,  there  is  less  strain 
to  the  readiness  with  which  letters,  then  capitals  greater  than  that  of  the  average  on  the  eyes  in  reading  the  new  type 
w’ords  and  finally  phrases  are  recognized,  roman  face.  Descenders  were  shortened,  than  in  reading  the  old.  Anything  that 
“Any  type  that  makes  a  word  or  group  capitals  were  heightened,  and  even  more  can  be  done  to  make  newspaper  print 
of  words  take  on  a  character  w’hich  is  body  added  to  the  lower  case.  Into  this  more  legible  is  certainly  a  thing  to  be 
quickly  grasped  will  be  a  boon  to  the  large  framework  they  built  elements  commended.” — Dr.  James  Vandevere,  El 
reader.  This  new  type  used  by  ‘The  making  for  maximum  legibility.  As  a  re-  Paso,  Texas. 

Record’  dws  this.  suit  Ionic  No.  5  has  no  hairlines;  there  “Without  question  the  finest,  clearest, 

“There  is  a  minimum  size  of  letter  as  is  practically  no  difference.  j  most  easily  read  type-face  ever  designed. 
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Ionic  No.  5 
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OUR  NEW  TYPE 

REPRINTED  FROM  THE  BOSTON  TRAVELER 
OF  APRIL  11,  1927 

With  today’s  issue,  the  Boston  Traveler  adopts  a  new. 
style  of  body  type. 

This  is  the  type  that  you,  our  readers,  selected  when  we 
printed  specimens  of  various  kinds  on  our  first  page  and 
called  for  your  votes.  It  was  your  overwhelming  choice. 

This  new  type,  large,  clear  and  above  all  strikingly  legi¬ 
ble,  is  known  as  Ionic  No.  5 .  It  is  the  product  of  years  of 
study,  research  and  scientific  experiment  by  the  world’s 
most  skilled  printing  engineers.  It  has  been  indorsed  by 
optometrists,  oculists  and  scientists  of  national  and  inter¬ 
national  reputation. 

For  loi  years  the  Boston  Traveler  has  been  publishing 
a  newspaper.  Always  it  has  kept  pace  with  scientific 
achievement  in  the  newspaper  business.  Always  it  has  led 
in  the  adoption  of  everything  that  meant  a  better  news¬ 
paper. 

We  know  you  will  like  and  appreciate  our  —  your  — 
new  type. 


Linot'SteJ  i»  GtrttrtonJ 
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frMs  tk«  «l«f  af  piinhatii 
to  ifc*  4aT  Ctotlfi* 
**top  TV* 
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7  Point 


6%  Point 
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51/2  Point 


The  British  delegation  of  trade-union 
representatives,  who  came  here  on 
Tuesday  at  the  invitation  of  “The  Lon¬ 
don  Daily  Mail”  to  study  reasons  for 
the  disparity  between  the  high  wages 
and  prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  industrial 
establishments  in  Brooklyn  yesterday. 

They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toiler  virtually  doubled  that 
of  his  British  brother,  and  how  it  was 
possible  for  industries  here  to  offer 
such  fat  envelopes  to  their  employees 
and  at  the  same  time  compete  success¬ 
fully  in  world  markets. 

American  More  Productive 
After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  in 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  dis¬ 
parity  was  that  the  American  worker 
was  capable  of  producing  and  actually 
did  produce  more  than  the  British 
toiler  in  a  given  time. 

This  he  was  enabled  to  do.  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  w’hich  the  Ameri¬ 
can  industrialist  seems  alw’ays  to  be 
striving,  and  labor-saving  devices  evi¬ 
dent  on  every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  special 
correspondent  of  “The  Daily  Mail”; 
Fenton  MacPherson.  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

English  Conservative 
Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
and  quarters  were  more  beneficial. 
This  w'as  evidently  the  result,  he  ob¬ 
served.  of  the  frequent  scrapping  of 
plants  here  to  make  way  for  expan¬ 
sion  and  development.  His  countrymen 
are  loath,  he  said,  to  tear  down  a 
building  that  has  served  twenty  years 
or  more. 

Mr.  Mosses  dwelt  on  the  turnover 
capacity  of  the  American  employee. 

Set  on  8  Point  BvhIv 


The  British  delegation  of  trade-union 
representatives,  who  came  here  on  Tues¬ 
day  at  the  invitation  of  “The  London 
Daily  Mail”  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and  pros¬ 
perous  living  conditions  of  the  American 
worker  and  their  own  lower  wage  stand¬ 
ards,  gained  considerable  light  in  a  tour 
of  several  industrial  establishments  in 
Brooklyn  yesterday. 

They  were  curious  to  know  how  it  was 
that  the  average  wage  of  the  American 
toiler  virtually  doubled  that  of  his 
British  brother,  and  how  it  was  possible 
for  industries  here  to  offer  such  fat 
envelopes  to  their  employees  and  at  the 
same  time  compete  successfully  in  world 
markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  in 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  disparity 
was  that  the  American  worker  was  ca¬ 
pable  of  producing  and  actually  did  pro¬ 
duce  more  than  the  British  toiler  in  a 
given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American 
industrialist  seems  always  to  be  striv¬ 
ing.  and  labor-saving  devices  evident  on 
every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  special 
correspondent  of  “The  Daily  Mail”; 
Fenton  MacPherson.  of  the  same  news¬ 
paper,  and  William  Mosses.  J.  P.,  who  had 
a  prominent  part  in  the  British  Labor 
Ministry  during  the  war. 

English  Conservative 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  American 
plant  were  much  more  elaborate  than  in 
England  and  that  equipment  and  quar¬ 
ters  were  more  beneficial.  This  was  evi¬ 
dently  the  result,  he  observed,  of  the  fre¬ 
quent  scrapping  of  plants  here  to  make! 
way  for  expansion  and  development.  His 
countrymen  are  loath,  he  said,  to  tear 
down  a  building  that  has  served  twenty 
years  or  more. 

Mr.  Mosses  dwelt  on  the  turnover 
capacity  of  the  American  employee.  The 
average  industrial  worker  here,  he  noted, 
was  of  as  high  moral  type  as  his  British 
confrere,  and  is  much  better  equipped 
for  his  job  both  with  respect  to  knowl¬ 
edge  and  tools.  “There  is  no  doubt,”  he 
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The  British  delegation  of  trade-union 
representatives,  who  came  here  on  Tues¬ 
day  at  the  invitation  of  “The  London 
Daily  Mail"  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and  pros¬ 
perous  living  conditions  of  the  American 
workei  and  their  own  lower  wage  stand¬ 
ards.  gained  considerable  light  in  a  tour 
of  several  industrial  establishments  in 
Brooklyn  yesterday. 

They  were  curious  to  know  how  it  was 
that  the  average  wage  of  the  American 
toller  virtually  doubled  that  of  his 
British  brother,  and  how  it  was  possible 
for  industries  here  to  offer  such  fat 
envelopes  to  their  employees  and  at  the 
same  time  compete  successfully  in  world 
markets. 

.Vinerican  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  in 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  disparity 
was  that  the  American  worker  was  ca¬ 
pable  of  producing  and  actually  did  pro¬ 
duce  more  than  the  British  toller  In  a 
given  time. 

This  he  was  enabled  to  do.  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American 
Industrialist  seems  always  to  be  striv¬ 
ing,  and  labor-saving  devices  evident  on 
every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  special 
correspondent  of  “The  Dally  Mall”; 
Fenton  MacPherson,  of  the  same  news¬ 
paper.  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

English  Conservative 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  American 
plant  were  much  more  elaborate  than  in 
England  and  that  equipment  and  quar- 1 
ters  were  more  beneficial.  This  was  evi¬ 
dently  the  result,  he  observed,  of  the 
frequent  scrapping  of  plants  here  to 
make  way  for  expansion  and  develop¬ 
ment.  His  countrymen  are  loath,  he  said, 
to  tear  down  a  building  that  has  served 
twenty  years  or  more. 

Mr.  Mosses  dwelt  on  the  turnover  ca¬ 
pacity  of  the  American  employee.  The 
average  Industrial  worker  here,  he  noted, 
was  of  as  high  moral  typie  as  his  British 
confrere,  and  is  much  better  equipped 
for  his  job  both  with  respect  to  knowl¬ 
edge  and  tools.  “There  is  no  doubt.”  he 
commented,  that  with  this  high  rate  of 
production  the  American  worker  earns 
his  pay.” 

“And  this  is  how  we  are  permitting 
.''et  on  7  Point  Body 


COUPLE,  tl.25;  German  cook,  butler-useful 
man;  also  Swiss- American  first-class  chauf¬ 
feur-mechanic.  cook;  four  years  last  position; 
thoroughly  efficient;  excellently  recommended. 
Modern  ^gency^^gOO  East  72d.  Butterfield  04. 
COUPLE.  German;  gardener-houseman;  ex¬ 
cellent  cook;  2'.~i  years  last  position;  $164 
United  Agencies.  165  East  72d.  Chelsea  0283. 
COUPLE  competent  cook,  housekeeper,  ex¬ 
perienced  useful  butler,  valet;  references. 
Lennert.  Butterfield  4265. 

GARDENER  -  CHAUFFEUR,  married.  one 
child;  fifteen  years’  experience  any  make 
car.  Grow  flowers,  vegetables,  out  and  in¬ 
door,  landscape  gardening;  capable  supervis¬ 
ing  estate;  wages  $150  month:  unfurnished 
cottage  with  privileges:  highest  references. 
L  146  Herald  Tribune  Bldg. 

GARDENER,  head,  single,  long  practical  ex^ 
pericnce  under  glass  and  all  outdoor  gar- 
deningi_^efe^nces.  L  147  Herald  Tribune 

LEGAL  NOTICES 

SUPREME  COURT.  NEW  YORiTcOUNTY^ 
PETER  F.  MURPHY,  Plaintiff,  against  E. 
DEAN  FULLER.  Defendant. 

^YOU  ARE  HEREBY  SUMMONED  to  answer 
the  complaint  in  this  action,  and  to  serve  a 
copy  of  your  answer,  or.  if  the  complaint  Is 
not  served  with  this  summons,  to  serve  a  no¬ 
tice  of  appearance,  on  the  plaintiff's  attorney, 
within  twenty  days  after  the  service  of  this 
summons,  exclusive  of  the  day  of  service.  In 
case  of  your  failure  to  appear,  or  answer, 
judgment  will  be  taken  against  you  by  default 
for  the  relief  demanded  in  the  complaint. 

The  foregoing  summons  is  served  upon  you 
by  publication,  pursuant  to  an  order  of  Hon. 
Phoenix  Ingraham,  dated  the  3rd  day  of  De¬ 
cember,  1926.  and  filed  with  the  complaint  in 

Set  14  lines  to  the  Inch  (Short  Descenders) 

HAVANA  RESULTS 

FIRST  RACE — Purse  $700;  claiming;  three- 
year-olds  and  upward:  five  and  one-half 
furlongs. 

Play  Hour,  115 . (Hensleini  4-1  8-5  4-5 

Gussie  P..  107 . I  Dale  i  —even  1-2 

Kalakaua.  110 . (Catronel  —  —  6-5 

Time — 1:07  3-5.  Liborio,  Bellefonte.  Voor- 
fioor.  Pilades.  Seapen,  Baalbeck  II.  Zoona, 
Clean  and  Bachelor's  Error  also  ran. 
SECOND  RACE — Purse  $700;  claiming;  three- 
year-olds  and  upward;  five  and  one-half 
furlongs. 

Lew  Pope.  115 . iGroos)  8-1  3-1  8-5 

Lieut.  Farrell,  110. ..  (Fishman)  — even  1-2 

Cappie,  107 . (Pickens)  —  —  2-1 

Time — 1:07  3-5.  Ceres.  Adventuress.  P.  T. 
Barnum.  Acquitted,  Little  Jennie,  Eileen  M. 
Ranock  also  ran. 

THIRD  RACE — Purse  $700;  claiming;  three- 
year-olds  and  upward:  five  and  one-half 
furlongs. 

Appellate,  108  . (July)  4-1  8-5  4-5 

Winding_TlVgh^_^07^^iPickens)^^^venl^ 

DOMESTIC  BONDS 


Sales  (000  omitted). 

1  Alum  7s  '33 . . 

37  Am  G  Ac  El  6s. . . 
21  Am  P  &  L  6s... 

2  Am  Roll  M  6s.. 
20  Am  Seating  6s. . 

6  Am  W  Wks  6s. . 

3  Anacon  Cop  6s . . 
10  Appala'n  Pr  5s. 
16  Assoc  G  &  El  6s 
18  Assoc  S  H  6V^s. 

5  Atl  Fruit  Inc  8s. 
9  Beaver  Bd  8s... 
5  Bell  T  Can  5s.. 


High.  Low.  Last.  chge. 

..106  106  106  - 

.  .looH  100  loom-  \ 

..100  92H  9914  - 

..103  103  103  - 

. .  99H  9914  9914  - 

.  .  97%  974i  97»i  - 

.102  102%  102%—  % 
.  .  94%  94%  P4%—  % 

..102  101%  101%—  14 

. .  9714  97%  9714  - 

..19  19  19  - 

..99  9814  98%— 14 

..10014  100%  100%—  14 
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MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  Lir^OTYPE  LIMITED,  TORONTO 

.  Representtlit  ri  in  the  Principal  Cities  of  the  VorlJ 
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ADVENTURES  IN  NEWSPAPER  PUBUSHING 

I.— BATTLING  THE  OLD  FREE  LIST 

By  N.  E.  W.  SOUTH 


IiiAVii  Dcen  inrougn  many  oauics  lu  a  is  i/it-  ui  u  uf  miunun;  ffum  tntr  uy  iiic  iiigii*i:iass  nicrunani  wiin  me  repuui- 

my  newspaper  career,  but  1  think  a  ni\i;s{>aper  publisher,  zeho  far  otnnous  reasons  eaiaiot  disclose  his  oion  identity  tion  for  fair  and  honest  dealing  who  had 

the  most  illuminating  and  soul  satisfy-  or  that  of  the  iiezospaper  about  zehieh  he  itrites.  beat  all  the  others  to  it  in  registering  his 

ing  scrimmage  was  that  which  came  - ‘  —  - -  -  ^  He  was  standing  by  a  counter  dis- 

al»ut  as  the  result  of  my  determination  collecting  from  you  each  week  for  the  — declared  it  was  the  most  outrageous  plying  tine  handkerchiefs  when  I  met  up 

to  clean  up  the  free  list  of  the  Blanks-  paper.  thing  he  ever  heard  of,  and  if  he  couldn’t  with  him.  An  inspiration  flashed  over 

burg  Eagle.  ’’1*'  other  words,  the  Eagle,  after  continue  having  the  paper  delivered  to  me. 

Did  I  say  scrimmage?  It  was  more  March  10,  will  no  longer  have  a  means  him  at  his  home,  the  Eagle  needn’t  look  “Mr.  Dodge,”  I  said,  "those  are  very 
like  a  battle-royal,  with  all  the  other  of  delivering  the  paper  to  you  free,  and  to  him  for  his  continued  friendship.  Not  beautiful  handkerchiefs.  I  am  going  to 
participants  joined  in  the  one  fell  pur-  we  feel  sure  that  you  will  be  only  too  that  he  objected  to  paying  any  one  15  take  one  and  walk  out  of  your  store 
of  handing  me  a  K.O.  so  that  they  glad  to  recognize  the  business  enterprise  cents  a  week  for  the  paper— that  wasn’t  with  it  without  so  much  as  thanking 
might  retain  their  ancient  privilege  of  of  the  new  independent  carrier  boys  by  it — it  was  the  principle  of  the  thing.  As  you  for  it.” 

getting  the  paper,  and  as  many  copies  giving  them  your  order  for  the  paper  to  long  as  he  had  been  in  business  in  “You  just  try  it,”  he  retorted,  "and 
of  it  as  they  liked,  free  gratis,  for  noth-  be  delivered  at  your  home  or  place  of  Blanksburg,  he  had  received  the  Eagle  you’ll  find  me  hanging  on  to  your  coat 


ing,  or  words  to  that  effect.  business  at  the  regular  price  of  fifteen  free,  advertising  or  no  advertising,  and  tails  before  you  have  taken  two  steps 

Shortly  after  going  to  Blanksburg  as  cents  a  week.  just  because  there  was  a  new  manage-  toward  the  front  door.” 

general  manager  of  the  Eagle,  I  began  “Of  course,  it  is  understood  that  when-  ment,  why,  that  was  no  good  and  valid  "Certainly  you  would,”  I  grinned, 

a  study  of  its  circulation  methods,  and  ever  you  have  an  advertisement  in  the  reason  why  he  could  not  have  the  papei  “and  you’d  be  right  in  grabbing  me  and 


about  the  first  thing  I  discovered  was  Eagle,  copy  of  same  to  show  proof  of  free  any  longer 


“and  you’d  be  right  in  grabbing  me  and 
hollering  for  the  police,  besides.  Every 


that  the  free  list  ran  somewhere  around  publication  will  be  sent  to  you  by  us.  There  was  a  great  deal  more  from  him  one  of  these  handkerchiefs  is  the  prod- 
500  copies  daily.  Now,  the  total  net  but  such  copy  will  be  forwarded  by  mail,  like  unto  the  above— and  from  his  fel-  uct  of  a  factory.  It  has  cost  some  one 


paid  circulation  at  that  time  was  some-  following  a  customary  newspaper  prac 
thing  less  than  8,000,  so  you  can  see  tice.” 

iiime  _ _ 4.:^:. _ _ _ _  _ 


low  business  men,  who  were  only  sec-  so  much  to  make  it.  It  has  cost  you 
onds  behind  him  breathing  fire  and  so  much  to  buy  it  for  sale  here  in 


tharthe  free  list  percentage  was  rather  The  advertising  manager  of  the  paper  slaughter.  It  was  quite  the  worst  hor-  Blanksburg.  You  can’t  afford  to  give 

high,  to  put  it  politely.  actually  talked  himself  hoarse  when  1  net’s  nest  I  ever  stirred  up  in  my  life,  it  awav  and  still  hope  to  keep  this  fine 

I  called  in  the  circulation  manager  and  showed  him  this  letter.  His  assistants  and  friends  and  enemies  have  never  clas-  store  of  yours  going  for  the  benefit  of 

asked  him  the  why  and  wherefore  of  were  equally  voluble  and  earnest  in  their  sified  me  among  the  pacifists.  the  people  of  this  part  of  the  country, 

such  open-handed  liberality.  ,  pleas  not  to  take  this  step.  .\nd  run-  To  add  to  it  all,  quite  a  few  of  the  “Mr.  Dt^ge,  that’s  just  the  fix  I’m  in 


To  add  to  it  all,  quite  a  few  of  the 


“Well,”  he  said,  “pretty  nearly  every  ning  all  through  their  torrent  of  protest  free-listers  carried  their  angry  protests  with  the  Blanksburg  Eagle.  It  isn’t  a 
business  man  in  town  gets  a  free  copv  by  was  this  refrain :  “We’ve  got  to  give  to  my  silent  partner,  for  many  years  a  charitable  institution,  anv  more  than  your 
order  of  the  advertising  department,  and  them  the  paper  free  if  we’re  going  to  resident  of  the  town,  and  got  him  all  store  is.  It  has  certain  things  to  sell, 
the  politicians  of  our  party  get  free  cop-  get  their  advertising.  worked  up.  And  to  cap  it  all,  three  ad-  One  is  printed  copies  of  the  paper  each 

ies  by  order  of  the  old  manager,  who  That  was  the  basic  argument— you  had  vertisers  who  had  been  regular  Friday  day,  and  these  copies  are  just  as  much 
was  also  an  owner,  and  members  of  the  to  give  the  business  men  of  Blanksburg  "copy”  for  years  refused  to  go  in  the  a  factory  product  as  these  handkerchiefs 
Eagle  staff  have  their  friends  they  want  pc‘tty  graft  in  the  way  of  a  free  paper  current  Friday  issue  and.  what’s  more,  or  anything  else  you  have  for  sale  in 


Eagle  staff  have  their  -  ,  ,  .  .  ,  ,  ,  -  -  -  - 

taken  care  of  and  thev  get  free  copies,  't  you  hoped  to  get  business  from  them,  swore  they  d  stay  out  until  they  were  this  store  of  yours.  But  you  want  me  to 
and  that’s  the  way  the  'list  has  been  built  “All  right.”  I  said,  at  last,  “maybe  given  back  their  free  copies  of  the  Eagle,  give  you  my  product  free  every  day,  and 
yp»  you’re  right.”  The  faces  of  the  adver-  The  advertising  department  was  in  a  you  won’t  let  me  have  free  just  one  of 

“I  see,”  I  said,  adding,  “I  suppose  the  tising  department  began  to  brighten,  deep  blue  funk,  and  so  was  everybody  these  handkerchiefs.  I’ll  admit  that  each 
names  here  listed  comprise  our  total  free  “And  maybe  you’re  wrong.  The  sooner  else,  pretty  near,  on  the  paper.  I’ll  admit  of  these  handkerchiefs  cost  more  to  make 
distribution?”  we  know  the  facts,  the  better  for  all  that  I  was  a  bit  nerve-shaken  myself,  than  a  copv  of  mv  paper  does,  but  it  costs 

“Well,”  said  the  C.  M.,  “that’s  all  to  concerned.  I  am  going  to  let  this  letter  But  somehow  I  couldn’t  bring  myself  me  a  large  part  of  the  3  cents  that  I 
whom  we  deliver  free  copies  every  day.  tmd  out  the  facts  for  us.  It  is  going  out  to  believe  that  the  leading  business  men  ask  for  a  single  copy  of  the  paper  to 
But  it’s  not  the  entire  free  list.  There’s  once.”  of  Blanksburg  were  really  as  “small”  as  manufacture  it  in  my  factory,  and  if  1 

Jones,  the  janitor  of  the  building  next  I  had  it  set  up  in  the  job  shop  as  a  their  vehement  and  threatening  protests  am  to  give  vou  free  every  day  in  the 
door— it’s  owned  by  one  of  the  paper’s  form  letter,  and  sent  it  out  without  su-  to  me  apparently  made  them  out  to  be,  year  that  which  I  manufacture  at  such 
stockholders;  Jones  gets  20  copies  everv  per.scnption,  so  as  to  minimize  that  “im-  and  in  the  hope  that  I  could  find  a  way  heavy  cost,  why  shouldn’t  vou  do  the 
day.  And  Singer’s  department  store  portant  look”  as  much  as  possible  in  the  to  appease  their  wrath  and  make  them  same  bv  me  once  in  a  while?'” 
sends  a  man  up  everv  evening  for  25  recipients’  minds.  Then  I  sat  back  and  see  straight.  I  determined  to  call  upon  i^ir.  Dodge  left  off  rearranging  the 
copies.  And  the  police  get  another  25,  waited  for  the  explosion  that  I  had  been  the  more  vigorous  of  the  protestants  who  handkerchiefs  and  turned  to  me 
and  the  firemen  the  same,  and  quite  a  few  'l«ly  warned  would  follow.  had  not  yet  reached  the  point  of  order-  “I’m  going  to  tell  you  something  ” 

of  the  office-holders  at  the  court  house  f  never  knew  letters  to  be  delivered  so  mg  their  advertising  out  of  the  paper,  he  said.  “I  have  been  so  doggoned  mad 
stop  by  on  their  wav  home  and  pick  up  quickly.  It  seemed  as  though  I  had  As  to  the  fellows  who  had  actually  over  that  letter  from  you  that  I  did  not 
copies,  and—”  scarcely  finished  signing  the  last  of  them  stopped  advertising  because  of  the  new  want  to  see  vou  when  you  came  in  here 


copies,  and—”  '  scarcely  finished  signing  the  last  of  them  stopped  advertising  because  of  the  new  want  to  see  vou  when  you  came  in  here 

“And  I  think  it’s  about  time  all  this  as  general  manager  before  I  began  hear-  no-free-copy  rule.  I  instructed  the  ad-  a  few  minutes  ago,  and  I’d  just  about 

!?raft  came  to  an  end.”  I  broke  in.  ,  ,  ..  .  department  to  leave  them  alone,  made  up  mv  mind  to  quit  advertising 

“Do  vou  mean  we’ll  cut  off  the  free  The  first  protest  was  from  the  highest  They  will  have  to  walk  into  this  with  vou.  But  I  also  want  to  say  that 
copies?’’  the  C.  M..  asked,  aghast.  class  merchant  in  the  city— a  man  who  is  office  and  offer  us  their  advertising  with-  talking  here  with  vou  has  made  me  see 

“Just  that.”  I  said,  “and  at  once.”  known  far  and  wide  tor  the  top-notch  out  any  solicitation  on  our  part.”  I  said,  the  thing  in  a  different  light  You  sell 

“There’ll  be  hell  to  pay.”  he  pro-  quality  of  his  merchandise  and  his  fair  “That’s  the  only  way  m  God’s  world  a  factory  product,  so  do  I.  and  we’ve 


Why.  a  lot  of  these  men.  and  dealing  with  the  public.  He  fairly  splut-  thev  can  ever  iret  back  into  the  paper. 


they’re  leading  citizens  of  the  town.  too. 
have  been  getting  the  paper  free  for  as 
long  as  I  have  been  on  it  and  I  started 
in  as  a  newsboy.” 

"Tell  me.”  I  said,  “isn’t  it  true  that 
probably  a  thousand  copies  of  this  paper 
are  being  given  away  every  evening  to 
almost  anybody  who  has  had  the  nerve 
to  walk  up  and  get  his?” 

The  C.  M.  reckoned  that  I  had  just 
about  guessed  the  sum  total  of  the 
Eagle’s  free  daily  distribution. 

“Well.”  I  asked,  “how  would  you.  as 
the  Eagle’s  circulation  manager,  like  to 
see  this  free  circulation  go  over  into  your 
daily  net  paid  column?  That  is  iust 
where  it  is  going  in  the  next  few  weeks.” 

As  the  first  definite  step  toward  that 
end.  I  drew  up  a  letter  to  be  sent  to  all 
the  business  men  of  the  town,  advertisers 
and  non-advertisers,  whose  names  ap¬ 
peared  on  the  free  list. 

“Dear  Fellow  Business  Man.”  it  ran. 
“Be<dnning  with  the  issue  of  March  10. 
the  Eagle  will  no  longer  he  delivered  to 
you  each  evening  bv  boys  in  the  em¬ 
ploy  of  the  Eagle  Company,  but  by  in¬ 
dependent  carrier  boys. 

,  “These  indenendent  carrier  boys  are. 
]n  effect,  business  men  like  yourself. 
They  buy  the  Eagle  at  wholesale  from 
ns  and  retail  it  to  you  for  15  cents  a 
Week,  delivered  at  your  home  or  place 
of  business,  as  you  m:;y  designate,  and 


tered  his  indignation  over  the  telephone 


NEW  JIJI  SHIMPO  BUILDING  IN  TOKIO 


n  ii 


Erected  at  a  cost  of  2,150.000  yen  (about  $1,000,000),  the  plant  of  the  Tokio  Jiji 
Shimpo  shown  above  is  one  of  the  most  modern  newspaper  publishing  plants 
in  the  Orient.  The  newspaper  occupies  the  basement  and  the  first  three  floors, 
while  the  upper  two  floors  are  given  over  to  business  offices. 


ev  can  ever  get  hack  '"to  the  paper,  both  got  to  get  a  fair  price  for  it  if 
\\  ell.  the  first  man  I  called  on  was  were  to  do  our  part  in  building  up  the 
_  community.  Put  me  down  for  the  pa¬ 
per  and  tell  the  bov  who  delivers  it  to 
JILDING  IN  TOKIO  I  collect  his  15  cents  a  week  for  it.’ 

That  afternoon  I  called  on  perhaps  a 
dozen  di.sgruntled  business  men.  I  used 

-  the  same  argument  on  them  that  I  had 

on  my  first  “prospect.”  fitting  the  talk 
in  each  case  to  what  the  man  had  to 
sell,  and  invariably  I  got  him  to  see  the 
“light.” 

Then  I  went  back  to  the  office  arnl 
called  in  the  advertising,  circulation  and 
J  business  departments.  I  told  them  what 

*"*'"******"*^**^^'^^^^^1^^^^^  ^ /^^i?  te  Dodge  et  al  and  instruct- 

- — — — — -  agreement  between  him  and  the  pao->- 

tinonnnn^  .u  i  .  r  .u  't  i  •  i---  return  for  this  occasional 

11,000,000),  the  plant  of  the  Tofc.o  hji  copy  he  would  get  a  free  paper  365  daxs 
modern  newspaper  publishing  plants  m  the  vear ' 

he  basement  and  the  first  three  floors,  A  gafage  proprietor  who  had  not  ad- 
!iven  over  to  business  offices.  verti.sed  for  months  blustered  that  we 
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would  never  get  another  nickel’s  worth  tising  with  us,  but  with  our  steady  in- 
of  business  from  him.  The  answer  to  crease  in  actual  net  paid  circulation,  they 
that  one  was  easy — I  ordered  the  cir-  will  be  raised  shortly.” 
culation  department  to  stop  buying  gas  “Well,  if  I  come  back,  do  we  get 
and  oil  from  him  for  its  delivery  equip-  free  copies  of  the  paper?” 
ment,  and  the  gentleman  in  question  "Mr.  Lundin,”  I  said,  “no  man  ap- 

walked  meekly  in  in  due  course  and  or-  preciates  that  which  he  gets  for  nothing, 
dered  that  the  paper  be  sent  to  him  at  1  hand  you  a  25-cent  cigar.  As  you 
the  regular  price  for  city  delivery — 15  light  it,  you  consciously,  unconsciously 
cents  a  week.  The  prize  remonstrance,  or  subconsciously  ask  yourself,  ‘What’s 
however,  came  from  one  of  the  wealthi-  he  working  off  on  me  anyhow?’  I  fail 

est  men  of  the  town.  He  and  the  form-  to  offer  you  a  cigar,  so  on  your  way  out 

er  manager  had  been  boys  together  and,  you  stop  at  the  corner  cigar  store,  plank 
by  God,  it  was  an  insult  to  his  old  down  a  hard-earned  dime  for  a  smoke, 
friend’s  memory  to  cut  him  off  the  free  light  up  and  get  unqualilied  satisfaction 
list.  Yea,  verily,  the  tribulations  that  out  of  the  first  puff,  and  all  because  you 
came  upon  me  when  I  attempted  to  cut  have  had  to  pay  for  your  enjoyment, 

off  the  Blanksburg  Eagle’s  free  list  No,  I  will  not  put  you  and  your  partner 

taught  me  the  bed  rock  truth  in  that  old  on  the  free  list  if  you  come  back  with 
saying,  “Ain’t  human  nature  grand?”  your  advertising,  because  1  want  you  and 
After  two  or  three  weeks  we  had  the  him  to  appreciate  the  real  value  of  the 
business  men,  as  a  whole,  pretty  well  Eagle  to  your  firm  as  an  advertising 
pacified  and  in  the  net  paid  column  on  medium,  and  I  want  each  of  you  to  ap- 
the  daily  circulation  reports.  Meanwhile,  predate  the  real  service  it  is  giving  to 
as  the  miscellaneous  free  readers — police,  you  as  an  individual  every  evening  in 
firemen,  politicians  and  “friends  of  the  putting  the  news  of  the  day  before  you.” 
paper”  generally — pouted,  sulked  and  For  perhaps  30  seconds  Blanksburg’s 

squawked,  they  were  told  simply,  and  in  leading  clothing  merchant  stared  at  me 
good  humor,  that,  whereas  the  paper  without  saying  a  word.  Then,  still  with- 
might  not  have  been  worth  anything  out  speaking,  he  got  up  out  of  that  easy 
before,  it  was  now  a  darn  good  15  cents’  chair  and  went  away  from  there  out  into 
worth  a  week,  and  wouldn’t  they  like  the  street. 

to  join  the  constantly  increasing  list  of  The  business  manager,  who  had  been 
paid  readers  and  keep  up  with  what  was  hovering  anxiously  in  the  offing,  stuck 
what  and  why  in  town,  because  never  his  nose  in  the  door.  “What  did  he 
again  was  there  going  to  be  a  free  list  say?”  he  asked, 
on  the  Eagle.  One  by  one,  they,  too,  “Nothing — not  a  word.” 


POLICEMAN  ON  TRIAL  FOR 
MELLETT  MURDER 

\  JURY  of  nine  men  and  three 
women  will  try  Floyd  Streiten- 
berper,  former  Canton  policeman, 
for  the  murder  la^t  July  of  Don 
R.  Mellett,  editor  of  the  Canton 
Daily  I\eus.  The  jury  was  com¬ 
pleted  in  record  time  Tuesday. 

Immediately  after  it  was  im¬ 
panelled  the  jury  was  taken  to  the 
Mellett  home  where  the  killing 
occurred. 

Streitenberger  is  the  fourth  man 
accused  in  connection  with  the 
shooting.  Patrick  McDermott,  con¬ 
victed  of  the  actual  slaying,  and 
Ben  Rudner,  convicted  of  having 
hired  McDermott  for  the  deed,  are 
serving  life  sentences  in  the  Ohio 
penitentiary.  Louis  Mazer,  the  first 
man  arrested,  is  still  in  jail  and  is 
expected  to  be  used  as  u  state 
witness  against  Streitenberger. 


came  in  as  paid  readers,  and  pretty  soon 
the  office  force  began  to  wear  the  look 
of  a  cat  that  has  dined  sumptuously  on 
a  cageful  of  canaries. 


The  business  manager  beamed. 

“Then  he’s  coming  back  in,”  he  said. 
I  had  my  “doots.”  But  the  business 
manager  knew  his  man.  Within  an  hour 


Oh,  yes,  about  those  business  men  who  after  the  office  opened  up  on  Monday 
actually  did  withdraw  their  advertising  morning,  a  Lundin  clerk  brought  in  an 
because  of  no  more  free  Eagles.  envelope  addressed  to  the  advertising  de- 

Following  my  instructions,  the  adver-  partment.  It  contained  an  order  to  run 
tising  department  left  them  to  their  own  a  Lundin  ad  three  times  a  week,  be- 
devices,  though  I  must  confess  that  the  ginning  that  day,  and  copy  for  the  first 
“boys”  more  than  once  asked  me  to  insertion  was  enclosed, 
renege  and  also  personally  to  solicit  the  Lundin’s  came  back  for  no  other  rea- 
stubborn  ones.  But  I  had  my  Dutch  up,  son  under  heaven  than  that  it  had  hurt 
too,  and —  their  business  to  stay  out.  For  the  same 

Well,  late  one  Saturday  afternoon,  just  good  and  sufficient  reason  the  other  hold- 
as  I  was  starting  to  dinner,  I  bumped  outs  one  by  one  walked  up  to  the  counter 
into  the  biggest  of  the  “hold-outs”  com-  and  began  doing  business  in  the  same 
ing  out  of  the  deserted  advertising  quar-  old  manner — minus  the  free  copy  of  the 
ters.  I  shot  him  a  hearty  handshake  and  Eagle  delivered  every  evening  at  the 
asked  if  I  could  do  anything  for  him.  paper’s  cost  at  home  or  place  of  business. 

“Well — er — well,  I  was  looking  for  an  So  at  last  the  battle  of  the  free  list 
advertising  man  to  have  a  little  talk.”  came  to  a  happy  ending.  It  was  exctt- 
“They’re  all  gone,  so  let’s  you  and  I  ing  and  nerve  racking  while  it  lasted, 

have  the  talk,”  I  said,  and  led  him  to  an  and  we  probably  committed  our  full  share 

easy  chair.  of  errors  of  strategy  and  tactics,  but,  as 

As  he  settled  into  it,  he  cleared  his  I  look  back  on  it,  I  am  more  than  ever 
throat.  convinced  that  it  was  worth  while  fight- 

“First  off,”  he  began  truculently,  “I  ing  to  a  finish  and  a  good  thing  for 

don’t  want  you  to  get  the  idea  that  we  every  one  taking  part  in  it. 

quit  advertising  with  you  just  because  It  taught  the  business  men  generally 
you  stopped  my  free  copy  of  the  paper  to  respect  the  paper  and  to  look  upon 

and  my  partner’s.”  it  not  as  a  plaything  of  a  group  of 

“Not  at  all,”  I  said,  heartily.  politicians,  but  as  a  business  with  very 

“We  quit  because  we  had  been  plan-  definite  problems  of  income  and  outgo 
ning  for  quite  a  while  to  use  only  one  akin  to  their  own.  It  proved  to  the 
paper,”  he  went  on,  “hold  outs”  that  the  old  sheet  after  all 

“Certainly,”  I  said.  “It  was  your  was  the  real  business  getter  for  them 
money  and  you  had  a  perfect  right  to  they  had  alwavs  been  told  it  was — a 

make  your  choice  without  my  butting  in.”  statement  which  they  had  discounted 

“Oh — er, — well,  what  are  your  rates  as  advertisine  soliciting  exuberance, 
now?”  It  made  police,  firemen,  politicians  and 

“The  same  as  when  you  were  adver-  “friends  of  the  paper”  generally  realize 


tliat  the  Eagle  really  was  not  dependent 
upon  their  favor  for  the  news.  It  taught 
the  Eagle’s  workers  in  every  department 
that  a  newspaper  was  just  as  much  a 
business  institution  as  any  store  or  fac¬ 
tory  or  bank  in  Blanksburg  and  had  to  be 
run  as  such  if  they  were  to  get  “theirs” 
regularly.  And  that  slant  on  the  news¬ 
paper  “game”  is  something  that,  even 
in  this  so-called  crassly  material  age, 
too  many  otherwise  bright  newspaper  men 
fail  lamentably  to  get  hep  to. 

The  secoftd  article  of  "Adventures  In 
Neivspaper  Publishing’’  tvill  appear  in  an 
early  issue. 

PUBUSHING  FIRM  FORMED 

The  Fox  Valley  Publishing  company, 
Dundee,  Ill.,  has  been  incorporated  with 
$6,000  capital  to  own,  operate  and  pub¬ 
lish  newspapers.  Merrill  O.  Calame, 
\V.  Stanley  Roberts  and  Warren  S. 
Jackman  are  the  incorporators. 


DAILY’S  EXPEDITION  RETURNING 

3,700  Specimens  Obtained  by  Chicago 
News — Field  Museum  Party 

The  Chicago  Daily  News  Field  Museum 
scientific  expedition,  having  completed  a 
seven  months’  trip  through  Abyssinia,  is 
in  Khartum.  In  their  travel  by  mule  and 
camel  caravans  over  1,600  miles  of  moun¬ 
tain  country,  the  explorers  obtained  a 
total  of  3,700  specimens  comprising  2,000 
birds,  l,4t)0  mammals  and  300  other  crea¬ 
tures. 

As  a  tribute  to  the  backers  of  the  ex¬ 
pedition,  Dejusmatch  Ayalu,  a  chief  in  the 
northern  provinces  of  Abyssinia, 
named  a  high  mountain  in  his  district 
“Strong’s  Peak”  in  honor  of  Walter  .\, 
Strong,  publisher  of  the  Daily  News. 


EDITOR’S  SENTENCE  SUSPENDED 

Capt.  Harry  Allen  Ely,  73-year-okl 
New  York  editor,  who  was  sentenced  to 
a  penitentiary  term  for  criminally  libel¬ 
ling  Municipal  Giurt  Justice  William 
J.  A.  Caffrey  of  the  First  District  in 
November,  1925,  made  a  public  apology 
last  Tuesday,  which  won  for  him  a  sus¬ 
pended  sentence.  His  sentence  was  stayed 
for  three  years  by  General  Sessions 
Judge  Francis  X.  Mancuso,  who  ordered 
Ely  to  report  to  a  probation  officer  once 
a  month  for  two  years.  Ely  was  editor 
and  publisher  of  the  New  York  Tenant, 
a  rent  payers’  publication,  which  oti 
March  21,  1924,  published  an  article  en¬ 
titled  “Scoff law  Judges.” 


SATURDAY  PAPER  LAUNCHED 

The  Troy  (N.  Y.)  Saturday  Globe,  sn 
outgrowth  of  the  abandoned  Utica  Satur¬ 
day  Globe,  was  published  for  the  first  time 
this  week,  coming  close  on  the  heels  of 
absorption  of  the  Troy  Sunday  Budget 
by  the  Troy  Sunday  Observer.  The 
Globe  started  as  a  four-page  tabloid,  in¬ 
corporating  many  of  the  features  of  the 
old  Utica  Globe.  Thomas  H.  Curry  of 
Troy  is  publisher. 


I^eady 


r\.F0R  PROMPT  SERVICE.^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Tr in  te  rs  ’  Supplies 

KELLY  PRESSES 'KLYM  AX  FEEDERS  ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  following  Selling  Houses  of  thtj 

c_yinierican  ‘Type  Pounders  Qmpany 

BOSTON  RICHMOND  DETROIT  MINNEAPOUS  SAN  FRANCISCO 

NEW  YORK  ATLANTA  CHICAGO  KANS  iS  CITY  PORTLAND 

PHILADELPHIA  BUFFALO  CINCINNATI  DES  MOINES  SPOKANE 

BALTIMORE  PITTSBURGH  ST.  LOUIS  DENVER  WINNIPEi: 

CLEVELAND  MILWAUKEE  LOS  ANGELES  r 


Lc# 


Every  Newark  and  New  York  week-day 
newspaper  in  volume  of  Advertising. 

^  ALL  week-day  newspapers  in  the 
r  United  States  in  National,  Automobile 
and  Classified  Advertising. 


in  productiveness  to  its  advertisers. 


Every  New  Jersey  Newspaper  in  vol¬ 
ume  and  class  of  Circulation. 


HOM£  DELIVERED  TO  8  out  of  10  of  the  Eng¬ 
lish-speaking  families  in  Newark,  New  Jersey, 
and  read  by  every  member  of  every  family. 


. . 

Eugene  W.  Farrell 

Business  and  Advertising  Manager 

215-221  Market  Street 
Newark  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

General  Advertising  Representatives 
Chicago  Detroit 


San  Frandaoe 
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More  than 
195,000 
Daily 
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More  than 
425,000 
Sunday 

sT^aily 

MAY  14,  1927 

10<  Sunday 

LOS  ANGELES  EXAMINER  GROWTH  AMAZES  JOURNALISM 


TESTIMONIAL  FILES  GIVE  UP  INTERESTING  “THANK  YOUS” 


highest  priced  and 

,  WITHOUT  PREMIUMS 


Rfvealing  achievements  in  circulation  that 
have  brought  expressions  of  amazement  from 
circulation  managers,  newspaper  publishers  anil 
advertising  agencies  throughout  the  land,  the 
Los  Angeles  Examiner  with  its  Government  re¬ 
port  of  March  31,  exhibited  a  seven-year  growth, 
since  the  U.  S.  Census  of  1920,  that  bids  fair 
to  stand  alone  in  the  annals  of  American 
newspaperdcm. 

In  the  first  place,  the  figures  as  of  March  31. 
1927,  showed  a  growth  during  the  circulation 
year  that  was  greater  than  that  of  any  other 
paper  in  Los  Angeles  whether  morning,  evening 
or  Sunday.  To  the  already  supreme  morning 
paper  readership  six  days  a  week.  The  Examiner 
added  25,867  circulation.  To  its  Sunday  read¬ 
ing-group.  which  has  been  double  the  other  Sun- 
dav  paper  for  a  considerable  period,  it  added 
32.'l40!  _ 

This  brought  the  net-paid  six  months’  average 
for  the  week-day  Examiner  up  to  197,641,  and 
the  Sunday  Examiner  up  to  425,308,  at  a  higher 
price  than  subscribers  have  to  pay  for  any  other 
paper  in  Los  Angeles. 

Circulation  managers,  acquainted  with  The 
Examiner’s  policy  of  never  giving  premiums  to 
new  or  old  subscribers,  will  be  particularly  in¬ 
teresting  in  the  figures  above,  as  will  advertisers 
who  appreciate  the  additional  value  of  a  reader- 
ship  gained  on  merit  alone. 


Seven  Years  Upward 

•Now  consider  further  analysis  of  the  trend 
of  newspaper  reading  in  Los  Angeles.  The 
figures  for  the  past  seven  years  show : 

66  out  of  every  100  NEW 
readers  of  a  week-day  morn¬ 
ing  paper  in  Los  Angeles 
chose  The  Examiner 
75  out  of  every  100  NEW 
Sunday  paper  buyers  also 
preferred  this  paper. 

But  how  about  the  other  newspapers?  Here's 
how  every  100  NEW  buyers  of  ANY  newspaper 
in  Los  .Angeles  during  the  past  seven  years 
indicated  their  choice  of  reading. 

{Based  on  six~day  only,  in  fairness  to  ez'eniiig 
fafiTs  which  publish  no  Sunday  editions.) 

36  chose  The  Examiner 
22  chose  an  evening  paper 
20  chose  another  evening  paper 
16  chose  the  second  morning  paper 
6  chose  a  third  evening  paper 
100 

As  though  that  were  not  a  sufficient  bit  of 
^'idence,  Los  .Angeles  added  approximately 
130,000  families  in  that  seven-year  period.  The 
Examiner,  six  days  a  week,  added  126,261  cir- 
cnlation,  and  on  Sundays  275,283! 

The  case  for  reader-preference  rests  with  the 
lury! 


^08  Angeles  P.  O.  Increase 

Nearly  Twice  Average 

The  postal  receipts  of  Los  Angeles  for  Marc] 
owed  a  gain  of  6.51  per  cent  over  the  re 
>P  s  of  March.  1926,  whereas,  according  to  re 
rams  made  to  the  Postmaster  General,  th 
verage  gam  of  the  fifty  largest  cities  for  thi 
“rae  period  was  but  3.39  per  cent. 

fii7\*t  ■^"Ecles  receipts  were  $816,358 
-March  last  year  they  were  $766,449. 

receipts  were  $757,404,  a 
gain  nf  *^“^'580  in  March  a  vear  ago, 
Kin  of  4.53  per  cent. 


Just  a  Small  Part  of  Fifth  U.  S.  City 


Southland  in  Prosperity  Era! 

Los  Angeles  and  Southern  California  Enjoying  Fruits  of  Productive  Wealth! 


Los  Angeles  is  riding  on  the  peak-wave  of 
prosperity! 

Deluged  by  productive  wealth  that  brought 
$90,000,000  from  t-os  Angeles  County’s  agri¬ 
cultural  activity  last  year,  a  billion  and  a 
quarter  from  her  factories,  and  over  half  a 
million  barrels  of  oil  into  her  lap  every  day 
for  365  days,  and  is  still  doing  it.  Los  Angeles 
is  spending  her  money  lavishly,  piling  up 
material  comforts. 

Homes  are  being  reared  at  the  rate  of  one 
every  46  minutes;  over  $850,000,000  is  going 
through  the  clearing  house  monthly,  or  close 
to  $850  for  every  man.  woman  and  child  in 
the  city;  hank  deposits  are  piling  up  and  have 
gone  well  past  the  $1,100,000,000  mark;  dur* 
ing  the  month  of  March,  in  Southern  Cali¬ 
fornia  (over  half  the  population  of  which  is  in 
Los  Angeles  County)  11,265  automobiles  were 
«oM.  while  a  further  analysis  of  automo!>!le 


sales  show  that  33  per  cent  of  Southern 

California  automobile  owners  have  more  than 
one  car,  as  against  18  per  cent  for  the  Na»  | 
tion. 

Additional  wealth  is  pouring  in  from  ex¬ 
ports  which,  last  year,  increasetl  30%  over  the 
previous  year,  while  imports  went  up  11  per 
cent,  showing  a  net  trade  balance  in  favor  of 
I,os  Angeles,  of  19  per  cent. 

Los  Angeles  is  well  .off;  in  fact,  l)ctter  off 
than  any  other  large  city  in  America,  for 
purchasing  power  analysis  hy  such  experts  as 
IL  G.  Weaver  of  General  Motors  and  Dr.  Paul 
IL  Nystrom,  foremost  authority  on  retail 
trade,  show’  this  section  to  have  a  spending 
ability  per  individual  twice  as  great  as  that  of 
the  nation  as  a  w’hole,  while  the  per  capita 
annual  income  of  $1107  for  Los  Angeles 
f'onnty,  surpasses  that  of  any  other  county 
in  Anterica. 


THOROUGHNESS  AND] 
VERSATIirn  SHOWN 


Dipping  into  the  files  of  current  expressiens 
of  thanks  we  emerged  a  few  days  ago  with 
three  choice  bits  of  testimony  of  The  Examiner’s 
ability  and  versatility  in  delivering  for  the  ad¬ 
vertiser.  Number  One  came  from  a  max  who 
sells  cabin-sites  up  at  Arrow-Bear  Lake,  in  the 
mountains  above  Los  Angeles,  a  playground 
place  for  people  who  can  afford  to  indulge  in 
such  pleasant  ways  of  life.  The  gentleman  goes 
down  rather  heavily  on  the  loud  pedal,  but  that 
was  his  enthusiasm  expressing  itself.  You  may 
apply  restraint  where  good  judgment  dictates, 
in  reading  this,  but  you’ll  understand,  we  believe, 
that  the  writer  felt  rather  grateful:  Here’s 
the  letter: 

“It  is  little  short  of  remarkable  the  way  we 
are  securing  answers  to  our  ‘Historical  Contest 
running  each  Sunday  in  The  Examiner.  This 
contest  has  proven  to  us  that  your  paper  is  the 
largest  medium  in  the  West,  and  I  am  almost 
bafiied  at  the  great  returns  from  the  small  space 
used.  As  an  experienced  advertising  man  I 
am  used  to  successes  as  well  as  disappoint¬ 
ments — but  it  is  my  candid  opinion  that  our 
advertising  now  Iieing  used  in  your  paper  is 
bringing  returns  far  greater  than  could  be 
secured  from  any  other  similar  medium  in  the 
World. 

“In  addition  I  might  add  that  the  people  who 
enter  our  contest  are  of  the  very  highest  type — 
the  very  class  of  t>eople  we  desire  to  patronize 
Arrow-Bear  Lake  and  secure  homes  in  Arrow- 
Bear  Park— the  ‘Playground  Above  the  Clouds.’  ’’ 
(Signed)  M.  P.  Carlock,  Pres. 

Arrow- Bear  Realty  Company. 


From  a  Clothier 

Number  Two  came  from  Mr.  Leo  S.  Fonarow, 
who  sells  clothing,  and  who  has  a  sagacity  for 
analyzing  his  advertising  expenditures  that  is 
little  short  of  remarkable.  It  is  no  new  thing 
for  him  to  write  us  of  Examiner  resultfulness 
from  his  viewpoint,  but  this  time  he  has  dis¬ 
covered  a  somewhat  different  slant.  He  has 
found  that  new  business  secured  for  his  estab¬ 
lishment  through  his  Examiner  advertising,  costs 
60%  less  th.an  new  business  secured  through 
other  advertising.  Not  for  just  a  day,  not  for 
just  a  month,  not  for  just  a  year.  .  .  .  but  for 
fourteen  consecutive  months  1 

We  offer  his  letter  herewith: 

“As  you  know,  we  tabulate  how  we  get  each 
new  customer  and  in  checking  over  the  results 
for  the  past  fourteen  months,  we  find  that  the 
Examiner  new  business  costs  us  60%  less  tier 
customer  than  any  other  paper  we  are  adver¬ 
tising  in. 

“This  should  be  good  news  to  you  and  is 
very  gratifying  to  us.  We  do  not  hesitate  to 
give  credit  when  credit  is  deserved.” 


Admires  Survey 

A.  J.  Olsen,  guiding  hand  of  the  A.  J. 
Olsen  Advertising  Agency  of  Los  Angeles,  wrote 
letter  Number  Three,  neither  about  summer- 
cal)in  sites  on  the  rim  of  lakes,  nor  about 
clothes,  but  in  connection  with  the  thoroughness 
that  characterizes  every  Merchandising  Service 
survey  the  Examiner  lends  its  talent  to.  Many 
papers  now  have  Merchandising  Service  De¬ 
partments.  The  Examiner  claims  no  distinc¬ 
tion  on  that  score.  What  it  does  claim  is  in¬ 
telligent  guidance  of  that  department  and 
thoroughness  and  accuracy  of  reports  for  the 
guidance  of  salesmanagers.  Mr.  Olsen  writes: 

“The  survey  of  the  hand  cleaner  market, 
made  by  your  merchandising  service,  reached 
me  today.  Let  me  compliment  the  Examiner 
on  the  thorough  way  in  which  it  was  con¬ 
ducted  and  the  neat  way  in  which  it  was 
presented.  I  found  the  information  contained  in 
it  very  interesting  and  helpful. 

“The  advertisements  which  have  run  during 
April  seem  to  have  pulled  unusually  well." 
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ADVERTISER’S  FAITH  IN  NEWSPAPERS 
STRENGTHENED  BY  EUROPEAN  TRIP 

Grace  Walton  Finds  “Women  the  Same  the  World  Over” — Re¬ 
spond  Quickest  to  Advertising  Placed  in  the  Dailies,  She 
Says — Sees  Opportunities  for  Americans  Abroad 


By  GRACE 

Advertising  Manager,  j\ 

Miss  U' alt  on  returned  recently  front  a 
trip  abroad  undertaken  with  a  z'iero  to 
studying  tmrket  and  merchandising  con¬ 
ditions  in  the  S canditutvian  countries. 
Editor  &  Publisher  asked  her  to  write 
her  impressions,  which  are  herewith  re¬ 
produced. 

44‘^^HAT  f(X»ls  we  advertising  mortals 

^  be — or  is  it  only  I” — that  was  the 
question  which  knocked  on  my  brain  after 
leaving  first  Oslo, 
then  Stockholm 

ican  manufactur- 
ers  who  advertise 
J  W  know  these  coun- 
^  tries  from  an  ad- 

and  studying  the 

- '  possibilities,  the 

Grace  Wai.tok  inarketing  value 
the  ways  and 
methods?”  How  can  it  be  put  across 
without  knowing,  for  certainly  a  little 
bit  of  knowledge  and  theory  is  danger¬ 
ous  business. 

I  answered  this  by  ‘‘They  leave  it  to 
the  advertising  agency.”  With  all  due 
respects  to  agencies,  that  system  reminds 
me  of  a  doctor  who  takes  it  upon  him¬ 
self  to  recommend  by  mail,  medicine  for 
a  patient  he  hasn’t  seen  for  five  or  ten 
years.  If  long  distance  medicine  recom¬ 
mendation  was  put  into  effect  it  ought  to 
stimulate  the  undertaking  business  great¬ 
ly.  .\nd  the  same  takes  effect  in  adver¬ 
tising  and  merchandising  in  foreign 
lands — it’s  bound  to. 

I  believe  I  am  quite  safe  in  saying 
people  are  the  same  the  world  over — 
what  differs  is  the  country.  They  all 
have  legs,  arms,  hair,  etc.,  and  they  all 
react  to  the  beautiful  and  personal 
decoration  which  can  better  be  termed  in 
this  instance  as  “Style.”  They  all  have 
minds,  and  they  all  read  and  write.  The 
great  difference  comes  in  language,  food, 
inconsequential  habits  and  climate. 

Have  you  ever  stopped  to  think  that 
the  entire  world  reads  newspapers?  Peo¬ 
ple  in  litle  towns  and  big  cities  follow 
them  as  they  would  the  Bible.  If  one 
must  make  the  cruel  comparison  between 
the  number  of  j»pers  with  the  number 
of  magazines  printed  in  a  country,  it  is 
safe  to  say  there  are  100  to  1.  There 
is  no  question  but  what  nine  .American 
advertisers  out  of  ten  get  a  mental  pic¬ 
ture  of  advertising  being  divided  in  the 
same  proportions  between  newspapers 
and  magazines  in  foreign  lands  as  they 
are  in  the  United  States.  Yes,  and  with 
this  mental  picture  we  all  make  the  mis¬ 
take  of  preparing  copy  of  a  magazine 
g<HKl  will  nature  for  toth  mediums.  Or 
if  the  job  is  left  to  the  foreign  agency 
the  copy  is  bound  to  be  heavy  and  unin¬ 
teresting  because  they  have  never  known 
anything  else  or  yet  felt  the  results  from 
quick  selling  style  advertising.  One 
must  never  lose  sight  of  the  fact  that 
newspapers  were  created  to  carry  news 
— that  is  their  prime  object — therefore, 
the  advertiser  should  use  this  medium 
with  the  sole  idea  of  announcing  some¬ 
thing  new  and  creating  an  impression. 

newspaper  is  dead  in  less  than  24 
hours  and  once  read  is  thrown  away  and 
forgotten.  Of  course,  if  a  manufacturer 
can  afford  to  use  the  newspaper  every 
day  in  the  week  and  every  week  in  the 
year,  he  can  also  afford  to  use  and  run 
the  kind  of  copy  he  jolly  well  pleases, 
for  constant  repetition  always  wins. 
There  are  few.  however,  who  are  lucky 
enough  for  this,  and  therefore  must  be 
of  an  analytical  nature  in  order  to  put 
the  game  across  m  the  most  profitable 
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way.  W'e  .Americans  should  make  our 
ads  tingle  with  news  and  interest,  for 
surely  our  products  are  far  more  novel 
to  the  foreign  reader  than  those  made  in 
their  own  country. 

Picture  Oslo  with  a  population  of 
250, IKK),  Copenhagen  with  900,000  and 
Stockholm  with  500,000  and  compare 
them  with  St.  Paul,  Detroit  and  San 
Francisco.  What  do  you  see?  First  of 
all  busy  streets  which  are  crowded  with 
smartly  dressed  women  and,  of  course, 
men  (the  latter  being  of  little  account) 
who  are  rushing  in  and  out  of  up-to-date 
stores  and  buildings.  "Smartly  dressed” 
— that  means  nothing  at  all  except  that 
instead  of  visualizing  style  as  a  bird 
which  dies  from  Paris  to  .-Cmerica  one 
finds  a  nest  of  birds  which  fly  north  and 
south,  east  and  west.  In  some  respects 
it  is  easier  for  these  style  birds  to  get 
into  these  countries,  for  Paris,  at  most, 
is  only  two  days  away — which  means 
people  travel  and  bring  back  the  ideas 
almost  over  night — but  for  the  poor  peo¬ 
ple  who  cannot  travel,  news  is  delayed, 
for  there  are  few,  very  few,  good  style 
magazines,  and  these  people  must  rely 
on  the  stores  to  give  them  the  styles 
through  their  daily  advertising  and  store 
displays.  What  a  chance  for  the  Ameri¬ 
can  manufacturer — whether  he  be  one 
selling  automobiles  or  fancy  goods — for 
here  the  newspapers  can  carry  the  mes¬ 
sage  with  little  or  no  competition. 

One  notices  how  far  superior  the  for¬ 
eign  posters  are  to  those  in  America — so 
full  of  color,  simplicity  and  striking  de¬ 
sign.  How  strange,  then,  that  the  news¬ 
paper  ads  are  so  backward.  Is  it  because 
America  with  her  ideas  of  advertising 
has  stunted  their  initiative  or  is  it  be¬ 
cause  the  medium  of  black  and  white, 
small  space  strikes  fear  into  their  color¬ 
ful  souls?  It  takes  a  bigger  man  than 
I  am,  “Gunga-Din,”  to  answer  this  deep 
question.  .\11  I  can  say  is  there  is  a  big 
chance  for  someone  to  revolutionize. 

I  had  a  young  advertiser  say  to  me : 
“Why,  those  modern  selling  ideas  will 
never  go  across  in  Copenhagen.”  I’m 
wondering  how  many  young  .-Xmerican 
advertisers  said  that  very  thing  about 
this  country  no  more  than  ten  years  ago. 
I,  for  one,  can  think  of  several  who  felt 
and  talked  like  that  and  later  lost  their 
jobs,  .^nd  so,  if  American  women  will 
respond  to  up-to-date  advertising  of  a 
style  nature,  it  is  my  belief  that  women 
who  are  .American  in  every  way.  save 
language,  will  also. 

ISSUES  MARKET  SURVEY 

The  I)idianapolis  News  recently  issued 
the  1927  edition  of  the  “Indianapolis 
Radius,”  which  carries  market  data  for 
general  advertisers. 


The  most  prominent  neoepipen  In 
ill  parts  of  America  are  using  Briggs’ 
Feature  Pages  ragalarly.  The  Briggs' 
Plan  derelops  new  business,  new  ac¬ 
counts  In  your  local  Held. 

Our  representatlre  will  tell  you  all 
about  It — DO  obligation. 

Writs  far  dstalls. 

TH08  W. 

BRIGGS  CO. 

Co/umbian  Mutual  Timer 

,  Mempkis  Teiviv.  i 


BARTHOLOMEW  PROMOTED 

Made  U.  P.  Pacific  Coast  Manager — 
Palmer  in  Charge  of  News 

-Announcement  was  made  this  week  of 
the  appointment  of  Frank  H.  Bartholo¬ 
mew  as  manager  of  the  Pacific  division 
of  the  United 
Press,  in  charge 
of  both  news  and 
business  suc¬ 
ceeding  H.  E. 
Swisher,  w  h  o 
has  become  man¬ 
aging  editor  of 

the  Hollywood 
(Cal.)  Citisen. 

Barth  olomew 
heretofore  has 
been  Pacific 
Coast  business 
r  e  p  r  esentative. 

F.  II.  Bartholomew  Prior  to  that 
time  he  was 

manager  of  the  United  Press  bureaus  in 

Los  Angeles  and  Portland,  Ore.,  and 

business  representative  in  Texas. 

-Associated  with  Bartholomew  on  the 
coast  will  be  D.  N.  Palmer,  as  manager 
of  the  San  Francisco  bureau.  Palmer 
was  formerly  in  the  Denver  bureau.  He 
will  be  on  "the  desk”  at  San  Francisco, 
in  direct  charge  of  handling  the  news, 
while  Bartholomew  plans  to  spend  much 
of  his  time  traveling. 

NEW  TEXAS  DAILY 

The  Midland  (Tex.)  Daily  Gusher  has 
been  inaugurated  as  an  afternoon,  except 
Saturday,  and  Sunday  morning  publica¬ 
tion,  by  Noble  &  Bailey.  Calvin  Noble, 
managing  editor,  has  been  publishing  the 
West  Texas  Gusher,  weekly,  at  Midland. 
Joe  L.  Bailey  is  from  Brownfield,  Tex. 

GRAPHIC'S  SPORTS  BANQUET 

The  -A'ctt*  York  Ezvning  Graphic  held 
its  second  annual  sports  dinner  at  the 
Hotel  -Astor  on  Mav  12. 


EDITORS  TO  TOUR  STATE 

-A  “Know  Tennessee”  press  tour  has 
been  arranged  to  follow  the  second  annual 
convention  of  the  Tennessee  Press  Associ¬ 
ation  which  will  be  held  at  Nashville, 
Monday,  May  16.  The  tour  will  be  Ma» 
17,  18  and  19.  Towns  and  cities  on  the 
itinerary  are  Dickson,  Bruceten,  Paris 
McKenzie,  Milan,  Humboldt,  Jackson! 
Trenton,  Union  City,  Martin,  Gibb. 
Dyersburg,  Ripley,  Covington,  and 
Memphis. 

GA’TINEAU  MILL  PRODUCING 

Production  of  paper  on  a  commercial 
basis  has  been  started  at  the  Gatineau 
mill  of  the  Canadian  International  Paper 
Company.  One  machine  is  in  operation 
and  three  others  will  begin  production 
within  a  few  months.  The  machines  are 
designed  to  produce  1,200  feet  of  256-inch 
paper  a  minute,  or  150  tons  of  paper  a 
day. 

WANTS  E,  &  P,  BACK  NUMBERS 

To  complete  the  Editor  &  Publishej 
files,  Herbert  Putnam,  librarian  of  the 
Library  of  Congress  is  asking  for  the 
following  issues  of  this  paper,  now  out 
of  print: 

Jan.  26,  1924;  Jan.  31,  1925;  Feb.  23 
to  May  18,  1918;  and  June  8,  1918.  Mr. 
Putnam  will  appreciate  any  assistance 
readers  of  Editor  &  Publisher  can  give 
him  in  completing  the  files. 

TO  PRESERVE  EDITOR’S  HOME 

The  log  cabin  of  Charles  W.  Penrose, 
editor  of  the  Deseret  News  for  a  number 
of  years  and  a  hymn  wr>ter  who  died  a 
year  or  two  ago  at  t’  e  of  93,  is  to  be 
preserved  as  a  me*^  It  is  located  in 

Farmington,  neat  -ake  City. 

GIFT  TO  LIBRARY 

T.  P.  Hause,  editor  of  the  Interlake 
(N.  Y.)  Reznew,  has  presented  the  Inter¬ 
lake  Library  with  bound  copies  of  the 
Review  for  the  past  39  years,  making  a 
complete  history  of  the  community. 


The 

ALTOONA  MIRROR 

published 

1,120,448 

lines  of  advertising  in  April 

158,200 

lines  of  the  above  was  national  advertising,  a 
gain  over  April,  1 926,  of  3 1 ,640  lines. 

Circulation  statement  for  six  months  ending 
March  31st — 29,231. 

96.8%  of  the  families  who  receive  the  Mirror 
are  conscious  of  preferring  the  Mirror  for  ad¬ 
vertising  purposes. 

The  ALTOONA  MIRROR 

Altoona,  Pa. 

Business  Direct 

Fred  G.  Pearce,  Manager  of  Advertising 
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in  a  new  daily  comic  strip 
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SULLIVAN  DENIES  INDUCING  TRADE  BODY 
TO  ISSUE  ADVERTISING  COMPLAINT 


Former  Secretary  of  Association  of  National  Advertisers,  Con¬ 
troverting  A.  N.  P.  A.  Agency  Report,  Says  He  Fought  for 
Years  to  Keep  A.  N.  A.  from  Commission  Controversy 


JOHX  SULLIVAX,  who  resigned  as 
secretary  of  the  Association  of  Na¬ 
tional  Advertisers  in  November,  1924,  in 


John  Sullivan 


a  communication  received  by  Editor  & 
Publisher  this  week  denies  that  he  was 
in  any  way  concerned  with  the  initiation 
by  the  Federal  Trade  Commission  of  its 
complaint  against  several  organizations 
in  the  advertising  agency  and  publishing 
fields  charging  illegal  practices  and  re¬ 
straint  of  trade.  Mr.  Sullivan’s  letter, 
which  was  called  forth  by  a  statement 
in  the  recent  annual  report  of  the  Agency 
Committee  of  the  .American  Newspaper 
Publishers  Association,  follows,  in  full : 

To  Editor  &  Pvbi.ishf.r:  Although  a  sub¬ 
scriber  to  the  Editor  &  Publisher,  I  missed 
a  statement  in  the  report  of  the  A.  N.  P.  A. 
Advertising  Agency  Committee,  printed  in  your 
issue  of  April  30,  as  follows : 

“Some  two  vears  ago  some  members  and  the 
Secretary  of  the  Association  of  National  Adver¬ 
tisers  are  alleged  to  have  induced  the  Federal 
Trade  Commission  to  issue  complaint  against 
the  Association  of  Advertising  Agencies,  the 
American  Newspaper  Publishers  Association — 
which  includes  the  Bureau  of  Advertising— 
the  Special  Representatives  Association  of  New 
York,  the  Southern  Newspaper  Publishers 
Association  and  the  Americ.an  Press  Associa¬ 
tion.” 

(I  have  net  referred  to  any  record,  but  I 
remembei  that  the  issuance  of  the  complaint 
came  to  my  notice  in  December,  1924,  at  almost 
the  beginning  of  the  long  illness  which  was  the 
occasion  of  my  having  resigned  from  the 
A.  N.  A.  in  the  previous  month;  so  it 
may  be  assumed  that  the  “Secretary  of  the 
Association  of  National  Advertisers”  referred 
to  is  myself.) 

The  statement  is  gratuitous  in  view  of  the 
fact  that  the  initiation  of  the  complaint  by  the 
A.  N.  A.,  or  even  the  involvement  of  the 
A.  N.  A.  in  the  matter,  has  already  been 
publicly  denied  at  least  three  times — in  1923, 
1924  and  1926.  But  because  I  know  that  it 
has  been  stated  many  times  viva  voce  that  1 
brought  about  the  complaint  to  the  Federal 
Trade  Commission,  I  am  really  thankful  for 
being  at  last  given  an  opportunity  to  deal 
personally  with  this  matter. 

It  is  true  that  as  long  ago  as  the  fall  of 
1922,  information  had  come  to  me  as  to  the 
possibility  of  certain  advertisers  making  com¬ 
plaint  to  the  Federal  Trade  Commission  con¬ 
cerning  the  activities  of  the  A.  A.  A.  A.  during 
the  almost  three  previous  years.  (I  will  refer 
again  to  this  date  later  on.)  The  first  intima¬ 
tion,  however,  that  came  to  me  that  any  govern¬ 
ment  department  had  moved  in  this  matter  was 
when  I  was  requested  by  telephone  to  go  down 
to  the  offices  of  the  Department  of  Justice  in 
the  Federal  Building.  On  arriving  there,  I 
learned  that  my  name  had  been  given  to  the 
attorney  by  an  official  of  the  A,  N.  P.  A. 
ai  a  man  supposed  to  be  well  informed  con¬ 
cerning  advertising  agency  practice  and  rela¬ 
tionships.  In  the  course  of  two  and  a  half 
hours’  questioning,  I  learned  definitely  that  not 
only  the  Department  of  Justice,  bat  the  Federal 


Traiie  Commission,  had  begun  to  act  on  a  com¬ 
plaint  m.ade  to  them  by  certain  advertisers 
against  tbe  A.  A.  A.  A.,  not,  at  that  time,  any 
other  ImmIv. 

Now  let  me  go  back  to  the  fall  of  1922. 
Here  is  sninething  that  is  not  known  generally, 
the  recital  of  which  should  end  the  gossip  con¬ 
cerning  myself  which  has  been  current  since 
the  spring  of  1923  in  relation  to  this  com¬ 
plaint.  There  had  come  to  the  A.  N.  A.  a 
definite  request-  jiractically  an  invitation — for 
the  .-Xssociation  to  father  a  complaint  to  the 
Federal  Trade  Commission  against  the 
A.  A.  .\.  A.,  alleging  conspiracy  in  re.straint 
of  trade  in  interstate  commerce.  It  was  my 
duty,  as  Secretary,  to  bring  this  letter  before 
the  Executive  Committee.  I  read  the  letter 
aloud  and  then,  laying  it  down,  I  said; 

“Now.  gentlemen,  I  hope  you  will  permit  me 
to  speak  first  concerning  this  matter.  Since 
the  action  of  the  A.  N.  A.  in  May.  1921,  in, 
unwisely,  as  you  will  remember  I  held  at  the 
time,  reopening  controversy  on  the  agency 
commission  system,  I  have  been  regarded  as 
so  opposed  to  advertising  agencies  as  to  be 
willing  to  go  to  any  length  against  them.  This, 
as  you  know,  is  absolutely  untrue  and  you  also 
know  that  I  opposed  the  A.  N.  A.  Agency  Com¬ 
mittee  in  the  steps  that  were  taken  throughout 
1921.  My  firm  opinion  is  that  the  A.  N.  A. 
must  not  do  anything  with  this  proposed  com¬ 
plaint  to  the  Federal  Trade  Commission.  It 
is  not  any  business  of  the  Association  as  an 
-Association.  It  is  purely  a  matter  for  an  in¬ 
dividual  company  or  individual  companies. 
Moreover,  it  is  obvious  that  no  action  whatever 
can  be  taken  in  such  a  matter  without  a  vote 
of  the  whole  -Association  and  without  that  vote 
the  Executive  Committee  can  scarcely  under¬ 
take  to  change  a  long  established  policy,  viz., 
th.Tt  the  -A.  N.  .A.  should  always  endeavor  to 
settle  disputes  lietween  itself  and  other  inter¬ 
ests  without  recourse  to  any  government  depart¬ 
ment.” 

The  members  of  tbe  F-xecutive  Committee 
concurred,  inevitably  and  naturally.  They  were, 
of  course,  exceedingly  interested,  but  they 
agreed  unanimously  that  no  action  could  be 
taken  by  the  Association. 

Let  me  reveal  something  else:  When  I 
learned  of  this  complaint  being  made  to  the 
Department  of  Justice,  as  stated  above,  I  at  once 
sensed  something  of  probable  serious  import 
to  advertisers’  interests.  It  was  apparent  that 
any  consequent  and  subsequent  action  by  the 
Department  of  Justice  might  secure  a  degree 
and  volume  of  publicity  that  might  be  of  such 
a  character  as  to  affect  adversely  public  con¬ 
fidence  in  .-idvertising.  (If  .myone  should  think 
that  a  far-fetched  hypothesis,  let  him  come 
into  my  office  some  day  and  I’ll  tell  him  a 
story  of  how  a  simple,  innocent  A.  N.  -A.  inves¬ 
tigation  unexiiectedly  and  astoundingly  made  a 
number  of  its  members  the  targets  of  political 
parties  in  a  Middle  West  Smte.) 

-After  consulting  with  another,  and  superior, 
officer  of  the  A.  N.  A.,  I  butted  right  into 
that  end  of  the  complaint  situation  and — well, 
it  was  not  long  before  further  action  by  the 
Department  of  Justice  was  suspended.  The 
suspension  was  observed  at  the  time  by  the 
advertising  trade  papers,  but  the  reasrn  then 
given  for  the  suspension  was  not  the  correct 
reason.  I  may  add  that  the  facts  were  given 
nearly  four  years  ago  to  a  president  of  the 
-A.  A.  A.  A.  who  ventured  to  allege  what  the 
-A.  N.  P.  A.  Committee  has  w*rongly  assumed. 

Still  other  information:  I  was  requested 
while  in  Washington  on  one  occasion  in  1923 
to  call  upon  one  of  the  chiefs  of  the  Federal 
Trade  Commission  to  discuss  not  the  advertiser- 
agency  situation,  but  the  factors  and  funda¬ 
mentals  of  national  distribution.  I  wanted  some 
information  also  myself;  and,  toward  the  close 
of  the  interview,  I  brought  up  the  complaint 
against  the  A.  A.  A.  A.  and  asked  whether 
it  was  the  intention  of  the  Commission  to  take 
action  against  tbe  system  of  agency  compensa¬ 
tion.  The  answer  was  definite  and  downright. 
No.  I  said,  “I  am  very  glad  to  know  that 
because  I  am  firmly  of  the  opinion  that  that  is 
a  question  to  be  settled  not  by  any  government 
agency,  but  solely  between  individual  adver¬ 
tisers  and  individual  advertising  agencies.” 

So  much  for  the  allegation  of  the  A.  N.  P.  A. 
Advertising  Agency  Committee  which  has,  I 
am  glad  to  say,  given  me  the  opportunity  to 
give,  or  endeavor  to  give,  tbe  quietus  to  other 
and  verbal  allegations  of  the  past  four  years. 
Mind,  I  am  not  saying  that  the  complaint  was 
unjustified:  that  is  not  my  business  anyway. 
What  I  do  say  is  that  the  A.  N.  A.  was  not  in 
any  way  connected  with  or  involved  in  it  and 
that  I  took  the  initial  step  against  any  such 
connection  or  involvement.  And,  further,  that 
I  used  influence  to  prevent  extreme  harm  re¬ 
sulting  from  the  complaint  to  advertisers  and 
agencies  and  also  that  I  took  steps  not  only 


once,  by  the  way,  but  three  times,  to  prevent  any 
interference  with  the  method  of  agency  com- 
l»ensation;  not  because  it  is  necessarily  the  best 
iiietho<l,  but  because  any  method,  so  long  as 
it  is  legal,  is  the  affair  of  the  advertiser  and 
his  agency — not  of  advertisers  and  agencies 
collectively,  but  of  individual  atlvertisers  and 
individual  agencies. 

Now.  may  I  say  scmieihiiig  else;  this  time 
about  the  agency  commission  system  itself  and 
my  |'ers<»nal  views  on  that  question;  not  neces¬ 
sarily  to  advertise  my  iRTSonal  opinion,  but  to 
show  the  unwisdom  of  any  attempt  to  change 
the  system,  say,  overnight  something  which, 
by  the  way,  is  impossible  of  accomplishment: 

In  1912,  not  1910,  and  liefore  1  joined  the 
A.  N.  A.,  the  A.  N.  A.  M..  afterwards  the 
A.  N.  .\.,  did  call  into  question  the  commis¬ 
sion  system  of  agency  remuneration;  not,  how¬ 
ever,  with  any  real  hope  of  changing  it  quickly, 
but  with  a  desire  to  increase  am!  inipn  ve  agency 
service  to  a<lvertisers.  The  famous  A.  N.  .\. 
.\gency  Committee  Kei>ort  issued  at  that  time 
was  written,  in  the  main,  not  by  an  .\.  N.  A. 
man.  but  by  a  notable  in  the  publishing  w’orld 
of  fifteen  years  ago — a  big  executive  of  a  very 
big  publication. 

The  agitation  of  the  advertisers — i>erhaps  I 
should  say  the  advertising  managers--hri  ke  out 
again  in  May,  1921,  after  a  long-sustained  effort, 
covering  three  and  a  half  years,  on  the  part 
of  several  of  us  to  keep  it  under  ground  and 
to  endeavor  to  work  out  something  co-operatively 
with  the  A.  A.  .\.  A.  This  is  not  the  place 
for  the  complete  story,  but.  again,  the  causes 
of  the  agitation  were  deeper  than  any  mere 
desire  to  destroy  the  commission  system. 
Nevertheless,  there  was  that  desire.  I  was 
personally  opposed  to  the  question  being  brought 
on  to  the  public  street  of  advertising,  so  to 
speak;  again,  not  because  a  l>etter  system  was 
impossible,  but  because  that  better  system  must 
come  gradually  by  evolution  and  not  by  revolu¬ 
tion,  by  individual  action  and  not  by  collective 
action.  1  was  sure  that  no  publisher  would 
cease  paying  commission  to  agencies  and  that 
the  movement  for  change,  i.e.,  change  overnight, 
must  necessarily  come  to  the  end  of  a  blind 
alley;  and  I  do  not  like  blind  alleys  in  business 
affairs. 

I  would  like  to  tell  a  quite  detailed  story,  but 
will  confine  myself  to  stating  why  the  commis¬ 
sion  form  of  agency  compensation  cannot  easily 
pass  away.  There  is  sufficient  material  available 
for  a  small  brok  on  the  subject,  but  only  an  out¬ 
line  can  here  be  given: 

In  the  first  place,  if  the  commission  system 
were  abolished,  publishers  as  a  whole  would 
not  reduce  their  advertising  rates  to  the  net. 
i.  e.,  they  would  not  take  15  per  cent  off 
those  rates.  They  wouldn’t  dare  to  do  so,  be¬ 
cause  they  could  not  know  to  what  extent  their 
space  selling  expenses  might  be  increased.  They 
would  most  certainly  he  increased — by  larger 
sales  forces,  new  or  larger  service  organizations, 
greater  and  more  intense  sales  promotion  effort. 
Consequently,  adverti.sers  would  have  to  pay 
gross  rates  for  net. 

The  vast  majority  of  the  advertisers  would 
keep  their  agencies — couldn't  <lo  without  them. 
That  being  so,  their  Boards  of  Directors  would 
have  to  appropriate  at  least  IS  per  cent  more 
money  for  agency  fees — probably  an  additional 
aggregate  sum  of  $50,000,000  to  $75,000,000. 
Many  of  them,  of  course,  would  refuse  to  pay 
even  the  equivalent  of  15  per  cent  in  fees,  and, 
in  consequence,  much  agency  service  would  have 
to  be  cut  down  if  the  agencies  wished  to  remain 
in  business. 

The  payment  of  these  large  additional  sums  of 
money  to  the  advertising  agencies  would  un¬ 
doubtedly  lead  to  the  cutting  down  of  industrial 
advertising  departments  and  even  the  salaries  of 
department  executives  and  subordinates.  And  I 
guess  that  the  association  through  whose  efforts 
the  abolition  of  the  commission  system  might  be 
brought  about  would  lose  the  bulk  of  its  mem¬ 
bership  as  a  conseciuence  of  resentment  by 
Boards  of  Directors  and  tbe  need  for  economy. 


No,  the  change  to  another  method  must  cooie 
slowly — in  fact,  imperceptibly.  It  must  star 
between  individual  manufacturers  and  indivkluai 
agencies,  with  no  one  agitating  the  mattei  and 
no  one,  of  course,  violating  the  United  States 
constitution.  New  and  general  practice  ia  ad¬ 
vertiser-agency  relations  cannot  come  a^iout  sud- 
denly.  If  it  could,  it  would  be  paralyzing— to 
publishers,  to  agencies  and  especially  to  adver 
tisers.  Moreover,  if  a  new  and  general  practice 
should  be  warranted,  it  will  nut  come  about  *t 
all  unless  the  advertisers  are  willing  to  pay 
sufficient  to  render  the  agencies  economically 
independent  of  third  party  interests, 

’“My  goodness,”  someone.  I  know,  is  saying 
“John  Sullivan  has  changed  his  opinions  radi¬ 
cally  in  the  last  two  and  a  half  years.”  On  the 
contrary,  he  has  not  changed  his  opinions  on 
the  subject  of  the  agency  commission  system  in 
ten  years. 

Those  opinions  (I  really  think  the>  are  better 
than  opinions)  can  be  found  in  a  dinrument  in 
the  files  of  the  A.  N.  A.  under  date  of  Julv. 
1933.  They  were  expressed  in  a  report  by  mV- 
self  to  the  A.  N.  A.  Agency  Committee  and  t^ 
rejKjrt  was  afterwards  adopted  unanimously  bv 
the  Executive  Committee — even  the  actual  sq. 
thors  of  the  outbreak  of  May,  1921,  voting  in 
the  affirmative. 

That  is  why  the  question  of  the  agency  com¬ 
mission  system  has  not  been,  openly  at  least, 
agitated  in  the  A.  N.  A.  since  July,  1923.  At 
any  rate,  it  w’as  not  agitated  again  up  to  De¬ 
cember,  1924,  and  since  then  nothing  has  been 
visible  on  the  outside. 

May  I  say  that  in  September,  1923,  I  told 
all  this  to  a  president  of  the  A.  A,  A.  A.  who 
had  challenged  me  as  to  my  personal  views  on 
the  subject.  He  had  intimated  that  those  views 
differed  from  the  views  of  the  Directors  of  the 
A.  N.  A.,  meaning,  of  course,  that  the  Directors 
were  the  conservatives  and  I  was  the  radical; 
and  I  told  him  the  facts  with  the  knowledge  of 
the  A.  N.  A.  Directors  at  the  time.  All  this 
the  man  who  wrote  the  A.  N.  P.  A.  Agency 
Committee  Report  doesn’t  know;  perhaps  be 
doesn't  wish  to  know.  I  would,  however,  sug¬ 
gest  that  in  future  it  might  be  well  for  him  to 
follow*  a  policy  that  I  consistently  followed  while 
in  the  A.  N.  A.,  viz.,  always  to  get  information 
at  first  hand  before  making  any  statement. 

John  Sullivam. 


BUYS  KINSTON  NEWS 

VV.  \V.  Weaver,  former  publisher  oi 
the  Durham  (N-  C.)  Sun,  an  afternoon 
newspaper,  and  later  the  Durham  County 
Progress,  a  weekly,  has  purchased  con¬ 
trol  of  the  Kinston  (N.  C.)  News. 
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T  a  widespread  demand  for  publication  | 
I'  rights  by  other  newspaper^,  the  Herald' 
^  Tribune  was  successful  in  buying  tho' 
I’  work  for  New  York  and  adjacent  tcrri-i 
\  tory  prfor  to  its  appearance  in  bo«k| 
form.  The  biography  will  be  publishe(t| 
•■  .  simultaneously  in  "The  Paris  Herald, "j 
^  European  edition  of  the  Her»ld[ 
Iy  Tribune.  j 

Discloses  the  Real  Wilson  j 
.  The  real  Woodrow  Wilson  will  liw 
again  in  this  story  of  his  life  as  n- 
X.  vealed  by  his  Own  letters  to  friemb. 

'  relatives,  collegg.  and  political  anio- 
1®  'ciates,  schoolmates  a'nd  strangers  with] 
j  whom  he  was  brought  into  personal  I 
I  or  official  contact. 

It  is  estimated  that  more  than  200,- 
I  000  letters,  written  by  Mr.  Wilson 
:  throughout  his  lifetime  were  turned 
;  over  to  Mr.  Baker,  including  those  of 
I  the  most  revealing  character  to  me®*, 
I  bers  of  his  family  and  to  ’  close  add! 
'  beloved  friends.  A  staff  of  trained] 
aenintants .  was  engaged  to  aseembis 
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of  WOODROW  WILSON 


SERIAL  rights  of  ’’The  Life  and  Letters  of  Woodrow  Wilson”  have  been 
acquired  by  newspapers  covering  half  of  the  United  States. 

After  the  first  release  of  80,000  or  more  words,  this  year,  there  will  be 
three  other  volumes  issued  about  twelve  months  apart.  Each  of  the  four 
serials  will  run  daily  for  a  period  not  exceeding  eight  weeks,  before  book  pub¬ 
lication.  The  newspapers  which  hold  exclusive  rights  will  have  the  most 
notable  feature  of  our  times. 

The  narrative  will  be  largely  autobiographical — Mr.  Wilson’s  own  story 
told  through  private  letters  and  papers  hitherto  unpublished.  Besides  revel¬ 
ations  of  history  and  diplomacy,  the  biography  will  contain  a  wealth  of  anec¬ 
dotes.  A  joyous  Woodrow  Wilson  will  emerge  from  behind  the  screen  of  a 
scholar’s  reticence.  A  human,  friendly  Woodrow  Wilson  will  be  disclosed 
beneath  the  mantle  of  serious  student,  philosopher,  diplomat,  and  statesman. 

Two  years  of  active  efforts  by  many  publishers  to  obtain  the  worldwide 
publication  rights  ended  when  the  contract  was  signed  between  Doubleday, 
Page  &  Company  and  Ray  Stannard  Baker,  whom  Mrs.  Wilson  had  selected 
as  the  biographer.  Requests  for  serial  rights  came  from  cities  all  over  the 
world.  Nearly  every  newspaper  in  New  York  made  application.  It  is  a 
unique  tribute  to  the  undertaking  that  the  successful  purchaser  was  the  New 
York  Herald  Tribune,  one  of  the  foremost  Republican  journals  of 
the  country. 

More  than  200,000  of  Mr.  Wilson’s  letters  and  other  unpublished 
manuscripts  were  turned  over  to  Mr.  Baker,  who  organized  a  staff  of 
trained  assistants  to  aid  in  compressing  the  vast  material  into  four  volumes. 
In  addition  to  the  original  material  from  the  Wilson  family,  the  author  has 
received  thousands  of  letters,  filled  with  anecdotes  and  memories  of  Mr. 
Wilson’s  early  life,  from  boyhood  friends  and  relations. 

Of  the  four  volumes,  perhaps  the  most  surprising  will  be  the  first.  Even 
the  mature  Wilson  was  little  known  to  the  public,  for  he  shunned  personal 
publicity  all  his  days.  The  youthful  Wilson  was  known  hardly  at  all.  Mr. 
Baker  makes  him  live  again — this  extraordinary  boy  who  played  at  games  of 
naval  strategy,  became  known  in  his  college  days  as  a  mimic  and  jig  dancer, 
and  indulged  in  ludicrous  high- jinks  with  his  close  friends,  but  always  kept  his 
will  focused  upon  the  ambition  to  excel  in  oratory,  literature,  and  maybe 
political  preferment.  The  story  of  the  young  Woodrow  Wilson,  never  told 
before,  will  fascinate  the  reading  world. 

The  later  volumes  will  contain  political  history  heretofore  unchronicled, 
the  inside  story  of  American  diplomacy  through  eight  vital  years,  and  the  first 
complete  narrative  of  our  part  in  the  war  from  the  viewpoint  of  Woodrow 
Wilson. 


Comments 

of 

Our  Friendly  Rivals 

From  George  H.  Doran, 

President,  George  H.  Doran  Company: 

I  have  just  bad  from  Mr.  Everitt  confirmation  of 
the  announcement  in  the  New  York  Herald-Tribune 
of  your  forthcoming  publication  of  “The  Life  and 
Letters  of  Woodrow  Wilson,”  by  Ray  Stannard 
Baker. 

I  congratulate  you  upon  having  this  great  work. 
It  must  ever  remain  one  of  the  mc^t  important 
contributions  to  the  literature  of  American  history, 
and  letters,  and  none  the  less  do  I  congratulate 
the  Herald-Tribune  on  securing  the  newspaper  se¬ 
rial  rights.  It  is  a  master  stroke  of  genius  upon 
their  part,  for  apart  entirely  from  the  great  public 
interest  and  intrinsic  newspaper  value  of  the  book, 
they  have  exhibited  rare  go^xl  sense  and  broad¬ 
mindedness  in  thus  exploiting  the  life  of  a  man 
whose  political  faith  differed  from  their  own.  Alto¬ 
gether,  it  is  a  great  event  in  .-Vmerican  Letters. 


From  Frederick  A.  Stokes, 

President,  Frederick  A.  Stokes  Company: 

Heartiest  congratulations  on  your  great  coup  in 
securing  “The  Life  and  Letters  of  Woodrow  Wil¬ 
son  I”  This  is  a  publishing  achievement  that  should 
fill  you  with  pride.  You  have  certainly  brought 
to  your  list  a  work  of  notable  historical  interest 
and  of  vast  importance  generally.  It  should,  of 
course,  have  not  only  an  immense  immediate  sale, 
but  one  that  should  continue  for  many  years  to 
come. 

While  I  envy  you  both  the  prestige  and  the  pros¬ 
perity  coming  from  your  achievement,  I  wish  you 
the  greatest  possible  success  in  all  respects. 


From  Horace  Green, 

President,  Duffield  &  Company: 

Now  that  the  time  approaches  for  the  publication 
of  “The  Life  and  Letters  of  Woodrow  Wilson,”  by 
Ray  Stannard  Baker,  I  can’t  resist  sending  a  line 
of  congratulation  on  your  achievement. 

The  house  of  Doubleday,  Page  &  Company  is  the 
logical  publisher  of  the  book,  and  the  fact  that 
The  Herald-Tribune — generally  supposed  to  be  of 
opposite  political  faith  from  Mr.  Wilson — should 
secure  and  publish  the  first  serial  rights,  is  a  happy 
comment  on  American  journalism.  In  the  fi«d 
of  American  biography  1  recall  no  greater  event 
since  the  publication  of  General  Grant’s  Personal 
Memoirs  of  the  Civil  War. 


Where  Serial  Rights  Have 

Been  Sold: 

!  New  York 

Milwaukee 

Chicago 

Atlanta 

Boston 

Seattle  | 

^  Washington 

Houston 

j  Detroit 

Oklahoma  City 

1  Baltimore 

San  Antonio 

'  San  Francisco 

Harrisburg 

Los  Angeles 

Mobile 

Kansas  City 

Montgomery 

1  Buffalo 

Oakland 

1  Dallas 

Asheville 

1  Paris 

Mexico  City 
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E  D  I 

RIVER  CONTROL 

During  the  week  St.  Louis  Glohc-Dcmocrat 
offered  the  country  an  excellent  piece  of  con¬ 
structive  journalism.  It  carried  a  ringing  edi¬ 
torial  asking  that  a  commission  of  distinguished  engi¬ 
neers  be  formed  to  study  control  of  the  Mississippi 
river  and  report  findings  to  Congress  in  December. 

Did  thoughtful,  patriotic  citizens  rise  to  this  sugges¬ 
tion?  Indeed,  the  Globe-Democrat  published  18  col¬ 
umns  of  appreciative  comment  in  a  subsequent  issue. 

Regular  annual  losses,  sometimes  terrible  tragedies, 
due  to  failure  on  the  part  of  the  government  to  control 
a  flood  situation  that  is  susceptible  to  scientific  engi¬ 
neering,  is  an  indictment  of  the  nation.  Behind  it 
lies  apathy  and  false  economy.  Now  a  newspaper 
has  stepitcd  out  and  demanded  that  this  constant  peril 
be  met  and  we  shall  expect  that  at  last  something 
sensible  will  be  done  to  protect  the  people  of  the 
Mississippi  Valley.  It  required  a  Dr.  Gorgas  to 
challenge  unnecessary  annual  yellow  fever  epidemics. 
Indeed,  all  great  reforms  and  developments  trace  their 
origin  to  some  sincere,  intelligent,  zealous  person  or 
group  who  not  only  had  the  idea  but  energy  to  press 
it  to  a  conclusion. 

The  Rhine  is  a  controlled  river.  Once  it  did  its 
annual  damage.  The  same  may  be  said  of  the  Nile. 

A  famous  German  engineer  discovered  that  the  secret 
of  river  control  was  to  start  at  the  source  and  work 
to  the  mouth.  In  Egypt  British  engineers  followed 
the  same  principle.  Both  rivers  today  appear  free 
of  flood  danger.  France  has  not  controlled  her  river 
system,  with  resultant  losses  and  dangers.  In  the 
United  States  we  have  tackled  Mississippi  control  at 
the  mouth  and  in  very  weak  spirit.  The  subject 
<lemands  just  what  the  Globe-Democrat  has  advocated. 


Perhaps,  in  the  long  run,  more  harm  is  done 
by  overselling  than  by  tmderselling  advertisers. 
Common  sense  and  honesty  dictate  the  amount 
of  space  a  dealer  can  profitably  use. 

A  SENSIBLE  JUDGE 

IT  would  be  to  the  advantage  of  the  press  of  the 
United  States  if  our  bench  could  be  apprised  of 
the  conduct  of  Mr.  Justice  Logie  in  a  case  which 
occurred  at  Toronto  last  week.  In  anticipation  of  some 
disgusting  testimony  during  the  trial  of  a  doctor 
charged  with  manslaughter  and  attempt  at  illegal 
operation  the  judge  excluded  the  public,  but  allowed 
the  press  to  report  the  hearings  after  warning  the 
reporters  to  be  discreet  and  “not  send  certain  details 
of  this  case  into  every  home.” 

The  publication  that  two  Toronto  newspapers  made 
of  the  first  day’s  testimony  caused  the  defense  to 
contend  that  the  Judge's  rule  had  been  violated.  The 
responsible  editors  were  summoned.  The  judge  de¬ 
clared  the  references  were  improper.  If  Mr.  Justice 
Logie  had  been  the  typical  tyrant  of  the  bench  he 
might  have  listened  to  the  argument  of  the  lawyer 
who  urged  that  the  editors  be  held  in  contempt. 
Instead  he  said :  “It  is  only  in  extreme  cases  that 
the  extraordinary  jurisdiction  of  the  court  to  fine 
or  commit  a  newspaper  editor  is  resorted  to.”  He 
thought  that  the  newspaper  references  were  improper, 
but  were  made  though  mistaken  judgment.  This  did 
not  warrant  harsh  treatment  by  the  court.  He  ac¬ 
knowledged  the  high  standards  of  the  papers  involved. 
He  hoped  the  editors  would  take  greater  care,  lest 
there  be  a  miscarriage  of  justice.  After  the  trial 
was  over  he  was  willing,  he  said,  that  newspapers 
might  criticize  the  court  and  the  jury  as  they  should 
see  fit.  as  that  was  the  true  function  of  the  press. 
He  then  dismissed  the  editors. 

This  even-handed  judge  did  not  immediately  assume, 
because  he  had  an  editor  before  him,  that  he  had 
hooked  a  horned  culprit  and  his  power  to  punish 
must  be  exercised  to  the  limit.  On  the  contrary, 
he  knew  that  the  disposition  of  the  press  is  to  play 
fair  with  courts  and  not  interfere  with  justice.  He 
recognized  that  mistakes  in  judgment  are  common 
enough  even  in  well  regulated  families.  Mr.  Justice 
Logie’s  zeal  did  not  run  away  with  his  good  sense 
and  he  did  not  seek  to  play  judicial  dictator  as  judges 
so  often  do  in  such  circumstances.  What  was  the 
result?  The  newspapers  in  question  freely  and  hon¬ 
estly  acknowledged  their  error  and  the  court  received 
from  them  and  the  public  fresh  confidence  and 
strengthened  respect. 


And  hast  made  us  unto  our  Cod  kings  and 
priests;  and  we  shall  reign  on  the  earth. — 
Revelation,  V;  10. 


WHEN  ERRORS  OCCUR 

INTERESTING  inquiries  are  made  in  a  letter  re¬ 
ceived  by  Editor  &  Publisher  from  the  business 
manager  of  a  prominent  Western  newspaper : 

In  case  a  newspaper  has  made  a  mistake  in  the  price 
of  an  article,  and  the  merchant  advertiser  has  insisted  on 
selling  the  article  at  the  advertised  price,  the  newspaper 
standing  the  loss,  do  you  know  of  any  instance  where  the 
matter  hns  been  taken  tn  court,  anH  if  so,  what  was  the 
ruling  of  the  court  as  to  the  limit  of  liability  on  the  part 
of  the  newspaper? 

What  is  the  practice  of  newspapers  generally  in  this 
matter? 

Do  they  furnish  a  correction  or  a  letter  to  the  adver¬ 
tiser,  stating  that  a  mistake  has  been  made,  or  do  they 
generally  stand  the  loss,  and  if  so,  to  what  extent?  This 
IS  all  on  the  presumption  that  the  newspaper  was  to  blame 
for  the  error. 

Please  give  us  information  on  the  subject. 

If  there  has  ever  been  an  instance  where  an  adver¬ 
tiser  recovered  on  a  judgment  in  such  a  case  it  has 
not  come  to  the  attention  of  Editor  &  Pubusher. 
Type  errors  in  advertising,  although  common,  have 
rarely  resulted  in  disputes  that  reached  the  courts. 
In  March,  1923,  Editor  &  Publisher  recorded  the 
case  of  a  summer  resort  hotel  that  brought  an  action 
against  the  Brooklyn  Daily  Eagle,  claiming  losses 
through  alleged  reckless  handling  of  a  series  of  ad¬ 
vertisements,  and  judgment  was  rendered  for  the  de¬ 
fendant,  it  being  the  decision  of  the  jury  that  the  loss 
was  speculative  and  problematical.  Editor  &  Pub¬ 
lisher  has  recorded  other  cases  where  suits  were 
started,  but  were  privately  settled.  It  is  not,  therefore, 
possible  to  give  any  guiding  information  regarding 
an  actual  adjudication  of  the  question. 

Generally  it  is  possible  to  make  an  equitable  adjust¬ 
ment  of  such  a  case  when  both  the  management  of 
the  newspaper  and  the  advertiser  act  in  reason  and 
sincerely  seek  to  find  the  line  of  justice.  The  trouble 
begins  when  either  party  seizes  iipiui  the  error  to  take 
advantage  of  the  other’s  misfortune.  First,  the  un- 
avoidability  of  the  accident  must  be  recognized  and  a 
decent  sympathy  felt.  Promptly  the  newspaper  should 
attempt  in  every  possible  way  to  correct  the  mistake. 
It  is  not  often  possible  to  do  this  in  the  paper,  and  in 
such  case  the  newspaper  should  give  the  advertiser  a 
letter,  explaining  in  clear  and  reasonable  style  how 
the  unfortunate  mistake  occurred  and  asking  the  in¬ 
dulgence  of  the  store’s  customers  who  might  have 
been  misled. 

Most  people  have  wholesome  instincts  and  do  not 
wish  to  profit  from  the  unavoidable  mistakes  of  others, 
and  when  such  a  letter  is  shown  to  a  customer  he  is 
usually  satisfied  and  bears  neither  the  paper  nor  the 
store  ill-will.  When  a  customer  is  not  satisfied  and 
presses  for  his  advantage  it  is  customary  for  the 
store  to  sell  the  article  at  the  advertised  price,  the 
newspaper  accepting  the  loss  without  grudging. 
However,  precautions  must  be  taken  to  prevent  un¬ 
scrupulous  advantage  being  taken  of  such  a  situation. 
There  are  cases,  for  instance,  where  clerks  in  the 
“know”  immediately  telephone  to  all  of  their  friends 
to  come  in  and  do  a  little  easy  plucking  of  the  winged 
goose.  The  store  management  may  be  willing  to 
agree  to  sell  only  a  minimum  number  of  articles  at 
the  advertised  price  and  then  remove  the  stock.  If  the 
error  is  glaring  and  involves  a  great  deal  of  money 
it  might  be  the  part  of  wisdom  for  the  newspaper  to 
attempt  to  buy  up  the  stock  at  a  fair  wholesale  price 
and  sell  it  back  to  the  manufacturer  or  to  some  store 
elsewhere  and  thereby  reduce  the  loss.  If  the  loss  is 
not  staggering  and  the  store  is  disposed  to  be  fair  in 
reducing  the  volume  of  merchandise  to  be  unloaded  at 
the  price  the  newspaper  customarily  pays  the  store 
the  difference  between  the  advertised  price  and  the 
price  marked  in  the  store's  copy.  A  fair  and  just 
merchant  will,  of  course,  recognize  that  a  big  rush 
to  buy  an  article  which  is  greatly  underpriced  due  to 


I  A  E 

a  type  error  represents  abnormal  demand.  He  will 
therefore,  estimate  about  what  he  would  have  sold 
in  normal  circumstances  and  settle  on  that  basis 
temporarily  withdrawing  the  balance  of  the  stock  from 
his  counters. 

Ten  years  ago  the  American  Newspaper  Pub. 
lishers’  Association  membership  passed  a  resolution 
nut  to  be  responsible  for  losses  that  might  accnit 
from  typographical  errors  in  advertisements.  This 
provision  still  stands.  It  is  equitable  and  serves  its 
purpose  when  the  statement  is  clearly  made  in  all 
advertising  contracts  that  the  newspaper  and  the  ad¬ 
vertiser  have  agreed  that  the  newspaper  shall  not  be 
held  responsible  for  typographical  errors. 

At  any  rate,  the  moment  a  newspaper  is  notified  of 
its  publication  of  an  advertised  price  below  the  rate 
marked  in  the  copy  the  management  should  be  quick 
to  call  on  the  advertiser  and  make  just  settlement  with 
him.  These  answers  to  our  friend’s  query  are,  of 
course,  based  on  the  presumption  that  the  fault  lies 
with  the  newspaper. 


Delazoarc  ousts  press  and  public  from  divorce 
courts  and  the  hissing  sound  you  hear  is  the 
-ichispering  of  conspiring  shyster  lawyers  and 
disloyal  husbands  and  juives  who  will  now  do 
in  private  what  they  dared  not  do  in  Public. 

SPIRIT  OF  DOMINATION 

The  action  of  the  Texas  ranger  w'ho  tore  up 
news  telegrams  that  an  A.P.  correspondent  had 
tiled  at  a  telegraph  office  and  put  the  reporter 
in  jail  as  punishment  for  his  failure  to  write  what 
the  ranger  thought  should  be  given  to  the  public,  is 
a  bit  crude,  but  it  represents  a  spirit  that  is  not  un¬ 
common  in  this  country  today.  In  every  department 
of  the  newspaper  and  in  every  city  and  town  where 
reporters  and  editors  work  it  is  encountered.  Men 
in  high  and  low  office  are  seen  to  react  identically. 

It  is  typical  of  the  bluff-and-stick-and-win  polic)- 
that  is  now  so  common.  Have  things  your  own  way! 
Dominate  the  situation!  Submit  to  no  criticism! 
Never  mind  the  facts  and  don’t  bother  with  the  rights 
of  others !  Demand  and  get  results  that  are  favorable 
to  yourself,  the  devil  take  the  hindmost !  People  who 
operate  on  that  gentle  principle  often  get  the  reputa¬ 
tion  of  being  “he-men.”  “giants,”  “super-men,”  and 
sometimes  they  are  even  credited  with  possessing 
genius.  Of  course,  they  are  only  bulldozers. 


Interesting,  thoughtful,  practical  Henry  A. 
jybe  Wood  foresees  the  iQO-page  daily  within 
ten  years.  We  don’t  much  care  how  big  or  little 
they  are  if  they  contain  the  stuff  that  leads 
upioard  and  onward. 


OWNERSHIP 

"TT  is  immoral  for  some  men  to  own  newspapers." 

I  The  epigram  was  rather  hotly  stated  by  our 
Luminous  Sage  during  a  little  office  confab 
this  week.  Our  Luminous  Sage  never  comes  into  the 
office  empty-handed,  or  rather  empty-headed;  invari¬ 
ably  he  leaves  some  treasure  for  us  to  toy  with.  He 
knows  as  much  about  the  newspaper  business  as  any 
man  we  have  met  in  our  travels,  and  here  is  an  ex¬ 
planation  of  his  views  on  ownership. 

It  is  immoral  for  a  man  to  own  a  newspaper  if  he 
does  not  take  seriously  the  public  responsibility  that 
runs  with  such  proprietorship.  He  regards  his 
property  as  merely  a  business,  whereas  it  is  a  business 
plus  a  civic  trusteeship.  He  is  in  nowise  interested 
in  it  as  an  art,  but  it  does  represent  a  high  function 
in  the  artistry  of  a  community.  He  is  unwilling  to 
make  any  sacrifice  for  it,  financial,  social  or  political. 
But  a  newspaper  demands  of  its  owner  constant 
sacrifice  in  every  department  of  life.  He  sits  thw 
in  full  occupancy  of  the  field,  yet  he  is  not  cultivatiiS 
that  field.  His  ploughing  is  only  half  done  and  ms 
crop  is  a  half  crop. 

It  does  not  seriously  matter  what  the  effects  of  in¬ 
competent  ownership  may  be  to  the  individual  con¬ 
cerned,  but  very  serious  public  results  are  involved. 
His  newspaper  is  the  community’s  very  heart  andfbe 
whole  body  of  citizenship  reacts  to  its  pulsatioB. 
Weak  paper,  weak  town!  Strong  paper,  strong  to*#' 
Therein  lies  the  complete  analysis  of  the  immorality** 
indifferent  ownership. 
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PERSONAL 


of  the  best  known  paragraphers  in  the 
Missouri  Valley. 

Robert  K.  Smith  has  been  made  editor 
of  the  Richmond  (Va.)  Labor  Herald. 

Donald  R.  Waugh,  of  the  Boston 
(Mass.)  Traveler  staff  is  conducting  a 


FOLKS  WORTH  KNOWING 


Paul  block,  publisher  of  the  New¬ 
ark  (N.  J.)  Star-Eagle  and  other 
newspapers,  was  a  guest  of  President  weekly  column  on  “Men  and  Affairs  at 
Coolidge,  May  7,  at  luncheon.  the  State  House.” 

Emil  Maurice  Scholz,  president  of  the  Bert  McDonald  of  the  night  rewrite 
World  Wide  Advertising  Corporation,  ?taff  of  the  Acti’  York  Herald  Tribune 
Kew  York,  has  returned  from  an  ex-  is  on  vacation. 

tended  trip  through  France  and  Italv.  Fred  Hunt  has  resigned  from  the  ed- 

Wade  H.  Harris,  editor  of  the  Char-  s'^ff  of  the  Qumey  (A^ss.)  Patriot 

lotte  (X.  C.)  Obserz-er,  has  been  chosen  preparatory  to  starting  out  on  a 

to  deliver  the  awards  to  the  various  units  along  the  Atlantic  coast  in  his 

and  individuals  in  the  Reserve  Officers’  '33-foot  boat  Bluffwind.  He  will  be  ac- 
Training  Corps  at  Davidson  College,  companied  by  \\  arren  S.  Carberg,  for- 

Presbvterian  institution  in  Mecklenburg  ^  Telegram 

Hugh  B.  Hostetter,  treasurer  and  man¬ 
aging  editor  of  the  Hanover  (Pa.)  Eivn- 


county. 

W.  L.  Champe,  editor  of  the  Garnett 
(Kan.)  Reznew,  and  Mrs.  Champe  cele¬ 
brated  their  golden  wedding  anniversary 
April  30.  Mr.  Champe  has  been  in  the 
newspaper  business  in  Anderson  county, 
Kansas,  for  more  than  50  years. 


OKLAHOMA’S  youngest  newspaper 
editor  and  owner  gets  out  a  weekly 
newspaper  chock  full  of  rural  corre¬ 
spondence  —  a 
newspaper  de¬ 
signed  to  appeal 
to  the  farmer’s 
family.  The 
young  man  is 
Everett  Purcell, 
16  years  old,  of 
Enid. 

He  recently  be¬ 
came  the  owner 
of  the  Enid 
Events  through  a 
provision  in  the 
will  of  his  late 
father,  Everett 
Purcell,  Sr.,  who 
was  an  old-time 
Oklahoman,  newspaper  editor  and  politi- 


Everett  Purcell 


IN  THE  BUSINESS  OPHCE 
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Sun,  accompanied  by  Mrs.  Hostetter, 
is  sailing  May  21  on  the  Leviathan  on 
a  six  weeks’  vacation  trip  abroad. 

F.  Raymond  Daniell,  reporter  of  the 
New  York  Evening  Post  sailed  on  the 

liner  Cedric,  Saturday,  with  his  wife  .Miss  ^  ^  the  paper 

immediately  after  the  death  of  his  father. 
The  boy  and  his  mother,  Mrs.  Pearl 
Purcell,  determine  the  policies  of  the 


Mr.  Daniell,  who  covered  the  Hall-Mills 
H.  DUNLAP,  advertising  director  case  in  Somerville  and  the  Peaches 
of  the  Miami  Daily  News,  expects  Browning  trial  at  White  Plains  this  year  newspaper, 
to  attend  the  American  Legion  conven-  was  taken  ill  while  covering  the  Snyder  ..j  53  rural  correspondents.  We 

tion  in  Paris  this  fall.  murder  trial  at  Long  Island  City  and  Relieve  in  telling  about  the  little  things 

Laurence  Russell  has  resigned  from  the  ^^cided  to  take  an  ^^ation.  farmers  are  interested  in  and  there- 

New  York  Sun  to  join  the  advertising  .  Qeveland  has  thoroughly, 

staff  of  the  Nev’  York  Telegram.  Pre-  made  editor  of  the  Hervana  THe-  going  to  study  journalism  and 

vious  to  his  activities  with  the  Sun,  he  Sram.  an  afternoon  newspaper  in  Ha-  about  the  best  way  of  editing  a 

was  for  three  years  connected  with  the  Cuba.  Steverdmg  started  his  news-  newspaper,”  the  young  editor  says.  He 


Brooklyn  Daily  Eagle  in  charge  of  radio 
advertising. 

James  Lleyllen.  of  the  national  adver- 


paper  work  on  the  Cleveland  Press. 


is  now  a  high  school  senior,  finishing 


George  V .  Callahan,  veteran  marine  spring  in  Enid  high  school.  He  has 


editor  of  the  Cleveland  Plain  Dealer,  has 
returned  to  his  work  after  an  absence  of 


tising  department  of  the  Clez’eland  Plain  bv  a  nervous  break 

Dealer,  has  been  placed  in  charge  of  ^  nervous  break- 

financial  advertising,  succeeding  William 


Tugman  who  resigned  May  7  to  go  to 
Eugene,  Ore.  Mr.  Lleyllen  has  been 
with  the  Plain  Dealer  more  than  15 
years. 


There  have  been  a  number  of  changes 
in  the  personnel  of  the  city  desk  of  the 
Brooklyn  Eagle.  Lee  M.  Pasquin,  as¬ 
sistant  city  editor,  owing  to  ill  health, 
has  taken  a  desk  on  the  rim,  and  Joseph 


been  a  member  of  debate  teams  and 
school  newspaper  staffs. 

Oarence  Griffith,  news  editor  of  the 
Forest  City  (X.  C.)  Courier,  to  Miss 
Thelma  Clay,  .-\pril  30,  in  Gaffney,  S.  C. 


CHANGES  OF  OWNERSHIP 


chlnSTarefAl  b”  mJdotS  foSnly  oirEdiw  Wilion’  E  "'“='8"  «• 


Cromer-Cassell’s,  to  staff ;  George  F. 


Lechler  promoted  to  be  local  display  ad-  of  ^  secretary-treasurer.  ’The  Journal  will 

vertising  manager;  R.  R.  Williams,  roto  W  ^  ^  ^  ^  ^  semi-weekly  as  soon  as  new 

A.d4  appointed  secretary  ,0  the  ad-  1*'^  S  a  Caldia/^atiordX  eS?d^h!t47fro^”E7X  Xs/'K- 
.  ing  which  he  put  into  rehearsal  his  new 

Altert  L.  New  son,  advertising  nwnager  n^u^ical  comedy.  Ernie  Bushmiller  sub-  p 

of  the  Richmond  (Na.)  Labor  Herald.  s,it„ted  for  him. 

who  recently  was  operated  on  for  ap-  _ 

pendicitis,  is  recovering. 

Eldon  J.  Hoar,  Tipton,  Okla.,  has 

been  made  advertising  manager  of  the  ^TTAWA  CITIZEN,  32-page  edition 
Woodward  (Okla.)  Daily  Press.  He  on  convention  of  28th  district  Rotary 


SPECIAL  EDITIONS 


was  formerly  advertising  manager  of  the  Clubs,  .April 
Enid  (Okla.)  Daily  Events. 

John  Shumway  of  the  Miami  Daily 
News  business  office  staff  is  on  a  vaca¬ 
tion  in  New  York  City  and  Philadelphia. 


X.  Stockman,  Ree  Heights,  S.  D., 
has  purchased  the  Draper  (S.  D.)  Trib¬ 
une  from  A.  EL  Tobiassen.  who  has 
published  the  weekly  the  last  three  years. 

M.  D.  Townley,  Sherman.  Tex.,  has 
purchased  the  Bosrvell  (Okla.)  News 
from  N'orman  Bonds.  Bonds  will  re- 


Chatham  (Ont.)  Daily  Nezvs,  Mothers'  main  in  charge  temporarily. 

Day  edition.  May  5.  Glenn  F.  Scott,  co-partner  with  H.  C 

Salt  Lake  City  Tribune,  a  special  12-  Culver  in  the  Manly  (la.)  Signal,  has 


page  section  for  the  Paris  Company,  Salt 

T  ,  ,  ■  Lake  City  department  store,  Sunday, 

John  Watters,  business  manager,  j 


Youngstown  (O.)  Telegram,  sailed  from 
New  York  for  Paris  this  week. 


Hudson  (N.  Y.)  Daily  Star,  special 
“paint-up  section”  on  May  6. 


sold  his  interests  to  Air.  Culver,  who 
will  continue  as  sole  owner  of  the  paper 
Mr.  Scott  has  been  associated  with  the 
paper  several  years. 

R.  W.  Childress  has  purchased  the 


IN  THE  EDITORIAL  ROOMS 


Marquette  (Mich.)  Daily  Mining  Jour-  Williamsburg  (la.)  Journal-Tribune,  one 
nal,  112-page  Progress  edition.  May  7.  of  the  Farquhar  publications.  J.  S.  Far- 

■ -  quhar  having  disposed  of  his  interests 

HOLDING  NEW  POSTS  in  the  Cedar  Rapids  Republican,  dis 


'THEODORE  E.  BUELL,  formerly 

managing  editor  of  the  New  Haven  j  r  • 

Union,  last  week  became  editor  of  the  rpHEODORE  EDIGER,  from  reporter,  m 

TVii.  t'  j-A  newspaper  work  in  California.  John  P. 

■  ^  -  Kansas  City  Kan.san.  to  city  editor  Gallagher  remains  in  charge  of  the 


Long  Island  Weekly  Nezvs. 

SSlhfSlf’afTf  t?me'  VditoK”  JouSTribX"' editoriarS. 

T  V,  T^rvR  •  r  w/  ^  wii^’  c  t  ii  f  f  ^  Western  Clackamas  Review  of  Os 

John  J.  O  Brien,  police  reporter,  Wor-  Elmer  S.  Ingalls,  from  reporter,  Au- 

cester  (Mass.)  Gazette,  and  Mrs.  gusta  (Me.)  Kennebec  Journal,  to  staff, 

O’Brien,  are  the  parents  of  a  son,  born  Portland  Press  Herald,  as  Augusta  cor- 
last  week.  respondent, 

Thomas  Hamilton,  formerly  of  the  Joseph  Dyson,  from  assistant  night  city 
Buffalo  Courier  and  Express  editorial  ^'*9’'’  Worcester  ^ass.)  Telegr^,  to  Douglas  Johnson, 

staff,  is  now  with  the  Buffalo  Times.  *^*'*i^  Daily  Sun  Calhoun  (Mo.)  Star  1 


wego.  Ore.,  has  been  sold  by  R.  C 
Cooke  to  Rhoads  &  Richards  of  Portland 
Walter  Pauli,  formerly  of  the  Seattle 
Post-Intelligencer,  has  acquired  the  East 
em  Clackamas  News  of  Estacada,  Ore 


has  been  sold  by 
F.  E.  Pattee  to  L.  P.  Jones  of  Clay 
Center,  Kan. 


D,.jT  I  c  ■  XT  i.  J  Dal  Etalrymple,  from  telegraph  editor, 

®  Shenvnee  (Okla.)  Morning  Nezvs,  to  acyrs 
Niagara  Falls,  m  charge  Drumright  Derrick. 

of  William  Lee  of  the  city  staff.  ’  _ 

Howard  White,  formerly  of  the  Buf- 
falo  Commercial  and  Post  staff,  has  MARRIED 

joined  the  editorial  staff  of  the  Buffalo  OTUART  HAWKINS,  who  conducts 

twnmg  News.  O  column  “On  the  Radio”  under  ,  _ _ . _ 

Carl  Brown,  for  19  years  “snort  editor”  the  name  of  Pioneer  for  the  New  York  the  United  Press,  has  been  transferred 

of  the  Atchison  Globe  until  his  retire-  Herald  Tribune,  to  Miss  Elizabeth  Free-  from  managership  of  the  Indianapolis 

*^t  last  September  to  become  owner  man  Kirkham,  at  her  home  at  Melrose,  bureau  to  the  Denver  United  Press  bu 

of  the  Ida  Grove  (Iowa)  Record,  re-  Mass.,  May  9.  reau  succeeding  J.  W.  Palmer,  who  be 

to  his  former  position  with  the  V.  H.  Torrance,  Son  Antonio  Evening  comes  manager  of  the  San  Francisco 
Gloibe  May  9.  Brown  was  city  editor  News  reporter,  to  Miss  Willie  Kate  bureau. 

of  the  Globe  for  12  years.  He  is  one  Stone,  recently.  (Continued  on  page  32) 


PRESS  ASSOCIATION  NOTES 

^  P.  OVERTON,  who  for  the  past 
two  weeks  has  been  in  charge  of 
flood  coverage  in  the  Memphis  area  for 


Interest  the  Youngsters 
and  you  interest  the 
Parents,  Pleasing  Pres¬ 
ent  and  Future  News¬ 
paper  Buyers. 
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CLUB  PAGE  I 

Once  a  week  fascinate 
Boys  and  Girls  from 
the  tots  to  the  ’teens. 

“The  best  boys’  feature  since 
‘Huckleberry  Finn’.’’ — Cleve¬ 
land  Plain  Dealer. 

1 
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Maximilian  Elser,  Jr.,  Earl  J.  Hadley.  1 
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150  Nassau  Street,  New  York  City  | 
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{Cuntiniu’d  from  page  31  i  James  j.  Patchell,  editor  of  the  L'aioii 

J.  W.  Douthat,  night  editor  of  the  City  rimes,  is  president  of  the  association. 
Associated  Press,  Charlotte,  X.  C.,  bu-  John  Z.  Miller,  president  and  treasurer 
reau,  has  been  transferred  to  Xew  Or-  of  the  Mutual  Telephone  Company,  has 
leans,  where  he  will  be  day  editor.  been  elected  president  of  the  .Advertising 
Jack  Hiertz,  United  Press  bureau,  Cli  b  of  Erie,  Pa.  Other  officers  elected 


are :  E.  S.  McCumber,  vice-president,  D. 
E.  Hefferan,  treasurer  and  L.  E.  Young, 


Springfield,  Ill.,  has  been  appointerl  man¬ 
ager  of  the  St.  Paul  bureau. 

James  S.  Sheehy,  former  head  of  the 
International  News  Service  in  Portland.  Press  Club  Whirl,  annual 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Emma  Bugbee  Re-elected  President  of  New  York  Newspaper  Women’s 
Club — Estelle  Mendelsohn  Named  Assistant  Promotion  Manager  of 
Chicago  Herald  and  Examiner — League  Dinner  May  17 


Ore.,  has  returned  to  that  city  after  a  tion  of  the  Newburgh  (N 
year  in  the  East  and  South  where  he  Ci.ub,  tiKik  place  in  the  State  .Armory 
has  lieen  recovering  his  health.  on  Wednesday  night.  May  11.  The  fea- 


al  social  func-  EMM.V  BUGBEE,  reporter  on  tee;  Deborah  Corle,  chairman  of  the 

N  Y  )  Press  the  staff  of  the  Neu-  York  Herald  membership  committee,  and  Caroline 
•  Tribune  was  re-elected  president  of  the  Harding,  chairman  of  the  associate  mem- 


New  A’ork  News- 


Ross  Downing  of  Harrisburg.  Pa.,  and  tiire  was  a  revue  staged  by  Ned  Way-  ^per  Women’s 
formerly  of  Kansas,  has  joined  the  New  burn. 

York  staff  of  the  United  Press.  Prof.  C.  H.  Fernald  of  the  college  of 

llenrv  Minott  of  the  United  Press  commerce  and  business  administration  of 
Boston  office,  has  returned  to  work  after  the  1.  niversity  of  Illinois,  Champaign, 
a  long  siege  of  illness.  HI-,  "'as  ^'^cted  president  of  the  As- 

r  \  ■,  A  SOCI.STED  .ADVERTISING  ClUBS  OF  ILLINOIS 

Robert  V.  Peterson  former  Ass.Ki^ed  directors’  annual  meeting  last  week 

Press  correspondent  at  Wichita.  1  as  been  chic2igo  and  Qiampaign-Urbana  were  election,  filled  the 
made  an  instructor  in  the  journalism  de-  for  the  1928  convention.  The  vacancy  caused 

partment  of  the  Okl^oma  Agricultural  tentatively  agreed  upon  for  Feb-  by  the  death  of 

and  Mechanical  College  at  .  ,  qj.  ^larch,  will  be  decided  later. 

Ukla.  ^  Harry  Clatfelter,  Peoria,  was  named  vice- 

G.  McClelland  has  been  transferred  president ;  Charles  J.  Scheetz,  Joliet,  re- 
from  the  United  Press  bureau  at  Colum-  elected  treasurer  and  Ethel  May  Pierce, 
bus,  Ohio,  to  the  Springfield,  Ill.,  bureau.  Chicago,  re-elected  secretary. 

W.  E.  Hallberg,  formerly  manager  of  Annual  outing  of  the  Northern 
the  St.  Paul  United  Press  bureau,  has  Mixnesota  Editorial  .Associ.\tion  will 


Qub  at  the  an¬ 
nual  meeting 
held  May  6. 

Miss  Bugbee, 
who  was  elected 
first  vice  presi¬ 
dent  at  the  last 


Miss  Theodora 
Bean  last  Sep¬ 
tember.  She  is 
one  of  tHe  37 
charter  members 
of  the  club,  which 


F.mma  Bugbee 


bers. 

Maurine  Watkins,  former  Chicago 
newspaper  woman,  and  author  of  the 
play  "Chicago,”  and  Peter  Brady,  finan¬ 
cial  advisor  of  the  club,  were  guests  of 
honor. 

Miss  Watkins  led  a  discussion  on 
“Covering  Murder  Trials,”  in  which 
Jane  Dixon,  Charlotte  McLevidge,  Mrs. 
Wilson  Woodrow  and  Marie  Montalvo, 
who  covered  the  Snyder  murder  trial] 
participated. 

Miss  Jane  Dixon  was  presented  with  a 
wedding  cake  in  honor  of  her  recent  mar¬ 
riage  to  Capt.  W.  H.  Wells. 

It  w'as  announced  that  the  club  would 
give  a  tea  on  May  14  to  the  girls  of  the 
graduating  class  of  the  Columbia  School 


was  organized  in  1920,  and  has  held  the  of  .Journalism. 

been  appointed  manager  at  Indianapolis,  ^  coiiducted  at  Two  Harbors  with  side  secretary,  \ice  president  and  \|  l  t  ..  TnHiana  VV  > 

succeeding  G.  P.  Overton,  transferred  trips  to  Grand  Marias  and  the  Su^  A  graduate  of  Barnard  College,  Miss  Press  Club  met  in  Indianapolis  M™ 

_  f  21,  22  23  and  24.  The  chief  speaker  was  McCready  Hus 

J.  Barrye  Wall,  president  of  the  Herald  Tribune,  and  has  been  ton,  associate  editor  of  the  South  Bend 

SCHOOLS  Virginia  Press  .Association,  announces  paper  ever  since.  Tribune.  Mr.  Huston  is  the  author  of 

Cl  Mini  A  FI  ETCHER  a  Portland  the  annual  midsummer  nieetmg  of  She  has  covered  chiefly  women’s  polit-  numerous  short  stories  and  of  two 

st^ent  in  iournahsm  ’  was  e  Sed  association  will  be  held  at  Wdhams-  „ews.  Among  her  interesting  as-  novels.  “Huling’s  Quest”  and  "The  Rig 

student  m  journalism,  was  eieciea  ^urg.  \  a.,  on  July  14,  15  and  16.  Of-  ^gnments  were  the  suffrage  hikes  to  Show.” 

president  of  ^^eta  Sigma  PhL  ^  h^^rs  will  be  elected  at  that  time  for  Albanv  and  Washington.  Republican  and  - 

womens  honorary  journalistic  fraternity,  ensuing  vear,  and  the  question  of  Democratic  conventions  the  .Anglin  i  \a  r  •  w  xt 

a.  .he  Un.ver,,ty  o  Oregon  recent!,.  ,«Xr  '"  .rirnp  in  an  airplane  YorrSl  Lid  .'.fisSf 

Y’'^1tas^en'eEed^^edit?r°‘if  further  discussed.  ,  ^  'firing  the  war  when  a  test  was  being  May  17  at  the  Advertising  Club  of  New 

Js.  1.,  lias  oeen  electee  eaiior  oi  uic  thousand  members  of  the  Gre.mer  made  of  an  armored  airplane  with  sheet  York. 

Daily  Orange,  of  Syrac^e  UniversiD'-  Buffalo  .Advfjitisinc  Club  joined  hands  metal  wings.  _ 

He  is  also  ^itor  of  the  Ononaagan,  the  Cross  on  Vlay  1,  in  a  Other  officers  elected  were  as  follows:  nr-  p-  *  n  xx  j  i  u  / 

junior  year  book.  benefit  for  the  flood  sufferers  of  the  Mrs.  Josephine  Robb  Ober,  .V'nu  York  Menddsomi,  formerly 

Dr.  C.  D.  Johnson,  who  recently  re-  Mississippi  valley  by  arranging  a  mid-  World;  Mrs.  Helen  Rowland,  King  »  p  F,  ^  ^ 
signed  as  head  of  the  department  _  of  night  vaudeville  performance.  Features  Syndicate,  and  Jane  Grant.  New  G’,  r  ^  Chtca- 

journalism  and  business  administration,  Springfield  (Mass.)  Junior  Typo-  York  Times,  vice-presidents:  Martha  nromotion  mrrmirer  assistant 

Baylor  University,  Waco,  Tex.,  to  go  (oaphicvl  Sooety  celebrated  its  sec-  Coman,  treasurer;  Eileen  Creelman,  as-  '  ®  • 

to  the  University  of  Louisville,  has  de-  anniversary  at  a  banquet  May  9.  sistant  treasurer ;  Charlotte  McLevidge,  - 

-:j  ,  I  K..  -  Chicago  Daily  Xetos.  recording  secre-  The  engagement  of  Miss  Olive  Foote 


cided  to  remain  at  Baylor  to  be  profes 
sor  of  journalism  and  publicity  director. 

Huston  Boyd,  editor  of  the  Courier, 
publication  of  Northeast  High  School, 
Kansas  City,  Mo.,  last  week  was  elected 


ON  THE  MECHANICAL  SIDE 


tary;  Lentilhon  Gilford,  assistant  record-  Strong,  society  editor  of  the  Springfield 

CUAOIGC  M  '"8  secretary;  Olive  Hurlburt,  Neiv  (Mass.)  Republican  and  Perry  Whales 

H.ARLES  M.  BEETA ,  compi^itor  /Jmcrtcaw,  corresponding  secretary ;  Goodrich  of  Pittsfield,  son  of  Mr.  and 

for^  the^  U  orcester  ^  (Mass.)^  Freida  Wyandt.  assistant  corresponding  Mrs.  John  M.  Goodrich  of  Lee,  has  been 

The  date  of  the  marriage  has 


president  of  the  Missouri  Interscliolastic  has  been  nominated  president  of  secretary;  Madeline  Riordan.  Neiv  York  announced.  1 

Press  .Association.  Worcester  Typographical  Union.  Ci-cning  Post,  chairman  house  commit-  not  been  set. 

Hanselle  L.  Hester,  representing  the  ,  .  =- ■  - 


FLASHES 


'J'HE  recent  murders  in  Hollywood  may 
_  simply  be  due  to  the  movie  world’s 
jealousy  over  the  publicity  given  to  the 
Snyder  case.— Worcester  (Mass.)  Tele¬ 
gram. 


Chronicle.  Duke  University  publication,  . J-  superintendent  of  Telegraph.  was  forced  to  undergo  ampu- 

was  elect^  president  of  the  North  Caro-  *ne  .yt.  I  aul  Dispatch  and  Pioneer  Press  tation  of  his  right  arm  at  the  elbow  after 
lina  Collegiate  Press  .Association  at  the  composing  room,  has  been  named  produc-  y,ad  been  mangled  in  the  press  folder 
thirteenth  annual  convention  held  at  the  manager,  of  a  newly  created  office,  while  the  Sunday  edition  of  the  Telegraph 

North  (jarolina  College  for  Women,  re-  - —  -  was  being  printed. 

cently  NEW  AID  FOR  ADVERTISERS 

Students  of  W’esleyan  University  at  - 

Aliddletown,  Conn.,  who  are  in  charge  Chicago  Tribune  Making  Monthly  Sur- 
of  publishing  the  11  asp,  one  of  the  col-  veys  of  Business  Trends 

to^\ffi^themTn’^^Sng“ouf  the^  The  Chicago  Tribune  has  started  a  The  president  of  the  University  of 

The  covers  for  the  magazine  were  being  uew  .service  for  advertisers  in  the  form  of  the  Aca-  York  Times,  has  joined  Chicago  says  that  a  scholarship  thrill  can 

printed  at  Trov,  N.  Y.,  and  it  was  found  monthly  survey  of  the  trends  m  the  New  York  office  of  Allied  News-  e.xceed  an  athletic  thrill.  But  the  trouble 

that  thev  would  not  be  received  at  the  business  activity,  purchasing  power  of  papers,  ^c  Stuart  Schuyler,  president,  is  that  no  one  else  thrills  with  you.- 
college  in  time  for  the  regular  date  of  consumers  and  consumer  buying.  The  announced  this  week.  Xcu>  York  Evening  Post. 

publication.  John  Bvrne,  a  Weslevan  trends  in  the.se  three  types  of  business  -  - 

student,  who  owns  an  airplane,  saved  the  ^^tors  are  to  be  studied  concurrently  in  J.  W.  Turnbdl,  secretary  of  the  Al-  ^ast  iron  oavimr  is  heina  in 

dav.  He  left  Middletown  at  3  a.  m..  Chicago,  the  middlewest  and  the  entire  corn-Seymour  Company,  Inc.,  was  in  p  We*^  un^rst;,nH  Th.t 

arfived  at  Troy  in  record  time  and  was  will  be  pub-  Providence.  R.  I.,  this  week  on  business.  „„  LuJi-f  the  pedes- 

back  at  the  college  at  4  p.  m.  Then  »  new  publication.  The  - 

the  staff  of  the  Wasp  worked  all  night  Trtbune  Surzry.  ^  The  Lawrence  (Mass.)  Telegram^  and 

and  it  was  nrinted  on  schedule  announcing  the  ne^^  puhlicationy  the  Sunday  Suk  has  appointed  Benjamin  & 

ana  was  pniitea^ii  sene  lu  e.  Tribune  points  out  that  there  is  con-  Kentnor  its  national  advertising  repre- 

stant  need  for  appraising  business  situa-  sentative. 

ASSOCIATIONS  tions  close  at  hand,  whereas  most  trade  - 


trians  are  solidly  against  it. — Florence 
(Ala.)  Herald. 


The  Prince  of  Wales  advised  a  blind 
soldier  what  horse  to  bet  on  in  the  Grand 
National,  The  Herald  says.  Few  persons 


B 


OSTON  .ADVERTISING  CLUB  PRUccs  become  available  a  year  or  more  The  Six  Point  League  of  Newspaper  had  better  tips  on  horses  than  the 

<  .  1  .  ..  .  .  ,  New  York  held  an  Prince  of  Wales. — El  Paso  Times. 


held 


its  third  annual  golf  tournament  ‘o  they  relate  a^  Representatives 


at  the  Pine  Brook  A'allev  C«lf  Club  at  commonly  are  on  an  annual  basis.  The  executive  s^siim  at  the  Advertising  Club 

_  .  nion  /\T  thrf*  rtf^w  ie  irt  1A  XT—,  .a.... .a.  _  1 _ 1 


Weston  on  May  12. 

Spring  meeting  of  the  West  Iexas  ffie  fi^ires  arrstin  fresh. 

Pre.'S  .Association  will  be  held  at  _ 

Sweetwater,  June  4,  according  to  Secre¬ 
tary  W.  E.  Reid  of  Colorado. 

Peoria  (Ill.)  Ad\t,rtising  &  Selling 


plan  of  the  new  service  is  to  furnish  on  May  10.  No  statement  was  issued  If  this  slanninir  of  Kpr..n«W  .rnmerto 
^.hly  in(«™a.i»_and  to  do  so  while  after  the  meeting.  be  LA ifh?  w"rha™"o  wSr  aCw 

catcher’s  mask  while  he  is  in  the  United 


KANSAS  VETERAN  RETIRES 


Stuart  Schuyler,  president  of  Allied  States.-/.  R.  Wolf  in  Milwaukee  Jo*- 
Newspapers,  Inc.,  George  Reichard,  nai, 
eastern  manager;  C.  J.  Feldman,  Detroit  *  _ 


An  advertisement  for  a  lecturer  says  be 
“speaks  straight  from  the  shoulder.”  Too 
bad  some  of  these  talks  can’t  originate  a 


After  69  years  m  newspaper  work  in  manager,  and  John  M.  Peterson,  Chicago 

Club  has  elected  officers  as  follows:  Kansas,  W.  H.  Johnson,  founder  of  many  manager  of  Allied  Newspapers,  Inc.,  are 

B.  W.  (Rex)  Post,  president,  unopposed;  Kansas  papers,  has  retired  from  the  field  planning  to  attend  the  June  convention 

E.  E.  Johnson,  vice-president;  Howard  upon  disposing  of  the  .9a/i«o  Yuw,  a  week-  of  the  International  .Advertising  Associa-  o*  these  ffilljs  can’t  original 

B.  Martin,  secretary-treasurer ;  C.  C.  ly  publication,  to  C.  P.  Bissell  of  Salina.  tion  in  Denver.  little  higher  up. — San  Francisco  News. 

Wheeler,  assistant  secretary;  O.  A.  The  paper  will  be  continued  as  a  weekly.  -  - 

Brock,  F.  W.  Zinn  and  Melville  Hill,  - 

directors. 

Midsummer  meeting  of  the  Indiana 
Republican  Editorial  .Association  will 
be  held  in  Lafayette  July  28  and  29. 


ARM  MANGLED  IN  PRESS 


Will  F.  Hessian,  national  advertising  According  to  the  Treasury  figures,  82 
manager  of  the  Portland  (Ore.)  Journal,  per  cent  of  our  people  do  not  pay  incooe 
is  visiting  the  office  of  his  national  repre-  taxes.  All  these  slackers  do  is  provik 
Marvin  Hilton.  20,  an  employe  of  the  sentative  in  New  York,  the  Benjamin  &  the  incomes  for  the  other  18  per  cent  to 
press  room  of  the  BlueHeld  (W.  Va.)  Kentnor  Company.  pay  taxes  on. — Tlw  New  Yorker. 
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BUILDING  NEWSPAPER  CIRCULATION 

Developing  Home  Delivered  Circulation — How  Chicago  News  Caters  to 
Sports  Fans — El  Paso  Herald  Keeps  Home  Folks  Interested 
by  “Hall  of  Fame”  Stunt 


CUCCESS  he  has  enjoyed  in  develop- 

ing  home  delivered  circulation  was 
told  this  week  by  Samuel  N.  Rosoff,  cir¬ 
culation  manager  of  the  New  Bedford 
(Mass.)  Times.  Through  “an  office  con¬ 
trolled,  semi-independent  carrier  system,’’ 
the  Times  has  increased  its  circulation 
from  2,800  to  more  than  20,000  in  less 
than  three  years,  Mr.  Rosoff  said. 

“Under  the  home  delivery  system  we 
have  followed,’’  Mr.  Rosoff  explained, 
“each  carrier  boy  has  a  monopoly  of  a 
few'  streets  in  the  city.  He  serves  only 
customers  living  in  his  territory,  canvas¬ 
ses  for  new  readers  on  his  route  ana 
pays  for  his  draw  each  week.  Each 
carrier  collects  from  his  own  customers 
and  pays  the  office  regardless  of  whether 
a  subscriber  has  paid  him  or  not.  The 
same  methods  are  used  in  suburban 
towns. 

“Carrier  lists  are  kept  on  file  in  the 
office.  F2ach  time  a  new  customer  is 
started  the  office  lists  that  subscriber. 
Stops  are  received  through  the  carriers 
by  the  carrier  superintendent,  and  inves¬ 
tigated  by  him.  Service  to  the  subscrib¬ 
er  can  thus  be  guaranteed,  as  in  no  other 
system. 

“To  deliver  the  Times  daily  requires 
a  force  of  more  than  300  carriers.  They 
are  supervised  by  one  man  in  the  office, 
who  controls  190  carriers  in  the  city  and 
65  in  the  suburbs,  and  is  assisted  by  a 
road  man  who  takes  care  of  the  50  or 
more  carriers  on  the  country  routes. 

“There  are  disadvantages  in  the  home 
delivery  system  as  outlined.  It  is  hard 
to  keep  the  right  kind  of  boys.  They 
grow  out  of  their  jobs  in  rapid  order. 
The  turnover  on  the  Times  is  more  than 
150%  each  year  and  has  reached  as  high 
as  200%.  It  is  costly  to  obtain  new 
boys,  to  break  them  in.  A  change  in 
carriers  means  a  loss  of  subscribers. 
New'  boys  seldom  deliver  on  time. 

“With  all  these  disadvantages,  the 
carrier  system  is  the  best  yet  devised 
under  ordinary  conditions.  Contests, 
trips,  shows  and  carrier  organizations 
help  to  keep  the  turnover  down.  Dis¬ 
trict  manager  systems  keep  complaints 
and  losses  to  a  minimum.  Weeding  out 
the  poorer  class  of  boy  tends  to  keep  the 
wheels  of  delivery  well  greased. 

“Eighty-five  i^r  cent  of  the  circulation 
of  the  Times  is  home  delivered,  office 
•controlled.  The  subscribers  pay  the  boy 
12  cents  per  week,  the  boy  pays  the 
Times  7  cents  giving  him  a  net  profit  of 
5  cents.  Without  the  carrier  system  de¬ 
vised  and  stimulated  as  at  present,  the 
Times  would  not  have  reached  its  pres¬ 
ent  status. 

“We  are  now  aiming  for  over  90  per 
cent  home  delivered,  carrier  circulation.” 

To  expedite  service  for  the  conven¬ 
ience  of  baseball  fans  during  the  after¬ 
noon  the  Chicago  Daily  News  has  estab¬ 
lished  a  sports  information  bureau,  the 
telephone  lines  of  which  may  be  used 
only  for  baseball  and  other  siorting  in¬ 
formation.  To  supplement  this  service, 
the  Daily  News  radio  station,  WMAQ, 
broadcasts  results  of  all  big  league  games 
every  evening  except  Sunday. 

The  Chicago  Herald  and  Examiner 
will  award  three  model  homes,  five  dozen 
enclosed  automobiles  and  numerous  cash 
awards  in  a  subscription  contest  ending 
y  May  14.  Every  subscription  turned  in 
nets  competitors  a  certain  number  of 
votes  in  the  contest.  In  addition  to  the 
regular  awards,  the  Herald  and  Eix- 
aminer  will  give  a  $1,000  gold  prize 
for  the  most  money  covering  new  sub¬ 
scriptions  received  during  the  two-week 
period  ending  May  4. 

The  El  Paso  (Tex.)  Herald  recently 
conducted  an  entertaining  “Hall  of  Fame” 
contest. 

Cash  awards  were  paid  to  the  wniners 
of  the  following  questions :  “What  El 
Pasoan  Over  60  Years  of  Age  Leads  the 


Most  -Active  Life?”  “What  El  Pasoan 
Possesses  the  Greatest  Number  of  Hymn 
Books  Issued  Before  1890?”  “What  El 
Paso  Family  Has  the  Largest  Number 
of  Wage  Earners  Living  Under  One 
Roof?”  “What  El  Paso  Woman  Follows 
the  Strangest  Occupation — for  a  Wo¬ 
man?”  “What  El  Pasoan  Owns  the  Old¬ 
est  Bound  Book?” 

Readers  were  asked  to  send  in  entries, 
and  the  prizes,  $5  to  the  winner  of  each 
question,  were  awarderl  to  those  who 
furnished  the  information.  Judges  de¬ 
cided  the  best  among  the  entrants. 

W.  R.  Buck,  formerly  circulation  man¬ 
ager  of  the  Greenville  (N.  C.)  Daily 
Xeu's,  has  assumed  new  duties  as  circula¬ 
tion  manager  of  the  Durham  Nioi.  Mr. 
Buck  has  had  20  years’  experience  and 
has  been  associated  with  the  Augusta 
(Ga.)  Chronicle,  the  Spartanhu-rg  (S.  C.) 
Sun;  the  Daytona  Beach  (Fla.)  Xeies; 
irUminglon  Xeies-Dispatch;  and  the 
Jacksonville  (Fla.)  Journal. 

The  Elieal’Cth  (N.  J.)  Times  has 
applied  for  membership  in  the  Audit 
Bureau  of  Circulations,  John  S.  B. 
Mitchell,  managing  editor,  announced 
this  week.  Mr.  Mitchell  claims  the 
Times  has  doubled  its  circulation  in  less 
than  four  months. 

Jere  C.  Healy,  circulation  manager, 
has  built  up  a  carrier  organization  of  150 
boys. 

Joseph  F.  Moran,  of  Brooklyn,  for¬ 
merly  owner  of  the  Jersey  City  Baseball 
Club  in  the  International  League,  and 
Philip  .\.  Payne,  managing  editor  of  the 
Xeu'  York  Daily  Mirror,  have  owned 
the  Times  since  last  July. 

The  Brooklyn  Eagle  is  seeking  to 
locate  the  oldest  married  couple  in  that 
borough.  The  search  is  being  made  in 
connection  with  the  celebration  of  the 
centenary  of  the  Mansion  House,  in  Hicks 
street,  which  will  be  the  scene  of  the 
oldest  couple’s  Memorial  Day  jubilee  on 
May  30. 

.Alfred  W.  Cockerill,  circulation  man¬ 
ager  of  the  Utica  (N.  Y.)  Daily  Press, 
spoke  at  a  recent  meeting  of  the  Men’s 
tJub  of  the  Y.  M.  C.  A. 

The  May  number  of  the  Little  Times, 
house  organ  of  the  Xeiv  York  Times,  is 
a  special  circulation  edition,  celebrating 
the  new  circulation  record  of  more  than 
4(K).()00  of  the  newspaper  owned  by 
Adolph  S.  Ochs. 

It  contains  in  full  the  address  of  Mr. 
Ochs  delivered  before  the  circulation  de¬ 
partment  recently ;  the  reminiscences  of 
Cliarles  A.  F'lanagan,  head  of  the  cir¬ 
culation  department  for  22  years  and 
meniber  of  the  staff  since  1888;  and 
articles  telling  how  the  daily  copies  of 
the  Times  are  printed  and  distributed. 

Mr.  Flanagan  remembers  the  years 
when  two  horses  and  two  wagons  com¬ 
prised  the  delivery  system  of  the  Times. 
-\t  present  40  auto  trucks,  each  having  a 
capacity  of  two  tons,  are  in  motion  almost 
continuously  on  Saturdav  nights  between 
midnight  and  6  .A.  M'  and  thirty  are 
needed  to  handle  the  daily  edition. 

Eighty  newsboys  of  the  Worcester 
( Mass.)  Ez'ening  Post  circulation  staff 
were  taken  on  a  week-end  trip  to  Boston, 
Lexington  and  Concord  last  week.  H.  H. 
Sloan,  Israel  Isenberg  and  James  T.  Kel¬ 
ley  had  charge  of  the  outing. 

-A  chance  for  anglers  to  profit  bv  their 
best  fish  storie.s  is  offered  by  “Fisherman 
Joe”  in  the  Binghamton  (N.  Y.)  Press. 
.A  novel  contest  is  announced  w'ith  prizes 
of  fishing  tackle  and  supplies  for  those 
who  catch  the  biggest  fish  in  six  specified 
classes.  The  fish  must  be  caught  in 
waters  within  a  radius  of  100  miles  from 
the  Binghamton  court  house.  Sporting 
goods  dealers  are  co-operating  as  of¬ 


ficials.  Incidentally,  they  are  to  tie  up  fected  8-page  and  Goss  16-pager,  he’s 
advertising  with  the  contest.  handled  them  all.  Further,  he  learned 

In  cinmection  with  the  contest  the  Press  stereotyping  and  went  right  up  in  the 
will  conduct  a  fishermen's  column  giving  business. 

the  latest  news  of  the  condition  of  the  “Then  there’s  Joe  over  there  (J.  E. 
various  streams,  game  laws,  and  stories  Rank,  managing  editor).  Been  with  the 
about  what  fishermen  are  doing.  Globe  off  and  on  for  40  years.  He 

_  started  out  carrying  papers  for  it.” 

Representatives  of  Schenectady  (N.Y.) 
newspaper  circulation  departments  in- 

strucLi  principals  of  public  schools  in  the  Kit 

provisions  of  the  state  laws  governing  A'’" 

npw.hov,  mpptinp  arransred  hv  A.  1.  _ -Mr.  Hovye  p'.mted  Out  his  City  editor. 


newsboys  at  a  meeting  arranged  bv  .A.  J.  P'' 

A  Evan  Tonsiiig. 


Stoddard,  superintendent  of  schools.  A  ..  ,  ,  - ,  -  ,  ,  . 

system  o  ba^^es  to  be  given  authorized  .  grandson  of  John  A.  Mar- 

u  „  till,  once  governor  of  Kansas,  said  the 

newsboys  was  agreed  on. 

paper  in  1859,  when  Abe  Lincoln  came 
An  old-fashioned  house-warming  was  to  town  and  made  a  speech  that 

given  in  the  new  circulation  department  later  won  him  the  nomination  for  presi- 

of  the  New  York  World  by  N.  R.  dent  at  Cooper  Hall,  New  A’ork.  Well, 
Hoover,  director  of  circulation,  to  alj  other  Martin  thought  Lincoln  was  a  young  up- 
departments  of  the  World.  The  circula-  start  and  didn’t  even  print  a  word  about 
tion  department  has  recently  moved  to  Lincoln’s  being  in  Atchison.” 
new  quarters  in  the  building.  Rooms  204,  Back  of  Ed  Howe  sat  Charles  O’Keefe, 
205,  206,  207  and  208  have  been  thrown  for  many  years  foreman  of  the  Globe’s 
together,  intervening  walls  taken  down,  pressroom.  Across  the  table  sat  Miss 
and  one  light,  airy  and  spacious  room  Adelaide  Howe,  his  niece,  who  accom- 
made  to  house  the  entire  department,  panies  him  on  all  his  travels.  She  is  the 
More  than  500  employes  of  the  World  at-  daughter  of  Bruce  Howe,  who  lives  next 
tended  the  party.  Refreshments^  were  door  to  Ed.  When  the  latter  is  in  At- 
served ;  dancing  and  other  entertainment  chison  the  two  brothers  chop  wood  to- 
was  offered.  gether  regularly  mornings  on  vacant  lots 

-  back  of  their  homes.  Chopping  wood, 

i-Tv  DlDTUrkAV  Ed  admits,  is  one  of  his  “constitutionals." 

ED  HOWE  3  BIKIMDAI  Miss  Nellie  Webb,  for  30  years  so¬ 
r'd  CDD  ATirrk  R'V  QXAFP  ciety  editor  of  the  Globe,  was  another 
CtUJJK A  1  tLU  D 1  3  1  AT  r  attendant  with  whom  the  veteran  journal- 

-  _  ist  delighted  in  matching  wits  throughout 

Old-Fathioneil  Home  Gathering  of  the  dinner.  He  also  spoke  of  Leo  Nus- 


ED  HOWE’S  BIRTHDAY 


Atchison  Glohe  Employes  Held  baum.  one  of  the  Globe’s  reporters,  and 

.  V  . _ .  of  N.  W.  Todd,  advertising  man. 

in  Veteran  s  Honor  at  „„  ,  ,  .  •  ,  im-i  , 

Good  boys,  he  praised.  \N  hy,  I 

City  Park  knew  Todd’s  mother  when  she  was  only 

-  so  high.” 

The  elalwrate  dinner  given  for  Ed  {"the  midst  of  the  fun  Mr-  Howe 
Howe,  recently  in  New  York,  by  rep-  P"”,ed  something  from  his  pocket.  If 
resentatives  of  .American  journalism  > ou  11  premise  not  to  steal  it  or  drop  it, 
and  literature  held  no  more  of  enjoy-  he  warned,  and  passed  it  around, 
nient  for  the  veteran  editor  than  the  fried  .H  was  the  beautiful  platinum  watch 
chicken  picnic  with  which  his  employes  ..f  ‘^e  New  Aork  dinner  and 

honoreel  him  upon  his  return  to  Atchison,  inscribed,  to  Ed  Howe,  for  htty  years 
Kan.,  for  the  actual  celebration  of  his  inspiring  service  in  .American  journal- 

seventy-third  birthday  anniversary.  '*ni- 

It  was  just  an  old-fashioned  “home”  - 

gathering,  a  birthday  party  with  a  cake 
and  candle  for  the  man  who  fifty  years 
ago  founded  the  Atchison  Globe.  There 
was  no  speech-making  or  formality,  but 
just  “talk.”  Ed  Howe  looked  up  and 
down  the  two  long  tables  under  the  elm 
trees  of  the  city  park  where  the  Globe 
"family"  had  congregated  and  chatted 
familiarly  of  the  old-time  members  pres¬ 
ent. 

“Now  there  s  Lyman  Rolierts,”  he  said. 

"Lyman,  how  old  did  you  say?  Sixty-  OiVvIiIEKm 

live?  Well  look  at  me  and  learn  how  to  TnYTriirC  >ou>traoDetuomt»t 

keep  young.  lUULIVd 

“He’s  65.  Lyman  is,  but  he's  been  all 
the  pressmen  the  Globe  ever  had.  Gor- 
<lon,  I'oster.  Country  Campbell,  Goss  per- 


Graham  Broihers 

InTT/^^TO  SOlO  MY  DOOCt  MOTHtMM 
If  IIM  |\  J  OIAIMMS  £VeRrWHeMg 


LinotypeMailbag^ 


Prompt  Service  by  Telegraph 


Please  accept  our  thanks  for 
prompt  service  in  making  ship¬ 
ment  of  pot  pump  lever  spring 
which  we  ordered  by  wire  on  Tues¬ 
day  afternoon.  The  telegraph  was 
sent  after  three  P.M.  so  when  it 
reached  you  at  3:26  it  had  been 
well  handled  by  the  Western  Union 
and  your  getting  the  part  to  the 
post  office  in  44  minutes  was  cer¬ 
tainly  splendid  service.  It  was  de¬ 
livered  to  us  at  8:10  the  next 
morning. 

Republican-Leader 
I  Marion,  Illinois 


LINOTYPE- 


Thorough  Coverage  in  One  of  the 
World's  Richest  Buying  Centers— 
Coupled  with  the  .Ability  to 
Produce  Results 

(Homing  and  Sunday) 

AND 

Pittsburgh  Chronicle  Telegraph 

(Evening  except  Sunday) 

These  newsiiapers  in  News  and  Advertis- 
inp  have  the  confidence  of  their  readers. 
Their  readers  have  the  power  to  put* 
chase. 

Sold  Singly  or  Combined 
TJRBAN  E.  DICE.  Nat’l  Advg.  Mgr. 
Gazette  Square,  Pittsburgh,  Fa. 

E.  M.  BURKE.  Inc.. 

1457  Broadway,  New  Tork. 

122  S.  Michigan  Blvd.,  Chicago. 
Constitution  Bldg.,  Atlanta,  Ga. 

R.  J.  BIDWELL  COMPANY, 

742  Market  Street.  San  Francisco.  Csl. 
Times  Bldg.,  Los  Angeles.  CaL 
White-Henry-Stuart  Bldg.,  Seattle,  Wash. 
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Electricity  melts  the  stereotype  metal 
for  The  Appleton  Post  Crescent 


Although  electric 
heat  will  not  sup¬ 
plant  all  other 
forms  of  heat  for 
industrial  pur¬ 
poses,  there  are 
processes  in  every 
industry  where  it 
is  the  ideal  heat — 
the  most  economi¬ 
cal  heat — the  heat 
that  ultimately  will 
be  used. 


ULTIMATELY 
ELECTRIC  HEAT 
IN  EVERY  INDUSTRY 


Electric  Heat— dependable,  economical,  and  comfort¬ 
able — has  replaced  fuel  heat  in  the  stereotype  pot  of 
the  Appleton  Post  Crescent,  Appleton,  Wis.  The  pot 
has  a  capacity  of  5000  lbs.,  is  fitted  with  expertly 
designed  G-E  heating  equipment,  and  is  operated  with 

G-E  full  automatic  control. 

0 

The  installation  is  an  outstanding  success.  The 
temperature  of  the  casting  room  is  25  degrees  lower 
than  before.  The  high  efficiency  of  the  equipment  and 
the  accurate,  automatic  temperature  regulation  have 
reduced  operating  expense.  There  is  less  wear  and 
tear  on  the  pot.  There  is  practically  no  dross  on  the 
metal — no  contamination  by  fuel  impurities.  The 
saving  in  metal  alone  amounts  to  $1.50  per  day. 


G-E  stereotype  pot  equipment  offers  every  newspaper 
a  simple  and  inexpensive  method  of  reducing  operat¬ 
ing  costs.  A  phone  call  or  letter  to  the  nearest  G-E 
office  will  bring  a  G-E  industrial  heating  specialist 
who  will  advise  you  as  to  the  equipment  best  suited 
for  your  casting  room. 

Phone  or  write  to  your  nearest  G~E  office 
for  complete  information 


570-39 


GENEKAL  ELECTRIC 


L 


general  electric  company.  SCHENECTADY,  N.  Y..  SALES  OFFICES  IN  PRINCIPAL  CITIES 


f  r 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Merritt  Bond  Joins  N.  A.  N.  A.  Stsdf — Conselman  to  Write  New  Strip 
for  Metropolitan — D.  P.  Announces  Unexpurgated  Serial 
of  “Greville  Memoirs” 


D.  P.  Syndicate,  Garden  City,  N.  Y., 
this  week  announced  it  had  the  first  un¬ 
expurgated  edition  of  the  “Greville  Me¬ 
moirs”  ready  for  newspaper  publication. 

Bobby  Cruickshank,  golf  star,  is  writ¬ 
ing  a  series  called  “Stroke  Savers”  for 
NEA  Service,  Inc. 


1YTERRITT  BOND,  former  managing 
editor  of  the  Philadelphia  Public 
Ledger,  this  week  joined  the  staff  of  the 
North  American  Newspaper  Alliance, 

David  E.  Smiley,  general  manager,  an¬ 
nounced. 

Mr.  Bond  was  for  some  time  managing 
editor  of  the  New  York  Evening  Post, 
when  it  was  first  purchased  by  Cyrus 
H.  K.  Curtis.  Mr.  Smiley  was  at  that 
time  editor  of  the  Curtis  papers  in  Phila¬ 
delphia  and  New  York. 

William  M.  Conselman,  author  of 
“Ella  Cinders,”  is  writing  a  new  comic 
strip  for  the  Metropolitan  Newspaper 
Service  called 
“Good 

He 

use  the  pseudo- 
n  y  m  1 

Smiley,”  since  he  I 
will  be  concur- 
rently  writing 
“E 1 1  a  Cinders” 
under  his  own 
name.  Drawings 
for  “Good  Time 
Guy” 

Mel  Cummin. 

Charlie  P  1  u  m  h 

draws  Ella.  W-m.  .\l.  ('o.nsei.m.\n 

Born  in  Brook¬ 
lyn  and  reared  in  New  York,  Conselman 
worked  on  newspapers  in  the  East,  small 
and  large,  until  1920,  when  he  went  to 
Los  -Angeles  and  did  a  bit  of  writing  for 
the  films.  Returning  to  newspaper  work,  “What  Do  You  Know  About  Radio?” 
he  joined  the  staff  of  the  Los  Angeles  is  the  title  of  a  new  feature  offered  by 
Times,  and  while  with  that  paper  he  post  Syndicate,  New  York.  It  is  writ- 
served  as  reporter,  re-write  man,  feature  ten  by  Jo.seph  Rubinstein  under  a  nom  dc 
writer,  assistant  city  editor,  picture  editor  plume. 
and  feature  editor.  Mr.  Conselman  is 
married  and  has  two  children. 

Mel  Cummin,  the  artist  of  “Good  Time 
Guy,”  served  for  more  than  two  years 
with  Hal  Coffman  as  one  of  two  editorial 
cartoonists  on  the  New  York  Journal. 

Before  that  he  was  known  as  the  artist 
of  a  series  of  full-page  “Birdseye  Views” 

W  the  Nexv  York  Sunday  World.  He 
has  also  drawn  for  McCall’s  Magazine, 

IJfe  and  Judge. 


The  Wide  World  Photos  Service  of 
the  New  York  Times  sped  by  wireless 
a  picture  of  the  White  Bird  as  the  French 
airplane  left  France  on  its  ill-fated  voy¬ 
age  to  America.  It  was  taken  by  a  staff 
photographer  from  another  airplane.  It 
was  received  in  this  country  and  repro¬ 
duced  in  the  Monday  morning  news¬ 
papers. 


Jones  Increases  His  Lea^in  Southern  Open 


g~'The  Evening  Trilnine 


(The  Pc9  IMotncs  (fapUni 


Harry  C.  (“Bud”)  Fisher,  cartoonist, 
inherited  the  entire  estate  of  his  father, 
A.  .\.  Fisher,  according  to  terms  of  the 
will  filed  this  week  in  New  York.  Mr. 
Fisher  died  Dec.  23  at  the  age  of  75. 


Sl)g  r 


"Who,  What,  When,  Where?”  is  the 
title  of  a  new  daily  question  answer  fea¬ 
ture  announced  by  the  International  Syn¬ 
dicate,  Baltimore.  It  is  being  written  by 
Richard  Hoadley  Tingley. 


URGE  IOWA  TEMPLE  OF  JUSTICE 


Threatens  Podtponement  of  Action  on  Bank  Bill 

laMMo  K  -  Mi  M  I  — "  iSSil 


Ledger  Syndicate,  Philadelphia,  has  a 
new  series  called  “My  Favorite  Dish.” 
h'ifty  women  contribute  their  recipes. 


Technical  radio  information  is  being 
furnished  in  weekly  newspaper  articles 
by  the  D.  P.  Syndicate,  which  has  started 
a  radio  laboratory  at  Garden  City. 


Don  Wooton,  cartoonist  formerly  of  the 
Clevelatid  Press  and  the  Cleveland  Plain 
Dealer,  has  joined  NE.A  Service,  Inc.,  as 
its  new  editorial  cartoonist. 


DES  MOINES,  in  the  state  where  the 
“tall  corn  grows,”  has  taken  up 
Imperial  Metal  and  the  famous  Plus  Metal 
Plan.  In  this  beautiful  city,The  Des  Moines 
Register  and  the  Evening  Tribune  give  the 
citizens  of  Des  Moines  the  news  of  the  day 
from  the  four  corners  of  the  world. 

If  you  could  talk  to  the  publishers  of 
these,  two  excellent  newspapers,  or  the 
thousands  of  other  users  of  the  Plus  Plan, 
they  would  no  doubt  tell  you  that  their 
reasons  for  choosing  Imperial  and  the  Plus 
Metal  Plan  were  based  on  a  need  of  a  rc' 
liable,  economical  plan  to  keep  their  metal 
constantly  in  perfect  balance,  at  the  same 
time  adding  years  of  working  life. 

Let  us  tell  you  how  you  can  save 
by  the  Plus  Plan! 


“What  is  the  real  status  of  an  adver¬ 
tising  agency?  Does  an  advertising 
agency  buy  and  sell  space  and  trade  as  a 
principal,  or  is  it  an  agent  only  for  the 
buyer  of  space  and  the  seller  of  space?” 
Discussion  will  be  led  by  J.  K.  Groom. 
Northern  Illinois  Group,  Aurora,  Ill.,  and 
Arnold  L.  Guesmer,  .Minneapolis  (Minn.) 
Tribune. 

“What  do  you  d(j  to  prevent  advertisers 
from  discussing  competitors  in  your  ad¬ 
vertising  columns  and  still  retain  desired 
business  ?”  Discussion  to  be  led  by  A.  L. 
Richmond,  Mt.  Carmel  (Ill.)  Republican- 
Register. 

“Do  you  publish  a  trade  extension  edi¬ 
tion  and  do  you  have  permit  to  mail  one?” 
N.  L.  Gordon,  Lincoln  (Ill.)  Star. 

^ _  _ ,  “Display  space  with  annual  contracts.” 

:irculation  and  Director  T.  O.  Huckle,  Cadillac  (Mich.) 

advertising.  The  News. 

meeting  is  the  “Varied  charges  for  daily  mail  by  bag- 
first  since  the  F.  W.  Schaub,  Decatur  (Ill.)  Re- 

election  of  John  ziew. 

H.  Harrison,  “Contest  subscriptions  lists.  How  are 
;)ublisher  of  the  tl'cy  handled?  A.  B.  C.  reports  on 
Danzille  (Ill.)  them.”  Gardiner  J.  Thomas.  Marian 

C  o  m  me  r  c  i  al  ( Bid. )  Chronicle. 

News,  as  presi-  “Addressing  machines  and  mailing  sys- 
dent  of  Inland.  terns.”  Mrs.  Mabel  S.  Shaw,  Dixon 

The  Income  (Ill.)  Telegraph. 

Tax  Committee,  and  the  Postal  commit-  “Twenty  cents  a  week.  How  is  it  suc- 
tee,  each  having  matters  of  importance  to  ceeding?”  J.  R.  Fornof,  Streator  (Ill.) 
bring  liefore  the  meeting,  will  rejHjrt,  as  Times-Press. 

will  the  Cost  Finding  committee,  which  “How  to  manage  to  eliminate  waste.” 
was  not  ready  to  report  at  the  annual  General  discussion. 

mating.  ,  .  ,  ,  “(jood-will  as  a  selling  value.  How  to 

Questions  which  have  come  to  the  office  estimate  it.  Is  it  taxable?” 
of  the  secretary,  and  which  are  believed  “There  is  nothing  like  the  newspaper 
to  be  of  general  interest  to  the  Inland  for  reaching  everybody,  ever3rwhere, 
members,  will  be  taken  up  and  discussed,  cverv  day.”  Will  O.  Feudner,  Rwthville 
.Among  them  are  the  following:  (  Ind.)  Republican. 


Aasociation  Will  Convene  in  Chicago, 
May  24-25 — Income  Tax  and 
Cost  Finding  Committees 
to  Report 


IMPERIAL  TYPE  METAL  CO. 


John  II.  ItARRisoN 


Manu/acturing  the  following  metals 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia 

Cleveland 


New  York 
Chicago 


BEST  BY  ACID 


{ 
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ASK  YOUR  OPTOMETRIST 

about  the  vital  importance  of 

the  proportionate  length  and  height  of  descending  and  ascending  letters 

for  maximum  legibility 


Examine  the  specimen  below.  Com¬ 
pare  the  Intertype  Ideal  News  face 
with  standard  news  faces  in  use  today. 
You  will  find  that  the  length  and  the 
height  of  its  descending  letters  (such 
as  m  or  p)  and  ascending  letters  (such 
as  a  or  n)  are  in  the  same  general  pro¬ 
portion  to  the  small  lower  case  letters 
(such  as  m  or  o)  as  is  usual  in  popular 
newspaper  and  book  type  faces. 


It  is  not  accident  that  certain  news 
faces  have  lived  while  others  have  gone 
into  the  discard. 

Intertype  designers  have  cut  the  Ideal 
News  face  as  close  to  generally  accep¬ 
ted  standards  as  possible.  That’s  why 
the  Intertype  Ideal  News  will  live. 
Correct  length  and  height  of  descend¬ 
ing  and  ascending  letters  is  vital  to 
easy  legibility.  Ask  your  Optometrist. 


Intertype  IDEAL  News  Series 


8  POINT  ON  SOLID  SLUG 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

'The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
The  changes  from  old  standards  were, 
in  most  instances,  not  of  great  impor¬ 
tance  but  most  of  them  were  in  di¬ 
rections  that  have  heretofore  been 
avoided  by  type  makers.  The  hair¬ 
lines  of  Intertype  News  Series  show 
a  distinctly  visible  thickness.'The  ser¬ 
ifs  were  shortened  and  bracketed,  and 
the  descenders  were  made  a  little 
longer.  The  sharp  contrast  between 
thin  and  thick  lines  has  been  modi¬ 
fied.  Characters  like  a  e  s  g,  which 
always  have  been  pinched  in  defer¬ 
ence  to  old  standards,  are  here  made 


8  POINT  ON  816  POINT  SLUG 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
'The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
'The  changes  from  old  standards  were, 
in  most  instances,  not  of  great  impor¬ 
tance  but  most  of  them  were  in  di¬ 
rections  that  have  heretofore  been 
avoided  by  type  makers.  The  hair¬ 
lines  of  Intertype  News  Series  show 
a  distinctly  visible  thickness.’The  ser¬ 
ifs  were  shortened  and  bracketed,  and 
the  descenders  were  made  a  little 
longer.  The  sharp  contrast  between 
thin  and  thick  lines  has  been  modi¬ 
fied.  Characters  like  a  e  s  g,  which 


8  POINT  ON  9  POINT  SLUG 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  tyi)e 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
The  changes  from  old  standards  were, 
in  most  instances,  not  of  great  impor¬ 
tance  but  most  of  them  were  in  di¬ 
rections  that  have  heretofore  been 
avoided  by  type  makers.  The  hair¬ 
lines  of  Intertype  News  Series  show 
a  distinctly  visible  thickness.'The  ser¬ 
ifs  were  shortened  and  bracketed,  and 
the  descenders  were  made  a  little 
longer.  'The  sharp  contrast  between 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


Designed  in  554> 
6Va.  7  and  8  Point 


INTERTYPE  CORPORATION:  NewYork  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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WOODWARD,  VETERAN 
PUBLISHER,  DIES 

Directed  Keene  (N.  H.)  Evening  Sen* 
tinel  for  56  Years — Served  in 
State  House  and  Senate  and 
as  Bank  President 


Col.  Clement  J.  Woodward,  76,  presi¬ 
dent  of  the  Keene  (N.  H.)  Evening  Sen¬ 
tinel,  and  for  56  years  part  owner  and 
publisher  of  the  New  Hampshire  Sentinel, 
weekly,  and  the  Evening  Sentinel,  died 
May  8. 

Col.  Woodward,  who  was  one  of  the 
oldest  newspaper  men  in  New  England, 
was  regularly  at  work  at  his  desk  up  until 
10  days  before  his  death. 

The  New  Hampshire  veteran  rose  from 
newsboy  to  a  position  of  high  prominence 
in  his  native  state.  At  13  he  delivered 
the  Keene  New  Hampshire  Sentinel,  one 
of  the  oldest  weeklies  in  the  country, 
founded  in  1799.  He  continued  this  work 
during  his  school  years,  and  when  he  was 
18  he  was  given  a  job  in  the  office.  When 
he  was  20  the  partner  of  Thomas  C.  Rand, 
editor  and  part  owner,  decided  to  retire, 
and  young  Woodward  was  taken  into  the 
firm. 

The  years  that  followed  were  years  of 
hard  work.  In  1890  the  Daily  Sentinel 
'vas  established. 

“My  ambition  has  always  been  to  give 
our  readers  the  best  of  service,”  he  de¬ 
clared  in  an  interview  in  Editor  &  Pub¬ 
lisher  in  1923.  “I  determined  to  make 
our  daily  the  best  of  any  city  the  size 
of  Keene  in  New  England.” 

Many  honors  came  to  the  veteran  pub¬ 
lisher.  He  served  in  the  state  legislature 
both  in  the  house  of  representatives  and 
the  senate.  He  served  as  aide-de-camp 
on  the  staff  of  former  Governor  John 
McLane  with  the  rank  of  colonel.  For 
30  years  he  served  as  a  director  of  the 
Keene  National  Bank,  and  later  as  its 
president.  He  had  no  hobby,  he  often  de¬ 
clared,  but  hard  work. 


COLONEL  ROBERT  BINGHAM 

Colonel  Robert  Bingham,  pioneer  edu¬ 
cator  and  headmaster  of  the  Bingham 
Military  School,  Asheville,  N.  C.,  died  at 
his  home  there  May  9.  He  was  89,  and 
had  been  ill  for  several  weeks.  At  the 
bedside  at  the  time  of  his  death  were  his 
son.  Judge  Robert  W.  Bingham,  publisher 
of  the  Louisrille  Courier  Journal  and  the 
Louisville  Times,  and  his  daughters,  Mrs. 
R.  T.  Griffin  and  Mrs.  S.  R.  McKee. 


DR.  CHARLES  R.  WILUAMS 

Dr.  Charles  R.  Williams,  former  edi¬ 
tor-in-chief  of  the  Indiatiapolxs  News, 
died  in  Princeton,  N.  J.,  May  6.  He  was 
74,  He  served  as  editor-in-chief  of  the 
Niws  from  1892  until  1911.  For_  nine 
years  previous  to  that  he  was  assistant 
general  manager  of  the  Associated  Press. 
As  a  young  man  he  had  served  as  literary 
editor  of  the  New  York  World  and  as 
a  teacher  of  Greek  and  Latin. 


KILLED  BY  POLICE 

H.  Clement  Easton,  manager  of  the 
service  department  of  the  New  Orleans 
(La.)  Titnes-Picayunc,  was  killed  early 
Saturday  morning.  May  7,  by  police  in 
Lafayette  Square,  New  Orleans.  Easton, 
who  is  said  to  have  been  “acting  queerly” 
for  the  last  several  days,  asked  several 
persons  who  were  passing  through  the 
square  to  “telephone  the  police  and  tell 
them  a  man  is  holding-up  Lafayette 
Square.”  When  the  police  arrived, 
Easton  fired  two  shots,  which  were  an¬ 
swered  by  a  volley  from  the  police  guns. 


Ol^bituarg 

■tTENRY  B.  MUSK,  55,  for  the  past 
20  years  correspondent  of  the  Boston 
Globe,  died  at  his  home  in  Lawrence, 
Mass.,  May  7. 

W.  E.  Branch.  51,  former  editor  of 
the  Woodsboro  (Tex.)  Times  and  more 
recently  editor  of  the  Sinton  News,  died 
at  Corpus  Christi  recently. 

Marion  M.  Dumble,  64,  died  May  7 
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at  his  home  in  Buffalo,  N.  Y.,  after  an 
attack  of  heart  trouble.  He  was  14  years 
proofreader  for  the  Buffalo  Times. 

Ma.x  Eugene  Lindheimer,  80,  former 
pioneer  German  newspaper  editor  of 
New  Braunfels,  Tex.,  died  recently  at  his 
home  in  San  .\ntonio. 

Mrs.  Pearl  Frances  Jewell,  for 
many  years  Northboro  correspondent  for 
the  Worcester  (Mass.)  Gazette,  died 
May  1  in  a  Worcester  hospital. 

Mrs.  Martin  Speidel,  mother  of 
Merritt  C.  Speidel,  publisher  of  the  Iowa 
City  (Iowa)  Press-Citizen,  died  at  the 
home  of  her  daughter,  Mrs.  Harry  B. 
Davis,  at  Chester,  N.  Y.,  on  May  7. 

Frank  Titus,  attorney  and  member  of 
the  editorial  staff  of  the  Kansas  City 
Star  in  1882-83,  died  last  week  at  his 
home  in  Kan.sas  City,  Mo. 

Max  R.  Hy.man,  special  advertis¬ 
ing  worker  for  the  Indianapolis  Star  and 
a  veteran  Indianapolis  newspaper  man, 
died  last  week  at  his  home  in  Indianap¬ 
olis  after  a  short  illness.  Mr.  Hyman 
founded  the  old  Indianapolis  Herald  many 
years  ago  and  also  a  comic  weekly.  Scis¬ 
sors,  one  of  the  first  of  its  kind  in  that 
part  of  the  country. 

Eix;ar  D.  D.avis,  for  41  years  a  com¬ 
positor  on  the  Brooklyn  Eagle,  died  on 
May  5. 

J.  Leo  Harkins,  32,  a  Chicago  at¬ 
torney  and  representative  for  the  Daily 
News  Record  and  lYomen’s  Wear  Daily, 
died  suddenly  April  30  following  a  heart 
attack. 

INDIANA  A.  P.  TO  MEET 


Forty  Publishers  Expected  to  Attend 
Indianapolis  Sessions  May  17 

Spring  meeting  of  the  Indiana  Asso¬ 
ciated  Press  Editorial  .A-ssociation  will  be 
held  at  the  Claypool  Hotel  in  Indian¬ 
apolis,  Tuesday,  May  17.  Approximately 
40  editors  and  publishers  will  attend. 

A  business  meeting  will  open  the  ses¬ 
sion,  followed  by  addresses  by  Henry  W. 
Marshall  Jr.,  publisher  of  the  Lafayette 
Courier-/ oumal;  C.  L.  Houston  of  the 
Marion  Leader-Tribune  and  Max  Fow¬ 
ler  of  the  Frankfort  Times.  Edgar  T. 
Cutter,  Central  division  superintendent 
of  the  Associated  Press,  Chicago,  will  at¬ 
tend  the  meeting.  The  session  will  ter¬ 
minate  with  a  luncheon  at  the  hotel.  Ben¬ 
jamin  F.  Lawrence,  general  manager  of 
the  Star  League  of  Indiana,  is  president 
of  the  group. 


C/dlweiys  in, 

ihel^imeHgki^ 


RICH  IN 

BUYING  POWER— 


Buying  power  is  best  determined  by  the 
value  of  manufactured  products — and  the 
value  of  farm  crops  and  live  stock. 

Indiana  is  very  rich  in  buying  power 
because  it  ranks  6th  in  the  production  of 
manufactured  products.  Its  industries 
produce  annually  over  2  billion  dollars 
worth  of  wealth.  Nearly  300,000  people 
earn  a  payroll  of  almost  400  million  dollars 
annually. 

In  farm  crops  and  live  stock  Indiana’s  pro¬ 
ductive  wealth  is  approximated  at  600 
million  dollars  annually. 

It  is  conclusive  then  that  the  buying  power 
of  Indiana’s  people  is  unusually  high. 

Here  is  a  2^  billion  dollar  market  for  the 
national  advertiser.  The  most  economical 


DROPS  SUNDAY  EDITION 

The  Buffalo  Press,  a  tabloid  which  be¬ 
gan  publication  at  Buffalo  about  six  weeks 
ago,  issuing  a  daily  and  Sunday  edition, 
has  discontinued  Sunday  publication.  The 
daily  continues. 


PURCELL  ESTATE  $100,000 

The  will  of  the  late  Everett  Purcell, 
editor  of  the  Enid  (Okla.)  Events,  filed 
for  probate,  disposed  of  an  estate  of 
$100,000.  The  property  was  left  to  the 
son,  Everett,  Jr, 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplier  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


and  most  efficient  way  to  reach  this  buying 
power  is  through  the  newspapers  listed 
below. 


Bate  for 
Circulation  5,000  lines 


**Columbus  Republican . 

. (E) 

5,027 

.03 

**Fort  Wayne  Journal-Gazette. 

. (M) 

38,539 

.08 

**Fort  Wayne  Journal-Gazette. 

. (S) 

30,255 

.08 

**Fort  Wayne  News-Sentinel. 

. (E) 

44,217 

.10 

fFrankfort  Times  . 

. (M&S) 

8,231 

.04 

**Gary  Evening  Post-Tribune. 

. (E) 

17,002 

.06 

**Hnntington  Press  . 

. (M&S) 

5,058 

.03 

**Indianapolis  News  . 

. (E) 

130,079 

.25 

•Lafayette  Journal  &  Courier. 

(M)  7,794) 

••••(E)  13,336  J 

21,130 

.06 

tfL®  Porte  Herald- Argus . 

. (E) 

6,839 

.04 

•Marion  Leader  Tribune  . , . 

. (M&S) 

9,711 

.04 

tfShelbyville  Democrat . 

. (E) 

4,063 

.025 

•South  Bend  News-Times _ 

(M)  9,771 ) 

- (E)  17,070) 

26,841 

.07 

•South  Bend  News-Times . . . . 

. (S) 

25,133 

.07 

tfSouth  Bend  Tribune. . .  (S) 

23, 482...  (E) 

24,351 

.07 

fTerre  Haute  Tribune . 

. (E&S) 

23,273 

.06 

•A.  B.  C.  Statement,  Publisher’s,  October  1,  1926. 
i^ovemment  Statement,  October  1,  1926. 

•*A.  B.  C.  Publisher’s  Statement,  March  31,  1927. 
ttGovemment  Statement,  March  31,  1927. 
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Reader  Faith  Like  This 
Means 

1*  Added  Circulation 
2*  Increased  Editorial  Power 
S.  Greater  AdTertisingfRetums 

^  At  the  New  York  Convention,  Dr.  McCoy’s  Health 
Articles  were  THE  subject  of  conversation.  This 
is  the  first  time  that  our  150  subscribing  publishers 
have  had  an  opportunity  of  exchanging  with  each 
other  ideas  regarding  the  value  of  the  McCoy 
Service. 

^  Their  enthusiasm  is  shown  by  the  fact  that  in  the 
convention  hall,  dining  room,  corridors  and  comers, 
they  actively  urged  their  friends  to  take  on  the 
McCoy  Service. 

Q  Dr.  McCoy’s  Health  Articles  create  a  reader  faith 
and  confidence  that  react  to  the  benefit  of  every 
department  of  your  newspaper. 

^  Their  circulation-increasing  power  has  been  demon¬ 
strated  over  the  past  months  by  leading  news¬ 
papers  throughout  America. 

^  Obviously,  readers  who  have  confidence  in  one 
feature  of  your  paper,  develop  confidence  in  the 
whole  editorial  policy. 

When  you  secure  the  confidence  of  your  readers  to 
such  an  extent  that  they  consult  Dr.  McCoy  regard¬ 
ing  the  most  vital  thing  in  life — personal  health — 
you  cannot  help  securing  the  same  faith  in  your 
advertising  columns. 


Only  One  Newspaper  In  Your  City  Can  Get 
This  Service!  Will  That  Paper  Be  Yours? 

McCoy  Health  Service 

1305  Brack  Shops  Bldg.  Los  Angeles,  Calif. 


This  is 

REAL  Reader 
Confidence 

March  10th,  1927. 

Dr.  McCoy:  I  have  been  reading  your  articles  each  day 
in  the  EDMONTON  BULLETIN  for  many  months  and 
have  been  greatly  helped  by  them.  Hy  trouble  was 
asthma,  which  began  during  infantry  service  in  Frauce. 

My  wife  was  also  cured  of  an  attack  of  inflammatory 
rheumatism  by  following  your  directions. 

J,  L.  WEIGHT,  Parkland,  Alberta,  Canada. 

March  23rd.  1927. 

Dr,  McCoy:  It  has  been  with  eager  interest  that  I 
have  followed  your  articles  in  the  EVENING  EXPBESS 
and  must  say  that  it  is  indeed  fortunate  that  the  Amer¬ 
ican  people  have  had  a  genius  like  you  come  to  light  in 
this  country, 

MABION  PETERSON,  PorUand,  Maine. 

January  24th,  1927. 

Dr.  McCoy:  You  were  kind  enough  to  help  me  once— 
now  I  am  coming  to  you  for  more  advice  *  •  •  •  I  have 
been  digesting  each  article  as  it  appears  in  the  OTTAWA 
JOURNAL,  and  I  am  convinced  that  I,  like  thousands 
cf  others,  have  been  eating  the  wrong  combinations  of 
food  •  •  •  *  It's  wonderful  work  you  are  doing — trying 
to  educate  people  to  the  right  way  of  living  and  caring 
for  their  bodies.  At  bridge  itarties,  clubs,  etc.,  even  in 
our  own  small  town,  one  hears  Dr.  McCoy  quoted  on 
all  sides. 

(Miss)  MINNIE  MaePHERSON. 

Carleton  PL,  Ontario,  Canada. 

Dr.  McCoy:  "The  Fast  Way  To  Health”  is  a  book 
full  of  sound  common-sense. 

B,  C.  FORBES,  New  York  (Jity. 

What  Medical  Doctors  Really 
Think  of  Dr,  Frank  McCoy 

Dr.  McCoy:  It  would  surprise  you  to  know  the  per¬ 
centage  of  readers  who  actually  read  your  syndicated 
health  articles  in  the  CINCINNATI  POST.  I  know  that 
my  patients  read  your  articles.  I  see  to  that. 

DR.  L.  C.  BEARD,  D.O.,  Cincinnati. 

Dr.  McCoy:  If  every  family  based  its  life  habits  upon 
the  articles  published  under  your  name  every  morning 
in  the  DENVER  NEWS,  we  Doctors  would  have  little 
to  do. 

DR.  W.  V.  GAGE,  M.D.,  Denver,  Colo, 

Dr.  McCoy:  I  have  studied  diet  for  25  years  and  know 
your  treatments  will  do  what  is  claimed  for  them. 

DR.  E.  J.  FAVELL,  Director, 

Dr.  Koch's  Cancer  Service,  Rice  Lake,  Wise. 

f  These  are  a  few  samples  from'^ 
thousands  of  unsolicited  /etters/j] 


iO 
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CLASSIFIED  ADVERTISING 

ADVERTISING  AGENCY  AFFAIRS 

To  Explain  Classified  to  Display  Men  at  Denver  Meet — T.  J.  Mulhem 

Don  Francisco  Appointed  General  Manager  of  Pacific  Coast  Office,  by 

Transferred  to  Display  Desk  on  N.  Y.  Telegram — McCabe 

Lord  &  Thomas  and  Logan — Charles  W.  Hoyt  Company 

in  Business  for  Himself 

Elections — Agencies  Move  Offices 

CLASSIFIED  advertising  will  be 
thoroughly  publicized  and  explained 
to  managers  of  display  advertising  at 
Denver  this  coming  June. 

Tentative  arrangements  to  this  end 
were  agreed  upon  at  a  meeting  of  leaders 
of  the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  held  in  Balti¬ 
more,  Md.,  this  week.  This  association, 
of  which  Charles  W.  Nax  of  the  St. 
Louis  Glohe-Democrat  is  president,  will 
be  meeting  in  Denver,  June  26-29,  dates 
also  set  for  the  convention  of  the  Associa¬ 
tion  of  Newspaper  Advertising  Execu¬ 
tives.  Both  associations  are  meeting  as 
departments  of  the  International  Adver¬ 
tising  Association. 

At  Baltimore,  this  week,  it  was  decided 
to  appoint  two  members  of  the  classified 
association  to  address  the  display  group, 
explaining  the  problems  of  classified  and 
the  importance  of  this  department  of  a 
newspaper.  Ten  other  members  of  the 
association  will  also  be  named  to  act  as 
an  “information  jury  of  12”  to  answer 
all  questions  regarding  classified  which 
may  be  put  to  them  by  the  newspaper 
executives.  This  idea  is  in  line  with  the 
policy  of  Mr.  Nax  to  promote  the  de¬ 
velopment  of  classified  advertising  gen¬ 
erally  throughout  the  United  States. 
He  himself  addressed  the  last  fall  meeting 
of  the  American  Newspaper  Publishers 
Association.  • 

Those  meeting  in  Baltimore  this  week 
included :  Harold  Goldman,  Neiv  York 
Sun;  Chester  Nolan,  Brooklyn  Eagle; 
Charles  Murdock,  Detroit  Free  Press; 
H.  D.  Copp,  IVashington  Times;  N.  D. 


Miller,  ll  asiltington  Star;  Charles  Horn, 
.Vcw  York  American;  Henry  Moehlman, 
Baltimore  Sun;  James  Finneran,  New 
York  Times;  C.  C.  Armstrong,  Balti¬ 
more  (Md.)  News  and  American;  James 
McGovern,  Albany  (N.  Y.)  Knicker- 
bocker-Press. 

Mr.  Nax  represented  the  classified  as¬ 
sociation  at  the  meeting  of  the  National 
Commission,  which  was  held  in  Baltimore 
this  week  also. 


T.  F.  Mulhern  has  been  transferred 
from  the  position  of  classified  manager 
of  the  New  York  Telegram  to  that  of 
display  advertising  manager.  Who  his 
successor  in  the  former  job  will  be  has 
not  yet  been  announced. 


Frank  McCabe,  for  many  years  classi¬ 
fied  advertising  manager  of  the  New 
York  World,  has  gone  into  business  for 
himself  as  a  classified  advertising  promo¬ 
tion  expert.  His  headquarters  are  at  285 
Madison  avenue,  New  York. 


T.  L.  Dedman,  formerly  of  the  Louis- 
inlle  Courier,  and  J.  L.  Scroggs,  formerly 
of  the  Chicago  TAbune,  have  joined  the 
classified  advertising  sales  staff  of  the 
Chicago  Herald  and  Examiner. 


WITH  THE  GENERAL  ADVERTISERS 


Book  Seller*  Plan  Co-operative  Newspaper  Campaign — Advertiser  An¬ 
nounces  Winners  of  National  Contest — Orphos  Company 
President  Optimistic  on  Business  Conditions 


Don  Francisco 


The  Newburgh  (N.  Y.)  News  is  fol¬ 
lowing  up  its  classified  advertising  for 
real  estate  by  making  news  items  of 
transactions  that  result  from  the  ads. 
The  News  calls  its  realty  classification 
the  “silent  partner”  of  dealers. 


T^ON  FRANCISCO,  Los  Angeles  ad- 
^  vertising  man,  has  been  appointed 
first  vice-president  of  Lord  &  Thomas 
and  Logan  and 
general  manager 
for  the  Pacific 
Coast,  according 
to  an  anounce- 
ment  made  in 
Chicago  Saturday 
by  Albert  D. 

Lasker,  Chairman 
of  the  Board  of 
that  firm. 

During  the  last 
ten  years  FVan- 
cisco  has  been 
closely  identified 
with  the  adver¬ 
tising  of  many 
California  prod¬ 
ucts.  For  six  years  he  was  advertising 
manager  of  the  California  Fruit  Growers 
Exchange.  As  an  executive  of  Lord  & 
Thomas  and  Logan  he  has  represented 
his  firm  in  preparing  the  advertising  and 
sales  promotion  plans  of  oranges,  lemons, 
raisins,  prunes,  walnuts,  apricots,  and  ripe 
olives  during  the  last  six  years.  In  1923 
the  Michigan  Agricultural  College  gave 
him  the  degree  of  Master  of  Agriculture 
for  his  work  in  stimulating  the  sale  of 
farm  products  through  advertising. 

In  1920  Francisco  was  president  of  the 
Los  Angeles  Advertising  Qub,  and  later 
was  president  of  the  Pacific  Coast  Adver¬ 
tising  Clubs  Association. 

The  Pacific  Coast  offices  of  Lord  & 
Thomas  and  Logan  handle  the  advertis¬ 
ing  of  The  All-Year  Qub  of  Southern 
California,  Southern  Pacific  Railroad, 
Dollar  Steamship  Lines,  L’nion  Oil  Com¬ 
pany,  American  Mail  Lines,  and  other 
western  concerns. 


recent  annual  election.  Gilbert  S.  Pjt. 
tillo  of  the  Boston  office  was  chosen  s«. 
retary  and  .Arthur  H.  Ghtes,  treasurer 
R.  F.  Flanagan  and  A.  Smith  were 
elected  to  the  board  of  directors. 

O.  S.  Tyson  &  Co.,  Inc.,  has  taka 
over  the  entire  fourth  floor  at  16  E.  41* 
street.  New  York. 


The  Burton  Bigelow  advertisin 
agency  has  been  incorporated  for 
at  Buffalo  to  do  a  general  agency  bus- 
ness.  The  agency  is  formed  by  the  nw- 
ger  of  the  business  formerly  conductil 
by  Mr.  Bigelow  and  that  formerly  cos. 
ducted  by  C.  Louis  Wilson  who  becone 
vice-president  of  the  new  corporation. 


Thomas  A.  Lowery,  formerly  manage 
of  the  financial  and  real  estate  depart¬ 
ment  of  the  Chicago  Herald  and  Es- 
aminer,  has  gone  into  the  advertis^ 
agency  business  at  29  South  La  Safc 
street. 

Irvin  F.  Paschall  Company,  advertis^ 
agency,  have  moved  their  offices  from  3£ 
South  Michigan  avenue,  to  the  .\daw- 
Franklin  Bldg. 

The  Wade  Advertising  Agency  is  nos 
located  at  208  West  Washington  street 
Chicago. 

Benson  &  Gamble  Company,  advertb- 
ing  agency,  has  moved  its  offices  fn* 
7  South  Dearborn  street,  Chicago  to  tie 
.•\dams  Franklin  Building. 


R.  L.  Talley  and  G.  N.  Wallace  were 
elected  vice-presidents  of  the  Charles  W. 
Hoyt  Company,  Inc.,  at  the  agency’s 


The  Carl  W.  Art  advertising  agency 
of  Spokane  and  Seattle  has  added  E  A. 
Punter  to  its  Spokane  staff  and  Fraik 
Champion  to  its  Seattle  staff,  the  latter  * 
as  artist.  Mr.  Punter  is  in  charge  <f 
contact  and  service  departments  at  Sps 
kane. 


TyjEMBERS  of  the  American  Book¬ 
sellers’  Association  meeting  in  New 
York  this  week  considered  a  plan  of  co¬ 
operative  newspaper  advertising  by  book 
sellers  presented  by  Franklin  Spier,  a 
specialist  in  book  advertising. 

The  plan,  as  proposed,  included  a  central 
bureau  for  the  preparation  of  high  class 
advertising  material  which  is  to  be  used 
co-operatively  by  the  book  sellers  in  vari¬ 
ous  cities  in  a  newspaper  campaign  to 
meet  the  competition  that  the  various 
book  clubs  are  now  giving  the  book 
stores. 


W.  B.  Foshay  Company,  controllers  and 
operators  of  public  utility  companies,  on 
May  9  announced  winners  in  a  national 
advertising  contest  it  has  been  conducting. 

Miss  Gertrude  Per  aval,  of  New  York, 
won  the  first  prize  of  $2,500.  Milton 
Nachman,  advertising  manager  of  the 
Clarksburg  (W.  Va.)  Telegram,  won  a 
$100  prize.  There  were  more  than  1,0(X) 
entries. 


An  optimistic  view  of  business  condi¬ 
tions  throughout  the  country  is  taken  by 
R.  A.  Carmichael,  president  and  general 
manager  of  the  Orphos  Company,  Inc., 
New  York  manufacturers  of  Orphos  tooth 
paste,  who  returned  from  a  M,000-mile 
journey  visiting  cities  in  the  country  of 
50,000  or  more.  He  said: 

“I  have  failed  to  run  across  a  single 
city  between  New  York  and  the  Pacific 
Coast  where  business  this  year  is  not  bet¬ 
ter  than  that  of  1926.  We  all  looked 
upon  last  year  as  a  pretty  good  year  and 
hoped  that  1927  would  equal  it,  but  in 
point  of  sales,  in  the  volume  of  business 
done,  and  in  the  absence  of  unemploy¬ 
ment,  every  city  that  I  have  visited  shows 
a  better  record  than  1926.  Nowhere  did 
I  find  the  remotest  sign  of  a  lull.  Nor  a 
feeling  among  merchants  and  business 
men  that  the  future  urge  retrenchment.  I 


have  never  seen  optimism  so  universal.” 

Mr.  Carmichael  has  just  emerged  from 
the  flooded  zone  of  the  Mississippi  Val¬ 
ley,  and  although  he  saw  scenes  that 
would  indicate  a  set-back  in  production 
and  in  buying  in  that  locality,  there  was 
little  despair  and  no  seeming  abatement 
in  the  purchasing  of  supplies  by  mer¬ 
chants  in  Memphis  and  other  key  points. 


Headquarters  for  Apples  for  Health, 
Inc.,  which  will  soon  begin  a  $4,000,000 
advertising  campaign  for  the  apple  in¬ 
dustry  of  the  country,  will  be  established 
soon  in  Indianapolis,  according  to  in¬ 
formation  received  from  Paul  C.  Stark 
of  ^uisiana.  Mo.,  president  of  the  or¬ 
ganization. 

According  to  Mr.  Stark’s  announcement 
$1,000,000  a  year  for  the  next  four  years 
will  be  spent  on  advertising  apples.  News¬ 
papers  will  be  largely  us^  as  the  adver¬ 
tising  medium.  "The  Millis  Advertising 
Company  of  Indianapolis  has  been  re¬ 
tained  as  advertising  counsel. 


An  unusual  type  of  advertising  was 
featured  in  a  special  section  of  the  Cleve¬ 
land  Plain  Dealer,  May  8,  when  the 
Clover  Farm  Stores  Company,  an  organ¬ 
ization  which  operates  250  retail  groceries 
in  Geveland  and  a  dozen  suburbs,  took 
the  public  into  confidence  and  explained 
the  novel  methods  by  which  the  concern 
built  up  its  business.  The  special  news¬ 
paper  section  was  profusely  illustrated 
and  most  of  the  company’s  methods  of 
buying  merchandise,  distribution  and  sell¬ 
ing  were  fully  explained. 


G.  E.  C: .  ndell  has  been  appointed  to 
take  charge  f  sales  and  advertising  for 
Montgomer;  w'ard  &  Co.  He  join^  the 
company  in  1921  to  direct  catalogue  pro¬ 
duction,  and  in  1924  became  vice-president 
in  that  department. 


AD  TIPS 


Atlierton  A  Carrier,  430  Lexington  avenue. 
New  York.  Now  handling  account  of  the 
Potter  Drug  &  Chemical  Company,  Cuticura, 
Malden,  Mass. 

Harrr  Atkfaaoa,  Inc.,  410  No.  Michigan  ave¬ 
nue,  Chicago.  Placing  orders  with  newspapers 
in  various  sections  for  the  Thomas  Products 
Company,  hair  tonic,  Chicago. 

Aubrer  A  Moore,  410  North  Michigan  avenue, 
Chicago.  Adding  a  few  towns  to  the  list  on 
Casement  Hardware  Co.,  Chicago. 

Barton.  Durstine  A  Oebom,  383  Madison  ave¬ 
nue,  New  York.  Now  handling  account  of 
Lehn  &  Fink,  Inc.,  Dorothy  Gray  toilet  pre¬ 
parations,  New  York.  Also  placing  orders  with 
newspapers  in  selected  sections  for  Wm.  Peter¬ 
man,  Inc.,  Peterman  roach  food.  New  York. 

Buefaen  Company,  28  East  Jackson  Boulevard, 
Chicago.  Has  secured  account  of  the  Novo 
Engine  Company,  Lansing.  Michigan. 

Glen  Buck  Company,  39  S.  La  Salle  street, 
Chicago.  Getting  ready  spring  and  summer 
schedules  for  newspapers  on  Shealler  Pen 
Company,  Fort  Madison,  Iowa.  Canadian 
papers  will  be  used  this  spring. 

CahIH  AdyerHskm  Company,  Pacific  Building, 
San  Francisco,  facing  orders  with  some 
Western  newspapers  for  W.  M.  Willett,  can- 
nelline  toilet  preparations.  San  Francisco. 

CrHchfield  A  Co.,  36  West  44th  street,  New 
York.  Has  secured  account  of  the  Automatic 
Movie  Display  Corporation,  New  York. 

Cutajar  A  Provoot,  Inc.,  120  West  42nd  street. 
New  York.  Now  handling  account  of  the 
Frank  A.  Hobby  Corporation,  oil  burners.  New 
York. 

Donovan  A  Armstrong,  1211  Chestnut  street, 
Philadelphia.  Reported  to  have  secured  account 
of  Otto  Eisenlohr  &  Bros.,  Henrietta  cigars, 
Philadelphia. 

Dorrance,  Sullivan  A  Ca,  130  West  42nd 
street.  New  York.  Making  plans  for  an  intro¬ 
ductory  newspaper  campaign  for  the  Reichardt 
Cocoa  8t  Chocolate  Company.  New  York. 

John  H.  Dtaiham  Cbmpony,  431  North  Michi¬ 
gan  avenue,  Chicago  is  using  a  few  middlewest 
towns  for  the  advertising  of  Wilson  Chemical 
Co.,  (Wilson  Cleaner)  Chicago. 

A.  R.  Elliott.  Inc.,  53  Park  Place,  New 
York.  Placing  orders  with  some  New  Jersey 
newspapers  for  the  J.  M.  Horton  Ice  Cream 
Company,  New  York  City. 


Lawrence  Fertig  Company,  183  Madison  m  I 
nue.  New  York.  Has  secured  account  of  tk  I 
Solvent  Company,  New  York.  j 

Fuller  A  SmsA,  1501  Euclid  avenue,  On-  | 
land,  Ohio.  Expected  to  handle  some  aditr  ] 
tising  this  season  for  Great  Lake  Tours.  ^ 

E.  T,  Hnward  Company,  33  West  42Dd  itrot,  ; 
New  York.  Now  handling  account  of  Fiflk  ’ 
Inc.,  Peter  Pan  toilet  preparation,  Cincimuli. 
Ohio.  i 

LaPurte  A  Austm,  Inc.,  21  East  40tb  stmt,  J 
New  York.  Has  secured  account  of  Clutlo  ij 
M.  Higgins  Company,  Ink,  Brooklyn,  K.  Y.  j 
IL  K.  McCann  Conpany,  Natioosl  Off 
Building.  Cleveland.  Ohio,  lias  made  tip  tk  l 
spring  list  on  Perfection  Stove  Co..  Oftrlni  ' 
Miler  Agency  Co..  2144  Madison  irtna  j 
Toledo,  Ohio.  Has  made  up  the  list  and  s  M 
issuing  orders  on  Toledo  Rex  Sprat  Ca 
(Flytox)  Toledo.  Ohio.  I 

Maurice  H.  Needham  Conyany,  360  Noili  j 
Michigan  avenue,  ('hicago.  Now  handlint  ac¬ 
count  of  the  Trav-Ler  Mfg.  Company,  rafc 
sets,  Chicago.  | 

Peck  Advertisktg  Agency,  6  East  39t)i  itnd,  < 
New  York.  Has  secured  ^  account  of  Ik  J 
Andes  Stoves  and  Ranges.  Geneva.  N.  Y'.  | 

Refmers  A  Osborn,  Inc.,  285  Madison  1 

New  York.  Placing  account  of  E.  B.  J 

rowitz,  Inc.,  opticians,  on  their  Luxor  Aria!**  J 
Goggles. 

Richaa-dsoia- Briggs  Col,  216  Superior  arms 
Cleveland,  O..  will  try  a  limited  campaip  a 
Plant’s  Magnesia  Wafers,  Cleveland,  0. 

Frank  Seaman,  Inc.,  470  4th  svensr. 

York.  Again  placing  orders  with 
in  various  sections  for  the  Thomas  Edixe  14 
Inc..  Orange,  N.  J. 

W.  A.  Shaugbneoay  A  C&,  12  Eait  « 

street.  New  York.  Placing  account  for 
Bros.,  cocoa.  New  York. 

J.  P.  Storm  A  Sans,  2  West  46th  itittt, 

York.  Placing  orders  with  newipapm  ■ 
various  sections  for  J.  W.  Wuppemu®. 
gostura  Bitters,  New  York. 

J.  Walter  Thotnpsan  Company,  420  b**®*!? 
avenue.  New  York.  Again  placing  or^-^ 
newspapers  in  selected  sections  for  the  rm- 
sylvania  R.  R.  Company,  Philadelphii. 

W.  1.  Trmcy,  lac.,  270  Madison 
York.  Placing  orders  with  p,,. 

various  sections  for  the  Chisel  Edge  Cli* 
mer  Company,  Hoboken,  N.  J.  ^ 

L.  H.  WUdron  AdvertUng  AguncT. 
avenue.  New  Y’ork.  Now  handling  [ 

the  Baisa  Wood  Reproducer  Corporataa.  | 
horn.  New  York. 
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A  STORY  OF  PRACTICAL  RESULTS 


That  should  Guide  National 
Advertisers  and  Their  Agencies  in 
selecting  a  newspaper  medium  in 


The  check  reproduced  above  is  for  space  used  in  the  Herald  Papers  during  the  month  of  April  only 


We  believe  that  you  will  be  interested  in  learning  that  the  Huntington  Dry 
Goods  Company  month  of  April  has  been  the  most  successful  month,  outside  of 
Christmas  business,  that  this  institution  has  ever  enjoyed. 

We  showed  a  gain  of  35%  over  April,  1  926,  and  this  store  now  enjoys  a  busi¬ 
ness  of  over  one  million  dollars  yearly,  which  is  the  largest  cash  business  done  by 
any  store  in  the  state  of  West  Virginia. 

We  believe  the  phenomenal  growth  of  our  business,  during  the  month  of  April 
should  be  a  matter  of  gratification  to  the  Herald  Papers  in  view  of  the  fact  that  our 
well  planned  advertising  campaign  was  carried  in  your  newspapers  exclusively. 

Permit  us  to  assure  you  that  we  highly  appreciate  the  spirit  of  co-operation 
which  has  been  evidenced. 

Very  truly  yours. 


HUNTINGTON  DRY  GOODS  CO. 

By  M.  Mittenthal. 


HUNTINGTON,  WEST  VIRGINIA 


Herald  Papers, 
Huntington,  W.  Va. 


Gentlemen : 


National  Advertisers  can  cover  the  Huntington  held  completely  at 

one  low  cost  by  using 


THE  HERALD  PAPERS 


The  Evening  Herald 


Largest  city,  suburban,  country  and  total  net 
paid  circulation  in  the  Huntington  market. 


The  Herald-Dispatch 


New  York  and  Chicago 


DEVINE-WALUS  CORPORATION 


Huntington,  W.  Va.,  April  29,  1927 


National  Representative 
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.  —  -  .  .  11  ..  through,  though  it  contained  more  than  Tiiere  is  rapidly  developing  beneath  th« 

MR  A  V  y  3,000  typewritten  pages  of  testimony.  He  surface  in  a  less  picturesque  and  obvious 

A 'T'JA  I  KA  '1*^1  I  digested  this  great  mass  of  words  and  manner  an  American  technique  in  adver- 

I  lAI  I  I  l*W  came  to  the  conclusion  that  at  least  a  rea-  tising  design  which  is  being  recognizaj 

AXaAf  Jt  JL  JLJL^kA^A  sonable  doubt  existed.  Men  cannot  be  put  by  the  public  at  large  in  a  very  substau- 

[VjJ  *0  death  in  this  civilization  when  reason-  tial  way,  to  wit:  the  signing  of  coupons 

j[  jm  ^  doubt  exists  as  to  their  guilt.  For  a  by  the  thousands  and  the  purchase  of 

_  m  V  trial  judge,  as  in  this  case,  to  posssess  advertised  articles.  Such  results  are  b^ 

power  of  deciding  on  the  facts  with-  ing  achieved  by  a  new  kind  of  teamwork, 
^  I  Ji  1  check  of  the  state’s  higher  the  enthusiastic  and  sympathetic  co-operj. 

_  irJhr'  court,  is  repellant  to  the  fair  mind,  tion  of  the  copy,  art,  research  and  tner- 

aiiri  ■  .  ■  l  J  And  so,  unhesitatingly,  despite  the  chandising  departments  of  an  advertising 

Bt  MARLEN  pew  bitterness  of  the  feeling  in  New  England  agency,  and  through  various  investiga- 

^  against  radicalism,  the  Boston  Herald  tions,  the  most  helpful  co-operation  of  the 

/  \  N  this  glistening  spring  day,  with  members  of  this  club  lovingly  and  appro-  challenged  the  court’s  action.  The  Gov-  consumers  themselves. 

unfolding  Nature  trilling  a  siren’s  priately  celebrate  the  event  w'ith  parties  ernor  of  Massachusetts  is  reviewing  the  By  this  method  it  is  often  found  that 
song,  with  golf  and  the  family  ’bus  beck-  and  with  all  the  fixings.  When  a  mem-  ^hole  matter  as  Mr.  Bullard  tells  his  a  most  sophisticated  drawing,  thoroughly 

oiling,  we  leave  our  Himalaya  heaped  desk  ber  has  been  snagged  by  hard-luck  he  story.  Justice  shall  be  done  to  these  de-  approved  by  artist  and  critic,  has  no  more 

to  attend  a  luncheon  at  the  Advertising  linds  himself  surrounded  by  hands  that  spised  men.  Air.  Bullard  receives  a  cheer _ 

Club  of  New  A’ork.  In  general  we  find  pull  upward,  never  push  downward.  I  from  the  advertising  men.  He  is  the  lat- 

clubs,  particularly  luncheon  clubs,  deadly  never  hear  advertising  men  knocking,  gjt  hero.  On  with  the  next!  There’s  a  ^ 

dull  sepulchral  joints  where  lounge  Bab-  They  are  all  for  one  and  one  for  all.  for  you! 

bitts  shake  hands  by  use  of  the  fist  and  el-  Even  some  very  greedy  and  objectionable  «  *  «  jBKjfc. 

bow  action  and  cut  each  other’s  throats  in  persons  among  them  are  permitted  to  *  FEW  months  ago  we  chanced  to  have  RIkT 

back-stairs  conversation,  and  where  the  slide  by  with  nothing  worse  than  tolerant  ^  ^  newspaper  .IfAH 

waiters  are  usually  the  only  pleasant  or  shrugs  as  criticism.  Behind  all  this  the  reporter  who  had  just  returned  from  Bos- 

interesting  human  beings  to  be  encoun-  vast  club  membership,  more  than  2,000  at  ,  _  „.t,pre  he  had  made  an  invesfipation 

tered.  On  such  a  diamond-studded  day  last  accounts,  has  perfected  a  marvelous  of  the  Sacco-VanzTtti  caL  He  ffjC  ^ 

as  this  voluntarily  to  spend  our  leisure  at  system  of  collective  effort  which  seeks  to  paymaster  and  his  'WW  4^ 

the  ordinary  luncheon  club  would  be  promote  the  advertising  trade  and  control  assjctant  TIipv  urp  nnt  mnifv  TVinr^  L  _ 


the  ordinary  luncheon  club  would  oc  promote  me  aoveriising  traae  ana  control  assistant  They  are  not  guilty  There 
like  giving  ourselves  up  at  the  Tombs.  it  as  an  ethical  institution.  The  effort  is  ^  chance  that  they  were  not  framed 

in  behalf  of  advertising  as  an  art  as  well  „  ^^e  two  of  the  dirtiest 

TJUT  the  -Advertising  Club  of  New  as  a  business  and  this  calls  for  education,  Europe  has  ever  unloaded  on 

\ork  is  not  the  ordinary  club.  It  reformation  of  practice,  coo^ration  m  a  one  a  philosophical  anarchist 

is  an  extraordinary  institution  in  every  soundly  practical  sense  and  glowing  social  QfUer  a  rank  communist  Thev 

way.  Never  have  we  entered  its  classic  intercourse.  The  beauty  of  the  club-  burned  in  the  chair  aiid  they 

portals  and  failed  to  receive  a  welcome  house  in  Park  -Avenue  is  far-famed.  Its  deserve  it.”  Mr.  Bullard  today  impres- 
from  regular  fellows  and  never  have  we  sweeping  marble  staircase  and  its  collec-  j^jyely  said :  “Sacco  and  V’anzetti  dead 
attended  an  entertainment  there  which  did  tion  of  fireplaces  brought  from  ancient  ^yorth  more  to  communism  and  an- 
not  provide  substantial  inspiration  and  palaces  of  Europe  are  sufficient  to  dis-  ..rchv  than  thev  would  be  alive  ” 
focKl  for  thought.  There  is  something  tinguish  it  as  one  of  the  most  beautiful 

doing,  something  which  might  titillate  the  houses  in  America.  MORE  MONEY  BEING  SPENT  FOR 

pituitary  gland  if,  indeed.  It  does  not  give _ _  .  ArkwPDTiciw^  adt 


promote  the  advertising  trade  and  control 
it  as  an  ethical  institution.  The  effort  is 
in  behalf  of  advertising  as  an  art  as  well 


deserve  it.”  Mr.  Bullard  today  impres¬ 
sively  said :  “Sacco  and  V’anzetti  dead 
are  worth  more  to  communism  and  an¬ 
archy  than  they  would  be  alive.” 


one  an  over-all  thrill  like  the  program  'T’O-D.AY  our  first  speaker  is  Julian 

♦  V»rif  iiicf  itritn<acc#»/l  on/1  nr^ttr  \foc/\n  imefon/ltnnr  tsAxirvr  /"ff  Aft* 


that  we  have  just  witnessed  and  now 


Mason,  upstanding  editor  of  Mr. 


hasten  to  pass  on  to  the  members  of  this  Curtis’  New  York  Evening  Post,  and  the 
sewing  society.  genius  publisher  of  Philadelphia,  now  in 


MORE  MONEY  BEING  SPENT  FOR 
ADVERTISING  ART 

{Continued  from  page  11) 


sewing  society.  genius  publisher  of  Philadelphia,  now  in  I . . . .  — 

*  *  *  his  77th  year,  is  sitting  at  the  guest  table,  agency,  said  in  connection  with  Mr.  Fitz’s 

TN  the  dim  past  editorial  men  used  to  twinkling  his  blue  eyes  and  having  a  first-  work : 

get  tc^ether  to  discuss  in  intimate  rate  time  among  folk  who  have  something  “In  the  advertisements  featuring  glass- 
relationship  public  questions  of  the  hour  worth  while  to  talk  about.  He  seems  to  vvare  it  is  no  longer  our  problem  to  show 
as  well  as  their  own  affairs.  They  used  regard  Mason  as  a  favorite  son.  In  his  a  perfectly  set  table.  The  public  knows 
to  seem  to  enjoy  each  other’s  company,  coat  pocket,^  located  right  over  the  heart,  how  to  set  a  table,  and  are  more  con- 
There  was  genuine  craft  feeling  among  is  the  Post’s  circulatiop  record  for  last  cerned  with  the  artistic  possibilities  of 
them.  Those  occasions  smacked  of  the  week,  highest  in  the  history  of  that  an-  our  prcxluct.  The  arrangement  is  import- 


.4  photographic  study  which  is  both 
u  fine  reproduction  and  an  illustra¬ 
tion  with  artistic  merit. 

than  a  negative  effect  upon  the  homefolk 
in  the  corn  belt.  What  passes  for  chk. 


legendary  spirit  of  the  Cheshire  Cheese  cient  and  honorable  daily.  Now,  what  ant,  as  are  the  lighting  effects. 


our  product  The  arrang«nent  is  import-  ..^rve,  charm  and  abandon  on  Broadway 


and  the  Beaver  Street  coffee  house.  But  has  Julian  Mason  to  hand  to  the  adver-  “We  have  been  using  photographs  in  in  the  WnteHand 

that  sort  of  communion  among  the  writ-  tising  brotherhood  ?  A  red-hot  talk  about  our  Fostoria  advertisements  for  several  j  know  myself  of  a  drawing  done  for 
ing  and  artist  craft  appears  to  have  been  the  evils  of  free  publicity  in  this  mad  years,  and  have  gotten  some  very  excel-  j^e  Winchester  Reoeatimr  Arms  bv  Tohn 
boiled  hard  in  an  inferiority  sauce.  It  age.  He  tells  of  the  effects  upon  news-  lent  effects.  Iri  this  photograph  we  have  genius’^  for  satirizing  Ameri- 

prevailed  long  before  editors  and  re-  papers,  on  newspaper  men  and  upon  ad-  gone  just  a  little  farther.  We  have  tried  j-ana  is  supreme  Mr  Held  dashed  off  a 
porters  made  the  great  surrender  to  the  vertising  men.  It  is  all  bad.  It  is  all  to  get,  m  addition  to  a  splendid  reproduc-  huntsman  in  liis  inimitable  style  all 
status  quo  and  then  went  into  business  wrong,  mistaken,  futile  and  to  be  avoided,  tion  of  the  glassware  itself,  an  illustra-  toened  out  in  anoroved  soortine  attire, 
for  themselves.  The  free  spirit  of  the  He  puts  the  blame  where  the  blame  be-  tion  with  artistic  merit.”  al^ut  to  pop  off  his  toy  gS^,  jufttote 

former  day,  which  concerned  itself  with  longs,  on  the  shoulders  of  the  editorial  In  conclusion,  I  must  repeat  the  exhibit  s^grt  into  a  swirling  mess  of  many  ani- 

public  wrongs  and  private  rights,  un-  folk  who  weakly  and  meekly  ^ss  the  at  the  .^t  Center  does  not  pretend  to  nials, 'skunks,  rabbits,  partridge  and  tht 
questionably  still  exists  in  individuals  to  grafting  stuff  into  pnnt.  Mr.  Mason  in  show  all  the  ^  advertising  art  pro-  ij^e.  But  the  hard-boiled  hunters  and  hill 


is  scorned  as  fairy  tale  and  nursery  stuff 


ing  and  artist  craft  appears  to  have  been  the  evils  of  free  publicity  in  this  mad 

boiled  hard  in  an  inferiority  sauce.  It  age-  He  tells  of  the  effects  upon  news- 

prevailed  long  before  editors  and  re-  papers,  on  newspaper  men  and  upon  ad- 

porters  made  the  great  surrender  to  the  vertising  men.  It  is  all  bad.  It  is  all 


m  ot  the  glassware  1  self,  an  illustra-  ^  out  jn  approved  sporting  attire, 

m  with  artistic  merit  about  to  pop  off  his  toy  gun,  just  to  be 

In  conclusion,  I  must  repeat  the  exhibit  ,„,art,  into  a  swirling  mess  of  many  ani- 


billies  of  the  West  and  South  muffed  the 


be  found  here  and  there,  but  we  now  nowise  p^sy-foots,  but  calls  everything  duced  during  1926.  billies  of  the  West  and  South  muffed  the 

rarely  attend  “upstairs”  parties  where  right  name  He  gets  a  warm  hand.  Much  of  the  accept^  art  on  display  ojnt  completely.  They  said  it  wasn’t 

men  are  heard  to  express  their  true,  inde-  has  been  usm  to  establish  a  personality  sportsmanlike  to  get  so  close  to  a  skunk 

pendent  thoughts  concerning  the  flesh  and  A  then  comes  an  eloquent  address  by  or  a  *  nianufacturer  or  ^ud  not  have  sense  enough  to  keep  away, 

blood  they  write  about.  The  great  open  F.  I-auriston  Bullard,  author  of  the  And  again,  much  of  it  has  “Where’d  you  get  them  God-forsaken 

forum  in  New  York  at  present  is  the  editorial  entitled  ‘AVe  Submit.”  published  been  superimposed  on  the  advertising  lookin’  animals  anyway?”  “I  wouldn't 
Advertising  Club  of  New  York.  'The  last  year  in  the  Boston  Herald  and  jnessage  jn_  sucn  a  manner  as  mere-  trust  no  dude  to  know  shells”— and  so  on. 

e  .  t  *  «  _ 1 _ _ 1.  ^  aL_  _ _ ! _  IV  Tft  ff»vnloif  tn^  riilfnrA  arwl  or/wi  »  4  •  .  «  .  i.a  .-j 


ly  to  exploit  the  culture  and  good  taste 
of  the  advertiser  himself  at  the  expense 
of  direct  selling  power.  With  this  in 


affairs,  as  well  as  on  matters  related  to  Bullard  and  his  newspaper  had  been  so 


freest  and  best  talk  that  is  being  uttered  selected  last  week  as  the  Pulitzer  prize-  exploit  the  culture  and  good  taste  jhls  drawing  must  have  cost  a  lot,  and 

may  be  heard  there.  The  membership  is  winner  of  the  year.  No  sooner  had  ^he  advertiser  himself  ^t  the  expense  j^y  accepted  standards  of  value  it  was 

interested  in  the  “low-down”  on  public  Editor  &  Publisher  announced  that  Mr.  °  .  j selling  power.  With  this  m  ^lorth  its  price  as  a  work  of  art,  no  doubt 

affairs,  as  well  as  on  matters  related  to  Bullard  and  his  newspaper  had  been  so  v  brings  us  to  a  moot  point.  Pretty 

dauntless  and  profitable  publication  of  honored  than  the  entertainment  committee  average  visitor  at  pictures  are  sometimes  extravagant.  -And 

news  and  its  auxiliary  interests.  of  the  club  demanded  his  attendance  at  a  exhibition  fp  say  just  what  product  result  of  a  bad  habit,  which  many 

♦  *  ♦  luncheon  in  his  honor.  He  offers  a  service  was  intended  to  be  advertised  of  our  best  agencies  indulge.  They  sell 

A  NY  fellow  who  is  interesting  can  get  masterful  presentation  of  the  essential  some  01  the  illustrations.  1  hey  seem  advertisements  to  their  clients  and  call  it 

^  a  hearing  at  the  Advertising  Qub.  facts  in  the  world-renowned  case  of  Sacco  °  ^  done  bett^ 

from  the  Prince  of  Wales  to  the  last  and  Vanzetti.  the  Massachusetts  radicals  !  -  .  ^  of  the  rerdpr^ind/rprHJ  ‘‘"^husiasm  m  obtaining  the 

man-jack  who  has  succeeded  in  unearth-  who  are  awaiting  execution  for  a  double  !  lubirc\  *  ^  °  indirectly  clients  okeh  they  have  occasionally  om- 


ing  a  glittering  fact  from  the  fathomless  murder  which  they  may  or  may  not  \fanv  of  the  illustration*  on  Hisnlav  . . - 

depths  of  bunk.  When  Carl  Magee  had  have  committed.  Mr.  Bullard,  checking  costlv  ill^stratbns  too  b4r^  more  efficiently  to  the  consumff; 

fought  the  first  round  of  his  sanguinarv  his  every  utterance  by  proofs  which  can  ^ela  ion  to  the  X’erfisi'ng  mLsa^^^  n^r-  • 

battle  with  the  wolves  of  politics  and  pro-  not  be  challenged,  convinces  his  audience  ,  „  t  is  a  mesmeric  slogan,  perhaps  but  ate 


looked  the  necessity  for  selling  the  clients 


his  even-  utterance  bv  proofs  which  caH  fon  o  life  aH^Vr^.  ^  ^«er  art  for  advertisers* 

not  be  challenged,  convinces  his  audience  ^  mesmeric  slogan,  perhaps,  but  after 


name  witn  tne  wolves  ol  politics  and  pro-  "Oi  uc  ciiaiicngeu.  convinces  ms  auaicnce  ,  a,  that  of  thp  rnncprt  hroaHcast  hv  o  .v. 

tected  business  in  New  Akxico  this  no-  that  a  reasonable  doubt  exists  and  cer-  thi^  Boston  Svmphonv  Orchest?f dS  to  Tn  sLuSt-e  norafLmphatic^^ 

able  advertising  club  called  him  in  heard  tainly  that  bis  states  legal  machineryL  La  Touraine' coffee,  in  the  latter’s  so-  sisV  thm  someone  als^asrts  h 

Ins  story  and  gave  the  cheer  that  his  which  permits  of  a  man  going  to  death  galled  advertisintr  radio  tiroprams  No  ®  j  ^  ^ 


called  advertising  radio  programs.  No  advertising’” 


brave  sou  deserved.^  After  he  had  finally  without  a  review  of  the  facts  as  well  as  question  is  raised  as  to  the  esthetic  charm 

fipht  in  the  Southwest  the  the  law  by  a  ^ibunal  higher  than  the  and  craftsmanship  of  the  Boston  Svm- 

club  called  him  again  heard  the  last  chap-  trial  judge,  needs  some  repairs.  Orchestra,  but  some  of  us  chal- 

TL  ®tood  applauding  at  his  feet.  pint  aptt’c  ♦  «  ■  ^  lenge  the  suitability  of  such  material  as 

That  s  the  way  the  advertising  men  regard  \/|  E.  BULL.AKD  S  stuff  is  the  good 


the  heroes  of  the  profession.  .And  you 


.  sum  is  tne  good  part  of  an  advertising  program.  The  oilv 

old  new.spaper  stuff  that  we  all  illustrators  of  the  “Wilmington”  school'. 


GOLF  BUG  IS  LOOSE 

•A  number  of  golf  tournaments  for  ad¬ 
vertising  newspaper  men  are  planned  for 
the  summer  months.  The  first  meet  or 


never  saw  men  m  a  finer  brotherhood  love  to  talk  about.  He  is  an  editorial  who  imitate  so  eagerly  the  superficial  the  New  York  Advertising  Oub  Golf 
among  themselves  WTien  a  member  has  writer  for  one  of  the  most  careful  and  mannerisms  of  Howard  Pvle  and  Frank  Association  was  held  at  the  Wesicbete 
achieved  success,  been  elected  vice-presi-  conservative  newspapers  of  the  United  Brangwyn.  seem  to  strav '  farthest  from  Hills  Country  Club  at  White  Plains.  Mv 
dent  or  somrthinfr  of  his  conc«ni,  retired.  States.  His  interest  was  attracted  by  the  advertiser’s  subject  in  their  strenuous  10.  The  Metropolitan  Aovertising  Gdi 
^rri^,  had  twins  put  into  his  arms  by  some  seemingly  glaring  discrepancies  in  efforts  to  attract  the  reader’s  attention.  Association  has  set  the  following  dates 
Dr.  Black,  has  reamed  from  roaming  m  the  testimony  upon  which  the  two  Italian  As  Mr.  Jordan,  of  “Playboy”  fame,  has  for  tournaments:  Wingfoot.  May  24: 
d's^nt  parts  or  has  written  an  ad  that  radicals  had  been  convicted.  Mr.  Bull-  told  us,  *‘You  advertising  men  are  often  Baltusrol  Tune  14*  and  Oakland, 
made  v>Tnc  geezer  rich  overnight,  the  ard  got  the  court  record  and  read  it  too  dam  clever.”  12. 
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COMEAMTIVE  NEW  ENGLAND 


Ijour  Martlet 


I  MONTANA 

I 


I  tt-VAHOVA 

I 

I 


V  —  .  ^1 

*'T  1  S-Dakota 

IDAHO  'WVOMXNO-. 


UEBiASKA- 

:ri _ 


^-POPULATION' 


ACCESSIBILITY  is  measured  by  the  density  of  population.  That 
is,  in  population  per  square  mile  and  the  number  of  stores.  Com¬ 
pare  the  New  England  territory  with  these  six  Northwestern  States. 
In  compact  New  England  live  over  7  million  people.  In  these 
Northwestern  States  dwell  a  little  over  4  million.  In  other  words, 
New  England,  less  than  one-hfth  in  size,  has  nearly  twice  the  popu¬ 
lation. 

Which  market  offers  greater  opportunities  for  the  national  adver¬ 
tiser?  Which  market  can  be  covered  quicker  and  reach  more 
people  at  less  cost?  The  answer  is — NEW  ENGLAND.  Why 
not  concentrate  your  energies  here. 

The  newspapers  listed  below  are  ready  to  help  you.  Get  in  touch 
with  them. 


r- 


MASSACHUSETTS— Population, 

3,852,356 

Circu- 

2.500 

10.000 

lation 

lines 

lines 

*  Attleboro  Sun  . 

. (E) 

6,497 

.03 

.03 

•Boston  Globe  . 

..(MAE) 

278,988 

.50 

.50 

•Boston  Globe  . 

. (S) 

325,234 

.55 

.55 

ttBoston  Transcript  . 

. (E) 

38.245 

.20 

.20 

••Boston  Post . 

. (M) 

394.851 

.60 

.60 

••Boston  Post  . 

. (S) 

350.627 

.55 

.55 

••PitchburK  Sentinel  . 

. (E) 

12,069 

.06 

.045 

•Haverhill  Gazette  .. 

. (E) 

16,061 

.065 

.05 

••Lynn  Item  . 

. (E) 

17,004 

.065 

.05 

tLowoU  Courier-Citizen  and 

Evening  Leader. . . 

. .  (MAE) 

21,310 

.07 

.07 

New  Bedford  Standard  Mer- 

cury  . 

. .  (MAE) 

32,607 

.10 

.10 

**Hew  Bedford  Sunday  Standard 

(8) 

29,262 

.10 

.10 

North  Adams  Transcript.  (E) 

10,427 

.06 

.04 

’•Pitts6«dd  Eagle _ 

. (E) 

18,264 

.05 

.05 

“Salem  News  . 

. (E) 

21,495 

.09 

.07 

••Taunton  Gazette  . . 

9,414 

.045 

.035 

••Worcester  Tele^am-Oazette 

(MAE) 

99.207 

.28 

.25 

••Worcester  Sunday  Telegram 

(8) 


62.740 


CONNECTICUT— PopuUtion,  1,380,631 


Circu- 

8.500 

lation 

lines 

*Bridgeport  Post-Telegram 

<EAM) 

44,446 

.15 

•Bridgeport  Post  . 

....(S) 

21,910 

.10 

•Hartford  Courant  . . . 

. . .  (M) 

34,725 

.09 

•Hartford  Courant  . . . . 

....(8) 

57,795 

.13 

ttHartford  Times  . 

. . .  (E) 

66,077 

.13 

••Middletown  Press _ 

...(E) 

8,560 

.05 

tNew  Haven  Register. 

.(EAS) 

48,076 

.145 

••New  London  Day . 

...(E) 

12.293 

.06 

ttNorwich  Bulletin  . . . . 

...(M) 

12,842 

.07 

••Norwalk  Hour  . 

....(E) 

6,429 

.04 

ttSouth  Norwalk  Sentinel. .  (E) 

5,320 

.04 

•Stamford  Advocate  . . 

....(E) 

10,619 

.06 

•Waterbury  Republican-American 

(MAE) 

24,018 

.08 

•Waterbury  Republican. ..  (S) 

15,814 

.08 

MAINE— Population,  768.014 
‘•Portland  Prest-Hrrald  Expreis, 

Sun  &  Tele^m....(MAE)  59.356  .20 


NEW  HAMPSHIRE— Population.  443,683 
••Concord  Monitor-Patriot. .  (E)  6.773  .0875 

ttKeene  Sentind  . (E)  3.980  .  036 

••Manchester  Union  Leader 

(MAEl  32.585 


): 


10.000 

lines 

.15 

.10 

.09 

.13 

.13 

.03 

.135 

.045 

.05 

.04 

.03 

.04 


.08 

.08 


.16 


RHODE  ISLAND— Population.  604.397 


Circu- 

8.500 

10.000 

lation 

lines 

lines 

ttNewport  Daily  News.. 

..(E) 

6,249 

.0336 

.0893 

♦♦Pawtucket  Times . 

..(E) 

28,188 

.08 

.08 

••Providence  Bulletin  ... 

..(E) 

71,443 

.20 

(B).87 

♦♦Providence  Journal  . . . . 

.(Ml 

38,599 

.12 

(B).87 

••Providence  Journal _ 

..(S) 

74.009 

.20 

.80 

♦Providence  News  . . . . . 

..(E) 

28,189 

.08 

.08 

•Providence  Tribune  . . . 

..(E) 

21,808 

.10 

.09 

••Westerly  Sun  . 

;eas) 

5,273 

.03 

.03 

••Woonsocket  Call . 

..(E) 

14.880 

.05 

.05  , 

VERMONT- 

—Population.  352.428 

••Barre  Times  . 

..(E) 

7.282 

.03 

.025 

ttBrattleboro  Reformer  . 

..(E) 

3.520 

.035 

.02 

♦•Burlington  Free  Press. 

..(M) 

14.265 

.05 

.05 

•Rutland  Herald  . 

..(M) 

11.539 

.05 

.06 

ttSt.  Johnsbury  Caledonian- 

Record  . 

...(E) 

4.061 

.03 

.02 

.025 

.023 


•  A.  B.  C,  Publisher’s  Statement.  Oct.  1,  1926. 

••  A.  B.  C.  Publisher’s  Statement,  March  31,  1927. 
t  Government  Statement,  Oct,  1,  1926. 
tt  Government  Statement,  March  SI.  1927. 

(B)  Oombinatiim  rate  Daily  Journal  and  Eve.  Bnlletin. 


.21 


.18 


.15 


.12 
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CANDIDATE'S  FALSE  TIP  ABOUT  HIMSELF 
TO  PRESS  LANDS  HIM  IN  COURT 


Jury  Acquits  Him  of  Giving  Untrue  News  to  Brooklyn  Eagle, 
Though  He  Admitted  Charge,  Calling  His 
Act  a  “Joke” 


PAPER  INSURES  STAFF 

Executives  and  other  employes  ot  the 
Journal-Chronicle  company,  publishers  of 
the  Owatonna  (Minn.)  Jourwl-Chronicle, 
last  week  received  the  benefits  of  group 
insurance  under  a  plan  sponsored  and 
worked  out  by  E.  K.  W  hiting,  president. 


¥TX1(JUE  in  the  history  of  court  trials 
and  newspaper  suits  was  the  case 
of  W  illiam  E.  Skillman,  young  attorney 
and  unsuccessful  insurgent  candidate  for 
the  Republican  nomination  as  Xew  York 
State  Assemblyman  in  the  Twenty-first 
Assembly  district,  who  sent  false  news 
in  forged  telegrams  to  tour  Brooklyn 
newspapers  because  his  •'campaign  was 
waning  and  it  needed  stirring  up.” 

Skillman,  who  was  acquitted  Thursday 
afternoon  by  a  jury  in  Judge  W.  Ber¬ 
nard  Vause’s  part  in  the  Kings  County 
Court,  had  been  indicted  on  five  charges, 
four  of  which  were  made  by  the  news¬ 
papers  who  received  the  false  informa¬ 
tion.  The  other  was  brought  against 
him  by  Frederick  J.  H.  Kracke,  United 
States  Port  Appraiser  of  the  Port  of 
Xew  York,  who  charged  that  Skillman 
forged  his  name  to  the  telegrams  ad¬ 
dressed  on  Aug.  25,  1926,  to  Brooklyn 
Daily  Eagle,  Daily  Times,  Standard 
Union,  and  the  Citiaen. 

On  Wednesday  of  this  week.  Assistant 
District  Attorney  Louis  Goldstein  moved 
for  the  trial  of  the  one  involving  the 
Eagle. 

The  telegram  which  was  alleged  to 
contain  misinformation  read  as  follows : 

“It  is  reported  that  William  E.  Skill- 
man,  insurgent  candidate  for  member  of 
Assembly  from  21st  .\.  D.,  Kings  Coun¬ 
ty,  is  living  with  a  woman  not  his  wife. 
Investigate. 

“Kr.\cke.” 

Skillman’s  defense  was  that  the  te.xt  of 
the  telegram  was  true,  because  at  that 
time,  he  maintains,  he  was  residing  with 
his  mother  at  315  East  18th  street, 
Br(X)klyn.  In  testifying  for  himself, 
Skillman  said : 

■‘Yes,  1  sent  the  telegrams  as  a  joke. 
The  campaign  seemed  to  be  waning. 
There  wasn’t  much  doing.  It  needed 
stirring  up.  I  wanted  to  see  how  the 
Commissioner  (Mr.  Kracke)  would  take 
it.  I  didn’t  think  he  would  take  it  as. 
seriously  as  he  did.  At  the  time  I  sent  it 
I  knew  it  would  not  be  published.” 

Skillman  admitted  that  he  sent  the 
telegrams  in  the  heat  of  a  political  fight 
with  Mr.  Kracke.  who  was  running  on 
the  opposition  ticket.  He  said  that  he 
did  not  realize  exactlv  what  he  was  do¬ 
ing.  He  maintained  that,  although  the 
telegram’s  implication  was  bad.  the  text 
was  correct. 

In  discussing  the  case,  Assistant  Dis¬ 
trict  Attorney  Goldstein  said :  “The  ques¬ 
tion  in  the  case  was  whether  or  not  the 
telegrams  were  intended  for  publication. 
This  law  which  went  into  effect  six  years 
ago,  making  it  a  misdemeanor  to  send 
false  information  to  a  publication,  was 
passed  with  the  intention  of  prevemmg 
fraud  or  libel  through  the  use  of  the 
press.  It  would  not  have  been  such  a 
■joke’  if  the  Eagle  had  not  investigated 
the  message,  and  had  published  it.” 

In  the  course  of  the  trial.  Port  .\p- 
praiser  Kracke  went  on  the  stand  to  say 
that  he  had  nothing  at  all  to  do  with  the 
sending  of  the  telegram.  A  representa¬ 
tive  of  the  Postal  Telegraph  Company 
was  also  called  to  the  stand.  The  tele¬ 
grams  had  been  sent  from  the  company’s 
branch  office  at  1277  I^nox  avenue.  Xew 


York,  and,  after  a  checkup,  Samuel 
Sherner,  branch  supervisor,  said  he  re¬ 
membered  Skillman  sending  the  tele¬ 
grams. 

After  a  half-dozen  character  witnesses 
had  testified  that  Skillman  has  a  good 
reputation  as  a  lawyer  and  had  dis¬ 
tinguished  himself  as  an  aviator  in  the 
World  War,  the  jury  was  given  the  case. 
After  three  minutes  of  deliberation,  the 
jury  acquitted  Skillman. 

In  a  statement  to  Editor  &  Publisher 
concerning  the  case,  Harris  M.  Crist, 
managing  editor  of  the  Brooklyn  Daily 
Eagle,  said: 

“This  is  the  first  prosecution  in  Kings 
County  under  this  new  State  law  and  it 
is  likely  to  have  a  wholesome  and  wide¬ 
spread  effect.  The  law  is  intended  to 
provide  punishment  for  those  who  wil¬ 
fully  give  misleading  information  to 
newspapers.  Skillman  was  a  candidate 
for  office  at  the  time,  and  sent  a  phony 
message  to  the  Eagle  and  other  news¬ 
papers,  evidently  thinking  that  stories 
helpful  to  him  would  be  published.  His 
idea  was  to  appear  as  a  martyr  suffering 
from  false  accusation.  Although  a  lavv- 
yer,  Skillman  seemed  to  think  that  edi¬ 
tors  would  swallow  his  message  without 
investigation.  Inquiries  quickly  revealed 
the  falseness  of  the  tip  and  the  fact  that 
the  messages  were  bogus. 

“When  the  fraud  was  exposed  Skillman 
disappeared.  The  district  attorney  acted 
promptly  and  wisely  and  an  indictment 
followed.  Skillman  stayed  out  of  town 
for  many  weeks  after  he  was  indicted, 
but  finally  surrendered  and  was  brought 
up  for  trial.  The  Eagle  has  played  up 
this  incident  so  that  all  readers  may 
know  of  it.  It  will  doubtless  have  a 
whole.some  influence  in  curbing  the 
thoughtless  and  vicious  who,  for  various 
reasons,  might  be  tempted  to  make  use  of 
the  press  to  e.xploit  misinformation. 

“Skillman  was  found  not  guilty  by  a 
jury,  in  spite  of  the  fact  that  he  took  the 
stand  and  admitted  sending  the  false  tele¬ 
gram,  and  he  .said  he  did  it  as  a  joke.” 


BONUS  FOR  STAFF 

The  loyalty  of  the  staff  of  the  Albany 
(X.  Y.)  Times-Union  in  working  a  con¬ 
tinuous  stretch  of  approximately  30  hours 
on  top  of  more  than  two  weeks  of  twelve- 
hour  days  was  recognized  by  payment  of 
a  salary  bonus  by  Dan  Carroll,  managing 
editor,  and  Wilson  Sullivan,  city  editor. 
This  was  in  connection  with  a  sensational 
trial  of  two  youths  for  hold-up  murder, 
which  culminated  w’ith  the  Times-Union, 
afternoon  daily,  printing  three  complete 
special  editions  over-night  in  less  than 
ten  hours.  The  third  edition,  issued  four 
hours  after  the  verdict,  carried  complete 
.stories  of  the  court  room  scenes  and  other 
details. 


LOCAL  AGENTS  PLEASED 
WITH  AD  CAMPAIGN 


Automobile  Liability  Insurance  Men 
Report  Success  in  Cooperative 
Drive  in  Mid- West 
States 


Local  automobile  liability  agents  were 
well  pleased  with  the  results  of  their  co¬ 
operative  advertising  campaign  staged  in 
Illinois,  Indiana  and  Michigan  during 
April,  according  to  reports  received  by 
Leo  E.  Thieman  of  the  Casualty  Infor¬ 
mation  Clearing  House,  Chicago,  which 
prepared  the  mats  for  the  local  agents. 

“The  campaign  has  had  a  number  of 
desirable  effects  which  might  be  ex¬ 
pressed  as  follows :  Increased  sale  of 
automobile  liability  insurance,  a  better 
understanding  of  that  form  of  coverage 
by  the  public,  and  better  spirit  of  the 
public  toward  the  agents  and  the  in¬ 
surance  business,”  Mr.  Thieman  states. 

“During  tlie  ‘Insure  in  April’  move¬ 
ment,  advertising  campaigns  were  inau¬ 
gurated  and  run  in  scores  of  cities  in 
each  of  the  three  states.” 

The  following  excerpt  from  a  letter 
received  is  from  F.  J.  Budelier,  a  local 
agent  of  Rock  Island,  Ill.,  is  indicative 
of  the  general  situation  and  the  value  of 
appealing  to  the  public  through  newspa¬ 
per  advertising,  Mr.  Thieman  said. 

“The  next  morning  after  this  meeting 
was  held,  I  called  in  the  advertising  man 
from  the  Rock  Island  Argus,  which  is 
our  only  local  newspaper,  and  gave  him 
a  list  of  the  agents  to  call  on  in  order 
that  we  might  put  on  the  advertising 
campaign  as  put  out  by  the  Clearing 
House  Association,  and  within  an  hour 


he  had  a  sutficient  number  of  the  leading 
agents  to  put  over  such  a  campaign  with 
a  very  small  cost  to  each  agent. 

“I  have  found  that  the  advertising 
which  we  are  putting  in  the  papers  ^ 
creating  considerable  comment,  as  people 
seem  to  be  discussing  automobile  liability 
and  property  damage  protection,  and  art 
also  stressing  larger  liability  limits.  .\ 
good  many  of  the  agents  have  told  i« 
that  people  are  coming  into  their  offices 
and  ordering  liability  and  property  dam¬ 
age  protection  on  their  automobiles  and 
we  find  the  same  to  be  true  in  our  own 
office. 

“This  campaign  seems  to  be  going  over 
big,  as  the  agents  informed  me  that  they 
are  getting  results  from  it.  Not  only 
that,  but  it  has  started  a  good  many  of 
the  people  thinking,  and  even  if  they  have 
automobile  insurance  of  this  kind,  with 
small  limits,  a  good  many  have  been  in¬ 
creasing  their  limits  up  to  where  they 
should  be.” 


Largest  Circulation 
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Advertising 
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Complete 
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NEW  YORK 

Hfetalb 

^Tribune 


ADVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers* 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 


Ames  Tribune 
Boone  News-Republican 
Burlington  Gazette 
Burlington  Hawkeye 
Cedar  Rapids  Gazette 
CenterriUe  loweglan  k 
Citizen 

Council  Bluffs  Non¬ 
pareil 

Davenport  Democrat  k 
Leader 

Davenport  Times 
Dubuque  Telegraph - 
Herald 

Fort  Dodge  Messenger 
k  Chronicle 
Fort  Madison  Democrat 


Iowa  City  Press  Citizen 
Keokuk  Gate  City 
Marshalltown  Tlmez- 
RepubUean 
Mason  City  Globe- 
Gazette  k  Times 
MuscaUne  Journal  k 
News-Tribune 
Oelwein  Register 
Oskaloosa  Herald 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Wmibington  Journal 
Waterloo  Courier 
Waterloo  Tribune 


Baft  aim,  Thm  Wmndmr  City  mf  Ammriaa 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  sure  splen¬ 
did  for  advertising  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Rmad  in  4  out  of  S  Buffalo  Hommt 
EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Tribune  Tower 

New  York.  N.  Y.  Chicago,  Ill. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 
Franklin  A.  Marriam,  Pres. 
Mount  Vernon — New  Bochella 


Detroit 

Fourth 

Largest 

City 

Complete  coverage 
with  one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 
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Mines  and  Industry^ 

How  many  people  realize  that  the  mines  of 
Pennsylvania  produce  85  times  the  value 
realized  from  her  forests  and  more  than 
twice  the  value  realized  from  her  farms’. 


To  express  it  more  emphatically,  practically 
tw  o  out  of  every  three  freight  cars  hauled  on 
the  railways  of  Pennsylvania  are  filled  with 
the  products  of  the  mines.  Some  idea  of  the 
magnitude  and  volume  of  these  products  may 
be  gained  if  it  be  realized  that  a  freight  train 
canning  a  year’s  production  of  the  mines 
w  ould  reach  more  than  tw  ice  around  the  w  orld 
at  the  ecpiator  or  would  reach  17  times  from 
Philadelphia  to  San  Francisco,  or  147  times 
from  Philadelphia  to  Pittsburgh,  or  if  travel¬ 
ing  continuously  day  and  night  at  25  miles  an 


hour,  woidd  require  86  days  to  pass 
a  given  point. 

Roughly,  the  mines  and  industries 
using  mineral  products  are  respons¬ 
ible  for  two-thirds  of  the  industry 
and  wealth  of  Pennsylvania.  A 
State  that  is  so  rich  in  natural 
resources,  in  productive  wealth,  is 
always  a  good  market  for  the 
national  advertiser. 

These  newspapers  listed  below  in¬ 
vite  you  to  investigate  this  market. 


Circulation 

“Allentown  Call . (M)  34,660 

“Allentown  Call  . (S)  23,813 

IfBeaver  Falls  Tribune . (E)  7,141 

ttBethlehem  Globe  Times  . (E)  14,147 

ttBrowrnsville  Telegraph  . (E)  7,818 

•Chester  Times  . (E)  19,742 

ttCoatesville  Record  . ( E)  6,866 

“Connellsville  Courier .  (E)  6.012 

••Easton  Express  . (E)  34,476 

••Erie  Times  . (E)  30,594 

ttGreensburg  Tribune  Review.. (EM)  14,800 

+tHazleton  Plain  Speaker . (E)  )  on  itoo 

ttHazleton  Standard-Sentinel. ..  (M)  ( 

•Mount  Carmel  Item . (E)  4.340 

••Oil  City  Derrick  . (M)  6,903 

••Pottsville  Republican  and 

Morning  Paper  . (EM)  15,887 
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Circulation 

2,500 

lines 

10.000 

lines 

••Scranton  Times  . 

....(E) 

43,000 

.13 

.12 

•Sharon  Herald  . 

....(E) 

7,456 

.0357 

.0357 

••Sunbnry  Daily  Item  . 

....(E) 

5,922 

.035 

.035 

•Warren  Mirror-Times  . 

...(ME) 

9,291 

.043 

.043 

•Washington  Observer  and 

Reporter  . 

.(M&E) 

17,384 

.06 

.06 

t+West  Chester  Local  News  . . 

. (E) 

11,941 

.04 

.04 

••Wilkes-Barre  Times-Leader 

....(E) 

26.442 

.08 

.06 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin  . 

...(ME) 

29,931 

.09 

.09 

ttYork  Dispatch  . 

. (E) 

20.131 

.05 

.05 

•A.  B.  C.  Statement.  Oct.  1,  1926. 

••A.  B.  C.  Statement,  March  31,  1927. 
tCovemment  Statement,  Oct.  1.  1926. 
tfGovemment  Statement,  March  31.  1927. 
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N.  Y.  WORLD  VETERANS  CELEBRATE  44TH 
YEAR  OF  PULITZER  OWNERSHIP 

Members  of  Quarter  Century  Association  Hold  17th  Annual 
Dinner  May  10 — Mayor  Walker  Speaks — Group 
Has  275  Members 


lyr EARLY  200  veterans  of  the  New 
York  World  organization  got  to¬ 
gether  in  Turn  Hall,  85th  Street,  at  Lex¬ 
ington  A  V  e  nue, 
T  u  e  s  day  night, 
and  drank  a  toast 
to  Joseph  Pu¬ 
litzer,  who  pur¬ 
chased  the  World 
from  Jay  Gould 
44  years  ago 
May  10. 

The  occasion 
was  the  seven¬ 
teenth  annual 
dinner  of  .the 
World  Qua  rter 
Century  Associa¬ 
tion,  made  up  of 
men  and  women 
who  have  been  associated  with  the  W  orld 
and  the  Evening  World  continuously 
for  25  years  or  more,  and  the  chief 
speaker  was  Mayor  Walker. 

“The  lirst  paper  I  remember  coming 
into  my  father's  home  was  the  W'orld,” 
said  Mr.  Walker.  “There  is  no  paper 
for  which  1  have  a  higher  regard,  no 
paper  in  which  I  can  find  more  news 
in  the  newsiest  way. 

“Politically  the  World  is  independent. 
Xo  {Kilitician  owns  the  WMrld,  and  1 
never  knew  a  politician  it  wanted  to 
own.  I  admire  it,  although  it  has  said 
some  things  I  haven’t  framed  or  pre¬ 
served  to  hand  down.  I  don’t  care  what 
politically  it  writes,  but  I  hope  it  con¬ 
tinues  to  have  the  approval  of  the  citi¬ 
zens  of  New  York.  An  institution 
founded  on  the  principles  on  which  Mr. 
Pulitzer  founded  the  World  must  con¬ 
tinue  to  have  its  following.” 

Other  guests  who  were  speakers  in¬ 
cluded  James  W.  Barrett,  city  editor; 
John  F.  Bresnahan,  business  manager ; 
Joseph  D.  Sullivan,  assistant  business 
manager,  and  Martin  King  of  Attala, 
Ala. 

The  association's  membership  now  is 
275,  more  than  11  per  cent  of  the  2,354 
ixirsons  employed  by  the  W'^orld,  it  was 
remarked  bv  Isaac  D.  White,  president 
and  toastmaster. 

Those  present  included  William  Jen¬ 
kins  and  Charles  Monaghan,  who  have 
been  with  the  W'orld  more  than  50  yeap, 
long  before  the  change  in  ownership. 
-Also  there  was  John  D.  Hadwin,  who 
came  from  St.  Louis  with  Mr.  Pulitzer 
and  was  celebrating  his  forty-fourth  an¬ 
niversary  in  the  financial  department. 
The  ten  feminine  members  had  a  long- 
service  representative  in  Miss  Isabel 
Groves  of  the  telephone  department, 
known  over  the  wire  to  staff  members 
as  “Jessie.” 

Edward  Weisman  headed  the  commit¬ 
tee  in  charge  of  the  dinner. 

The  association’s  membership  includes ; 

Editorial  and  Art 

Frank  W.  Conklinj?.  Fred  W.  Shipman, 
Isaac  D.  Robert  R.  Wilkes,  Frank 

Neimeyer,  Erastns  W.  Osborn,  Theodore  E. 
Murray^,  Marc  McGrath.  John  Pollock,  Fred* 
crick  B.  Saumenig.  Thomas  P.  Orr,  Samuel 
S.  Fontaine,  Charles  McCarthy.  Robert  H. 
L.vman,  Timothv  Walsh.  Tames  \\  .  Wells,  John 
if.  Tennant,  Filward  E.  Bowns.  John  Fay, 


BUILDINGS 
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John  McNevin,  Vincent  Treaiior.  Albert  E. 
Wood,  John  L.  Heaton,  William  Mason,  Elton 
K.  Burroughs.  William  F.  Warnecke,  tietjrge 

K.  Murray,  Edward  A.  Kotlu  Frank  Seymour, 
ieorge  Amy,  Edmund  F.  Flinn,  Samuel  G. 

Cahan,  Martin  Green,  Robert  S.  Ament,  Ed¬ 
ward  F.  Casey,  Daniel  B.  O'Shea.  Alfred  M. 
.Siiediker,  Edward  Rudolph,  Will  Van  Ben- 
thuysen. 

Advertising 

Harry  T.  Cook,  Thomas  S.  Lonergan,  Sig¬ 
mund  Eiseman,  John  C.  Kerrigan,  Frank  Mu- 
ler,  Edward  M.  Rogers,  Charles  L.  Huson, 
Miss  Isabel  Groves,  John  F.  Evans.  George 
.\Iyer,  Joseph  P.  Crynes. 

Composing  Room 

William  Jenkins,  Henry  Jenkins,  John  Ru- 
tan.  Miss  Mary  Sullivan,  John  Loehr,  James 
•Juinn,  Arthur  H.  Torkington,  John  C-  War- 
dell,  John  H.  Hayes,  T.  Joseph  Rooney.  Thomas 
Boyd,  Robert  Campbell,  Albert  Finn,  Mrs.  M. 

L.  Kingsley,  Charles  E.  Lytle,  Charles  W. 
Drew,  Charles  C.  Harrison,  Morris  Morse, 
Samuel  H.  Crane,  William  A.  Kelly,  E.  Betz, 
George  J.  Buckley,  George  A.  Perry,  Fred 
B.  llsley,  William  H.  Thornton,  George  R. 
Wagner,  Leonce  Levy,  Patrick  J.  Quigley,  John 
J.  Lambert,  John  J.  Farrell,  Joseph  Conrad, 
James  A.  Brown,  Harry  J.  Convery,  Harold 

E.  Dean,  John  R.  Farlow,  Arthur  E.  Fessen¬ 
den,  Frank  M.  Horn,  James  C.  Lambert,  Mar¬ 
shall  Rufus  Lydy,  William  S.  McCord,  George 
W.  Maine,  Janies  F.  MacLauchlin,  Fred  R. 
•Muller,  Elihu  B.  Perry,  George  W.  Ruckoldt, 
Daniel  O’Brien,  Austin  A.  O’Brien,  Gustav 
Peyser,  James  J.  Nolan,  Joseph  Gardiner,  C. 
B.  Gillette,  Thomas  P.  Hayes,  H.  M.  Vander- 
slice,  John  A.  O’Brien,  VVilliam  B.  Tindle, 
Jay  C.  Seager,  James  R.  Kirwin,  C.  F.  Shep¬ 
ard,  Walter  H.  Bock. 

Press  Room 

Patrick  J.  Butler,  Ira  Kingsbury,  Otto 
Kirsch,  William  J.  Butler,  George  Casey, 
( 'ieorge  W.  Gee,  James  T.  Maloney,  John  J. 
Wilson,  Charles  Butler,  James  P.  Condon, 
William  Knowlton,  John  Ludwig,  August  J. 
Bly,  William  E.  Johnston,  Frank  J.  Schlosser, 
William  J.  Sullivan,  Henry  E.  Dahl,  Michael 
Blink,  Joseph  W.  Brochu,  Clarence  J.  Dickin¬ 
son,  Frank  T.  Dickinson,  George  A.  Flecker, 
John  J.  Maloney,  Samuel  E.  Speare,  Peter 
Conners,  James  Cogan,  James  S.  Laverty, 
Frederick  A.  Lundy,  Thomas  Quigley,  Augus¬ 
tus  Shopp,  Andrew  Swansson,  Thomas  J. 
Cooke,  William  A.  Thompson,  Jose^  C.  Sear¬ 
ing,  John  Daly,  Wesley  Graham,  Frank  Vail, 
John  Cahill,  Michael  Madigan,  John  Meiers, 
.\ndrew  Noble,  Charles  Derry,  Frank  Taylor, 
James  Byrnes,  Louis  Rogers,  Edward  Dermon, 
John  Atwood,  William  Biersack,  Thomas  Gaf- 
ford,  Conrad  Greisel,  William  Kellington, 
George  Miller,  David  Palmer,  T.  Quigley,  Ed¬ 
ward  Ralpi,  Fred  Hollweg,  William  Keatley, 
James  Fagin. 

Stereotype 

^  Fabian  Le  Febyre,  Ambrose  J.  Dean.  James 

F.  Roney,  James  S.  Brown,  William  H.  Ham- 
mill.  (ieorge  Ware.  William  Wilder,  Theodore 
Oaasen,  Winfield  T.  Keegan,  Joseph  J.  McKee- 
gan,  George  Garrison,  James  J.  Williams,  E. 
Guile. 

Circulation 

Charles  Monaghan,  Henry  Heuss,  Philip 
Heinrich,  Charles  Roach,  Isaac  J.  Wcolf.  Ed¬ 
ward  Weisman,  William  S.  ifevis,  William 
O’Brien,  Samuel  Samuels.  Philip  Gerdinger, 
Harry  C.  Openshaw,  Morris  Samuels,  (Ifeorge 
Eull,  lames  F.  Kehoe,  George  H.  Price.  Vin¬ 
cent  Morello,  William  Willis,  John  Schwerein. 
Thomas  L.  Wall.ice,  Barney  D.  Samuels,  Tillie 
E.  Kivlen,  Joseph  M.  Claire.  Walter  J.  Demp¬ 
sey,  Dennis  Monks,  Henry  Meiers,  Murray  J. 
Riddle.  Joseph  M.  Scott.  James  O’Brien,  John 
J.  Jackson,  Frank  Brosnan,  Joseph  Cosgrave, 
Conrad  Hepp,  John  Tuscano.  Pierce  Halbert, 
Charles  Lamake,  William  Mebilroy,  Michael 
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D.4ILY  CRIME  NEWS  FROM 
PAGE  ONE 


A  CCOUNTS  of  murder  trials 
■^have  been  banned  from  page 
one  of  the  Warren  (Pa.)  Tribune. 
The  new  policy  was  adopted,  it 
was  explained,  “because  the  Tri¬ 
bune  believes  a  majority  of  its 
readers  are  in  favor  of  a  clean 
paper.” 

“News  is  news,”  the  Tribune 
said,  “but  in  the  future  items  per¬ 
taining  to  vulgar  or  unsavory 
eases  will  be  carried  inside  and 
as  inconspicuously  as  possible.” 


Tessler.  Thomas  Wilson,  Morris  Kapplan,  Ed¬ 
ward  F.  O’Shaughnessy,  Philip  Sullivan,  Joseph 
I-annon,  Benjamin  Diamond,  Meyer  Weisse, 
Joseph  Shinbine,  Joseph  Eisenberg,  Jeremiah 
Murphy,  Adolph  Nagler. 

Publication 

Henry  AJuller.  John  Armstrong,  Ben  Jacobs, 
Frank  D.  Caruthers,  John  Seymour,  Glenn  S. 
Williamson. 

Financial 

John  p.  Hadwdn,  William  I.  Shimer,  Charles 
M.  White,  Louis  F'einberg,  George  Salmon, 
Nelson  H.  Botsford,  Charles  E.  Nifenecker, 
Fred  Springer,  Miss  Jane  M.  Fleury,  Harry 
V.  Hartman,  George  W.  Miller,  Joseph  Mar- 
loccio,  Margaret  T.  Sloan,  James  Tate,  Miss 
L.  V.  Snyder,  Asa  Lippincott,  Miss  May  Davis, 
Harold  M.  Forker,  Paul  Haywood,  RAie 
McCue,  Mary  Herries  Kelly. 

Photo  Engraving 

Anthony  Bucher,  VVilliam  H.  Adams,  Michael 
Kuhn,  Edward  F.  White,  William  J.  .Vnder- 
son. 

Pulitzer  Building 

Ervin  A.  Pratt,  Thomas  Stephens,  Charles 
Hill,  Edward  Roufberg,  Miss  Julia  Radican, 
John  McGrath. 

Electrotyping  Department 

John  Ficken,  Willard  Walsh. 

Retired 

Samuel  C.  Collins,  George  F.  Newton,  Nor¬ 
ris  A.  Clowes,  James  Quinn,  James  McKeman, 
Don  C.  Seitz.  William  W.  Gray,  Charles  Men- 
zies,  Harry  S.  Rushmore,  Willis  C.  King,  Al¬ 
fred  B.  Travis.  John  H.  Gavin,  Timothy 
Gorman. 
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SPRINGFIELD  VETERAN  RETIRES 

Carl  Withe,  mechanical  superintendent 
of  the  Springfield  (Mass.)  Union  atii 
Evening  Union  for  more  than  25  yejf, 
and  an  employee  of  the  newspaper  (« 
nearly  40  years,  retired  this  week.  Jjjj 
position  is  being  filled  by  Harold  Dono¬ 
hue. 


EDITOR  GIVEN  HOUDAY 

Sherm  F.  Myers,  editor  and  publisher 
of  the  Anita  (la.)  Record,  weekly,  who 
was  recently  sent  on  a  holiday  by  his 
subscribers,  has  a  contemporary  in  An- 
stralia.  Reverend  R.  B.  S.  Hammond, 
editor  and  owner  of  Grit,  weekly,  cd^ 
brated  its  21st  birthday  last  month.  The 
readers  of  Grit  gave  him  i200  as  a  “Com¬ 
ing  of  Age”  birthday  present,  so  that  he 
might  take  a  long  needed  vacatioa  Mr 
Hammond  is  president  of  the  Prohibition 
Party  in  Australia  and  has  visited  .\meria 
several  times. 
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EDITOR&PUBLISHER 

will  begin  the  publication  of 

Mr.  Seubert’s  eagerly  awaited  articles  on 

THE  KEY  TO  CONSUMER 
BUYING  ABILITY 

NEXT  WEEK, 

IN  THE  MAY  21st  ISSUE 


These  articles  will  be  hailed  far  and  wide 
as  the  most  important  development  of 
recent  years  in  the  science  of  National 
Marketing. 

No  collection  of  business  data  can  be 
complete  without  their  carefully  com¬ 
puted,  thoroughly  tested  INDEX  NUM¬ 
BERS  revealing  the  approximate  pur¬ 
chasing  capacity  of  every  State,  every 
County,  every  City  of  10,000  popula¬ 
tion  or  more  FOR  EACH  OF  SIX 
CLEARLY  MARKED  CLASSES  OF 
COMMODITIES  WITH  A  POPULAR 
APPEAL. 

With  these  charts  before  him,  every  sales 
manager,  every  advertising  manager, 
every  agency  account  executive,  can  de¬ 
termine  whether  or  not  enough  promo¬ 


tion  effort  is  being  placed  in  any  given 
trading  area — where  the  lines  can  be 
drawn  a  little  tighter — where  more  ad¬ 
vertising  can  be  done  with  reasonable 
expectation  of  producing  commensurate 
results. 

These  articles  will  be  a  part,  exclusively, 
of  EDITOR  &  PUBLISHER’S  service 
to  the  general  advertiser  and  his  agency. 
And  securing  the  rights  to  their  pub¬ 
lication  is  one  of  the  biggest  things  EDI¬ 
TOR  8C  PUBLISHER  has  ever  done  for 
the  craft,  in  all  its  long  years  of  service. 
Watch  for  the  first  of  the  series — pre¬ 
serve  every  copy — make  sure  that  you 
have  enough  copies  coming  to  your 
organization  for  those  who  can  make  use 
of  these  data. 


Within  the  past  week  a  letter  and  a  circular  describing  *^The  Key 
to  Consumer  Buying  Ability”  have  been  mailed  to  every  Adver¬ 
tising  Agency  and  every  General  Advertiser  in  the  country.  If 
by  any  chance  this  literature  did  not  reach  your  organization — or 
was  routed  to  the  wrong  individual — we  shall  be  very  glad  to  send 
you  another  complete  set,  including  a  proof  of  the  first  article, 
explaining  the  basis  of  these  new  Index  Numbers,  telling  how  to 
use  the  Charts,  and  giving  the  Buying  Ability  figures  for  Massa¬ 
chusetts — the  first  state  treated. 
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UR  OVN  VOI^ 

or  LetTtRS 


sions  of  impartiality  and  that  no  reason-  which  differed  materially  from  the  Atner. 
able  claim  can  he'  made  that  such  im-  ican  version.  Writers  for  the  press  then 
partiality  was  ncit  deserved — the  proof  began  to  throw  back  and  forth  the 


By  JAMES  MELVIN  LEE 


O 


may  be  found  in  the  volume. 

Professor  Hinkhouse  mentions  in  pass¬ 
ing  that  when  the  vote  on  the  repeal  was 
taken  newspapers  were  chary  about 
printing  the  results.  “The  heavy  hand 

of  government  was  likely  to  fall  upon  ^ 

those  who  dispensed  news  of  Parliament  volume  seem,  however,  to  show  that  the 
before  several  months  had  elapsed.”  En-  British  press  set  forth  the  American  sej. 


of  being  the  first  to  fire.  Professor  Hinh. 
house  frankly  admits  tlrat  both  shJ^j 
knew  the  propaganda  value  of  goo,] 
atrocities  and  that  the  Americans 
accused  of  scalping^  and  cutting  the  ears 
off  the  wounded.  Extracts  printed  in  the 


NE  of  the  most  interesting  charac-  comment  presents  an  interesting  view  of  terprising  printers,  however,  found  ways  timent  with  remarkable  accuracy, 
ters  in  the  history  of  American  jour-  how  the  press  was  regarded:  to  intimate  ^the  result.  The_5'f.  James  s  ^^In^its  concluding  chapter  Professor 


nalism  was  Mordecai  Manuel  Noah  who 
edited  first  one  newsjpper  and  then  an¬ 
other  in  New  York  City.  His  whole  life 
was  one  of  adventure  and  romance. 
Of  him  it  was  said  somewhat  humorously 
that  he  tried  to  edit  every  newspaper  in 
New  York.  In  addition  to  his  newspaper 
work  he  held  numerous  public  offices. 
These  facts  along  with  other  pivotal 
points  in  his  career  are  brought  out  in 
“History  of  the  Jews  in  America” — a 
work  of  rare  scholarship  by  Peter 
Wiemik,  editor  of  the  Jeivish  Morning 
Journal. 

For  another  reason  Mr.  Wiernik’s  vol¬ 
ume  deserves  mention  in  “Our  Own 
World  of  Letters.”  It  contains  valuable 
historical  matter  about  the  Yiddish  press 
and  the  neo-Hebrew  periodicals — material 
that  is  not  found  in  any  other  volume. 

Mr.  Wiernik  pays  a  very  nice  tribute 
to  Isaac  Mayer  Wise,  the  father  of  Mrs. 
Adolph  S.  Ochs.  Best  known  as  a  great 
educational  leader,  Mr.  Wise  was  at  vari- 


1  /  T>  ui  *  Chronicle,  for  example,  in  its  issue  for  Hinkhouse  calls  attention  to  the  fact  that 

a..,.  bettCT' suited  ^to  **  the  ^'^b.  22,  1766,  inserted,  “We  are  assured,  a  significant  aspect  of  his  study  has  betj 

Dignity  of  your  Cause,  tlian  that  of  a  News-  that  the  Betts  now  run  275  to  167,  that  to  make  evident  the  great  amount  oi 

Paper.  Be  it  so.  Vet  if  Xews-Papers  are  Stamp  Act  will  ^  repealed;  and  support_the  American  view'  point  foun,] 


You  seem  to  think  the 
more  respectable  and 


scurrilous,  you  must  confess  they  are  impartial. 
They  give  us,  without  any  apparent  Preference, 
the  Wit  and  Argument  of  the  Ministry,  as 
well  as  the  abusive  Dullness  of  the  Opposition. 
The  Scales  are  ^ually  poised.  It  is  not  the 
Printer’s  Fault,  if  the  greater  Weight  inclines 
the  Balance. 


it  is  thought  that  the  Odds  w'ill  be  still  in  the  English  press  and  that  many 
higher  by  Monday.”  lish  letter  writers  considered  the  catst 

What  brought  about  the  repeal  is  listed  of  America  as  a  common  cause  and  that 


by  Professor  Hinkhouse  as  follows: 


The  conclusion  is  irresistible  to  one  who 
reads  the  contemporary  newspapers  that  the 
Stamp  .\ct  was  repealed,  not  b^ause  of  any 
recognition  of  justice  in  the  .\merican  claims, 
but  because  of  the  pressure  brought  to  bear  bv 
the  trading  and  manufacturing  interests  of 
Kngland.  Foreseeing  their  business  ruined  if 
the  Stamp  Act  'vas  forced  upon  America,  they 
sought  and  gained  the  repeal.  On  March  18,  a 
committee  of  Ixmdon  merchants  wrote  a  letter 
to  John  Hancock  and  other  merchants  in  Boston, 
relating  the  very  large  part  the  British  mer¬ 
chants  had  had  in  the  repeal  and  recommending 
to  the  Americans  that  they  behave  with  modera¬ 
tion,  without  affecting  to  triumph. 


established  a  German  weekly  the 
borah,  through  which  he  reached  that 
part  of  the  Jewish  public  that  did  not 
read  English.  In  addition  to  writing 
numerous  articles  for  periodicals,  he  was 
the  author  of  various  works  on  historical 


Other  chapters  take  up  the  constitu¬ 
tionality  of  taxation,  colonial  and  im¬ 
perial  points  of  view,  the  controversy 
over  the  introduction  of  Church  of  Eng- 


Americans  in  England  worked  the  press 
for  publicity  for  their  views.  The  charge 
that  a  “number  of  anti-American  letters 
were  printed  for  pay,”  is  confirmed  by 
a  writer  in  the  London  Chronicle  who 
.speaks  of  “the  host  of  pitiful  scribblers 
retained  in  constant  pay  for  the  purpose 
of  misrepresenting  and  slandering  Amer¬ 
icans.”  The  chapter  concludes  with  some 
interesting  sidelights  on  how  the  news¬ 
papers  of  the  day  were  edited  and  made. 

The  chapter  dealing  with  what  the 
British  press  printed  about  the  Stamp 
Act  is  one  of  the  most  valuable  contribu- 

.  .  .  tions.  The  scarcity  of  news  from  Amer-  -  —  - - 

ous  times  interested  in  journalism.  Soon  jea  prior  to  1755  is  interpreted  by  Profes-  land  bishops  into  the  colonies,  the  Town- 
af^r  his  arrival  in  Cincinnati  he  estab-  sor  Hinkhouse  in  the  light  of  a  maxim,  send  Acts  by  which  the  reduction  in  land 
lished  the  Israelite  and  through  this  pa-  “No  news  is  good  news.”  Before  the  taxes  was  to  be  met  by  raising  new 
per  he  promoted  his_  various  reforms  for  outbreak  of  hostilities  the  news  from  revenues,  the  famous  Boston  Tea  Party, 
the  l^tterment  of  his  race.  In  1855  he  .America  most  worth  publishing  was  that  the  punishment  of  Boston,  and  last  of  all 
.c  nA  *1  which  forecast  the  contest.  But  the  the  news  of  Concord.  Lexington,  and 

Stamp  Act  broke  open  the  columns  for  Bunker  Hill. 

more  news  and  comment  about  America.  The  English  public  received  its  first 
Attention  is  called  to  the  fact  that  in  news  of  Lexington  and  Concord  through 
the  English  publications  there  had  been  a  reprint  from  the  Salctn  (Mass.)  Essex 
.  some  slight  mention  of  American  taxation  Gazette.  The  first  version  given  to  the 

and  theological  subjects.  He  even  wrote  before  the  act  became  a  law.  but  there  London  public,  therefore,  presented  jhe 
several  novels  and  two  plays  (in  Ger-  was  no  realization  of  its  significance.  .-Xmerican  side.  It  was  some  little  time 
man).  But  his  chief  strength,  as  the  Mention  is  made  that  in  this  failure  to  before  the  government  organ,  the  Lon- 
volume  points  out,  lay  in  his  ability  as  appreciate  the  importance  of  the  attempt  don  Gazette,  printed  the  official  report 
an  organizer  To  the  college  which  he  to  tax  the  colonies  the  press  and  par- 
founded  in  Cincinnati,  Mr.  Ochs  recently  liament  were  alike,  for  the  latter  passed 
made  a  very  handsome  donation.  the  legislation  in  a  most  perfunctory  way. 

T»  V  1-*  -  disquieting  news 

1  American  histones^  quote^  only  was  the  report  that  .American  printers 
American  newspapers  in  their  at-  were  planning  to  discontinue  or  curtail 

tempts  to  show  the  attitude  of  the  peo-  publication  on  account  of  the  tax.  From 
pie  toward  Great  Britain  at  the  time  of  the  middle  of  October,  1765,  the  Stain- 
the  Stamp  Act  and  the  outbreak  of  the  -\ct  became  “by  far  the  leading  topic  of 
Revolution.  For  some  reason  historians  English  journalism”  which  covered  the 
have  completely  overlooked  what  English-  American  event  with  considerable  thor- 
men  read  in  their  newspapers  about  such  oughness  in  view  of  the  limitations  of 
events  as  the  Stamp  .\ct.  the  Townsend  the  press  in  getting  reports  which  were 
Act,  the  Boston  Tea  Party,  and  the  pun-  six  weeks  late. 

ishment  of  Boston.  ^  Three  ways  are  given  to  show  how 

This  field  that  has  long  lain  fallow  British  newspapers  received  and  dis- 
has  well  been  plowed  over  by  Fred  Junkin  tributed  news  from  America.  In  the  first 
Hinkhouse  as  he  gathered  material  for  place,  accounts  in  American  papers  were 
"The  Preliminaries  of  the  American  reprinted  either  in  entirety  or  in  extract 
Revolution  as  seen  in  the  English  Press  — “rarely  were  they  condensed  or  re- 

(1763-1775).”  To  read  this  volume  is  written.”  In  the  next  place,  London 
to  take  a  seat  in  a  London  coffee  house  newspapers  inserted  letters  or  extracts 
and  to  read  contemporary  comment  about  from  letters  that  came  from  America.  In 
the  news  events  in  the  .American  colonies  the  last  place,  official  state  papers  were 
.  given  publicity  in  the  columns  of  the 

The  opening  chapter  discusses  the  press.  It  is  interesting  to  note  that  the 
newspapers  of  the  day.  It  warns  the  London  papers  remembered  their  profes- 
reader  that  the  English  printer  brought 
out  his  paper  without  one  word  of  edi¬ 
torial  comment.  Expression  of  opinion 
must  be  found  in  the  letters  from  con¬ 
tributors  who  were  volunteer  and  unpakl 
editorial  writers  of  the  period.  Profes¬ 
sor  Hinkhouse  points  out  that  such  let¬ 
ters  were  a  characteristic  feature  of  Eng¬ 
lish  journalism  during  the  years  covered 
by  his  volume.  In  other  words,  the 
printer  took  no  sides  in  his  own  paper 
but  looked  upon  himself  only  as  a  pur¬ 
veyor  of  the  opinions  of  others.  “He 
was  scrupulously  impartial  in  his  choice 
from  his  letter-bag.  Merit  and  immunity 
from  the  law  of  libel  were  the  only  con¬ 
ditions  exacted.”  The  verdict  of  Pro¬ 
fessor  Hinkhouse  is  that  the  London 
printer  in  what  he  inserted  about  Amer¬ 
ican  affairs  lived  up  to  his  professions 
and  lived  up  to  the  boast  of  the  printer 
of  the  Morning  Chronicle,  “I  am  the 
servant  of  the  public — ^their  message- 
carrier — their  mouthpiece.” 

The  opening  chapter  gives  just  the 
right  background  to  understand  those  that 
follow.  The  following  contemporary 


¥N  some  cities,  the  “leading” 
^  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined-  and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news 
papers  combined. 
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the  friends  of  .\merica  in  England  wen 
"not  limited  to  a  few  advocates  in  par¬ 
liament,  but  included  a  large  and  vert 
vocal  group  outside.” 
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bia  L'niversity  Press  of  New  York  City 


Over 
260,000 
Homes  in 
Michigan 

served  by 

w  Booth 

liMi  Newspapers 

The  Grand  Bapids  Press 
The  Flint  Daily  Journal 
The  Saginaw  News  Courier 
The  Kalamazoo  Gazette 
The  Jackion  Citizen  Patriot 
The  Bay  City  Times  Tribune 
Tho  Muskegon  Chronicle 
The  Ann  Arbor  Times  News 

National  Advertising  Representatives 


I.  A.  KLEIN 
50  East  42nd  Street 
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J.  E.  LUTZ 
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South  America’s 
Greatest  Newspaper 

“Buenos  Airea  IS  the  Argentine 
Republic” — 

"If  you  introduce  an  article  in  Buenos 
.Aires  it  is  introduced  in  the  whole 
of  the  Argentine." 

“We  know  that  LA  PRENSA  has 
a  larger  circulation  than  all  the 
local  papers  put  together,  and 
that  this  circulation  it  amongst 
the  very  beat  data.” 

(Eitract  from  letter  written  by  the 
distributor  in  Argentina  of  important 
.Ameriean  products,  urging  his  prin- 
ilpals  to  place  their  advertising  in  lA 
PRENSA— > 

National  sales  and  distribution  in 
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Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
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ranger  suspended 
WHO  TRIED  CENSORSHIP 

Tex*»  Official  Threw  Borger  Reporter 
in  Jail  and  Threatened  Managing 
Editor — Governor  Acts 
Promptly 


graph  wires  for  either  of  the  purposes  fabricated  out  of  the  whole  cloth,  just 
above  mentioned”  (.reporting  to  officers  to  get  their  names  in  print. 


\usTiN,  Tex.,  May  11. — A  Texas 
ranger  who  apparently  attempted  to 
censor  news  he  didn’t  like  met  with  swift 
suspension  from  his  job  at  the  hands  of 
Gov^or  Dan  Moody,  Saturday,  May  7. 

Ranger  A.  P.  Cummings,  one  of  sev¬ 
eral  sent  to  Borger,  oil  held  town,  ar¬ 
rested  Victor  Wagner,  reporter  of  the 
Borger  Herald  and  put  him  in  jail,  after 
criticizing  articles  printed  in  the  paper. 

Cummings  not  only  allegedly  was  a 
party  to  the  reporter’s  arrest  without 
Sarge,  but  he  forcibly  prevented  tele¬ 
graphing  of  news  dispatches  bearing  upon 

Ti» _ o/'mrHinor  trk  T*  P*.. 


or  sending  out  reports  to  newspapers  of 
the  reporter’s  arrest)  “would  be  beyond 
his  authority  as  a  peace  officer. 

"I  am  responsible  for  the  rangers  be¬ 
ing  in  Borger,  and  I  expect  to  support 
them  thoroughly  in  all  lawful  attempts 
to  enforce  the  law  and  quiet  conditions 
in  that  place,  but  I  do  not  expect  to  meet 
lawlessness  with  lawlessness.” 

Kditor  Caufield  in  a  statement  said  the 
ranger  told  him,  before  tearing  up  his 
telegrams  that  no  charges  had  been  filed 
and  that  he  couldn’t  make  bond  for  the 
reporter  “until  I  am  ready.” 


SELLING  ELEMENTS  OF 
SNYDER-GRAY  STORY 


{Continued  from  page  4j 


‘•\nd  the  reporters,  fighting  frantically 
among  themselves,  swallowed  it  whole 
and  begged  for  more.  Toward  the  last, 
except  for  a  few  of  the  older  heads,  the 
gang  covering  the  courthouse  and  jail, 
made  no  effort  to  verify  the  thousand 
and  one  rumors  that  sprang  into  existence 
out  of  thin  air.  Instead,  they  rushed  to 
the  telephone,  hurried  it  into  print  and 
then  had  to  deny  it  in  the  next  edition. 

“At  the  trial  the  same  conditions  pre¬ 
vailed.  The  whole  affair  was  hippo- 
dromed. 

“Little  attention  was  paid  to  the  evi¬ 
dence.  Even  before  the  jury  was  selected 
Ruth  Snyder  and  Judd  Gray  had  been 
tried,  convicted,  electrocuted  and  buried 
by  every  paper  in  town. 

“Naturally  when  the  actual  trial  be¬ 
gan,  they  had  to  resurrect  the  two 
principals  and  in  order  to  do  so,  had  to 
write  more  bunk  to  carry  the  thing 


_  ’Th^  ' I ' did  it  bv  iiQino^  through. 

&er"s  predicament,  according  to  T:  E.  porters  for  this  work  alLe.  Lch  “took”  survived  five  months  of  the  Hall- 

Cautield,  managing  editor  of  the  Herald,  testimony  for  from  ten  to  15  minutes,  Mills  story,  which  in  my  estimation  was 
Wagner,  held  in  jail  from  6:30  one  and  then  dictated  it  over  one  of  the  direct  ^  real  story,  and  t^naged  to  retain  my 

evening  unti  after  midnight,  was  re-  telephones  into  the  Times  office.  Fre-  Spod  disposition.  This  darned  Snyder- 

leased  upon  the  telephoned  order  of  Gov-  ^j^e^tly,  at  recess,  the  Times  was  only  ten  ^^mg,  however  I  am  forced  to 

emor  Dan  Moody.  No  charge  had  been  minutes  behind  the  court.  Lister  said,  admit,  got  my  goat-if  1  ever  had  one- 

riled  against  the  reporter,  whose  deten-  Five  Times  reporters  were  in  the  court-  just  completely  ruined  about  two 

tion  was  attributed  more  to  publicity  months  of  my  young  life, 

adverse  to  the  rangers  and  to  certain  members  of  the  staff  .  That  is  my  opinion  and  I  m  going  to 

local  officers  than,  as  was  claimed,  to  imke  testimony,  a  rewrite  I  might  mention,  however, 

Wagner  tell  officers  where  he  got  infor-  that  perhaps  the  foregoing  illustrates  ^e 

nation,  as  printed  in  the  Herald,  report-  devoted  himself  solely  to  the  I  have  never  become  a  managing 

ing  the  purported  presence  in  Borger  g^^^y  editor — maybe  I  dont  know  a  good  story 

of  Kimes  a^  Ray  'Terrell,  .out-  ^  reporter  who  had  been  on  wlwn  I  work  on  one.  ,  ,  c  j 

laws  Managing  Editor  Caufield  said  he  Reporters  who  covered  the  Snyder- 

heard  Wagner  tell  the  officers  where  the  York  overplayed  the  murder  trial  were  the  guests  of 

mforaiafion  came  from.  Another  story  Mefford,  who  covered  the  Hall-  Playwrights  at  two  plays  m  New  York 

the  Herald  quoted  court  testimony  to  during  the  past  two  weeks.  Last  Tues- 

now  with  the  New  York  Daily  News  day  evening  they  attended  a  performance 
said  the  Snyder  affair  was  “hippo-  li.  ^e  invitation  of  Samuel 

dromed  ”  Shipman,  co-author  of  the  play.  About 

“At  best,  it  was  nothing  but  a  cheap,  were  ^served  for  theia  Ust 

sordid  murder,  with  the  one  element  that  Maunne  Watkins,  author  of  Chi- 

-  cago,  was  hostess  to  the  newspapermen 


t^  effect  that  two  police  officers  struck 
a  man  with  their  fists  after  a  futile 
search  of  his  place  for  liquor. 

Caufield  went  Friday  night  to  the 
Western  Union  office  and  wrote  a  tele¬ 


gram  to  the  Associated  Press  advising  ^  _11  makes  a  pond  newsnaner  vam _  nosicss  10  me  newspapermen 

that  Wagner  was  held  without  bond.  ^  and  women  at  an  evening  performance 

Cummings,  who  walked  in,  snatched  the  v.~.  ^  fi.e  of  the  play  on  Tuesday,  May  3.  On 

telegram  from  his  hands,  according  to  .  mvsterv  about  ^It  T  believe  Wednesday  evening  the  reporters  at- 

Caufield,  dragged  Caufield  by  the  collar  evpl„hod„  tbi«  Innp  before  tbe  fended  a  dinner  at  the  Hotel  McAlpin, 

out  onto  the  street,  pulled  Canfield's  ^  New  York,  tendered  to  District  Attorney 

glasses  off  and  told  him  that  if  he  sent  manei!^frfed  tblm^ellet  ^  ^  Richard  Newcombe,  prosecuting  attorney 

Liy  telegram  containing  the  ranger’s  at  the  murder  trial 

name  he  would  give  the  editor  “the  of  having  started  something  they  couldn  t  - 

damnedest  beating  he  ever  had.”  ^f°sf  of  onvy  the  fellow  who  is 

Caufield  went  back  and  wrote  another  |ojra  had  a^t  fifty  per  cent  of  t^ir  morally  and  financially  independent 
telegram,  “Wagner  held  without  bond.  ^  enough  to  stay  away  from  people  and 

This  telegram  dictated  by  rangers,”  and  mystery  that  did  not  pja^es  that  bore  him  stiff.— Florence 

this  was  also  snatched  out  of  his  hands.  ..xt  •  •  •  ..  fAla.)  Herald. 

Moody  Saturday  ordered  Adjutant  Never,  in  my  ojnnion,  was  there  an- 
General  Robertson  to  instruct  Ranger  which  so  much  bunk  got 

Captain  Cummings  by  wire  that  he  was  another  story  so  badly 

suspended,  and  to  order  Cummings  to  .  reporters  themselves  were 

.Austin  for  investigation,  and  he  di-  f"'®'  ,  _  ... 

reeled  a  thorough  investigation  of  the  The  district^  attorney  s  office  handed 
ranger’s  conduct  °“f  R^eat  quantities  of  pure  bunk;  so  did 

“If  Mr.  Cummings  does  not  know  it,”  police;  so  did  Gray’s  attorneys;  so 
Governor  Moody  wrote  to  Attorney  ®  counsel ;  so  did  the 

General  Robertson,  “he  ought  to  know  sheriff  s  office  and  jail  attendants.  Shy- 
that  he  has  no  authority  to  exercise  a  >wyers  chipped  in  with  tips  on 

censorship  over  the  press  and  that  he  certain  non-existent  angles  of  the  story, 
has  no  right  to  arrest  people  and  place  — ■  - 

them  in  jail  because  they  write  things 
m  the  newspapers  which  are  not  pleasing 
to  him. 

“Further  he  ought  to  realize  that  any 
attempt  to  prevent  the  use  of  the  tele- 
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These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 
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Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


This  part  of  our  regular  service  is 
one  of  the  greatest  helps  to  agencies, 
not  only  because  we  deliver  our 
checking  proofs  direct  to  the  proper 
party  in  the  agency,  hut  because  it 
keeps  us  in  close  touch  with  their 
checking  requirements.  Even  though 
an  agency  may  misplace  or  lose  some 
of  the  proofs  we  deliver  we  are  in  a 
position  to  give  them  ‘‘duplicates*’ 
immediately  so  that  their  records  are 
always  complete  on  our  list  of  papers. 
This  is  just  another  advantage  of  our 
Complete  Checking  Proof  Service  that 
has  helped  to  solve  a  newspaper  pub¬ 
lisher's  checking  proof  problem. 


NOW— 400  subscribers 
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Baltimore 
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ORLANDO  Sentinel 
PinSBURGH  Press 
PHIUDELPHIA  News 
SAN  ERANCISCO  News 
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WASHINGTON  star 
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These  papers  placed  orders 
on  our  announcement  that 
we  had  secured 

First  Publication 
Rights  to 

ANNE  NICHOLS’ 

Novelization  of 

ABIE’S  IRISH 
ROSE 

A  general  offer  through¬ 
out  the  country  will  go 
into  the  mails  Monday, 
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First  Release  June  14 

There  are  sixty  instalments, 
each  one  illustrated  by 
specially  posed  photographs. 

Detailed  working  plan  and 
complete  layout  of  material 
for  local  promotion  supplied 
to  purchasing  newspapers. 

UNITED  FEATURE 
SYNDICATE 

World  Bldg.,  New  York 
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STUDENTS  UPHOLD  EDITOR 


Refute  to  Ratify  Attempt  to  Supervise 
Editorial  Policies 


his  stand.  The  students  defeated  the 
amendment  by  a  vote  of  1,3-^  to  368. 


CHURCH  GROUP  USES  DAILY 


Students  of  the  University  of  Oregon 
upheld  the  editor  of  their  paper,  the  Daily 
Emerald,  by  an  overwhelming  vote  in 
his  fight  for  editorial  independence.  The 
student  council  of  the  university  had 
proposed  an  amendment  to  the  student 
body  constitution  whereby  the  editor 
would  be  required  to  submit  his  editorial 
policies  in  advance  of  publication  to  the 
council  for  its  O.  K. 

Sol  Abramson,  editor,  made  an  aggres- 
ive  fight  for  freedom  of  the  press  and  re¬ 
ceived  letters  from  editors  of  daily  papers 
in  Oregon  and  elsewhere  in  support  of 


London  Catholic  Federation  Buys  Col¬ 
umn  to  Print  Archbishop’s  Letter 


"The  story  was  bo.xed  its  full  length 
and  headed,  ‘The  Union  of  Christendom.’ 

"The  same  day  the  M  cavchester 
Guardian,  reporting  the  80th  birthday  of 
the  Archbishop  of  Canterbury,  stated 
that  the  Archbishop  starts  a  busy  day  by 
running  through  the  newspapers.” 


Following  up  the  story  in  last  week’s 
Kditor  &  Plblisuer  on  how  a  British 
missionary  employed  advertising  to 
spread  the  Gospel  in  Japan,  comes  this 
item  from  the  London  Bureau  of  Uni¬ 
versal  Service : 

“The  Westminster  Catholic  Federation 
used  a  full  length  column  in  the  Lojidon 
Times  of  April  7  to  present  the  annual 
lenten  Pastoral  Letter  of  the  Arch¬ 
bishop  of  Westminster. 


TORNADO  DAMAGES  PLANT 


Supplies  and  Equipment 


GOSS  PRINTING  PRESS  CO. 
CHICAGO-NEW  YORK  -  LONDON 


GOSS 


.STEREOTYPING. 

.MACHINERY^ 


8* 


Faitettf  most  easily  operated* 
most  accurate  and  durable  fiat 
casting  box  you  buy.  Per* 


casting  box  you  buy.  Fer* 
feedy  balanced.  New  design  lock* 
up  oar  allows  for  quick  change 


up  bar  allows  for  quick  change 
when  regulating  thickness  of  casts. 


Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Classified  Advertising  will 
locate  efficient  Salesmen 


USED  NEWSPAPER  PRESSES 

Scott  1 6,  24  and  32-Pag.  PrMse* 


FOR  SALE 


GOSS  24  and  28-pag;e  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 


COX-O-TYPE 
WEB  PERFECTING 
FLAT  BED  PRESS 


HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  I^uble  Sex¬ 
tuple  Presses. 


DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 


Available  for  Early  Delivery 


Prints  2-4-6-8  pages  directly 
from  the  type  forms.  Prac¬ 
tically  new,  in  use  only  two 
years.  Will  sell  at  a  bargain. 
Replaced  by  Duplex  Flat  Bed 
Web  Perfecting  Press. 


WALTER  SCOTT  &  COMPANY 


Main  Offlee  &  Factory . Flalnll.Id,  M.  J. 

New  York  OlBce.  .Brokaw  Bldg.,  1467  Broadway 
CSilcago  OfBce . Monadnook  Block 


DUPLEX  PRINTING 
PRESS  COMPANY 

Battle  Creek  Michigan 


PRESSROOM  EFFICIENCY 


Continuous  operation  at  High  Speed,  with  a  minimum 
amount  of  waste  and  finely  printed  newspapers  is  efficiency, 
90%  of  all  paper  breaks  can  be  avoided  if  your  machines 
are  properly  blanketed. 

We  manufacture  blankets  that  will  meet  any  newspaper 
printing  problem  in  the  world. 


New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addreu  NENSCO,  Worcester 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  Independent 
Gas-fired  Steam 
Generators. 


The  quickest  and  the 
most  economical 
Presses  for  the 
moulding  and  drying 
of  Matrices. 
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More  than  800  in  use 


R.  HOE  &  CO.,  Inc. 


7  South  Deaibom  Street 
CHICAGO.  ILL. 


504-520  Grand  St.,  New  York  City 

Pere  Marquette  Bldg.  7  ^atar  Streal 

NEW  ORLEANS,  LA.  BOSTON,  MASS. 


Classified 


The  plant  of  the  Poplar  Bluff  (Mo.) 
American,  evening  newspaper,  was  badly 
damaged  by  the  tornado  which  struck  the 
city  May  8.  The  building  is  still  stand¬ 
ing,  but  the  interior  was  swept  by  water, 
which  poured  in  through  the  opened  roof. 
Publication  was  temporarily  suspended. 
State  Senator  Dwight  H.  Brown  is  pub¬ 
lisher. 


EDITOR  tr*  publisher! 
Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cub  with  OHw) 

1  Tim.  —  .4.  POT-  Una 
S  Tinm  —  .36  pot  Un. 

ALL  OTHER  CLASSIFICATIONS 

1  Time  —  .60  per  line 


ADVERTISING 

General  Promotion 


If  You  WuU  Mar.  Locdl  AdverU»faf~^JUl 
to  work  for  you  selling  our  "Worthwliil? 
Features.  Write  F.  G.  Hogan  SyndiSte 
Lemcke  Bldg.,  Indianapolia,  Ind.,  or  Kane.  ^ 
Increase  Your  Local  Liiiaga  with  a~weS, 
special  page.  No  cost  to  publiaher.  Peti^ 
supervision.  Let’s  show  you.  Interview  sar 
time  New  York  or  within  200  miles.  C.tu 
F.ditor  &  Publisher. 


ClaasiAed  Advertising  developed  for  busy  ^ 
lishers.  Limited  engagements.  20  yean  of 
success.  Large  or  small  newspapers.  Frani. 
.McCabe,  285  Madison  Ave.,  New  York. 


Supplies 


Shading  Sheets  for  Art  work  and  Benday  d 
fecta.  Bourges  Service,  Inc.,  144  West  UiS 
St.,  New  York.  ^ 


BUSINESS  OPPORTUNITIES 


_  Brokers 

Offering  Only  Daily  in  city  of  8,000  and  large 
trade  area;  northern  state;  over  5,000  circuU- 
tion;  splendidly  equipped  with  4  machines;  ne 
operating  profit  in  1926  over  $22,000.  .(rail, 
ahle  for  $90,000,  terms  $40,000  cash,  balancr 
easy.  Prop.  1495x.  The  H.  F.  Henrichs 

-Vgency,  Litchfield.  Ill. _ 

Scene  Real  Bargains  -.\  morning  paper  on  the 
Pacific  Coast  either  in  whole  or  in  part.  Ex 
elusive  field,  fine  plant,  earning  over  16%  net. 
Vn  evening  paper  in  Wisconsin.  Exclusive  field! 
good  mixlern  equipment,  earning  large  divi¬ 
dends.  .-Xn  evening  paper  in  North  Carolina. 
Exclusive  field,  go^  plant,  earning  gf»id  divi 
dends.  .\  very  desirable  weekly  in  New  Jersey 
T.  B,  Shale,  Times  Bldg.,  New  York. 

Tnxie  Jotwnal,  established,  in  good  condition, 
capable  of  expansion.  Gross  about  $20X00. 
Asking  price,  $17,500  cash.  Harris-Dihble  Co., 
345  Madison  Avenue,  New  York  Gty. 


Newspaper,  for  Sale 


Controlling  Interest  in  afternoon  daily;  now 
grossing  about  $40,000.  Town  of  about  10,000 
in  border  Southern  state.  All  equipment  new. 
C-516,  Editor  &  Publisher. 


_ Newspaper.  Wanted _ 

Weekly  or  Small  Daily  in  growing  community, 
will  consider  controlling  interest  on  second 
paper  anywhere.  C-611.  Editor  &  Publislwr. 
Win  Purchase  half  or  controlling  interest  in 
evening  paper  in  city  of  40,000  or  over.  Ex¬ 
perienced  publisher  will  pay  all  cash  if  wanted. 
Address  in  confidence.  C-604.  Editor  &  Pub¬ 
lisher. 


_ Rapresentatiwe  Wanted _ 

Publishetrs’  Representative  Wantet^Daily  nees- 

paiier  in  city  of  8,000  population,  appraised 
recently  by  Palmer,  DeWitt  &  Palmer  of  New 
York  City  at  over  $150,000.  will  sell  one-third 
interest  in  business  to  live  publishers’  repre 
sentative  for  $15,000  cash.  Would  also  c«- 
sider  selling  interest  to  man  connected  »ift 
good  advertising  agency,  but  do  not  care  to  sell 
to  person  seeking  position  as  editor  or  advertis¬ 


ing  manager.  _ 

Present  profits  on  business  will  pay  on  all 
indebtedness  on  business  in  short  time,  in  addi¬ 
tion  to  paying  reasonable  interest  on  investinmt. 
Proposition  will  stand  closest  inve^gation. 
Paper  now  carrying  more  local  advertising 
any  other  newspaper  in  slate  in  any  city  up 
to  12,000  population.  Nearest  daily  forty  ni'** 
away.  No  real  competition  within  one  to- 
dred  miles.  National  advertising  now  a^t 
$12,000  per  year.  Should  be  increased  to  $20,- 
000  to  $25,000  within  next  year  or  eighteen 
months.  , 

We  believe  this  is  unusual  opportunity  ij» 
good  publishers'  representative,  and  yw  will 
too,  if  you  investigate.  Deal  must  be  com¬ 
pleted  by  June  15th  at  very  latest.  Wnte 
r-560.  care  Editor  &  Publisher. _ 


To  Otit  at  Town  Concerns.  You  can  ' 


EDITORIAL 


I 


1  o  v/ux  w  I  cjwn  wuncems.  i  *  « 

the  advantages  of  a  New  York  address,  inau^ 
ing  the  services  of  established,  fully 
and  equipped  offices,  where  your  interests, 
quiries,  callers,  literature,  mail,  or 
will  be  intelligently  and  properly  hanmed. 
a  nominal  annual  charge.  Address  (by 
only)  Suite  1004,  at  1841  Broadway  (Columou. 
Orcle),  New  York  City.  ^ _ 


Syndicate  Features _ ^ 

Th^~At]antic  N^^ ifthe  new 

week.  For  samides  of  a  live.  HsU 

write  the  C'-anhic  Syndicate.  25  C"7 
Place,  New  York. 


'  / 
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CIRCULATION 

Promotion 


EMPLOYMENT 

Situadona  Wanted 


EMPLOYMENT 

Situation*  Wanted 


MECHANICAL 

Equipment  for  Sale 


VVtien  quick,  additional  circnlatin  Advertisma  M^ul*fer— Only  daily  in  15,0UO  mid 

become*  necessary,  remember  that  Bur  ”  ■“* —  ' —  *' - '  ' — ‘  * - ‘--:- 

years  in  this  one  line  oi  endeavor  is 
mar  proof  against  experimenting.  Write  or 
jrirs  ncific  Coast  Circulation  Service,  Beil 

giook,  Gncinnati,  Ohio, _ _ 

^^odatioa  BuSdera— Blair  &  Austin,  1504  Cen- 
tre  ave.,  Reading,  Penn.  Originators  of  Salea- 

-.mhio  Oub  Campaigns. _ 

ilr.  Publishei^Large,  small.  Daily  or  Weekly— 

In  us  build  your  circulation  by  experienced 
CSrcuUtion  BuUders.  Carolina  Contest  Co.,  Advertistag  Manager  desires  location.  Pub- 

Dnrfaam,  N.  C. _  lishers  of  papers  losing  linage,  or  carrying  lest 


western  city  has  changed  hands.  Advertising 
manager  who  "put  it  on  its  feet”  open  for 
change.  College  graduate,  3i,  family.  Experi¬ 
ence  on  larger  papers.  Remarkable  record. 
References  present  and  former  employers. 
C-608,  Blditor  &  Publishter. _ 

Advertising  Manager,  young,  progressive,  ex¬ 
perienced,  now  employed  on  two  Jersey  papers, 
desires  change.  Small  daily  or  weekly,  with 
future,  desired.  C-606.  Editor  &  Publisher. 


^iprlnr  CirciJation  BuiMera — The  W.  S.  Ken-  than  field  warrants  and  who  want  linage  instead  Usher 


Makmp  Man — Experienced  young  man  wishes 
permanent  connection  in  East.  C-bOl,  Editor 

C-593.  Editor  &  Publisher.  _ 

Managing  Editor,  thoroughly  tramed  executive, 
42,  novr  on  one  of  largest  newspapers  in  New 
York  City,  few  family  reasons  offers  services 
to  evening  daily  in  smaller  city.  B-99S,  Editor 

&  Publisher. _ 

Managing  Editor— 35  years  old.  seeks  change 
because  of  impending  consolidation.  Willing  to 
come  for  interview  at  my  own  expense.  Ster¬ 
ling  executive  with  record  that  will  bear  closest 
investigation.  Would  like  to  fake  burden  from 
some  ageing  publisher.  C-524,  Editor  4  Pub- 


iil  Company.  104  North  Bailey  Ave.,  Louis-  of  excuses,  will  be  interested  in  details  of  ex-  Manaaisw  EdHoe^When  vou  have  definitelv 
Jule.  Kentucky.  The  circulation-builciing  or-  perience  covering  twenty  years,  showing  100  to  ^ 

ionization  that  has  srt  the  standard  for  aggres-  400%  .Managing  Liter  who  not  only  can  develop  the 


Bargain — Hoe  Quad  Straight  Line  press  with 
extra  color  attachment  (fudge),  up  to  32  pages, 
standard  size,  writh  Kohler  controUer  and  two 
motors;  in  A-1  condition;  best  press  of  its  kiiid 
ever  built  by  HOE;  convertible  into  Sratuple. 
Also  complete  stereotyping  outfit  and  six  lino¬ 
type  machines,  etc.  No  reasonable  offer  refused. 
New  Warheit,  153  East  Broadway,  New  York. 


Fw  Sale — 50  H.P.  General  Electric  press  motor 
with  Sprague  full  automatic  control.  Never 
been  used — still  in  original  packing  boxes.  Will 
sell  for  $2,200  cash,  Hazleton.  The  Plain 
Speaker-Standard-Sentinel.  Hazleton,  Pa. 


TIk  Worlds  Largest  Oxulation  BulMing  Or- 
pitedoti— The  only  circulation-building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers’ 
iffidavits  of  the  exact  results  of  its  every  Jisber. 
tampaign.  The  Charles  Partlowe  Ckimpany, 
Occidental  Building,  Indianapolis. _ 


secures  maximum  results  from  solicitors.  Al-  n  eta'  rj:. c  _ 

ways  worked  on  weak  papers  against  string  cujppiuu'gate  with  C-559.  Editor  &  Publisher 

competition.  Can  handle  local,  classified  and  Managhtg  Editor,  thoroughly  experienced.  I 
national.  References  show  ability  to  make  good  improve  your  paper  in  material  and  appear- 
from  first  week.  Address  C-580,  Editor  4  Pub-  ance  and  still  keep  the  costs  down.  Go  any 


Advertising  Salesman  for  small  daily  or  pro¬ 
gressive  weekly.  Selling  against  strong  com- 


'rh‘^er’’“‘R:7ult^w'‘2o.t“'^^‘:  AlbriX^t  his'  d^onUr.t7d  rbUUy!  ’D^’ifes'"^: 

-  OiiS?  CarrWiJn,  Ohia  The  Albrtght  .^.t  off  ers  ^opportunity  Jo^  grow  with 
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EMPLOYMENT 

Help  Wanted 


paper.  Married. 
Publisher. 


References.  B-993,  Editor  4 


Advertising  Solicitor  wanted  for  progressive 


_  exiierience  on  metropolitan  and  small 

local  weekly  in  one  of  the  busiest  sections  of  afternoon  newspapers,  now  in  morning  field  arid 
Brooklyn.  Salary  and  commission,  with  pos-  Piving  entire  ^tisfaction,  desires  position  in 

sibility  of  advancement  to  advertising  manager.  Pennsylvania,  2hew  Jersey,  Delaware  or  New 

Box  C-605.  Editor  &  Publisher.  York,  evening  dailies  only.  Putting  “pep  ’  into 

- — - ; -  languid  news  rooms  my  specialty — satisfaction 

Adverttsing  Manager,  experienced  on  both  large  guaranteed  in  building  up  local  news  and  circu- 

and  small  dailies;  hard  worker,  excellent  rec-  lation.  University  graduate.  World  war  veter- 
ord;  would  like  to  connect  with  eastern  daily,  an  and  high  grade  executive.  Minimum  salary 


(soss  Sextuple  Press  with  electrical  drive, 
linotype  machines  and  other  machinery  for 
sale;  formwly  used  in  printing  the  New  Haven., 
Conn.,  Union.  Mechanics  Bank,  Trustee,  New 
Haven.  Conn, _ 

C-S97,  Editor  Job  Presses,  Papv  Cuttsrs,  Wira  Stitchars. 
_  etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  4  Engraving  Co.,  114 
E.  13th  St.,  N.  Y.  City. _ 

Printers  and  Bookbfaidart  eqnipntent,  maehin- 
Managing  Editor,  married  with  one  child;  10  *yP®**“PPl*ee,  Kelly  preaste,  eatcost  asa- 


vhere.  Willing  to  start  at  $60. 
Publisher. 


terial,  send  for  revised  pre-used  macklne  shest. 
Conner  Fendler  Branch  A.T.F.  Co.,  96  Be«k- 
man  St.,  New  York  City, _ 

Uasd  Goss  Matt  RoBer  for  wet  mats  only,  for 
sale  cheap.  The  (Joss  Printing  Press  Co.,  1535 
So.  Paulina  St.,  Chicago,  III. 


10,000  to  25.000.  C-600.  Editor  &  Publisher. 


$65.  Can  be  free  June  1. 
Publisher. 


C-594,  Editor  & 


Equipment  Wanted 


Above  the  Average^ — .-Y  New  Y'ork  Evening 


Auditor  and  Office  Manager,  thoroughly  quali- 
—  Handle  collections,  purchases.  Excellent 

Newspaper  (English)  requires  the  services  of  record.  Prefer  East  or  Middle  YY’est.  Age  36. 
an  intelligent,  aggressive  advertising  salesman.  Married.  C-609,  Editor  &  Publisher. 

Quick  with  the  head,  fast  on  the  feet— who  can  - 

plan  an  original  program  and  see  it  through.  Business  Manager— Position  sought  by  sea-  - ^ ^ - - 

Preference  given  to  ambitious  man  under  30  soiled  newspaper  man  with  actual  experience  Manager  seeks  situation.  Able  take  direct 
and  married,  who  has  merchandising  knowledge,  from  newsboy  up.  College  education,  account-  charge  all  departments,  increase  advertising 


For  the  man  above  the  average  the  remunera¬ 
tion  and  opportunity  will  be  above  the  average. 
Tell  all.  C-612,  Editor  &  Publisher. 


ant  and  statistician.  Best  of  references.  .Pre¬ 
fer  moderate  salary  with  bonus.  Location- 
anywhere.  C-610.  Editor  &  Publisher. _ 


Cartootiist-Reportei — Young  man,  25,  some  ex¬ 
perience.  will  start  at  bottom.  Has  the  ability.  ^ 

Give  him  a  chance  to  Prove  it  1  On  write  as  ciin'buiM*bJtsin«8“‘Jrithwradding‘'ei^^nsrand 


to  maximum,  devel^  circulation  to  limit,  op¬ 
erate  plant  economically,  handle  business  de¬ 
tails  systematically,  furnish  owner  with  daily 
and  monthly  reports,  write  editorials,  handle 
newsroom  and  produce  Metropolitan  paper. 
Prefer  paper  not  on  satisfactory  paymg  basis. 


CNmiplete  Plant  for  small  daily  newspaper 
wanted.  Must  be  in  good  condition  and  a  bar¬ 
gain.  Send  complete  information  and  prices. 
C-567.  Editor  &  Publisher. _ 

Newspaper  Preea  wanted  for  8  to  16  pages  reg¬ 
ular  size  newspaper;  2  colors.  Speed  IS  M. 
11  Nuovo  Mondo,  81  East  10th  street.  New 
Y'ork. 


I  WE  CONNECT  THE  WIRES  I 


well  as  draw.  Knows  his  five  /Jeo*-?  r^ucc  costs  without  injury  to  paper.  Can 

1*  anywhere.  C-S82,  ^j^^ys  make  satisfactory  net  for  owner. 


Editor  &  Publisher. - -  former  situation  reduced  payroll  from  $4,000 

Orculatioo  Managei — Desires  change.  Thoroly  weekly  to  $2,3(X)  and  from  167  persons  to  73; 
efficient  and  experienced.  Reasonable  salary  changed  paper  which  was  losing  $60,000  an- 
to  start.  References.  C-S65.  Editor  4  Pub-  nually  to  a  profitable  investment  in  less  than 
Usher.  a  year.  High  grade  man,  hard  worker,  able 

r;  ;  :  r;  :  ;  :  to  successfully  cope  with  keen  competition  and 

Circulation  Manage,  now  assistant,  draires  paper  on  profitable  basis  regardless  of 

new  coanKtion.  Age  thirty-six,  mamed,  no  difficulties.  References  cover  many  years’  suc- 
fli^tcr.  Twenty  years  actual  expenence  <m  cessful  work  and  will  stand  close  investigation 
all  branchte  of  mrculatiOT  work.  Best  ref-  Have  been  employed  on  large  and  small  papers. 
erences.  C-557.  Editor  4  Publisher. _  Address  B-881.  Editor  4  Publisher. 


Advertising  Executive  with  metropolitan  stand¬ 
ard  size  daily  newspaper.  Between  thirty  and 
forty.  Thorough  knowledge  of  newspaper  ad¬ 
vertising  essential.  Must  have  initiative  and 
successful  record.  Exceptional  opportunity  for 
high-grade  man.  State  qualfications  and  ex¬ 
perience  in  detail.  Also  salary.  C-603,  Editor 

&  Publisher. _ 

Qxulatian  Manager — \  metropolitan  Eastern 

newspaper  has  an  opening  for  a  high  type,  hard  ...  ............ 

hitting  city  circulation  manager.  He  must  be  Circulatloti  Manager,  live,  clean  cut  yemng  man  Mechanical  Superhiteodent— Superintendent  of 
of  the  calibre  that  can  lie  developed  to  the  with  good  clear  record  of  proven  ability.  Refer-  composing  room — years  of  experience  in  news- 
point  where  he  can  take  complete  charge  of  the  ences  past  employers.  Knows  how  to  success-  paper  work,  have  working  knowledge  of  all 
entire  department  later  on.  He  must  first,  last  fully  operate  department,  produce  revenue,  build,  departments.  Know  how  to  get  production  and 
and  always  be  a  promoter  of  increase  circula-  maintain  and  promote  at  low  cost.  Organizer  hold  good  will  of  employees.  Can  give  last 
tion.  Naturally,  he  must  know  department  and  developer  of  the  various  departments  of  employer  as  reference.  Non-union.  C-569,  Edi- 

routine,  detail  and  system,  but  the  thing  and  circulation.  Available  immediately.  C-568,  Edi-  tnr  &-  Publisher. _ 

the  only  thing  that  will  make  him  solid  with  tor  &  Publisher 
our  organization  and  insure  promotion,  is  sale* 


c  IRCULATION  M  A  N  - 
AGER  seeks  broader 
field.  Sure  producer,  willing 
to  start  at  reasonable  salary 
and  let  results  prove  his 
worth.  No  premiums  or  con¬ 
tests  used  to  produce  80  per 
cent  gain  on  one  paper  in 
five  years.  Lowered  office 
costs  and  maintained  perfect 
service  and  office  records. 
Age  28,  marrieJ.  Prefers 
Middle  YVest.  Our  No. 
11801. 


Fernald’s  Exchange,  Inc. 

Security  bldg.  Springfield,  Mass. 


managerial  ability,  the  ability  to  increase  cir- 
cnlation.  We  have  to  offer  such  a  man  a  real 
position  at  the  start,  together  with  a  real  future. 
Write  us  a  letter,  outlining  in  detail  all  your 
past  positions,  the  salary  paid  on  each,  the 
figures  of  the  results  accomplished,  the  position 
held  and  the  name  of  your  employer.  If 


_  _  Mechanical  Superintendent — Press  Room  Super- 

arcuhatian  Manager,  experienced  in  building  intendent— Several  years’  ex^rience  in  all 

carriers,  street  and  mail  circulation.  Good  of.  newspaper  press  work;  knowledge  of 

knowledge  of  A.  B.  C.  University  graduate,  stereotyping,  a  working  knowledge  of  other 

Married.  Age  29.  References  from  present  departmen^.  Am  _  30  years  old,_  a  Mechanical 

employer.  Open  for  position  immediately.  C-  Engineer  by  training  and  a  university  gradu- 

587.  Editor  &  Publisher. _ 


ate.  Member  of  Web  Pressman  Union.  Have 
the  experience,  training  and  ability  to  render 


Manager  with  successful  past  and  can  guarantee  any  publisher  efficient  and 
ire  a  salesiMn,  sell  us  in  your  letter  of  appli-  record,  age  39,  desires  position  in  city  under  satisfactory  service  in  either  position.  C-500, 

rsbon.  C-562,  Editor  4  Publisher. _  1 00,000  p^ulation.  Second  or  third  paper  pre-  Editor  &  Publisher. _ 

Chujfied  AiKertising  Manager  wanted-  An  ferred.  Send  for  credentials.  Your  corr^  Newspaper  Bushiess,  credit  and  office  manager, 
afternoon  newspaper  of  the  middle  west  has  a  spondence  treated  confidential.  C-571,  Editor  &  accountant  and  expert  cost  analyst.  Wide  ex- 
place  for  a  competent  Advertising  Manager,  with  Publisher. _  !>erience  East.  West  and  South.  Married. 

‘9  ^  new  classified  f, - SuDerfatendant  or  Foreman  39.  One_position  9  years.  Go  anvwherc. 

de^rtment  in  a  new;,  modern  plant  Man  with  Si^^te^t  ot  h  weiMn  ^  p  ^ 

middle  west  experience  preferred.  In  reply  op*”  ‘Or  position,  experienced,  capaoie  ana  em  Angeles 

please  sUte  age,  whether  married,  exact  «-  "'"V  character  ^d  lx>s  Angeles, 

perience  and  references  with  expression  on  Second  street. 

TOmmission  and  salary  arrangement  desired.  Portynouth,  Uhio. - 

C-598.  Editor  &  Publisher.  Ozusifieil  Manager — Have  developed  depart 


Researdi  Man,  experienced.  34,  college  trained, 
plus  ten  years’  practical  experience,  desires  new 
connection.  Business  forecasting,  making  eco¬ 
nomic  and  industrial  surveys  a  specialty.  Also 
financial  writing,  industrial  booklets,  articles 
Would  like  to  devr’nn  department  or  make  gooil  f®’’  tnafra^ines  and  newspaper  and  preparing 

rail,'”’™*” 

ants  must  give  experience,  references,  etc.  «  ^ - - -  distribution  of  their  competitive  products. 

All  replies  in  confidence.  Address  C-602,  EfitorfaJ— Newspaperman,  14  years’  expenence.  C-551.  Editor  &  Publisher. 

Publishen _ ^  H',^r,"’no'w^on"iaff  “rhfralo  Something  Different-!  want  to  get  in  touch 

We^  New^por.  half  hour  from  Grand  i.u'tif  nnll  tSde  T  '''t'’  s®™*  publisher  who  realizes  that  fence- 

‘r“*‘*9rthy  all  around  worker.  straddling  abdicated  cartoons  can  never  ex- 

*  ,  .  press  his  own  firm  convictions  on  local  and 

State  problems;  that  vigorous  local  cartoons  are 
packed  with  a  local  appeal  which  attracts  new 
readers  and  increased  advertising  revenue.  For¬ 
get  that  bunk  about  the  enormous  (?)  salaries 
cartoonists  get.  I’m  no  corre«i>ondence  school 
greenhorn — I  mean  business.  Now  then,  who’s 

first?  C-575.  Editor  &  Publisher. _ 

Sports  Writer  or  Reporter — (College  man, 
single.  One  year’s  experience.  Out  of  news¬ 
paper  work  two  years  and  now  willing  to  take 
anything,  anywhere,  to  get  a  fresh  start.  C- 
583.  Editor  4  Publisher. 


Splmdid  Opportunity  for  the  right  kind  of  a 


news  Writing  mainly,  for  *30  weekly  on  trial—  80  for  interview;  write 

more  if  worth  it.  C-599,  Editor  &  Publisher.  o*’  C-S86.  Editor  &  Publisher. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Madison  Ave.  New  York 
Pacific  Coast  Bepresentative: 

M,  0,  Moore,  515  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


Situations  Wanted 


Editorship  of  Weekly,  New  England  or  Middle 
Atlantic  States.  Twentp  years’  reporting, 

“ — — — - proof-reading,  editing  country  weekly  and  city 

*^y»tkhig  Manager,  Business  Manager  or  dailies.  State  salary.  C-5S3,  Editor  4  Pub- 

wtor,  or  any  combination  of  those  jobs;  posi-  lisher. _ 

^wantrf  by  energetic  go-getter  and  profit-  Edltorkd  Man.  thoroughly  experienced  on  desk 
mincer  of  20  years’  experience  at  newspaper  and  street.  Can  make  good  in  any  editorial 
Kiwanian.  Best  of  ref-  department  situation.  Available  at  once, 
mwes.  _  Only  permanent,  responsible  position  C-596,  Editor  &  Publisher. 

L  Editorial  Man,  thoroughly  experienced  as  edi'- 

- - - - ;  E.  O.  Box  -46,  Clean.  N.  Y. _  torial  writer,  managing  editor,  and  publisher. 


Manager,  8  years’  experience.  Can  Young,  well  educated,  sober,  good  appearance.  Syndicate  Salesman,  28  years  of  age,  with  a 
^ite  stnmg  copy.  Young,  energetic.  Moderate  Competent  to  take  charge  entire  editorial  de-  number  of  years’  successful  road  experience  in 
opportunity.  C-S77,  Editor  4  Pub-  partment  or  any  part  thereof.  Will  go  any-  Western  and  Eastern  territory.  YVhat  have 
where.  C-595,  Editor  4  Publisher.  you  to  offer?  C-fi07,  Editor  4  Publisher. 


CONSOLIDATION 

The  merging  of  newspaper  interests  it 
a  subject  that  has  received  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  knowledge,  both  as 
to  valuation  and  operating  methods. 
When  properly  organized,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  consolidations,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


Editor  &  Publisher  for  May  14,  1927 
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r::-r.T:,ZTrTr: . '  .n  -  : . TAKES  OVER  ROGERS’  PAPER 

i|  -¥*■¥"  A  I  „  r>  It  iPI  E<lward  Lyman  Bill,  Inc.,  to  Publish 

DOLLAR  *3  “'■"/Ai 

eac  Idea  pub  |  Weekly,  owned  by  Jason  Rogers,  has  been 

■p^T  yw"  T  1~*T lished.  Send  g  taken  over  by  Edward  Lyman  Bill,  Inc., 

a*  1—^  111  I  r  Px  clipping  for  1  New  York,  publisher  of  trade  papers,  it 

•e  jL^  JL\..Vj  payment.  i  announced  in  the  May  7  issue.  Mr. 

g  Rogers  is  leaving  the  pyblication  to  be- 
come  general  manager  of  the  Kansas  City 

..  n.'i'i . :Tr.:ri.  .  J Olimal-P OSt . 

Henry  J.  Wright,  former  editor  of  the 

yREE  spring  inspection  is  offered  to  its  end  issue  for  road  building  material  and  Xew  York  Globe,  remains  as  editor 
^  readers  by  one  newspaper  for  their  contractors  ads  nets  much  profit.  The  and  Walter  S.  Rogers  remains  with 
automobiles.  Coupons  which  are  printed  ads  should  be  run  in  a  special  road  build-  the  business  department  of  the  paper, 
in  the  newspaper  are  good  on  any  garage  ing  section  a  few  days  previous  to  the  Edward  Lyman  Bill,  Inc.,  publishes  the 
whose  advertisement  appears  on  a  weekly  letting  of  contracts.  The  keen  rivalry  be-  following  papers  Music  Trade  Review, 
"maintenance  and  repair”  shop  ad  page  tween  manufactures  of  and  agents  for  the  Tires,  Automotive  Electricity,  Building 

now  running.  The  newspaper  has  fur-  various  road  building  materials  and  ma-  Investment  and  Maintenance,  Talking  Ma~ 

nished  the  garages  with  uniform  inspec-  chinery  makes  copy  easy  to  obtain.  This  chine  World,  India  Rubber  World,  Carpet 
tion  blanks  and  the  result  of  the  inspec-  i-ssue  should  contain  stories  of  road  con-  and  Rug  News,  Industrial  Retail  Stores, 
tion  is  noted  on  these  blanks.  The  reader  ditions  in  the  section  with  the  years  im-  Draperies  and  Decorative  Fabrics,  Tire 
is  not  obligated  to  have  any  w'ork  done  provement  plan  and  other  similar  road  Rate  Book,  and  Floor  Covering  Directory. 
at  any  of  the  shops  where  the  inspection  features.  Such  an  advertising  feature  Before  June  1,  offices  of  Advertisers’ 
is  made. _ B.  A.  T.  recently  used  by  the  Indianapolis  Weekly  will  move  to  the  Graybar  build- 


Edward  Lyman  Bill,  Inc.,  publishes  the 
following  papers  Music  Trade  Review, 
Tires,  Automotive  Electricity,  Building 


obligated  to  have  any  w'ork  done  provement  plan  and  other  similar  road  Rate  Book,  and  Floor  Covering  Directory. 
of  the  shops  where  the  inspection  features.  Such  an  advertising  feature  Before  June  1,  offices  of  Advertisers’ 


was  recently  used  by  the  Indianapolis  Weekly  will  move  to  the  Graybar  build- 


.Vezvs. — A.  B.  C. 


ing.  New  York. 


Folks  are  beginning  to  plan  their  sum¬ 
mer  vacations  and  week-end  tours  and 
now  is  a  good  time  to  run  a  series  of 
ads  from  the  bus  companies,  especially 
those  running  special  tours. — R.  Dietz. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


“Vacation  Service”  could  be  the  head-  1  ^  Send  clipping 

ing  over  a  page  of  ads  of  local  concerns  - 

handling  goods  and  matters  of  interest  ; _ _  payment. 

to  vacationists,  .\mong  the  advertisers  ^ i|,„  . . . . r:...: . i . . . . i . [  a 

could  be  hotels,  resorts,  ticket  agencies,  ^  . . . . 

tours,  luggage  concerns,  apparel  concerns  'T'HE  Worcester  (Mass.)  Sunday  Tele-  for  a  nap  or  rest.  It  made  a  dandy  fea- 
and  so  on. — Frank  H.  Williams.  J-  gram  recently  ran  a  series  of  stories,  ture. — L.  Wilke. 

'  .  .  illustrated,  on  old  time  police  cases  and  - 

Just  prior  to,  or  at  the  tune  of,  o^nmg  captures.  Every  police  department  is  a  sports  page  feature  which  can  be 
of  swimming  p^ls  and  bathing  beacliM  g^od  for  a  string  of  interesting  stories  adopted  by  any  newspaper  was  started 

^  recentlv  in  the  Columbus  (Ohio)  State 

haberdashers,  clothiers  and  department  department  will  be  glad  to  steer  a  Jmtmal  under  the  title  “Our  Mourners’ 
stores,  as  vvell  as  all  the  sport  shops,  reporter  on  the  facts.— R.  B.  S..  Worces-  Bench  Visitors.”  A  full  legtnh  picture  of 

stressing  sw™ng  suits  for  men  womw  ^er.  Mass.  one  of  the  “mourners”  is  shown  embel- 


sports  page  feature  which  can  be 


and  children,  bathing  caps,  water-wings 
and  other  accessories. — C.  M.  L. 


The  Albuquerque  (N.  M.)  Journal  car- 


Bench  Visitors.”  A  full  legtnh  picture  of 
one  of  the  “mourners”  is  shown  embel¬ 
lished  with  appropriate  stuff  drawn  in 
by  the  artist.  A  snappy  200-word  write- 


„  .  .  ,  ries  a  daily  feature  of  interest  to  other  up  goes  with  the  layout.  The  feature. 

Spring  IS  now  here  and  youth  feels  A.  T.  Hannett,  ex-govemor 


the  urge  and  craves  One  ^  “New"  Mexico 

in  the  east  ^-^^^tly  ran  a  page  devot^  „  p^^p,^ 

to  bicycling.  .  u  chnwincr^pvoln  keeping  the  acting 

“on  ?f  fhe  bic^X  different  styles  and  governor  alert.  Such  a  feature  could  be 
features.  The  whole  flanked  abLt  with  f^r  newspapers  by  mayors.-Dow 

advertisements  of  shops,  tire  dealers  and  _ 

accessory  stores  made  a  fine  appeal. —  ,  ,  •  „  .  „vt  xt  >. 

F  S  Salem  Mass.  Offhand  Interviews  and  Near  News 

’  i -  are  columns  conducted  by  the  reportorial 

Experts  claim  that  the  back  to  the  staffs  of  the  Pittsburg  (Kan.)  Head- 
farm  movement  is  gaining  in  importance  "Sht  and  the  Pittsburg  Sun.  The  first 
throughout  the  country.  Co-operate  with  an  editorial  page  future  and  the  other 
your  local  farm  bureau  and  line  up  your  on  the  front  p^e.  Expressions  on  any 
farm  real  estate  advertisements  with  simjcct  with  the^  name  the  person 
their  aid.  It  is  their  aim  to  induce  folks  talking  is  given  in  the  Offhand  Inter- 
back  to  the  farms  and  yours  to  increase  y>cws  column  while  in  Near  News 
the  advertising,  so  by  co-operation  you  it  is  the  object  to  report  happenings  which 
can  both  achieve  your  aims.— C.  E.  Pel-  are  of  feature  interest  yet  are  not  worthy 


Ussier,  Boston,  Mass. 

Lots  of  folks  don’t  like  to  bother  writ¬ 
ing  out  a  check  for  less  than  a  dollar. 
For  this  reason,  one  newspaper  found  it 
advantageous  to  permit  classified  adver¬ 
tisers  in  the  residence  districts  to  make 
payments  for  their  ads  to  the  carrier 
boys.  The  plan  has  worked  out  very 
nicely  and  is  now  being  developed  so  that 
carriers  may  accept  an  ad  one  evening 
to  appear  in  the  next  evening’s  issue  also. 
— B.  A.  T. 

At  this  season  of  the  year  many  state, 
county  and  township  roads  are  in  need 
of  repair.  A  special  drive  for  one  week 


Sparkling 

Accurate  Reporting 
and 

Complete 
World  Coverage 
of  Telegraph  News 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


of  a  heading. — C.  M.  Gray. 

A  lazy  reporter  seeking  a  place  to 
rest,  found  that  every  office  in  the  Federal 
building  of  his  city  was  equipped  with 
a  big  black  sofa,  even  in  the  face  of 
Coolidge  economy.  There  “tired”  federal 
officials  may  recline  in  the  heat  of  the  day 
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Ritzy  Rosey  0 


The  Fashionable  Flapper 

Continues 
to  make 

New  Friends 


Beginning  Next  Monday  She 
Will  Appear  Daily  in 

The  Cincinnati  Enquirer 


Ask  Us  For 
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Tbe  O'Dell  Newspaper  Senice 

55  Fifth  Ave.,  New  York  City 


of  circulation  is  your  first  con¬ 
sideration 

|II)c 

With  Sunday  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office— 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 


run  .Sundays,  occupies  space  three 
columns  wide  by  about  half  a  colun® 
deep.  The  sporting  fraternity  eatj  it 
up.  The  material  is  unlimit^.— 

D.  Moore. 


The  Brooklyn  Daily  Eagle  is  hunting 
through  its  columns,  for  the  couple  b 
Brooklyn,  who  have  been  married  long, 
est.  The  Eagle  is  going  to  give  the  two 
who  answer  this  requirement  a  real  blow- 
out.  They  will  renew  their  honeymoai 
in  a  series  of  mirthful  pageants  that  will 
bring  back  to  their  hearts  the  simple  bat 
genuine  joy  that  attended  them  on  their 
wedding  trip.  All  couples  married  more 
than  50  years  are  urged  to  send  in  thdr 
story. — D.  B.  Martin. 

Sometime  when  news  is  dull  take  a 
cartoon  from  the  regular  service,  cat 
the  wording  out  of  the  balloons  and  then 
offer  a  prize  for  the  best  copy  sub- 
mitted  for  the  balloons.  This  will  maiff 
a  lot  of  fun  and  entertainment  and  win 
provide  the  much-needed  copy. — Y.  C  C 

What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor?  Are  you  sure 
you  can  keep  your  circulation- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS'  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson,  President 

Cleveland,  Ohio 


Circulation 

where  it  produces 
greatest  results! 

— more  than 

91Z 

CONCENTRATED 

in  St.  Louis  and  its  immediate 
adjoining  territory  —  the  most 
highly  concentrated  circulation 
of  any  newspaper  in  St.  Louia 

THE  ST.  LOUIS  STAR 

National  Advertising  Bepresentattvs 
The  S.  C.  Beckwith  Special  Agsooy 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 

Ambitious  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  field,  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity. 

No  Charge  To  Employers 

Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  your  staff  wh»- 
ever  the  occasion  requires.  Wn*» 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  lU.. 
he  will  put  you  in  touch  wiA  the  , 
right  man. 


